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Agency Recognition Plan Evolved 
Through 114 Years of Experience 


The best guide to the develop- 
ment of the advertising agency in 
the United States is probably 
James W. Young’s “Advertising 
Agency Compensation in Relation 
to Total Cost of Advertising,” pub- 
lished by the University of Chi- 
cago Press in 1933. 

This book was actually a report 
to an informal committee of ad- 
vertisers, publishers and agencies, 
following a six-month study by 
Mr. Young, who had for many 
years been a v.p. of J. Walter 
Thompson Co., and who at the time 
was fulltime professor of advertis- 
ing at the University of Chicago. 

The investigation of the agency 
commission system stemmed pri- 
marily from groups of advertisers 
who had questioned the validity of 
the commission system. 

The committee which sponsored 
the Young study was composed of 
R. R. Deupree, then president of 
Procter & Gamble Co.; Lee W. 


Maxwell, then president of Crow- 
ell Publishing Co., and A. W. 
Erickson, 
board of McCann-Erickson. 


s In reporting formation of the 
committee and plans for the study 


Inc AGE carefully added: 

“Except for Mr. Erickson, who 
officially represents the American 
Assn. of Advertising Agencies on 
the committee, the other members 
of the group are reported to be 
proceeding on their own initiative, 
backed by other national advertis- 
ers and publishers, and not as of- 
ficial representatives of their re- 
spective national groups.” 

After the report was issued, re- 
action was mixed, as might be ex- 
pected. Agencies and media repre- 
sentatives generally applauded the 
report, but strangely, no advertiser 
is on record as expressing real 

(Continued on Page 65) 


Legal Lights Confused Over Implications 


of Justice Dept. Action 


New York, April 29—It was 
still a little early for advertising’s 
legal lights to assess the possible 


implications of the Department of | 


Justice action against the estab- 
lished advertising system today— 
particularly in view of the fact 
that none had seen a copy of the 
complaint. 

T ‘is fact alone drew some sur- 
prised comment, since lawyers 
felt that it was unusual for the 
Department of Justice to have a 
complaint and still be moving to- 
ward stipulation. Usual Justice 
practice, they observed, is to ex- 
haust the possibilities of stipula- 
tion before drawing and filing the 
complaint. 

Morton J. Simon, Philadelphia 
attorney who was one of Duane 
Jones’ battery of legal counsel 
and has a large number of adver- 
tising agency clients, had this to 
say: 

“It’s obviously difficult to com- 


on Recognition 


ment at this time in view of the 
limited information available. 
However, as I’ve said before, if a 
full scale litigation is instituted 
it should not be surprising in view 
of the factual basis of the recog- 
nition system, and the apparent im- 
port of several of the more recent 
court decisions. 


= “It would seem, as a matter of 
personal opinion, that the legal 
background of such an action is 
different today from what it was 
in 1930 when the FTC terminated 
its original investigation. 

“I don’t feel that the advertis- 
ing agencies, large or small, are 
going to be hurt materially, nor 
will advertising generally be hurt. 
There is a long and historic tradi- 
tion as a result of which individ- 
ual media may well continue their 
present arrangements with agen- 
cies and advertisers without, in 

(Continued on Page 69) 


Full Text of Hanson 
Report to the ANPA 


Mr. President and Members of the ANPA: 
I have the unpleasant duty to inform 
you that the Department of Justice is 
about to initiate an anti-trust action 
against the ANPA, charging it with hav- 
ing conspired, not only with other trade 
association groups but with its own mem- 
bers, to do things which each, acting 
individually, is lawfully entitled to do. 
It is a good deal like saying to a law- 
abiding citizen: “You can’t discuss the 
matter of abiding by the laws with your 
neighbor, because if you do, and the two 
of you thereafter continue to live upright- 
ly, you are guilty of a conspiracy which 


«may restrain some sinner who hasn’t the | 


same regard for morals and ethics and 
proper conduct as you.” 

Now if there is one business or profes- 
sion in this country of ours that through- 
out our history has been characterized by 
independence of individual action, it is 
the newspaper publishing business. Yet 
you are about to be attacked because of 


that very independence. 


course we all know that the pri- 
— Bei of the press is to gather 


and disseminate information in order 
| that an informed public opinion can reach 
| proper decisions on matters of impor- 
tance. 

Yet those whose obligation it is to in- 
form the public are about to be con- 
fronted with a proceeding in court, the 
object of which, to put it. bluntly, is to 
prohibit them from gathering and im- 
parting information about matters of their 
own concern. 

The theory back of this proceeding is 
that if a number of publishers happen to 
pursue similar courses or adept similar 
policies as a result of their evaluation of 
the information they receive, then they 
are engaged in a conspiracy to restrain 
others. This is known as the theory of 
“conscious parallelism” of action. 


w Let me tell you the story. 

Last week a committee representing the 
ANPA board of directors was informed 
by the Attorney General of the U. S. 
and the Assistant Attorney General in 
charge of the anti-trust division that the 
Department of Justice is ready to file an 


(Continued on Page 68) 


then chairman of the, 


in its Oct. 15, 1932 issue, ADVERTIS- | 


Brownell ‘Unprepared 
to Say’ Whether Other 
Media Will Be Involved 


WASHINGTON, April 28—Attorney 
General Herbert Brownell con- 
firmed today that the Department 
of Justice has decided to challenge 
the legality of the agency recog- 
nition system maintained by a 
number of publishing organiza- 
tions. 

He recalled that the department 
announced a year ago that it was 
studying whether violations of the 
anti-trust laws were involved in 
plans under which certain pub- 
lishing associations operate a rec- 
ognition system. 

He said the studies have been 
completed, and the publishing asso- 
ciations are being notified that 
the government plans to act (AA, 
April 25). He talked in terms of 
publishing associations and said 
he was not prepared to indicate 
whether action will also be brought 
against the radio-tv industry. 


= The Attorney General said that 
the ANPA and the American 
Assn. of Advertising Agencies had 
requested many months ago that 
they have an opportunity for con- 
ferences before a complaint is 
filed. He said letters are going to 
all the associations involved in 
the case, so that they may ar- 
range prefiling conferences if they 
wish. 

The questioning of the Attorney 
General came at a press confer- 
ence after the ANPA announced 
in New York that the government 
will soon file a civil anti-trust ac- 
tion against ANPA and other pub- 
lishing groups. ANPA listed four 
other associations, but the Attor- 
ney General said today that he is 
not in a position to identify any- 
one other than ANPA and the 
Four A’s. 


® The chief question involved, he 
said, is whether the maintenance 
(Continued on Page 65) 


paper advertising into chaos.” 


the anti-trust suit. 


the suit. 


the ANPA meeting see Pages 4, 8, 
30, 32 and 50. 


Court's Attitude on 
Anti-Trust Laws Has 
Changed Since 1930 


WasHINGTON, April 28—Attorney 
General Herbert Brownell indi- 
cated today that the Justice De- 
partment feels the Supreme 
Court’s attitude toward anti-trust 
laws has changed considerably 
since 1930, when the Federal Trade 
Commission dropped an investiga- 
tion of the agency system because 
it was convinced that advertising 
would not be considered interstate 
commerce under the prevailing 
court decisions of that day. 

FTC’s decision resulted in the 
dismissal of a complaint which had 
been issued in 1924 against the 
Four A’s, ANPA, SNPA and groups 
of newspaper representatives, 
charging that an agency recogni- 
tion system was used to standard- 
ize a 15% commission and prevent 
national advertisers from buying 
space at less than gross national 

(Continued on Page 69) 


‘Four A’s Will Be Absolve 


Last Minute News Flashes 


d,’ Counsel Says 


New York, April 29—The American Assn..of Advertising Agencies 


Still another association—National Business Publications, 
also recognizes agencies—was not investigated and is not mentioned in 


For other news and pictures of | 


” 


“will be absolved from any charge of price-fixing or other restraining 
activities, as it was by the Federal Trade Commission in 1930,” George 
Link Jr. of McKercher & Link, general counsel for the Four A’s, said 
in a statement issued late this afternoon. For the full text of Mr. 
Link’s statement regarding the Justice Department’s impending anti- 
trust action, see Page 8. 


ANPA Establishes Legal Defense Fund 


New York, April 29—The ANPA has made provisions to raise a legal 
defense fund. Although AA was unable to confirm the details, it is 
understood that members have voted a 10% assessment on dues, after 
July 1. The assessment will be made at the discretion of the board of 
directors. Potentially it could amount to more than $90,000. 


Gin Gets Push in Seagram, Canada Dry Drives 

New York, April-29—Two special “campaigns to promote gin 
will begin next month. Seagram-Distillers Co., starting May 5, will use 
37 newspapers in 36 markets and eight magazines—Collier’s, Esquire, 
Life, Look, Newsweek, Our World, Sports Illustrated and The New 
Yorker—to explain the difference between “white” gin and Seagram’s 
Golden gin. Roy S. Durstine Inc. is the agency. Canada Dry Ginger 
Ale will use newspapers in ten markets plus Esquire, Social Spectator, 
The New Yorker, Time, Town & Country, and Yachting to promote gin 


and tonic. J. M. Mathes Inc. is the agency. 
(Additional News Flashes on Page 69) 


Anti-Trust Threat Stirs Ad World; 
‘Won't Take It Lying Down’:ANPA 


Six Publisher Groups Are Hit in Action Aimed 
at Agency Recognition Setup as ‘Trade Restraint’ 


New York, April 28—The Department of Justice will file a civil 
anti-trust suit here shortly that could “throw the whole field of news- 


The suit will be slapped on the American Newspaper Publishers 
Assn., the American Assn. of Advertising Agencies, Associated Busi- 
ness Publications, Periodical Publishers Assn., Agricultural Publishers 
Assn. and the Publishers Assn. of New York City. 

Two other associations whose records also were being studied by 
the Department of Justice—the Assn. of National Advertisers and the 
National Assn. of Radio & Television Broadcasters—are not named in 


which 


A trial could be avoided, it was understood, by any defendant asking 
a consent decree. This would prevent future engagement in any of the 
practices which the government complains of in its suit. 


® In the complaint, the govern- 
ment will charge that: 

1. Since 1917, the ANPA, acting 
in concert with the other associa- 
tions, has engaged in a conspiracy 
to restrain trade in advertising. 

2. The ANPA, in concert with 
its member newspapers, has simi- 
larly been restraining advertising 
trade. 

What the government will seek 
in its conspiracy action is a ver- 
dict that would prevent the asso- 
ciations from maintaining any 


Handwriting on the Wall? 

Possibly with an eye on the 
upcoming court action by the De- 
partment of Justice, the ANPA 
earlier this week announced it 
was changing its requirements for 
credit rating of advertising agen- 
cies, effective May 1. See story on 
Page 28D. 


agency recognition system and out- 
law all bylaws, rules, contracts or 
agreements which would: 


e Fix the amount of agency com- 
mission. 

e Deny credit or commission to 
any advertising agency. 


e Relate to rebating or splitting 
an agency commission. 


e Require or induce any member 
of the defendant associations to 
adhere to published rate cards. 


Announcement of the impending 
court action by the government 
was made today at the final ses- 
sion of the annual meeting of the 
ANPA. The announcement was 
made by Elisha Hanson,. ANPA 
counsel. 

Victory for the government in 
such a court case, Mr. Hanson said, 
would mean that if newspapers 
continued to issue rate cards and 
adhere to the published rates, 
they would be subject to contempt 
proceedings, as would the ANPA. 


® Contempt proceedings would al- 
so result if “a significant num- 
ber” of newspapers happened to 
pay the same percentage amount 
of agency commission, or if they 
refused to grant commissions 
when demanded by direct ad- 
vertisers, commission-splittin g 
agencies, or house agencies. 
Moreover, he said, the ANPA 
(Continued on Page 4) 
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Safeway Says 
1954: Ad Budget 
Was $19,000,000 


OAKLAND, CAL., April 27—Safe- | 
way Stores Inc. revealed its ad-, 
vertising budget for the first time 
here today—$19,641,811 in 1954 for 
retail advertising in the U. S. and 
Canada. 

The grocery chain uses all major 
media, but most of the money goes 
into newspapers for local price and 
service advertising, according to. 
Robert B. Lewis, manager of Shef- 
field Services, advertising division 
of Safeway. 

The total bill includes special 
produce and meat campaigns as 
well as advertising of Safeway 
sponsored brands. 

Mr. Lewis said that Safeway has 
been unable to release its figures 
before because the company 
doesn’t ordinarily survey the ad- 
vertising placed locally, which 
represents the largest amount. 
This year, he said, a special survey 
was made. 


® He declined to estimate Safe- 
way’s 1955 budget because, he 
said, “so many events determine 
advertising expenditures.” He did 
say, though, that about $1,000,000 
will be spent on a special produce 
campaign which began early in 
1954. 

“We will also continue special 
advertising on meat in a number 
of our divisions,” he added. 

About a dozen agencies now 
handle Safeway. Newspaper and 
local radio and tv advertising are 
usually placed through the com- 
pany’s division offices. 


® The agencies handling various 
products for Safeway are: 

J. Walter Thompson Co., fresh 
produce, meats, poultry, special 
brands and farm paper advertis- 
ing; Foote, Cone & Belding, the 
Fairfax Bread Co., Table Products 
Co., Tuxedo Candy Co. divisions, 
salad dressings and other products; 
McCann-Erickson, Cragmont bev- 
erages, Royal Satin shortening and 
Roxbury candies; Crosby & Cooper, 
butter, peanut butter, syrups and 
salad oil. 

Ruthrauff & Ryan nas Dutch 
Mill cheese, cottasie cheese, Jane 
Arden cookies, crackers, tea and 
dry milk powder; M. E. Harlan 
Advertising, coffee, spices, ex- 


Aracts, Somerset sausage and salt; 


Buchanan & Co., Lalani pineapple; 
Honig-Cooper Co., Airway coffee; 
Erwin, Wasey & Co., detergents, 
cleansers, starch, Jell-Well des- 
serts, margarine and Edwards cof- 
fee; J. J. Wiener Co., Whitney fro- 
zen food; Kenyon & Eckhardt, 
White Magic soap; Dancer-Fitz- 
gerald-Sample, Regent canned 
food division. 


JERRY STUTZ has been promoted to 
v.p. in charge of the retail divi- 
sion, I. Miller & Sons, women’s 
shoes, New York. She joined the 
company last year, working in the 
wholesale division on a fashion 
and promotion program. Miss Stutz 


‘|“indirect diversion” 


Coke Hits Market 
With 12-Oz. Boitle; 
Seven-Up to Follow 


Cuicaco, April 27—Cokes now 
come in 12-oz. bottles. Coca-Cola 
Bottling Co. here started distribu- | 
tion for home consumption today 
of the first 12-oz. bottle of Coke 
in the country, Harry Kipke, presi- 
dent, announced. 

Coca-Cola Co. has been testing 
various size bottles in several mar- 
kets since last fall (AA, Oct. 4). 
The 12-oz. variety was tested in 
three cities in Michigan with a 
sales increase of 50% to 80% in 
the test period, a company spokes- 
man told AA. 

Meanwhile, in St. Louis, the 
Seven-Up Co. announced that it 
has issued authorizations to 500 
franchised bottlers to begin using 
the 12-oz. glass container. 


® Both companies explain that 
they are responding to consumer 
demand for a larger home-use size. 
Coca-Cola told AA that several 
market studies have shown that 
housewives prefer the 12-oz. size 
over other large bottles tested. 

Coke advertising for the new 
package—a carton of six—will be- 
gin next week with double-page 
and page ads in newspapers here. 
Appropriations for regular pack- 
age advertising have been, in part, 
diverted to the new package, the 
company said. Saturation radio 
and tv spots, newspapers and out- 
door will be used. 

The new package will be dis- 
tributed to all retailers selling car- 
tons, and will be sold for 35¢ to 
37¢ in most stores. 

Both companies are also using a 
larger size—Coke comes in 26-oz. 
bottles and Seven-Up in 28-oz. 
bottles. Coca-Cola is still testing 
its biggest container in several 
markets. 


Montague Out at 
Industrial Ad 
Research Institute 


CLEVELAND, April 26—The In- 
dustrial Advertising Research In- 
stitute and W. B. Montague, who 
has been managing director of the 
institute, are going their separate 
ways. 

In the culmination of a long 
period of disagreement between 
Mr. Montague and the board of 
trustees of the institute—whose 
chairman is Gene Wedereit, di- 
rector of advertising of the Gird- 
ler Co. and Tube Turns, Louisville 
—subscribers to the industrial re- 
search institute have been reci- 
pients of two blunt letters in re- 
cent days. 

First came a long letter from 
Mr. Montague, dated April 19. 
With it was a copy of his resigna- 
tion from the institute post, dated 
April 13. Mr. Montague said he 


was resigning because the offices | 
of the institute were being moved | 


to New York, where overhead ex-| ” 
‘|penses would soar and where, he| 


was sure, there was likely to be 
of funds to 
help pay the expenses of National 
Industrial Advertisers Assn., with 


which the institute is affiliated.| ™ 


® The letter shocked institute 
trustees. At a special meeting of | 
the trustees, held last Friday at| 
Boca Raton, Fla., during the 
American Assn. of Advertising 
Agencies convention there, it was 
decided to advise members of the 
institute of the trustees’ position. 
This was done in a special letter) 
mailed yesterday to all subscribers. | 
To “correct some false impres- 
sions,” Mr. Wedereit wrote: 
“First, Mr. Montague’s services 
as managing director were termi- 
nated by unanimous action of the 
trustees on March 28, 1955, and in 


is a former model. 


(Continued on Page 67) 


| Edgeworth CWyonderty/ / 
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S'wonderful to teach the youngster 
some of the old tricks 


SMOKES COOLER © LASTS LONGER 
STAYS LIT @ ALSO SOLD IN THE 
§ OZ. ECONOMY SIZE TIN 


EDG 


America’s finest pipe tobacco for over half a century 


S'wonderful to relax with Edgeworth [if Hi, i 
It helps restore a man’s dignity ! i 


EWORTH 


S’'WONDERFUL—This is one of a series of ads for Edgeworth pipe to- 

bacco, with a “S’wonderful” theme, appearing in French and Eng- 

lish dailies in Canada, where Edgeworth has gone back into print 

exclusively this year. They will appear every Monday on the first 

sports pages of 25 dailies. The Toronto office of Stevenson & Scott 
is placing the campaign. 


‘Look’ Unveils New Politz-Conducted Survey 
on Audiences of 9 Competitive Magazines 


New York, April 29—Adver- 
tisers and agencies were getting a | 
look this week at a new audience 
survey sponsored by Look and 
done by Alfred Politz Research. 

It measures nine magazines: 
Collier’s, Life, Look, The Saturday 
Evening Post in the general weekly 
and bi-weekly field and Better 
Homes & Gardens, Good House- 
keeping, Ladies’ Home Journal, 
McCall’s and Woman’s Home 
Companion in the women’s service 


Campbell Soup Sets 
Up Marketing Division 


for Frozen Foods 


CAMDEN, N. J., April 27—-Camp- 
bell Soup Co. has set up a special 
marketing division for frozen foods 
in the wake of its acquisition of 
C. A. Swanson & Sons (AA, April 
11). 

Clark Swanson, president of 
Swanson, maker of frozen pre- 
pared dinners and other frozen 
food specialties, will head the new 
division. Campbeli’s marketing de- 
partment will now have two divi- 
sions, one for frozen foods and the 
other for all other products. 

Distribution methods of Camp- 
bell’s frozen soups and the Swan- 
son products will not be affected 
by the new setup. The frozen soups 
are sold direct to wholesale gro- 
cery firms and Swanson products 
are sold through brokers in some 
areas, direct in others. Mr. Swan- 
son’s headquarters will be in 
Camden. 


‘magazine audiences, 


field. 

Besides showing individual 
the study 
(conducted under the Advertising 
Research Foundation’s confiden- 
tial consultation facilities) in- 
cludes information on magazine 
readership in tv vs. non-tv homes 
(see table on Page 71). 


® In addition, the study has made 
serious efforts to correlate maga- 
zine coverage with ownership of 
cars, trucks, homes, mechanical 
refrigeration, vacuum cleaners, 
washing machines, home freezers, 
sewing machines, clothes driers, 
electric phonographs, window air 
conditioners, tv sets, and even 
such esoteric pets as tropical fish 
along with the more mundane 
dogs, cats, birds and goldfish. 

The report is actually three re- 
ports. The first will be in general 
distribution by June 1; the second, 
which deals with impression pos- 
sibilities of combinations of var- 
ious magazines, will be distri- 
buted about three weeks later, 
and the third—covering individual 
past-week purchases of soaps, dry 
cereals, frozen food and canned 
soups—ought to be available at 

(Continued on Page 71) 


Pursued by ‘Drys,’ 
Twin Cities Buses 
Drop Liquor Signs 


MINNEAPOLIS, April 26—Twin 
City Rapid Transit Co. here is 
going to taper off its liquor ad- 
vertising. 

A spokesman said the company 


> “Ylis in the process of eliminating the 


ie big liquor-advertising signs from 
™, |the sides of its buses. 


For some time the target of 


a church and “dry” groups, the liq- 


".|uor ads finally had drawn the 
2 official attention of the Minne- 


JONSON ANNOUNCES!!! ‘DO-IT-YOURSELF’ LIGHTER 
me wert ? * 


-» Phe Decor tabbe-lighter with ob ngenble fob 


QUICK CHANGE—Ronson’s Decor ta- 
ble lighter, with a changeable fab- 
ric insert, will stress the do-it- 
yourself theme in b&w page ads in 
May issues of Life and Look. Wil- 
liam H. Weintraub & Co., New 
York, is the agency. 


~— 


\}sota liquor control commission. 


'* |= Tuesday, just before a commis- 
jisien hearing on a proposal that 
,|such advertising be banned entire- 


ly, B. M. Larrick, transit company 
v.p. and general manager, said the 
buses no longer will carry the 
liquor ads, which run almost the 
full length of the vehicles. 

The “good will gesture,” as Mr. 


fees |Larrick called it, will cost the 
*icompany $50,000 a year in rey- 


enue, he said. 

The commission went ahead 
with its hearing anyway. Oppon- 
ents of the ads still urged a full 
ban on the bus advertising. One 
clergyman suggested the commis- 
sion go a step further and elimi- 

ate beer advertising from tv, too. 
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Brewers Set Up 
Panel to Review 
Ad Practices 


New York, April 26—Forma- 
tion of an advertising review pan- 
el for the brewing industry has 
been announced by the U. S. 
Brewers Foundation. 

It is intended as a safeguard 
against improper advertising 
methods that reflect unfavorably 
upon the industry as a whole. It 
was voted unanimously by the 
foundation’s membership at the 
annual convention in January. 

Robert Murphy, the foundation’s 
director of advertising, told AA 
that while the panel is primarily 
an advisory group with no en- 
forcement powers, it will strive to 
persuade brewers to modify any 
advertising which the panel con- 
siders inconsistent with the public 
interest. 


®™ Members of the panel, which 
held an organizational meeting 
April 19, are as follows: Carl W. 
Ackerman, dean of the graduate 
school of journalism, Columbia 
University; Neil H. Borden, pro- 
fessor of advertising, graduate 
school of businees administration, 
Harvard University; Ralph Starr 
Butler, consultant on business and 
advertising; Dr. Daniel Starch, 
consultant on advertising research, 
and O. Glenn Saxon, professor of 
economics, Yale University. 


Panel members are not associ- 


ated with the brewing industry 
and serve the panel as individuals 
(Continued on Page 71) 


Chicago Daily News 
Signs with ‘Puck’ 


for Saturday Comics 


Cuicaco, April 27—The Chicago 
Daily News has signed a contract 
with Puck—The Comic Weekly, to 
represent its Saturday comic sec- 
tion. 

Puck advertisers now are<«of- 
fered space in the Chicago Ameri- 
can Sunday comic section with an 
option to use the Daily News at a 
20% discount. There will be no 
change in the comic strips appear- 
ing in both papers and the Daily 
News comic section will remain a 
tabloid. 

The American has a Sunday cir- 
culation of 753,122, the Saturday 
Daily News has a circulation of 
572,556, for a combined total of 
1,325,678. 

Three other newspapers, the 
Houston Post, Newark Star Ledger 
and Long Island Press, have joined 
Puck since Jan. 1. 


Anheuser-Busch’s 
St. Louis Price 
Cuts Illegal: FTC 


WASHINGTON, April 27—The 
Federal Trade Commission con- 
tended today it was illegal for An- 
heuser-Busch Inc., St. Louis, to 
cut its prices in the St. Louis mar- 
ket to match local beers. 

FTC said Anheuser-Busch 
moved from fourth to third place 
after it cut its prices in January, 
1954, and moved into first place 
when a second price reduction, in 
June, brought its prices in line 
with that of the local packaged 
beers. 

The commission took the posi- 
tion that the price discrimination 
in favor of St. Louis customers is 
illegal because it results in injury 
to competing brewers and tends to 
give Anheuser-Busch a monopoly. 
FTC figures showed the company’s 
share of the local beer market in- 
creased from 14% in 1953 to 40% 
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‘Good Housekeeping,’ 
Mansfield Paper Join 


in Week's Promotion |* 


26—A | 4 
week-long tie-in promotion be- i= 
tween Good Housekeeping and the |} 
Mansfield News-Journal is helping |™ 3 


MANSFIELD, O., April 


the newspaper set a new linage 
record. 

The promotion began Sunday 
with a 116-page edition of the 
newspaper jammed with ads for 
Good Housekeeping guaranteed 
merchandise from local merchants. 
This is the largest edition pub- 
lished by the newspaper in its 70- 
year history. 

The newspaper included a spe- 
cial 64-page section devoted ex- 
clusively to Good Housekeeping 


and its advertisers. It carried more | 


than 4,095 column inches of edi- 
torial material about the maga- 
zine’s testing methods, kitchens 
and laboratories. 

Some 126 advertisers, ranging 
from the local theater, which is 
running a GH advertised film, to 
the local monument company, are 
tying in with the event. 


s Each advertiser signed up for 
specified in-store and window dis- 
plays, furnished by Good House- 
keeping. For example, the First 
National Bank, with an eye on fi- 
nancing homes and appliances, is 
displaying Good Housekeeping 
food and drug products sold in 
Mansfield. 

Part of the promotion is a con- 
test for residents of Mansfield. 
They enter by clipping coupons 
from ads in special sections and 
dropping them in boxes in the 
local stores. 

A drawing at the Mansfield 
Theater will be held. First prize 
is an all-expense weekend trip to 
New York for two. Second and 
third prizes will be original oil 
paintings from the current issue of 
the magazine. Six prizes will be 
sets of GH books, and 150 prizes 
will be sets of Good Housekeep- 
ing’s cookbook reprints. 

According to the magazine, 34 
other newspaper publishers have 
expressed interest in the promo- 
tion. 


August Dorr Sells Stock 


August Dorr Advertising, Miami, 
has sold stock to four employes, 
who will become members on the 
board of directors with Mr. Dorr, 
president. The new shareholders 
are David Hume, exec. v.p., who 
will assume duties of administra- 
tive assistant; Robert Smith, who 
continues as creative art director; 
Joseph M. Lynch, administrative 
assistant and an account executive, 
and William C. Mickelberry, copy 
chief. 


SING-ULAR AD HONOR—William B. 
Ferris, president of the Philadel- 
phia Guild of Advertising Men, 
presents singer Eddie Fisher with 
the club’s 1955 annual award. The 


citation lauded Fisher as one 
whose “personal success provides 
a key to all successful advertising; 
a superior product, presented hon- 


estly and sincerely and applied dil-| 


igently, results in enthusiastic con- 
sumer acceptance.” 


The TAVERN - 
America’s traditional symbol of hospitality 


woo 
“ 


THE GREEN DRAGON—Seagram Dis- 
tillers Co. supports “National Tav- 
ern Month” in May with this b&w 
page appearing in 129 newspapers 
on May 9 in states permitting on- 
premise alcohol sales. Ad shows 
old engraving of the Green Drag- 
on, a Boston tavern described by 
Daniel Webster as “the headquar- 
ters of the Revolution.” Warwick 
& Legler is the agency. 


Conformity Kills 


Good Advertising, 
Ad Woman Says 


CoLumMBus, O., April 27—Mrs. 
Lucille Goold, v.p., Ogilvy, Benson 
& Mather, charged today that the 
deadening hand of conformity is 
stifling creative advertising. 

In a talk entitled “The Conspir- 
acy Against Good Advertising,” 
Mrs. Goold told the Advertising 
Club of Columbus that the “eager- 
ness to conform” and the readiness 
to imitate lie behind “the monoto- 
nous sameness of so much of our 
advertising today.” 

Citing David Reisman’s study of 
the changing American character, 
“The Lonely Crowd,” Mrs. Goold 
said the premium placed on con- 
formity goes beyond the advertis- 
ing industry and is part of the na- 
tional scene today. 


# Mrs. Goold said the ads of today, 
while they are “handsome” and 
“delightful to read,” do not com- 
pare with the old classics. 

“Can it be,” she asked, “because 
so many of these venerable old 
campaigns—born long before the 
days of Nielsen, Starch and Gallup 
& Robinson—stand head and 
shoulders above most of what is 
being currently produced?” 

Declaring that “the conspiracy 
against good advertising is largely 

(Continued on Page 70) 


‘Gore Leaves Waters, 


pak Takes 11 Accounts, 


Starts Own Agency 


‘man D. Waters & Associates to 
jopen his own agency, bringing 
along 11 accounts which he serv- 
iced at Waters. 
| The new agency, to be known as 
Chester Gore Advertising Inc., will 
officially open for business on June 
(1 at 244 Madison Ave. The ac- 
‘counts moving from Waters to 
\Gore are: 

Ameritogs Inc., New York, blue 
jeans, sportswear. 

Allied Knitwear Co., New York, 
sweaters, sportswear. 

Brookhaven Textiles, New York, 
corduroy fabrics. 

Jay Bucknell, New York, men’s 
shirts. 

Desley Fabrics Inc., New York, 
upholstery fabrics. 

Otto Gerdau Co., 
rattan furniture. 


| 


= Gulbenkian Seamless Rug Co., 
New York. 

Hale Co., East Arlington, Va., 
furniture. 

Lido Luggage Inc., New York. 

Midhurst China Co., New York, 
dinnerware. 

Simon-Zucker Co., New York, 
children’s wear. 

The Waters agency works on a 
“secure and service” basis, with 
account executives securing their 
own accounts, servicing them and 
getting paid in commissions on ad- 
vertising. Mr. Gore said the 11 
clients he is starting with were all 
accounts he brought into Waters 
since he joined the agency nine 
years ago. He previously worked 
at Gimbel’s and Macy’s. He has 
been a v.p. for four years. 

Mr. Gore said his agency will 
have a staff of eight and will not 
work on the Waters “secure and 
service” system. All accounts will 
be agency accounts. 


Marshad Joins Korchnoy 

Jack Marshad, former head of 
the promotion art department of 
Cowles Magazines, has joined E. A. 
Korchnoy Ltd., New York, adver- 
tising agency. 


Ad Age Changes Its 
Chicago Numbers 


To give bet- 
ter service we 
have added 
phone lines 
and changed 
our numbers. 
To reach us 
dial any num- 
ber from: 


DE 7-5200 


to DE7-5210 


e New York, April 28—Chester A. | 
ma | Gore has resigned as v.p. of Nor- 


New York, 


Roberts 

NEW MEMBERSHIP—C. E. Staudinger, Warwick & Legler, Los Angeles, 

chairman of the Southern California chapter, American Association 

of Advertising Agencies, visits Carson-Roberts Inc. to present a 

membership plaque to agency principals, Jack Roberts and Ralph 
Carson, as the newest Four A’s member in the area. 


Carson 


Staudinger 


Too Much Presidential Power?... 


‘Peril Point’ Involves 
Problems Whether Taken 
Strictly or Loosely 


By Stanley E. Cohen 
Washington Editor 
WasuincrTon, April 26—A china- 
/ware manufacturer from Ohio re- 
cently stopped to admire a large 
set of dishes in a Pittsburgh de- 
partment store window. 

He looked at the dishes. They 
were all his designs. So he went in 
to visit the owner of the store. 

To his surprise he was told the 
dishes were selling for $125. “How 
could that be?” he asked. “We sell 
them to you for $275.” 

The answer, according to Rep. 
Thomas A. Jenkins (R., O.) is that 
the chinaware in the window was 
Japanese. “This man found his 
product copied by Japanese pro- 
ducers in Japan, and sold in Amer- 
ica for much less than the Ameri- 
can producer’s price.” 

This is one of the many types of 
hardship situations which have 
prompted Congress to take a long, 
hard look at President Eisenhow- 
er’s proposals for further conces- 
sions to friendly nations which are 
\“invading” the U. S. market in 
order to bolster their short sup- 
|plies of dollars. 


= There is, by and large, wide- 
spread agreement that the U. S., 
as a leading exporting nation, can 
never again retreat behind the 
Hawley-Smoot tariff levels of the 
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Protectionists Fear Foreign Policy 
Measures May Wreck Home Business 


— 1930s. 

At present, U. S. tariffs are al- 
ready an average of 70% below 
‘the Hawley-Smoot level. 

As it gropes for a program which 
will promote world trade without 
undue injury to domestic industry, 


Second of Three-Part Series 


Congress wants assurance that ef- 
fective procedures exist to push 
tariffs up quickly when the vol- 
ume of imports reaches the point 
where the survival of a domestic 
industry is threatened. 
For some industries the tariff 
situation is a fulltime problem. In 
1942 and 1943, treaties were com- 
pleted with Iceland and Mexico 
which included provisions reduc- 
ing the tariff on canned tuna. 
“The loophole created by the 
Icelandic treaty was the very op- 
portunity the Japanese industry 
sought and found,” a spokesman 
for the U. S. tuna industry told 
Congress. “They switched from 
tuna canned in oil, subject to a 
45% duty, to tuna canned in brine 
(Continued on Page 54) 


Canadian Dailies 
Publishers Elect 
Emile Castonguay 


Toronto, April 25—Emile Cas- 
tonguay, general manager of L’Ac- 
tion Catholique, Quebec, was 
elected president of the Canadian 
Daily Newspaper Publishers Assn. 
at its 36th annual 
meeting held last 
week here. 

John Bassett 
Jr., chairman and 
publisher of the 
Toronto Tele- 
gram, was elected 
[Ist v.p. and J. 
C. Preston, pub- 
lisher of the 
Brantford Ezx- 
positor, 2nd 
v.p.; E. B. Rich- 
ards, Toronto Globe & Mail, was 
elected treasurer; and Ian H. Mac- 
donald was reelected general man- 
ager. : 

The CDNPA also recognized 72 
agencies: 

The following directors were 
elected: St. Clair Balfour Jr., 
Hamilton Spectator; Mr. Bassett; 


Emile Castonguay 


(Continued on Page 70) 
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Anti-Trust Threat 
Stirs Ad Industry 


(Continued from Page 1) 
“would no longer be able to serve 
you with credit information on 
those who place advertising with 
néwspapers.” And the association 
would be forced to change its by- | 
laws, “to conform to what the law- | 
yers in the Department of Justice | 
—not you as members—think it 
should do or not do in its effort to 
serve you. 

“Those whose obligation it is to 
inform the public,” he said, “are 
about to be confronted with a pro- 
ceeding in court, the object of 
which, to put it bluntly, is to pro- 
hibit them from gathering and 
imparting information about mat- 
ters of their own concern. 

“The theory back of this pro- 
ceeding is that if a number of pub- 
lishers happen to pursue similar 
courses or adopt similar policies 
as a result of their evaluation of 
the information they receive, then 
they are engaged in a conspiracy 
to restrain others. This is known 
as the theory of ‘conscious pa- 
rallelism of action.’ ” 


® According to Mr. Hanson, the 
Department of Justice will charge: 

“That the six associations adopt 
substantially uniform standards 
for recognition of advertising 
agencies... 

“That only advertising agencies 
granted recognition are extended 
credit and allowed agency com- 
mission. . . 

“That they allow agency com- 
mission only to those advertising 
agencies which agree to retain, 
and not rebate or split with na- 
tional advertisers, any part of 
agency commissions... 

“That advertising agencies 
which rebate or split commissions 
are denied recognition or have 
such recognition withdrawn, can- 
celled or suspended.” 

The charges also include: 

“That recognition is denied to 
house agencies and advertising 
agencies controlled by, or affil- 
iated with, media or printing or 
engraving establishments... 

“That members of the defen- 
dants charge gross rates to direct 
advertisers. .. 

“That the members adhere to 
their published advertising rates. .. 

“That agency commissions be 
fixed and maintained at 15% of 
the medium’s gross rate for ad- 
vertising.” 


® If the government wins, the 
newspaper publishers were told, 
the result “will place the entire 
business of gathering and dissemi- 
nating information by advertising 
in the printed form in a strait- 
jacket of judicial control, policed 
by an executive branch of the 


government. 


Ferger Chandler 


OPENING DAY—Lobbies and public rooms of the Waldorf-Astoria were dotted with 
newspaper men last Monday, as the annual meeting of the ANPA got under way. Stan- 
ley A. Ferger, director of advertising of the Cincinnati Enquirer, has a talk with 
Norman Chandler, publisher of the Los Angeles Times. Others who renewed acquaint- 
anceship included Thomas L. Kerney of the Trenton Times and Times-Advertiser, and 


“The ultimate result, if the 
government prevails in this pro- 
ceeding,” continued Mr. Hanson, 
“will be as effective a control over 
the operations of the press in this 
country as has been achieved else- 
where throughout the world in 
those unfortunate countries whose 
people in the last three decades 
have been stripped of every ves- 
tige of individual liberty.” 

Mr. Hanson said the federal ac- 
tion “is not based on any charge of 
monopoly, nor on any charge of 
attempt to monopolize. It is not 
based on the common concept of a 
conspiracy to fix prices so as 
either to restrain production or 
to raise prices or to maintain uni- 
form prices.” 


® Mr. Hanson’s report to the con- 
vention was made at a closed ses- 
sion, and reporters were given 
copies of his remarks later by 
Cranston Williams, general man- 
ager of the ANPA. Mr. Hanson 
said that if any defendant associa- 
tion wished “to negotiate for a 
consent degree, opportunity will 
be afforded for such negotiation.” 

As for the ANPA, Mr. Wil- 
liams told reporters that there was 
“no one on the floor who thought 
we ought to take this lying down.” 
Mr. Williams added that the con- 
vention adopted a unanimous res- 
olution of confidence in the offi- 
cers and directors of the ANPA 
“on what they had done in the 
past or what they will do.” 


® At this time last year, with the 
ANPA convention in session, Mr. 
Hanson reported that the associa- 
tion had decided to allow the Jus- 
tice Department to examine its 
files. Earlier, permission had been 
denied, pending action by the 
ANPA’s board of directors. 

Today Mr. Hanson said the 
government spent “many weeks” 
at ANPA offices “going through 
all its files pertaining to advertis- 
ing practices in the newspaper 
publishing business.” 

He said the government ex- 
tracted “more than 2,200 letters, 
bulletins and other documents.” 
Similar searches, he said, were 
made of the offices of all defen- 
dants but those of the Agricultural 
Publishers Assn. The APA refused 
to allow the search. 


= Mr. Hanson said the government 
is invoking two sections of the 
Sherman Act. The first, Section I, 
declares every contract, combina- 
tion or conspiracy in restraint of 
trade among the several states to 
be illegal. The second, Section IV, 
empowers federal courts to pre- 
vent and restrain violations of the 
act through injunction. 

A third section of the act, which 


Kerney Vodrey 


Mr. Hanson warned “is lurking in 
the background,” authorizes suits 
by private parties who claim to 
have been injured through viola- 
tions of Section I. “If they pre- 
vail,” he said, “they are entitled 
to threefold damages for losses 
sustained and costs of the suit, 
including a reasonable attorney’s 
fee.” 

Mr. Hanson said that the ulti- 
mate decision in a trial of this 
kind, “will rest upon the prepon- 
derance of the evidence as to 
whether or not you [newspaper 
publishers] have made indepen- 
dent decisions, whatever they may 
have been, based on the informa- 
tion you have received” from the 
ANPA. 


® Richard W. Slocum, of the Phil- 
adelphia Bulletin, was reelected 
president of the American News- 
paper Publishers Assn. Reelected 
with him were William Dwight of 
the Holyoke Transcript-Telegram, 
v.p.; and Walter J. Blackburn of 
the Free Press, London, Ont. 

D. Tennant Bryan, of the Rich- 
mond News-Leader and Times 
Dispatch, was named treasurer. 

Joyce A. Swan, general manager 
of the Minneapolis Star & Tribune, 
continues as chairman of the Bu- 
reau of Advertising. 


N. Y. GROUP STOPPED 
ACCREDITING IN JULY 

New York, April 28—In July, 
1954, the Publishers Assn. of New 
York City discontinued its system 
of recognition and accreditation 
and referred local 


McAnulty 


TOGETHER AGAIN—Among the publishers busily renewing acquaint- 

ance during the first day of the ANPA meeting in New York were 

Loring Merrwin, former publisher of the Pantagraph, Bloomington, 

Ill.; John Cowles of the Minneapolis Star & Tribune, and Clark 
Howell of the Atlanta Constitution. 


agencies planning national adver- 
tising. 

Currently, an agency must file 
a financial statement with ANPA. 
It must then send a letter to a lo- 
cal newspaper asking for monthly 
credit and stating that it has filed 
a statement with ANPA. Bills are 
payable the 15th of the month 
following the placing of an order. 


= ANPA’s requirement for agency 
recognition formerly called for a 
New York agency to have quick 
capital of $20,000 minimum. 
Under the old system, a New 
York agency with a capitalization 
of $5,000 was eligible for credit, 
provided bills were paid promptly. 
It used to be customary for local 
newspaper credit men to meet 
monthly and compare notes on 
delinquent accounts. This practice 
is understood to have been dis- 
continued. Delinquents are cut off 
the credit list first time they de- 
fault, and newspapers demand 
cash with each order thereafter. 


CBS-TV Names Robert Blake: 
Boosts George Bristol 

Robert F. Blake has resigned as 
publicity director for the NBC- 
owned radio and tv stations to join 
CBS Television, New York, as 
manager of special projects in the 
press information department. 
George Bristol, formerly director 
of sales promotion for CBS Radio, 
has been named director of sales 
presentations for CBS-TV. 

Mr. Bristol will be succeeded at 
CBS Radio by Louis Dorfsman, 


‘now an associate director of the 
advertising radio ad department, and Sherril 


agencies to ANPA, where require- |W. Taylor, sales promotion man- 
ments were somewhat stiffer for 
recognition. ANPA now provides 
credit data for agencies requesting 
it, instead of dealing chiefly with 


ager of CBS Radio Spot Sales, who 
‘have been named co-directors of 
‘the sales promotion and advertis- 
‘ing department. 


Cullen 


Advertising Age, May 2, 1955 


‘Credit Is Sole Base 
for PPA’s Agency 


‘Recommendations’ 


New York, April 29—The reac- 
tion of other parties in the pro- 
jected anti-trust suit, whose char- 
acter was dramatically exploded 
at yesterday’s ANPA session, was 
varied: 


e Frank Braucher, president of 
Periodical Publishers Assn., said 
merely that PPA had had no con- 
tact with the Justice Department. 
He repeated that PPA had no 
recognition service, only “recom- 
mendation.” And he again empha- 
sized that PPA will “grant com- 
missions to anyone—it’s wholly a 
matter of credit.” 


e ABP President William K. 
Beard Jr. said that his organiza- 
tion had received no communica- 
tion from the Justice Dept., and 
that no statement or comment 
would be issued by ABP unless 
and until such word had been re- 
ceived. He told AA that he doesn’t 
believe ABP has done anything 
which can possibly be construed 
as wrong in respect -to the charges 
the Justice Dept. has made pubiic 
against the organizations it named. 
“We’re not running scared,” he 
added. 


Advertisers Spent 
Less in Newspapers 
in ‘54, ANPA Told 


New York, April 27—A blow to 
those attending the 69th annual 
meeting of the American News- 
paper Publishers Assn. was the re- 
port that national advertisers 
spent only $594,120,000 in news- 
papers last year. This was a drop 
of more than $6,000,000 from the 
record high of $601,200,000 re- 
ported for 1953. 

’ It was the third straight year in 

which newspapers finished behind 
magazines in the great ad sweep- 
stakes. Last January, the Maga- 
zine Advertising Bureau reported 
an alltime peak for revenue in 
1954, with $604,100,000. For 
1953, it was thought the news- 
papers had surpassed magazines, 
which recorded $600,100,000. But 
the MAB subsequently revised its 
official total upward, to $603,100,- 
000. 


® While newspapers’ share of the 
total advertising dollar is larger 
than other media, Richard L. Jones, 
president of the Tulsa Newspaper 
Printing Corp., said there was a 
“danger light” in the fact that 
newspapers’ share of the total has 
been shrinking. He saw another 
danger sign in the fact that in 
1954, “for the first time in nine 
straight years, we failed to reach 
a new alltime high in national ad- 
vertising.” 

The ANPA’s Bureau of Adver- 

(Continued on Page 68) 


Joseph K. Vodrey Jr. of the Brush-Moore Newspapers. Seated in lobby and talking 
animatedly with friend is James McAnulty, v.p. of the Allen-Klapp Co., Chicago. Near- 
by is another newspaper representative, John W. Cullen Jr., president of the John W. 
Cullen Co., Cleveland. Hemmed in by reps Vincent J. Kelley of New York, and Henry 
C. Jann of Chicago is F. W. Schaub of Lindsay-Schaub Newspapers, Decatur, 
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Know why Quaker State selected Sports 7—" — Y . _—— 
\ Afield for advertising its 100% pure Pennsylvania 

97% of Sports Afield readers own automobiles. If (\R \ M ik LI) 
you sell oil, gasoline, tires, cars or anything else in 


} motor oil? Because Sports Afield’s leadership with 

| car owners is a matter of fact — and figures. Almost 

the realm of motordom, you'll sell more of it through THE AUTHORITY FOR FISHING AND HUNTING 
Sports Afield. 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 
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BofA Boosts Stevens 


Denald L. Stevens, 
Bureau of Advertising, American 
Newspaper Publishers Assn., New 
York, since 1952, has been ap- 
pointed sales group supervisor on 
grocery products. He _ succeeds 
Wayne Mooney, who has been 


sales manager. 


transferred to San Francisco as. 
| copywriter. 


_Biow-Beirn Appoints Two 
with the | 


T. A. Doyle has been appointed 
associate media director of Biow- 
Beirn-Toigo, New York. . Mr. 


‘Doyle, who joined the agency in 


1944, will supervise all print me- 
dia purchases. Alfred L. Gold- 
man, formerly with Ruthrauff & 
Ryan, has joined the agency as a 
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Now get move- 
ment on your TV 
slides for almost 
the same cost as 
still slides. 


NI 
TV SLIDES 


$10.00 


FOR TEN 
SECONDS 


Send for sample 
reel and descrip- 
tive literature. 


1323 S. WABASH CHICAGO ILL. 
357 W. 44th ST., NEW YORK 


‘Consent Judgment 
Hits National Food 
Club’s Advertising 


New York, April 27—A consent 
judgment was signed here this 
week by William Hecht Jr., state 
supreme court justice, permanent- 
ly restraining the National Food 
Clubs Inc., one of the largest food- 
plan operators in the country, 
from advertising home freezers 
and food in a misleading and 
fraudulent manner. 

The judgment was signed on ap- 
plication of Jacob K. Javits, state 
attorney general, and marks a ma- 
jor victory in his campaign against 
“bait advertising.” 

National Food Clubs released a 
statement saying it had cooperated 
voluntarily with the attorney gen- 
eral from the start of his investiga- 
tion and, as a pioneer in the field, 
“is anxious to have food club plans 
policed in the public interest.” 

The judgment prohibits a num- 


ber of specific practices including 
advertising freezer and food com- 
binations in a misleading manner, 
representing that the freezer is be- 
ing offered as a gift, and represent- 
ing that the consumer will be able 
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Advertising Age, May 2, 1955 


to own a freezer and food for| 


what is now being paid for food | 7 
alone. Henceforth, a salesman must | | 


provide for a customer a contract 
immediately on consumation of a 
sale, and the contract must be fully 


made out before the customer signs | 


it. 


® Better Business Bureau of New 
York had protested National Food 
Clubs advertising two years ago 
and had recommended changes. 
Some were made and others were 
changed temporarily only, AA was 
told. 

The company advertised princi- 
pally by means of radio and televi- 
sion spots on six or eight stations 
in and around New York, and in 
the past used some newspaper ad- 
vertising. It is understood to have 
spent about $100,000 for radio 
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PHILADELPHIA, NEW YORK, CHICAGO, DETROIT 
SAN FRANCISCO, HOLLYWOOD, BOSTON, HONOLULU 


SON, INC. 


Man in a Mainliner Mood 


Here’s a gentleman going places fast... 
and comfortably! That blissful smile 
reflects the well-taken-care-of feeling that 
is distinctively United Air Lines. 


Many things make this “Mainliner mood.” 
Competent trip-planning, deft and 

friendly service, the finest food aloft, roomy and 
restful surroundings. Plus the speed and 
convenience of the only airline linking major 
cities of the East, the Midwest, 

all the Pacific Coast and Hawaii! 


During the past year United Air Lines, 
our client since 1938, flew some 

five million passengers—20% more than 
the year before. Advertising helped 


put those travelers “in a Mainliner® mood !” 


JOHN F. MANNING, for the past two 
years radio-tv director for Foote, 
Cone & Belding on the West Coast, 
has rejoined Chambers & Wiswell, 
Boston, in an executive capacity. 
Mr. Manning was an account exec- 
utive at the Boston agency for 
seven years prior to joining FC&B. 


spots and about $300,000 to $500,- 
000 annually for tv spots. 


= Cavanagh-Shore & Co. handles 
its radio advertising, and Allen 
Christopher Co. its tv advertising. 

The company will continue its 
advertising on a new basis, in ac- 
cordance with the judgment to 
which it has consented, AA was 
told. 

Hugh R. Jackson, president of 
the New York BBB, hailed the 
judgment as a major victory 
against “bait advertising.” He said 
the “practices of this company 
and some other food plan opera- 
tors have certainly been mislead- 
ing to the public and injurious to 
public confidence in all advertis- 
ing.” 

Earlier this month, another food 
plan, United Food Club of Amer- 
ica, with offices in Brooklyn and 
Newark, was indicted by a Queens 
county grand jury on charges of 
grand larceny (AA, April 18). 


Streim Joins ‘Redbook’ 

Art Streim, formerly with the 
Los Angeles Times-Mirror, has 
been named by Redbook to take 


charge of West Coast advertising 
sales for the magazine’s mail or- 


der shopping section. 


‘Child Life’ to Swofford 

Child Life, Boston, has ap- 
pointed Hugh Swofford & Asso- 
ciates, New York and Chicago, to 
handle its public relations, pub- 
licity and promotion. 


(Reach Over 


4,000,000 


Advertising 


New York City’s newest Ad 
Medium, Official Timetables 
for all City Subways, pin- 
points local and neighbor- 
hood advertising as well as 
national! Lowest rates per 
reader ever offered... Write 
or call for Rate Card today. 


peaders Dally... 


with SUBWAY TIMETABLE 
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Why Britain 
thinks our China 
policy is crazy 


“Supporting Chiang Kai-shek on For- 
mosa is unprofitable, unrealistic and 
sentimental. What’s more, meddling in 
a civil war may start a world war,” | j » 

Britons say. “Mere recognition of Red | <a, jon 
China doesn’t mean approval — after : 
all, you’ve recognized the Soviet 
Union!” Post editor Ernest O. Hauser 
writes a thought-provoking report from 
London on how our controversial Far 
Eastern policy looks to our closest ally. 


Francine stepped onto the café terrace a total 
stranger. Minutes later she left with the richest 
man on the Riviera. Coincidence? You don’t 
know the kind of woman Vivian Connell brings 
to life in The Stolen Pearls! (First of 3 sus- 
pense-filled patts begins on page 17.) 
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Stop counting 
sheep-start 
"WORRYING. 


This year they beat the Canadians at 
ice hockey, the Scandinavians at 
speed skating. And they stand a good 
chance of toppling us in the track 
and field events at Melbourne next 
year! But are these athletes really 
amateurs? Here’s a surprising, eye- 
witness report by President of the 
International Olympic Committee 


AVERY BRUNDAGE 


What's your secret weapon against 
insomnia? Eye mask? Ear plugs? 
Exercise? Warm milk? Throw them 
away! Veteran insomniac Ralph 
Knight has hit the jackpot. Don’t 
miss his eye-closing tips for tossers. 


How good is a Wassermann test? 


Does the dreaded “positive” report really mean syphilis? Doctors now say that in 
certain sections of the country up to one-half of these diagnoses are false ! Mean- 
while, thousands have undergone unnecessary treatment — many lives have been 
ruined. A woman who lost her health and her husband from a false positive report 
tells how a new type of blood test restored her chance for happiness. For the facts, 
and a fascinating first-person story, read “They Said I Had Syphilis.” 


The Saturday Fvening By @ Pilot's Widen 
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April 30,1955 - 15¢ 
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Reprinted from The New York Times 
CAA 


| : ,  QKLANOMAIS INA MESS! | 
yp he, 3 By Ex-Governer Johnston Murrey ? 
ae ; « uw at ext Year's Olympics a \ 


Tuesday, April 26, 1955 | 


recor » Which 


magazine has had the biggest 


April® in its advertising history? 


@ Which magazine recently pub- 
lished an issue® breaking all its 


past records for dollar volume? 


Which magazine’s circulation 


is running 56% ahead of its 
nearest competitor on news- 
Stands?* It’s the same weekly 
magazine that people spend 


the most time with and have 


Saturday Evening Post. It 


<= 


y\\ gets to the heart of America. 


ay 


@ April 1955—$9,607,839 
April 16 issve—$2,792,954 
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Lazarus to Blake Enterprises 
Theodore R. Lazarus has re-| York, producer of film for indus- 
signed as an account executive/trial and tv use, in an executive 


George Blake Enterprises, 


with Donahue & Coe to join/|capacity. 


New | 


4A‘s Statement 


es 


—— 


readers of DOWN BEAT 

are an unexcelled market 

for you. They love good 

music and want the finest re- 

peers They rely on DOWN 
EAT’S Hi-Fi section for guidance. 


More than 50,000* buy DOWN BEAT 
More than 100,000 read DOWN BEAT 


Write today for complete market information! 


DOWN BEA 


If you “Ue He 


200i Calumet Ave: 
Chicago 16, lil. 


; Denies Violation 
of Sherman Act 


New York, April 29—The fol- 
lowing statement was issued today 
by George Link Jr., of McKercher 
& Link, N. Y., general counsel for 
the American Assn. of Advertis- 
ing Agencies: 

Early in January, 1954, the De- 
partment of Justice requested per- 
ogg to inspect the Four A’s 
files, and those of certain other 
leading advertising associations, to 
| apobrtaids whether there was any 
| evidence of violation of the anti- 
trust laws by the advertising “in- 
dustry.” 


of approximately the past 20 years. 

We asked the department’s rep- 
resentatives again and again, in 
New York and Washington, to 
state the nature of the alleged vi- 
olations. 

The department finally agreed 
to get in touch with me prior to 
the filing of any complaint. 

I was invited to attend a con- 
ference with the lawyers of the 
anti-trust division of the Depart- 
ment of Justice and did so yes- 
terday, April 28. 


® At this conference, Judge 
Barnes, head of the anti-trust di- 
vision, stated that the department 
was seriously considering the fil- 
ing of a civil complaint against the 
newspaper and magazine pub- 
lishing associations, together with 
the Four A’s. 

Certain parts of the proposed 
complaint were revealed to me, re- 


8. ee ee 


J 


Advertising Age, May 2, 1955 


The field covered by the pro- 
posed complaint is the same as 
that which was tried before the 
Federal Trade Commission in 
1923-30, in a complaint against the 
Four A’s, the American Newspa- 
per Publishers Assn., Southern 
Newspaper Publishers Assn., the 
Six-Point League, and the Amer- 
ican Press Assn. After seven years 
of litigation and full argument be- 
fore a full commission, the case 
was dismissed. 

The government took no appeal; 
in other words, the government 
was satisfied that the operations 
by the Four A’s and all other de- 
fendants did not violate any of 
the Sherman Anti-Trust Laws. 


® Since 1930, there have been no 
changes in the Sherman Anti- 
Trust Law. There have been some 
further judicial interpretations of 
the Sherman Anti-Trust Act, but 


Everything in the World for the World of Music *ABC audit The Four A’s board of directors |lating directly to Four A’s activ-|the law itself is the same as it 
_granted the department’s request.|ites which, in the department’s | was when the Federal Trade Com- 
@ moher mY tt yin 2 dea Bet ageg-a ent wcae ete: | The department examined the/opinion, may constitute a viola-|mission dismissed the case. 
' 7 > Four A’s files relating to their in- 


Articulos Electricos Catalog File—Bebidas—Bebidos Annual Directory 


Publishing since 1934 


—La Farmacia Moderna—la Tienda—Elaboraciones y Envases 


| vestigation and covering a period 


tion of the Sherman Anti-Trust 
Act. 


This Twin Reads 
The Dispatch- 
Pioneer Press 


Wi 


Dispatch-Pioneer Press . . 


WINSTON FILTER TIPS 
ARE TOPS WITH 


THIS TWIN'S DADDY! 


’ 
inston s 


market. 


winning friends fast in St. Paul! After 
only six months in the St. Paul “half” of the Twin 
Cities market, Winston’s preference rating among men 
filter-tip smokers has leaped from zero to 31.3%, ac- 
cording to the new 1955 St. Paul Consumer Analysis 
Survey! How did Winston win ’em over? With a vig- 
orous, hard-hitting advertising campaign in the St. Paul 
. the one and only medium 
to saturate every single corner of this prosperous 


Filter Tip Cigarette Brand Preference in St. Paul 


The charges revealed to me by 
Judge Barnes are not supported 
by any act or actions of the Four 
A’s. 

In my opinion—when, if and 
as the complaint is actually filed 
and the action is actualiy tried— 
the Four A’s will be absolved from 
any charge of price-fixing or oth- 
er restraining activities, as it was 
by the Federal Trade Commission 
in 1930. 


General Outdoor Promotes 
Carl Henke, George Caspari 


General Outdoor Advertising 
Inc., Chicago, has appointed Carl 
Henke to head a new department 
of marketing and research now 
being set up in New York. Mr. 
Henke, with General Outdoor since 


Carl Henke George Caspari 


the company was formed in 125, 
has been general sales manage. 
since 1949. 

George W. Caspari has been 
named v.p. of sales for Gener4! 
Outdoor. Regional director of ine 
company’s southern branches and 
a board member since 1952, Mr. 
Caspari will headquarter in Chi- 
cago. 


Grove Labs Appoints 


Leslie A. Sauers and John F. 
Van Deusen Jr. have joined Grove 


Sees. = 


BRAND 1955 1954 Laboratories, St. Louis, as sales 
EE OS I eee 31.3% manager and product manager, re- 
EGE Fe a ee Pree oe Fee 21.2 spectively. A. S. Bland Jr., former- 
a ea Re Oe hod os od fas cad eo 60 BS 16.4 ly sales manager, has been named 


a product manager, and Gene K. 
Foss, previously merchandising 
manager, has been appointed prod- 
uct manager of the company’s 
Fitch division. Mr. Sauers former- 
ly was with the Pepsodent divi- 
sion of Lever Bros. Co. and Helene 
Curtis Industries. Mr. Van Deusen 
previously was with Cunningham 
& Walsh. 


You don’t have to be in a smoky haze about where YOU 
stand with the 427,800 people in the St. Paul “half” of the Twin 
Cities market. Get the straight facts from the 1955 Consumer Anal- 
ysis Survey .. . an exhaustive study of the brand preferences and 
buying habits of the people who spend more than $554 million a 
year! For your copy, contact your Ridder-Johns representative or 
write, using your company letterhead, to Consumer Analysis,' Dept. B. 


Westinghouse Names Kaland 
j William Kaland, formerly pro- ' 
' gram director for WNEW, New 
York, has been named assistant 
national program manager of Wes- 
REPRESENTATIVES tinghouse Broadcasting Co., New 
York. 

RIDDER-JOHNS, INC. 
NEW YORK - CHICAGO - DETROIT 
SAN FRANCISCO -LOS ANGELES 


ST. PAUL - MINNEAPOLIS 


DISPATCH 


Miller Heads Chilton PR 

E. H. Miller has been appointed 
manager of public relations of 
Chilton Co., Philadelphia publisher. 
Mr. Miller also will continue as 
advertising manager of the com- 
pany’s automotive division. 
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...YOU'RE IN THE BIG PICTURE FOR FURNISHINGS! 


Hotel or motel lobby . . . college or hospital reception room . . . restaurant dining room . . . lounge aboard 
ship, train or plane, at a club, in a Y.M.C.A. or for the employes of a large company . . . The Big Picture 
for furnishings is all of these, PLUS five million guest, student and patient rooms; thousands of 

dining rooms; thousands of offices. In a word, The Big Picture for furnishings is institutions 

and The Big Picture for every other product that contributes to the comfort, health and 

well-being of people away from home.. . 

The Big Picture for nine billion dollars worth of construction and remodeling; for 16 billion dollars 

in food sales; for the maintenance of two and one-half billion square feet of floor space; for 

walls, windows, lighting, and mechanical equipment; and for 350 million dollars 


worth of food service equipment! 
Your products are in The Big Picture if your advertising is in the magazine that created that picture— 


the magazine that is the most powerful force in making The Big Picture bigger and more profitable 


for you every hour of every day .. . INSTITUTIONS Magazine. 


CONSULT YOUR ADVERTISING AGENCY OR WRITE TO INSTITUTIONS PUBLICATIONS 


MACGATINE 


MAGAZINE 


OF MASS FEEDING—MASS HOUSING 


...and there's a 


BIG PICTURE 


for you 
if you manufacture 


@ FOOD SERVICE EQUIPMENT... @BUILDING PRODUCTS... 


Commercial equipment for 120 $9 billion plus, of new construc- 
million meals prepared daily. tion and expansion in 1955. 


eFOoD... @ MAINTENANCE PRODUCTS... 
$16 billion annually in retail 550,000 buildings to be cleaned, 
sales for mass feeding. repaired and renovated. 
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Felker-Mahony Adds One 

Felker-Mahony, Philadelphia, 
has been named Philadelphia rep- 
resentative for Greater Weeklies 
Associates, New York. 


CBS-TV Adds Alaskan Stations 

KTFV, Fairbanks, and KTVA, 
Anchorage, Alaska, will join 
CBS-7'V as primary, non-intercon- 
nected affiliates, effective July 23. 


YOUR BEST SALESMAN 


IN THE $443 975,000* QUAD-CITY MARKET 


FIRST in Quad-City 
circulation 


FIRST in advertising lineage 


IN ALL IOWA! 


Morning Democrot Evening Daily Times 
Sunday Democrat & Times 


Headquarters: Davenport, lowa *Copr. 1954 Sales Mgmt. 
Represented Nationally by JANN & KELLEY, INC. Survey of Buying Power 


PR Forum Hears Examples of How to 


Measure Publicity Needs and Impact 


Cuicaco, April 26—Scientific 
evaluation of public relations needs 
and accomplishments was the 
principal subject, as the Chicago 
chapter of the Public Relations 
Society of America held its fifth 
annual public relations forum last 
week. 

At a panel on the subject, Walter 
G. Barlow, Opinion Research Corp., 
Princeton, N. J., gave several ex- 
amples of the use of opinion 
sampling to direct the influencing 
of opinion. 

On a recent sampling of public 
opinion with regard to automation, 
Mr. Barlow reported that only 
49% of industrial workers sampled 
felt that better machines tend to 
serve their best interests, while 
31% felt they were bad for em- 
ployes. A near-majority (47%) 
went on to say that companies 
don’t care what happens to dis- 


placed workers, while 36% de- 
cided they do. 


= From these and similar ques- 
tions, Opinion Research Corp. 
reached this conclusion: In dis- 
cussing plant modernization, don’t 
use the terms “automation” or 
“push-button plant.” Even the 
term “productivity” tends to con- 
note “speed-up” in many workers’ 
minds, Mr. Barlow pointed out. 

Instead, he recommended these 
positive features of automatic 
machinery, which workers ac- 
cepted: On the proposition that 
“you can’t stop progress’”—that 
modern machines are bound to 
come—91% agreed. On improved 
safety with modern machines, 
85% agreed, and 78% agreed that 
modernization would bring lower 
prices for products. 

In the field of industrial recruit- 


Alan Press, Traffic Manager of Screen Gems, Inc., TV subsidiary of Columbia Pictures Corp., tells: 


“(Why Rin Tin Tin is never late!” 


“Every Thursday, kids are waiting for Rin Tin Tin in Miami, 
Fla., and Bay City, Mich., and fifty-three other cities. They'd 
be awfully disappointed if he didn’t show up. 
‘How do we get him there? It’s simple,” says Alan Press. 
“We ship him on film — by Air Express. We also meet 
rigid schedules for our other TV network shows: Ford 
Theater, Captain Midnight and Darnon Runyon Theater. All 


&> Air Express 


told, over 200 unbreakable dates to meet every week. 
“Using Air Express exclusively, we've never missed a 


single show! 


“Yet, we save real money with Air Express. It costs $3.78, 
for instance, On our typical 10-lb. shipment from New 
York to Bay City. It’s the lowest of all — $1.37 less than by 


the next lowest-priced air service.’ 


cy — 


GETS THERE FIRST via US. Scheduled Airlines 
CALL AIR EXPRESS ... divisionof RAILWAY EXPRESS AGENCY 


Advertising Age, May 2, 1955 


ment of college graduates, Mr. 
Barlow cited a sampling survey 
which was used to analyze the re- 
quirements of job placement ad- 
vertising. 


® For one thing, it was found that 
there is a wide range of student 
opinion as to the opportunities to 
be found in specific industries. 
Only 31% of the college seniors 
tested, for example, expected to 
find good job opportunities on the 
railroads, while 89% looked on the 
chemical industry as a promising 
field. 

Size, it was found, is not neces- 
Sarily a magnet: 
students preferred the biggest 
company operating in their chosen 
fields. And advancement possibil- 


-- Ne 


only 14% of ' 


ities, “challenge,” working condi- ° 


tions and “the people you work 
with” all ranked far above pay as 
job criteria. 

In summary, Mr. Barlow noted 
that too much industrial job infor- 
mation and advertising is overem- 


~ 


phasizing the company. Instead, ° 


it should help students visualize 
what they’ll do on the job, or else 
give case histories of what former 
students have been doing. 


= Mortimer B. Doyle, midwest 
division manager of the National 
Assn. of Manufacturers, reported 
to the meeting on an NAM survey 


— 


+ 


made last fall, on the basis of ° 


which the association has decided 
to put more emphasis on taking 
its ideas to the public, and less on 
information services to its mem- 
bers. 

The survey showed that the 
public is increasingly favorable to 
the NAM, Mr. Doyle said. Para- 
doxically, he added, the survey 
found that NAM members increas- 
ingly think the public is unfavor- 
able to the association, and that its 
advocacy of ideas is the “kiss of 
death.” 


Slawter Brings 11 
New Accounts to 
Basford Agency 


NEw York, April 26—Eleven 
new accounts in the chemical 
field have been added to the client 
list of G. M. Basford Co. All were 
brought in by Paul B. Slawter Jr., 
who became a v.p. of the agency 
March 1, when Basford absorbed 
the industrial division of Sterling 
Advertising Agency, which Mr. 
Slawter had headed previously 
(AA, Feb. 28). 

Included in the new accounts 
are the Lummus Co., Acheson 
Dispersed Pigments Co., National 
Petro-Chemicals Corp., and the 
Polychemicals division of West 
Virginia Pulp & Paper Co. 

Also, Gallowhur Chemical Corp., 
Kolker Chemical Corp., Berkshire 
Chemicals, Chemical Manufactur- 
ing Co., Croll Reynolds Co., Glyco 
Products Co., and A. Gross & Co. 


‘Diplomat’ Names St. Lewis 

Roy St. Lewis, former assistant 
Attorney General and a Washing- 
ton lawyer, has been named pub- 
lisher of the Diplomat, Washing- 
ton, “America’s society magazine.” 
He succeeds Charles Delmar, who 
resigned but who will continue as 
a stockholder of the magazine. 


Heads Pace Industrial Unit 

Henry Lazarr has been ap- 
pointed director of the industrial 
division of Pace Advertising Agen- 
cy, New York. He has been an ac- 
count executive with Fred Witt- 
ner Advertising and advertising 
and public relations director of 
Ebasco Services. 


‘Times’ Promotes Denny 
Thomas G. Denny, who joined 
the book advertising staff of the 
New York Times in 1949, has been 
named book advertising manager 
of the newspaper. He succeeds the 


late Douglas S. Cleveland. 
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! Report Questions 
} °rejudice Against 
Over 45’ Hiring 
= New York, April 26—About one 

*ompany in every six has a definite 
® Dolicy against hiring men over 45 
# ‘or sales and sales management 
® positions. 

» A survey conducted by the re- 

search committee of the Sales Ex- 
ecutives Club of New York among 

he group’s 2,700 members reveals 
f also that in a great number of 
cases, where such an official pol- 
m icy does not exist, there is “an 
F unwritten law—an unofficial bias” 
f —against the hiring of older men. 
The study notes that about half of 
f the executives who expressed this 
& oreference for younger men were 
» themselves 46 or older. 

A majority of respondents indi- 
cated they preferred to employ 
men in the 41 to 45 year age 
} bracket, with second choice going 
eto men 31 to 40. Where definite 
company policy exists, the study 
--Ndicates, it is based on a belief 
shat men over 45 “are more diffi- 
sult to handle and more set in 
% heir views.” Pension problems and 
m che general belief that a man over 
& 45 is past his peak are next in im- 
| portance. 

} The beliefs (1) that the presence 
fy of men over 45 lessen opportunities 
for younger men, (2) that they 
‘have fewer years of company serv- 

ice to offer and (3) that they re- 
bauire more remuneration are the 
porincipal “gripes,” adds the report 
summary. 


®*® Noting that respondents felt that 
older men are likely to be more 
» oyal to their employers, and that 
‘only a small minority thought that 
nen over 45 would be less per- 
suasive salesmen, the report ques- 
tions the reasons behind such a 
policy, whether official or unoffi- 
cial. 
“One must seek beneath the sur- 
‘face of things to get at the rea- 
sons,” it says. Commenting on the 
} generally expressed opinion that 
older sales personnel is less re- 
sponsive to criticism and is more 
difficult to handle, the report com- 
ments: F 
“If this is true, then the forma- 
} tion of these almost stereotyped 
ideas regarding ‘older’ men lies 
in the inability of supervisory 
or managerial executives to mold 
or control men who are, for the 
} most part, in their own age brack- 
et. These sales executives appear 
to favor younger men because they 
can mold them and teach them 
their own ways. 


| 
j 
} 
| = “To overcome this negative at- 
| titude,” the report concludes, “men 
| who are over 45 must take the of- 
fensive. They alone must prove to 
+ employers that loyalty, persuasive- 
¥ ness, flexibility and the ability to 
™ learn are attributes which they 
A} possess in the same or greater 
quantities than do younger men. 
They alone must prove that ma- 
turity of sales personnel pays off 
in many ways...” 

In issuing the report, the Sales 
Executives Club expressed its 
thanks to Edgar A. Steele of A. J. 
Wood & Co., chairman of the re- 
Facies search committee, and to Ernest 
a )} E. Wachsmuth, who aided in the 

preparation of the questionnaire. 


CBS-Hytron in Tube Drive 
CBS-Hytron, Danvers, Mass., a 
| division of CBS, is launching a 


{ 
77) new promotion program directed 
} 


[> at housewives and based on sur- 

| vey results showing that men are 
at home during only 24.5% of ra- 

dio and tv service calls. Ads in 

Life and Good H ousekeeping, busi- 

ness paper space, direct mail and 

i dealer aids will feature a newly 

§ designed carton for its tv tubes 
and the Good Housekeeping guar- 

if anty seal. Bennett & Northrop, 

3 Boston, is the agency. 
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Find out where as well as how 
many! Total circulation doesn’t 
mean much unless you get 


concentrated 


coverage where 


most people do their buying 


Chicago and suburbs account for more than 63% of all retail sales made 
in the entire state of Illinois... and this is the market the American sells! 


We’ve never been much of a country newspaper, selling scattered copies 
here and there all over the state, from the Wisconsin border to the Ohio 
River. We believe a compact, no-waste circulation pattern makes more 


sense when you use a Chicago newspaper. 


That’s why 91.9% of the evening American’s total circulation is in 
Chicago and the Retail Trading Zone. (Highest ratio of all daily 


Chicago newspapers.) 


Such a high concentration of circulation, where most people buy the 
most, is just one of the many PLUS advantages which make the Chicago 


American a better newspaper to help you sell more merchandise. 
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is the HOME- 


fo 


Magazines are w >ndertful. Almost everybody 
reads them. 


But what makes the Home-Edited magazines 
distributed with Sunday newspapers most 
wondertul of all is the way they’re read. 


Of course they deliver enormous coverage 
of their markets, not just little pieces of it, but 
they deliver top readership, too. 


Because they’re local! 
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nothing he'd rather read about. 


When these magazines are so well read, by 
so many, is it any wonder that the advertising 


is read, too—and acted on? 


That's why these Home-Edited magazines sell. 


THESE ARE 28 OF THE NEWSPAPERS PUBLISHING THEIR OWN HOME-EDITED MAGAZINES 


Akron Beacon Journal Cleveland Plain Dealer 
Atlanta Journal and Constitution Columbia State 
Baltimore Sun Columbus Dispatch 
Boston Globe Denver Post 

Buffalo Courier-Express Detroit News 

Chicago Daily News Houston Chronicle 
Cincinnati Enquirer Indianapolis Star 


Louisville Courier-Journal St. Louis Globe-Democrat 
Milwaukee Journal St. Louis Post-Dispatch 
Newark News St. Paul Pioneer Press 
New Orleans Times-Picayune States Syracuse Post-Standard 
Pittsburgh Press Toledo Blade 

Portland Oregonian Washington Star 

Seattle Times Youngstown Vindicator 


HANDSOMELY PRODUCED IN ROTOGRAVURE FOR THE VARIOUS NEWSPAPERS BY THE FOLLOWING: 


Art Gravure Corporation of Ohio, Cleveland ..- Art Gravure Corporation, New York City ... Denver Post . . . Detroit Gravure 
Corporation . . . Neo Gravure Co. of Chicago . . . Standard Gravure Corporation, Louisville . . . St. Louis Post-Dispatch. 


In these magazines, the reader can read about 


himself and his kids and his neighbors and 
his friends. And believe it or not, there's 
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The Times-Picauune— 
NEW ORLEANS STATES 
ROTO MAGATiNGE Wem were 


sect Pus a ; 


The Cattle Bug Bit the Crutchers . .. 


eaindian einemecennee no 


you get more firepower in the HOME-EDITED 
MAGAZINE of The Times-Picayune States 


New Orleans is a unique city, a unique market. Lake Pontchartrain to domino-playing at Cheneyville, 


Louisiana—from a lady in Alexandria (Louisiana, that 
is) who makes dolls to an L-S-U all-America—from how 
to cook jambalaya to how they bring in oil wells! 


In New Orleans folks say “banquette” instead of side- 
walk; they say “blinds” for shutters; they say ‘‘gallery”’ 


for porch. 

And they read ‘Dixie Roto Magazine” with their news- They look to “Dixie” for what interests them, and that 
paper The Times-Picayune New Orleans States on includes Py tron product. “Dixie” is FORE. big gun in 
Sunday. metropolitan New Orleans, where practically every- 


body reads it, and in 26 other parishes (that’s what 
“Dixie’”’ talks their language—talks about what inter- Louisiana calls her counties) and counties in southern 
ests them most. And this ranges from boat-racing on Louisiana and Mississippi. 
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The Government Buys Advertising 


When the military buys ordnance, it orders in sufficient quantities 
so that the manufacturer can tool up and produce at efficient rates. 
But when the Defense Department hires advertising talent, competi- 
tions are held at such frequent intervals that the lucky winners bare- 
ly have time to learn their jobs before they are competing anew to 
hold the business. 

A few years ago, a committee of leaders in the advertising industry 
induced the Defense Department to consider giving at least one semi- 
automatic 12-month renewal on its recruiting contracts in order to 
provide at least a modicum of stability. While this represents a step 
forward from the days when these contracts were up for open com- 
petition annually, the Army has just had an experience which sug- 
gests that the existing system does not make sense from the stand- 
point of the taxpayer. 

Since World War II the Army has retained at various times N. W. 
Ayer, Gardner, Grant and Dancer-Fitzgerald-Sample. D-F-S started 
with the combined Army-Air Force account in October, 1952, got 
an automatic renewal in June, 1953, a renewal on the Army portion 
of the account in June, 1954, and has just emerged from <« free-swing- 
ing competition with the Army account intact for another 12 months. 

The recent record indicates a trend toward stability, but the im- 
portant question still is: Did this recent competition really achieve 
anything worth while? So far as anyone knows, the only reason’ for 
the competition is an impression in top Pentagon circles that it is 
sporting to give qualified agencies an occasional shot at this busi- 
ness—and to keep political pressures within reason. 

But this year, when the opportunity was offered, fewer than 20 
agencies entered the lists. Many of the best qualified indicated they 
want nothing to do with this account, one reason being the annual 
renewal process. 

The Defense Department is not unique in its handling of its adver- 
tising accounts, of course. Governmental and association accounts, as 
a general rule, are subject to formal renewal each year. But the dif- 
ference with most of them—unforturately not with all—is that the 
presumption is clear and strong that the existing agency will contin- 
ue unless the client is dissatisfied or some one else seems to pull a 
miracle campaign out of his hat. In the case of the Defense accounts, 
this presumption in favor of the current agency has never been made 
especially clear. 

We believe it would make for more effective agency work if there 
were no question that the current agency is normally favored to con- 
tinue on the account. 


Clothes, Cars and the Man 


We suspect that one of the funniest—and one of the most signifi- 
cant—stories we’ve read in a long time appeared on Page 2 of this 
family journal last week. It reported the annoyance of the executive 
director of the National Assn. of Retail Clothiers and Furnishers 
over the “antiquated” clothing worn by major auto executives when 
they appeared on television to introduce their 1955 models. 

These gentlemen, it seems, were urging the public to go modern in 
the automotive sense while they vere sporting such antiquated male 
garb as double-breasted suits, wide lapels, and “wide, gaudy neck- 
ties” which were in fashion along about the time the self-starter was 
the modern miracle of motoring. 

The clothiers are right, of course; and it amuses us to find that the 
men who are so style-conscious that they can recognize this year’s 
fender sweep at 200 paces still don’t know what’s what in the sartor- 
ial realm. But the real significance seems to lie in the fact that style 
has been built up to fever pitch in what is, or once was, a utilitarian 
industry, while at the same time style seems to mean very little in an 
industry which should literally live on it. 

Could it be that men’s clothing and furnishings need a little more 


vigorous promotion? 


—D. Vv. orc 


ll, Bosto 


Office, Haire Publishing Co. 


“You TOLD me to stop you if I’d heard it before!” 


What They're Saying 


It's Not Architecture— 
It's Packaging : 

The technocratic style so well 
fulfills the status and prestige 
functions demanded of our build- 
ings that it will surely be with 
us for a long time. It could not, 
with any suddenness, be aban- 
doned in favor of the classic, dul- 
cet, but difficult art of architec- 
ture. For it is not architecture. It 
is carrying over into building of 
industrial design—of the same 
techniques and goals which pro- 
duce breakfast food cartons, auto- 
mobiles, kitchen appliances and 
radios. It is packaging. The accept- 
ance of packaging is so total that 
one wonders whether the old “art 
or science of building for urban 
use” can survive at all. How long 
will the remaining architects be 
able to sell their wares? On the 
evidence of the East Coast alone, 
their days are numbered. The 
technocratic sweep is virtually 
complete. The West Coast has not 
only not yet succumbed—it ap- 
pears to be a stronghold for die- 
hards. The Ford Foundation Cen- 
ter for Advanced Study in Behav- 
ioral Sciences at Palo Alto, for 
example, is as humane as Illinois 
Tech is mechanistic. The geo- 
graphic distamce separating the 
two groups of buildings seems 
minute in comparison to their dif- 


ferences of feeling. 


—*Architecture and the New Package 
Style,” by Robert Woods Kenn “ 
in the April 4 issue of The New Re- 
public. 


Let's Crow—Not Cry 

Advertising is a peculiar sales 
weapon. Like sales personnel, it 
can create or cramp business. Per- 
haps it sounds rather strange, that 
a tool fashioned for gain actually 
can be wretched in use. It’s so, 
though, about advertising. 

Candy makers have much to 
ponder in this selling appliance. 
Since their goods serve so often as 
targets for foes of this food, pro- 
ducers must be delicate, yet deci- 
sive, in the selection of consumer 
advertising. 

Public promotion stands as a 
“must” in policy of candy pro- 
ducers. There should be continual 
reminders in one or more media. 
Avoidance of advertising only 
opens a gap between candy brand 


and candy buying. Promotion 


serves a purpose, all right. 

But it can be a bane, as well as 
a benefit. Candy advertising enters 
the foul field when it hints, implies 
or injects thoughts siding with or 
paralleling those of prejudiced 
critics. 

Of course, such indiscreet ad- 
vertising is not done purposely. 
While a candy manufacturer’s in- 
tentions are calculated only to spur 
retail-level buying, the results can 
turn out to be disastrous. 

To be specific, all confectionery 
advertising should stress the in- 
herent qualities of candy. Many of 
them there are, too. All ingredients 
poured into candy contribute to 
consumers’ health. This statement 
stands as a plain fact unadulter- 
ated, unvarnished. 

Few food fields make edibles 
offering the producers a_ two- 
pronged promotional advantage. 
They can cite in their advertising 
only the nourishment or the pleas- 
ure of their products. The confec- 
tionery industry lays just claim to 
both characteristics. 

Thus, why ever should there be 
any need to adopt a “soft” or a 
conciliatory approach in advertis- 
ing? In candy, the manufacturers 
have cause always to crow—never 
to cry. 

All their advertising should 
demonstrate the affirmative sent- 
iment. Once defensive tactics are 
adopted, producers expose their 
candy to buying restrictions. 
Candy then loses identity with its 
goal: mass appeal. 


—Editorial in Confectionery-Ice 
Cream World, April 11 issue. 


Function of Profits 

When one producer makes a 
higher return on his investment 
than*others while selling at com- 
petitive prices, and paying the 
same wages and prices for materi- 
als as his competitors do, his high- 
er return on capital is a mark of 
his greater efficiency. That is the 
function of profits in a free econ- 
omy—to reward efficiency and act 
as an incentive to producers to 
keep on being efficient and con- 
tinuously to pass on to the public 
in greater values the economic 
gains being achieved. 


—Harlow H. Curtice, president, Gen- 
eral Motors, speaking before the U. 
S. Senate committee on banking and 
currency. 


Advertising Age, May 2, 1955 


| Rough Proofs 


Supporters of Sewell Avery in 
his successful fight to retain man- 
agement control of Montgomery 
Ward insisted his opponent was a 
Wolfson in sheep’s clothing. 


. 

Sterling silver is undoubtedly 
heading for development of a mass 
market, as evidenced by the deci- 
sion of R. Wallace & Sons to offer 
a trade-in deal. 


. 

Louis Rothschild complains that 
automotive tycoons don’t dress a la 
mode for their tv appearances. It 
may just be that they haven’t seen 
enough men’s wear advertising to 
be able to identify the 55 models. 


* 

“Tariffs make strange bedfel- 
lows,” headlines AA. 

Grover Cleveland used to say 
that the tariff is a local issue, as 
‘local as payrolls, for instance. 


The Biddle Advertising Agency, 
of Bloomington, Ill, denies that 
it’s fabulous and says it’s just 
lucky. 

A $4 million agency volume is 
undoubtedly the result of luck, 
with maybe a little talent and hard 
work thrown in. 


. 

Social Research Inc. comes up 
with a scholarly report indicating 
that people read and are influ- 
enced by testimonial ads. 

This was also discovered by the 
medicine men four score and sev- 
en years ago. 


. 

Richard Manville told a con- 
vention audience recently that to- 
tal circulation should not be the 
measure of the power of a medi- 
um. 
Advertisers and researchers are 
always saying things like that, but 
most of the space buyers don’t be- 
lieve ’em. 

+ 

An AA headline writer desig- 
nates the new Ruppert emblem as 
“Father Knickerbocker’s  bibu- 
lous portrait.” 

Since when did holding a glass 
of beer in his hand make a thirsty 
citizen “bibulous”’? 

e 

Josh Devore of the New York 
Giants, WKZO-TV reminds us, set 
a record by stealing four bases in 
one inning back in 1912, but of 
course that was long before the in- 
vention of the rabbit ball. 


a 

“With WAVE you don’t buy the 
hog, you buy the bacon,” the ad 
says. 

How about throwing in some of 
that famous old Kentucky ham? 

e 

“For a mere man to wander 
through the thousands and thous- 
ands of beauty pages of the maga- 
zines,” says Fawcett-Dearing, 
“would be madness of high order.” 

Especially if his madness was 
reflected in some of the beauty ads 
in the same pages. 

7 

Making movies for ty will en- 
able the film producers to put 
some relatives back on the pay- 
roll, says the Eye and Ear Man. 

They’ve probably found the only 
way to get their relatives out from 
under foot is to put them in the 
overhead. 


Copy Cus. 
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100,000 people poured into the “Do-It-Yourself” 
Show sponsored and promoted solely by THE IN- 
QUIRER. Typical of THE INQUIRER’s influence in 
America’s 3rd Market. Easy to see why THE IN- 
QUIRER is First for Action... FIRST in National, 
Retail, Classified and Total Advertising in Delaware 
Valley, U. S. A. Get real action yourself. Schedule 
THE INQUIRER—today. 


More Homes Owner-Occupied in 


DELAWARE VALLEY, U.S.A. 


+ + rs 62% of Delaware Valley homes are 
owner-occupied—and families in 
America’s 3rd Market spend heavily 
to furnish and improve them. Effec- 


tive buying income over $8 billion 


annually. 
Constructively Serving Delaware Valley, U.S.A. 
Exclusive Advertising Representatives: West Coast Representatives: 

NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 

Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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In APPLETON, Wisconsin 

Winner of the Hamilton Watch Co. “Outstand- 
ing Advertising Performance Award for 1954” 
for tie-in cooperation, the Appleton Post-Cres- 
cent puts 19 additional salesmen to promoting 
the advertiser’s product—this plus free grocery 
tie-ins means nearly 100% dealer cooperation. 


In AUSTIN, Texas 

It’s more usual than uncommon for national ad- 
vertisers to volunteer: “You boys certainly co- 
operate!” The American-Statesman, with over 
200,000 readers, fights for you at the local level. 
Example: 234 tie-ins for one account last year. 


In BALTIMORE, Maryland 

News-Post and Sunday American offers Con- 
sumer Panel information food and drugs—ac- 
curate route lists food, drug, liquor, hardware 
—merchandising calls, mailings, service—sales 
control and maps of market—grocery analysis 
—tv cooperation—retail tie-ups. 


In BATON ROUGE, Louisiana 

For fast retail cooperation, just mention your ad 
campaign in the State-Times & Morning Advo- 
cate. Staff men personally sell account tie-ins; 
leading retailers and wholesalers alerted by ef- 
fective direct mail. Results: dealer cooperation, 
more sales. 


In MOLINE-ROCK ISLAND, Illinois 

Personal calls on key trade, mail bulletins, fea- 
tures in weekly grocery trade bulletin “The 
Market Basket,” distribution checks, and tie-in 
solicitation comprise standard merchandising 
helps at Rock Island Argusand Moline Dispatch. 


In MUNCIE, Indiana 

Files of The Muncie Star and Muncie Evening 
Press are filled with “thank you very much” let- 
ters from advertisers and agencies for merchan- 
dising cooperation, particularly for tie-in ad- 
vertising at times equalling space of copy. 


In NEW ORLEANS, Louisiana 

Your advertising in The Times-Picayune New 
Orleans States reaches practically everybody— 
but an extra merchandising jog goes to dealers 
and others who are so important to its success. 
And tie-ins!—here’s a fabulous retail medium. 


In NORFOLK-PORTSMOUTH, Virginia 
Dig those profits, and that’s just what The 
Virginian-Pilot and The Star-Ledger do for ad- 
vertisers in the Norfolk-Portsmouth market. 
Special letters to grocers and drugstores, for 
instance, are going out at the rate of 139,400 a 
year, featuring 336 products. 


In OGDEN, Utah 

Yes, ads in the Ogden Standard-Examiner really 
pull! Consistent schedules are supplemented 
with trade letters to grocers, druggists, hard- 
ware dealers, etc., and retail store tie-ins which 
help produce “maximum results” for the adver- 
tiser. 


In BEAUMONT, Texas 

Enterprise & Journal furnish food advertisers 
with annual Store Distribution Survey as well 
as Housewives Brand Preference Survey. 
Monthly merchandising newspaper “Beaumont 
Retailer” publicizes your advertising to all re- 
tailers in area. 


In CHARLESTON, West Virginia 
The Charleston Gazette offers “Merchandising 
Messenger” on jumbo postal card which blan- 


‘kets food and drug trade, and closest possible 


teamwork with advertiser’s selling organiza- 
tion in selling tie-in ads. 


In CHICAGO, Illinois 

The Chicago Tribune Sales Development Divi- 
sion offers important help with marketing data 
covering all channels of distribution; sales strat- 
egy derived from expert counselors and broad 
experience; sales promotion embracing every 
phase of merchandising. 


In CINCINNATI, Ohio 

It’s quality as well as quantity at The Cincinnati 
Enquirer. National advertisers who use Enquir- 
er-engineered programs can look forward to 
merchandising at its best, where the approach 
is imaginative instead of stereotyped, creative 
instead of routine. 


In PASSAIC-CLIFTON, New Jersey 

The Herald-News provides advertisers with 
merchandising that hits first . . . hits hard! On- 
the-spot pre-campaign promotions . . . follow-up 
surveys. North Jersey retailers are in the know 
when you’re in The Herald-News! 


In PEORIA, Hlinois 


Numerous Journal Star “Merchandising Helps” 
help sell the rich Peoriarea, and one of the 
most popular assists is “AcSELLerator.” It’s an 
8-page monthly publication to 2,000 jobbers and 
retailers featuring product news, photos, mer- 
chandising and distribution ideas. 


In PONTIAC, Michigan 

Press schedules are supported by surveys for 
distribution and movement, letters with re- 
prints, jumbo postcards, store displays to vol- 
ume outlets. Follow-up plan insures maximum 
tie-ins. That’s why the Press gets important 
test campaigns. 


In PORTLAND, Maine 

You'll always know whether girdles are slipping 
or bras are holding up. Portland’s Press Herald- 
Evening Express Consumer Analysis provides 
these and other facts—one of many services to 
make your advertising productive. 


In PROVIDENCE, Rhode Island 

It means more business. “Trade Aid” magazine 
goes to 3,200 dealers, prepares them for satura- 
tion coverage your ads get in columns of the 
Journal-Bulletin. “Trade Aid” keeps dealers ac- 
tive in your behalf. 
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In DALLAS, Texas 

For Dallas Morning News advertisers, of course, 
there are route lists, vigorous action on tie-ins, 
merchandising letters and post cards. But more 
important are the imagination and ingenuity 
that go into the efforts to help sell. 


In DETROIT, Michigan 


Friendly Free Press merchandising adds might 
to marketing in the nation’s first market in re- 
tail sales per family: day-in, day-out dealer 
mailings, personal calls, trade paper ads—plus 
special sales surveys and marketing reports. 


In ELGIN, Illinois 


It’s orchids for Elgin Daily Courier-News mer- 
chandising! “Greatly appreciate your efficient 
and accurate handling” .. . “Well done... that’s 
the reason for this letter” —these are typical ex- 
cerpts praising this 81-year-old newpaper’s ad- 
vertising services. 


In GRAND FORKS, North Dakota 


“Tie-in” is a buy-word that helps national ad- 
vertisers achieve unusual results using the 
Grand Forks Herald. Letters, mailers, retail 
memo, personal calls also alert retailers to extra 
sales possibilities when national-brand adver- 
tising appears. 


ap 


In ROANOKE, Virginia 


National advertising gets a big merchandising 
push. A weekly bulletin to area grocers, plus 
personal calls, gets local advertising support and 
displays for food products advertised in the Ro- 
anoke newspapers. Tie-ins are sold and frequent 
mailings made for national accounts. 


In ROCHESTER, New York 

You get “mileage” when you advertise in 
The Rochester Times-Union and Democrat and 
Chronicle—a superlatively productive medium: 
Advance notice of schedules to retailers, sales- 
men’s route directories, local store tie-ins to 
help you sell more merchandise. 


In ST. JOSEPH, Missouri 

Route lists for your salesmen are available, of 
course, but our knowing personally the buyers 
of the big outlets has been most helpful to new 
salesmen covering the St. Joseph News-Press— 
Gazette trade territory. Just contact Ethan 
H. Campbell, Nat. Adv. Mgr. 


In ST. LOUIS, Missouri 


Globe-Democrat services to the advertiser help 
to dig it up, for the manufacturer as well as the 
retailer. Route lists, market data books, promo- 
tion letters, trade bulletins, tie-in retail ads— 
they all mean more business in St. Louis. 


In ST. PAUL, Minnesota 

Help! The St. Paul Dispatch-Pioneer Press gives 
plenty of it to advertisers. For instance, special 
mailings to the trade . . . window displays... 
tie-in advertising . . . surveys . . . distribution 
checks! And every one is an everyday affair. 
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In GREENSBORO, North Carolina 

One reason why sales come easier in the Greens- 
boro Market is the extra sell you get from ads 
in the Greensboro News and Record . .. Greens- 
boro Metropolitan County per-family sales are 
in the nation’s Top 10! 


In GREENVILLE, South Carolina 

2,380 lines of “hookers” for 450-line margarine 
ad... 4,144 lines for 2,408-line TV ad. . . sur- 
veys, mailings, store checks, etc. That’s how 
The News & Piedmont really put the push in 
your advertising—spade for profits for you. 


In HAMMOND, Indiana 

Mail-pieces, point-of-sale window displays, spot 
checks, surveys and vigorous solicitation of tie- 
ins help to assure success of food and other ad- 
vertising campaigns in The Hammond Times. 
Keeps sales zooming in this zooming market. 


In HARTFORD, Connecticut 

The Courant, daily and Sunday, covers half of 
Connecticut. That’s why manufacturers repre- 
sentatives make The Courant their headquar- 
ters. Only The Courant can sell tie-ups all over 
the state to make a campaign successful. 


; 


nae 


r 


In KALAMAZOO, Michigan 

Kalamazoo Gazette Dealer Service Plan in- 
cludes trade surveys, progress checks, port- 
folios, tie-up solicitation . . . builds local busi- 
ness and rings the register for manufacturer and 
retailer. Support your dealers in the medium 
that sells best for them. 


In LANCASTER, Pennsylvania 

Plus merchandising—News Bulletin Board Dis- 
play, Pantry Shelf Display and retail tie-in solic- 
itation — with 97% coverage of the market 
means maximum selling impact for you in Lan- 
caster New Era, Intelligencer Journal, Sunday 
News. 


In LONG BEACH, California 
Independent, Press-Telegram advertising gets 
an extra boost from merchandising support plus 
tie-in advertising, market data and sales infor- 
mation. Some of the reasons why Long Beach 
led the nation in total newspaper advertising 
gains last year. 

In LOUISVILLE, Kentucky 

The workhorse ad medium, the Courier-Journal 
and Louisville Times, has a workhorse national 
ad manager, Ted Weil. Ted meets often with 
salesmen, distributors, shows them how to take 
advantage of your ad campaign. His pitch—to 
sell a product to its dealers, sell its advertising. 


everywhere you sell 


In SAN BERNARDINO, California 
Merchants tell their story in advertising, and 
The Sun-Telegram helped them sell goods with 
19,399,478 lines in 1954. The Sun-Telegram as- 
sists in tie-in ads, wholesale calls, direct mer- 
chant contact, weekly bulletins—yes, and sur- 
veys on request. 


In SAN JOSE, California 

Retailers are kept posted on national schedules; 
tie-ins are checked when requested; general 
trade mailings go to selected lists of retailers; 
spot distribution is checked on request and 
special merchandising activities offered on local 
request by the Mercury and News. 


In SANTA ROSA, California 

Both front windows are yours! Display your 
wares in the pages of The Press Democrat, and 
in the display window of its building—on Santa 
Rosa’s busiest street. Tie-in ads, letters to trade, 
too, means Press Democrat means business. 


In SHREVEPORT, Louisiana 

The Shreveport Times-Journal carries more 
than schedules—it carries your campaign to 
your local partner, the retailer! Tie-in ads, trade 
mailings, pe calls and surveys are an 
everyaay service for customers of the Times- 
Journal. 


In SIOUX FALLS, South Dakota 

Your advertising dollars really dig in. Argus- 
Leader admen help your salesmen get distribu- 
tion, set up displays and secure tie-in advertis- 
ing. Route lists, market data, “personality” tips 
are all part of Argus-Leader service. 


In SOUTH BEND, Indiana 

At The South Bend Tribune here are some of 
the working tools offered to assist your market- 
ing program: Advance mailings, route lists, tie- 
in solicitations, personal contacts, distribution 
checks, current market data book. 


In SPOKANE-INLAND EMPIRE 

The Spokesman-Review and Spokane Daily 
Chronicle bring advertising added effectiveness 
through complete merchandising: Route lists, 
weekly dealer bulletins, personal calls, grocery 
eT regular and special market studies, 
homemakers department, and market data. 


In WASHINGTON, D. C. 

The Washington Post and Times-Herald 380,000 
daily circulation, reaching 7 out of 10 in the city 
zone plus close dealer contact with Washington 


grocers produces more tie-in advertising and 
greater colec for nations] hr 


In LOWELL, Massachusetts 

The Lowell Sun is always ready to give manu- 
facturers’ needs and campaigns that extra spe- 
cial effort when it counts most. Always avail- 
able are orderly arranged route lists, current 


market information, local solicitation help, and 


many other facilities. 


In MEMPHIS, Tennessee 
You never come into the Memphis market 
“cold” with The Commercial-Appeal and Press 
Scimitar as your salesmen. We alert the trade, 
furnish brand loyalty studies, work with you in 
getting and maintaining distribution. We're 
partners, partner! 


In MIAMI, Florida 

Fastest growing of the country’s top 25 retail 
markets—The Miami Daily News gives your ad- 
vertising message the full treatment! Merchan- 
dising, tie-ins, even market surveys... mean 
double-barreled impact with retailer and ‘con- 
sumer alike. ; 
In MINNEAPOLIS, Minnesota 

... The best way to get the kind of dealer-by- 
dealer, store-to-store cooperation an advertiser 
needs to capture the Upper Midwest market is 
through the personal counsel and trade calls 


of Star and Tribune advertising salesmen. 


@ ; 


In WATERLOO, lowa 


The Courier merchandise staff and the adver- 
tiser go hand-in-hand to promote the sale of ad- 
vertised products. During 1954 the Courier ran 
403,413 lines of tie-in copy using 13,255 mentions. 


in WAUKEGAN, Illinois 


The Waukegan News-Sun goes after dealer 
cooperation for every national schedule. Here’s 
how: Tie-ins are solicited; POP material distrib- 
uted; mailings sent to outlets listed in News-Sun 
route lists, and special surveys made. 


In WESTCHESTER COUNTY, N. Y. 
Before—during and after. The peer of the 
copy is only one-third of the advertising story 
in the Westchester Group Newspapers. Inten- 
sive research and dealer “follow-up” insure 
sae campaigns that sell, keep on 
se ‘ 


In WICHITA, Kansas 

11,531 lines of dealer tie-in advertising in sup- 
port of a 21,000-line National schedule—with 
The Wichita Eagle this kind of support for Na- 
tional campaigns is the rule, not the exception. 


In HOUSTON, Texas 


Helping to make newspaper advertising pro- 
duce maximum results comes naturally for The 
Chronicle. Retailers are kept enthusiastic by 
personal calls and mailings and tie-ins sold to 
accompany your ad. Chronicle merchandising 
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Four Aftiliate with ABC-TV . 

Four stations in the South and| The Upstate New Yorker and 
West have affiliated with ABC-TV. | Long Island News & Views, month- 
They are WBRZ-TV, Baton Rouge; | ly publications, have named Trade 
WSFA-TV, Montgomery, Ala.; Union Advertising, New York, to 
KSBW-TV, Salinas, Cal., and represent them. Trade Union rep- 
| resents 184 labor publications. 


Two Name Trade Union 


NOW 159,740°* 


*March 31, 1955 ABC Publisher's Statement 


New Fort Wayne Population Figure 
(ABC City Zone) 


18,740 NEW PEOPLE 


Since 1950 Government Census 
Always a steadily growing market 
—with high E.B.1. 


WRITE FOR GOLDEN ZONE MARKET BOOK 


FORT WAYNE NEWSPAPERS, INC., Agent 


FORT WAYNE 


The News-Sentinel 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 
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Poor Agency-Client 
Relations Result of 
Two Causes: Murphy 


Ba.trmore, April 26—Poor agen- 
cy-client relationships arise prin- 
cipally from two causes, in the 
opinion of Donald Murphy, v.-P., 
G. M. Basford Co. 

Speaking today to members of 
Maryland Industrial Marketers, a 
chapter of the National Industrial 
Advertisers Assn., the New York 
agency man said that “inability of 
the agency to furnish the kind and 
quality of service needed, or de- 
mands of the client that raise costs 
beyond the value of the account to 
the agency,” constitute the first 
cause. The second, he stated, “can 
be summed up in one word—per- 
sonnel, or, if you will, personal.” 


® The relationship between an 
agency and its clients, said Mr. 
Murphy, is highly personal, on 
much the same level as an individ- 


Advertising Age, May 2, 1955 


eee TES ey ee POPE ey eee Me eee 


Mey Pee ee 
Leisure TIME FOR Housewives 


Yes, Ma'm .. . plenty of leisure time for you . . . with- 
out worry, too. Say goodbye to the pesky problems s of 
rug cleaning, reweaving, and storage. Call ADAMS for 
a cone ding arog Anat 05e waaay teeta “agen at 

ee ee ee ee 
No bother 


Seah ts dikieiael ca lo Wlasty wad instr ib DAMA 
ean find in your rugsand furniture. 


» 


ADAMS RUG CLEANING COMPANY 


(Adome Rajian Co.) 
1935 Chestnut Street Philodelphia 3, Po. Rittenhouse 6-7514 


TV LOAFING TIME—Adams Rug Cleaning Co., Philadelphia, is using a 

direct mail campaign based on the notion that television represents 

a leisure occupation for housewives. The card doesn’t say whether 

the fact that tv also is an ad medium, possibly for comveting rug 
cleaners, is regarded as a threat. 


ual’s relationship to his doctor or 
‘lawyer. “When an advertiser be- 


gins a criticism with the remark, 
‘There’s nothing personal in this,’ 
you can be sure that’s exactly 


Service makes a difference when you 


ship by United Air Lines Air Freight 


United Air Lines has always specialized in service 
designed to meet individual shipping needs. 

Take, for example, flowers. A steady user of United 
Air Lines Air Freight service is the S. S. Pennock Co., 
nation’s largest wholesale florists with main offices in 
Philadelphia. Mr. Charles F. Pennock, President, says: 
“United Air Lines is recognized throughout the industry 
as an air carrier of flowers and has gone out of its way 
to co-operate with florists to find the best means of 
handling flowers for air shipment.” 

In the same way United Air Lines can help solve 
your shipping problems with specialized service 
fus fragile, perishable or unusual products and for 
scheduling of shipments. You'll notice a 
difference when you ship by United. 


Discover the advantages of United Air Lines 
Reserved Space Air Freight — write for 
“Industry's Flying Partner,” Cargo Sales, Dept. K-5 
United Air Lines, 5959 S. Cicero Avenue, Chicago 


Mr. Charles F. Pennock, Philadelphia wholesale florist, 
inspects an air freight shipment arrival. 


=e . 


what it is,” he said, “for personal- 
ities meshing or clashing are the 
inevitable basis of a service or 
professional relationship.” 

The three R’s of good agency- 
client relations, he maintained, are 
respect, responsibility and re- 
sourcefulness. Enlarging upon this 
theme, Mr. Murphy. said that by 
respect he meant the mutual var- 
iety, “not subservience, but a 
healthy respect for each other’s 
skills.” 

Responsibility will be conferred, 
he continued, if respect exists, so 
that the agency will have the 
responsibility for a share in the 
over-all marketing plans of the 
advertiser. By resourcefulness, he 
said, he meant something which 
goes far beyond mere creative 
ability and becomes “the spark 
that changes techniques into in- 
spiration.” 


Cost of Distributing 
Merchandise Grows, 
NICB Survey Shows 


New York, April 26—Costs of 
selling and distributing merchan- 
dise are taking more of the sales 
dollar than they did five years ago, 
according to a survey just com- 
pleted by the National Industrial 
Conference Board. 

Of 125 manufacturers participat- 
ing in the study, 44 reported sig- 
nificant increases in the 1949-54 
period—more than three times as 
many as reported a decline in 
these costs. No significant change 
was reported by about half of the 
respondents. 

In 1954, the survey indicated, 
the average spent by the cooper- 
ating organizations on selling and 
distribution activities was roughly 
10% of sales. Of this amount, 40% 
went for direct selling expenses, 
24% for warehousing and delivery, 
13% for advertising and 23% for 
all other selling and distribution 
expenses. In 1955, 44 producers 
said they expect to maintain last 
year’s ratio of advertising budget 
to sales, but 29 plan to boost this 
percentage, as against only 15 who 
expect to decrease it. 


Armour Adds Two New 
Properties to Velva-Soft 


The industrial soap division of 
Armour & Co., Chicago, is launch- 
ing a new type of Velva-Soft, a 
fabric softener which has received 
tremendous acceptance in the 
laundry industry. 

The new product, sold exclu- 
sively to laundries, combines the 
softening property with bluing 
and brightening properties. The 
company is predicting that it will 
increase Velva-Soft sales 50 times 
as a result of the improvement. 
Two-color ads will be used in 
trade publications within the next 
few months. 
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Nations Business 


A MAGAZINE FOR BUSINESSMEN MAY 1955 


> $413,500,000,000 
‘ gross national product 
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$285,500, 000,000 


“disposable personal income 


$155,000,000,000__ 
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rnment’s role if auto strike COMES pace 34 
U.S. builds brains reserve pace 40 


Federal lending kills responsibility pace 2s 
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Where will your 


business be 


Should your advertising budgets be increased in 1960? How much? 
And why? For a priceless peek into your business future, read the 
May issue of Nation’s Business . . . 


What the editors have done is to take the *Twentieth Century 
Fund’s monumental new survey, “America’s Needs and Resources’, 
and compress 5 vears of intensive research into a single month’s 
issue . . . we re streamlining 750,000 words down to 12,000... 
scalpeling 1,000 pages of text into 21 key subjects, covering every 
phase of the economy . . . screening some 500 charts and tables to 
ferret out material most significant to you. 


Yes, all this is compacted into the May issue for more than three- 
quarter million owners and managers of American business and 
industry to read . . . to refer to frequently . . . to quote from... 
to use for sales and production forecasts, expansion plans . . . to 
build new plants, dream up new products, buy new equipment . . . 


Want copies for yourself, for your staff, associates, customers or 
clients? There’s only one place you can get them. While they last, 
60 cents each, direct from Nation’s Business, Washington 6, D.C. 


*The Twentieth Century Fund was founded in 1919 by Edward A. Filene, 
Boston’s great merchant and civic leader, who donated $10,000,000 for an un- 
biased, reliable analysis of the economy. Its purpose — to benefit all businessmen. 
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FACTS AND FORECASTS THAT 
WILL LEAVE THEIR FINGER- 
PRINTS ON YOUR BUSINESS... 


~~~ J a First, a summary of the Business Outlook . . . 


he ie 


PPP PRth ae ug gross national product in 1960 expected to be up | 
vil; » 29 percent from 1950 . . . population up 16 per- | 
| men : a cent ... labor force, 12 percent . . . a fast run- | 


through on the overall picture. Then, subject by 
subject, the May issue of Nation’s Business an- 
swers such pertinent questions as: 


POPULATION — What will it number in 1960? | 

How many millions of new faces? What will happen : 
to the marriage rate? What about population shifts? a 
Will the boom in babies continue? Immigration? | 


INCOMES — How much higher will per capita in- 
come go by 1960? What will be the heft of disposable 
income? Will the relationship between urban and ru- 
ral markets change? What about personal spending? 


a 


FOOD — What will be the increase in food consump- 
tion? Is there a trend to eating outside the home? 
What other changes in eating habits, in kinds of 
foods? Will the use of alcoholic beverages grow? 


CLOTHING — Wili the spend-less-for-clothing trend 
reverse itself? What will the national clothing budget 
be by 1960? What style changes from TV? 


HEALTH — What new problems do we face? What’s 
been happening to the death rate? How many more 
oldsters in 1960? How about the growth of health 
and medical services? What about the mentally ill? 


HOUSING — How many more homes will we build 
this decade? How much will homes cost in 1960? 
How much will be spent bringing inadequate homes 
up to standard? What is the need for new housing? 


HOME EQUIPMENT — What will be the “big de- 
mand” items in the utility field? How much higher 
will expenditures be for household equipment? What 
about style trends in furniture and furnishings? 


RECREATION — How far will the 40-hour week 
shrink? What’s going to happen to vacations, old-age 
insurance and pension plans? What will be spent for 
recreational goods and services? What’s in store for 
the travel business? 


EDUCATION — How high will 1960’s schooling 
budget go? Will there be enough classroom capac- 
ity? Enough teachers? How much money will be 
needed for new plant and facilities? 


AND A DOZEN MORE CHAPTERS, answering 
pregnant questions on such major items as Religion, 
Welfare, Capital Expenditures, Industrial Capacity, 
Natural Resources, Agriculture, Foreign. Trade, 
Labor, Government Expenditures, Technology. 


LIKE EXTRA COPIES? While they last, 60¢ each, 
direct from Nation’s Business, Washington 6, D.C. 
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Advertising Age, May 2, 1955 


New Spots Remind 
Viewers ‘There's 


a Program Coming’ 


Cuicaco, April 26—In a new 
approach to spot announcing, a 
local advertiser here is now paying 
for the privilege of introducing the 
tv shows of other sponsors. 

The advertiser is Cole-Finder 
Inc., Mercury auto dealer and a 
large-scale local video sponsor in 
its own right. But the idea is the 
child of Sterling (Red) Quinlan, 
effervescent general manager of 
WBKB. 

Dubbed “commercial promotion 
announcements,” the new spots are 
audio only, last from four to eight 
seconds and immediately follow 
one program, acting as a program- 
ming bridge between it and the 
next one. 


= For example, the Chicago listen- 
er to John Daly’s newscast will 
hear, after the last commercial on 
the show, a voice telling him sim- 
ply that “Cole-Finder suggests you 
stay tuned to ‘Disneyland.’” The 
spots contain no sales messages; 
their purpose, says Mr. Quinian, 
is to carry the viewer’s anticipa- 
tions across the two local selling 
spots which normally intervene 
between two programs. 

The new “CPA’s” got their start 
last summer when WBKB soid 30 
of them apiece to Meister Brau 
beer and Squirt soft drink cn an 
experimental basis. Then a few 
weeks ago, Cole-Finder got launch- 
ed on a firm 26-week contract 
calling for 50 of the spots per week 
introducing the entire WBKB pro- 
gram schedule—network and local 
—from 7 p. m. to 11 p. m. 

And last week, claiming “start- 
ling results,” the auto agency went 
to WGN and signed for another 50 
a week on a similar schedule. In 
both cases, the car company has 
even been introducing shows spon- 
sored by competitive auto makes, 
(such as “Disneyland”) though not 
where the sponsor has objected. 


® Cole-Finder has also signed for 
a series of short spots on WNBQ, 
the NBC-TV outlet. These, how- 
ever, are regular commercial an- 
nouncements, and an NBC official 
commented on the CPA’s that “we 
wouldn’t sell such spots.” 

Other than that, there has been 
no adverse reaction to the spots 
from either networks or program 
sponsors, both Cole-Finder and Mr. 
Quinlan say. 

“Sponsors appreciate them as 
something that will call attention 


to their upcoming programs,” Mr. | 
Quinlan told AA. 


Chicago Women’s Adclub 
Elects Mrs. Raymond 

Mrs. Gene- 
vieve T. Ray- 
mond, assistant 
manager of farm 
equipment, mail 
order advertising, | 
Mont go m-' 
ery Ward & Co., 
has been elected 


es at president of the 
a a Women’s Adver- 
ees tising Club of 


Genevieve Raymond Chicago. 

Other new of- 
ficers include Elizabeth J. Lyna-| 
han, People’s Gas Light & Coke 
Co., lst v.p.; Florence Neighbors, 
Goodkind, Joyce & Morgan, 2nd 
v.p.; Mercedes Guyette, Replogle 
Globes Inc., recording secretary; 
Hilda Ballestro, Evaporated Milk 
Assn., corresponding secretary, 
and Lelia Kelley, Midwest Farm 
Papers Unit Inc., treasurer. 


‘Tribune’ Moves Mast to N. Y. 
The Chicago Tribune has trans- 
ferred Robert C. Mast from its 
general advertising staff in Chica- 
go to its eastern advertising office 
in New York. Mr. Mast joined the 
Tribune’s classified advertising de- 


partment in 1941. 


a Se Ra Se eo “ Te vie Ba GY © 


Webster-Chicago to Shaw i? ee..." Products, GE Buys ‘Dear Phoebe’ | Phoebe” on NBC-TV. Time for the 

Webster-Chicago Corp., Chicago, mal -*s ons y Thomas! General Electric, Louisville, has|company’s major appliance divi- 
has appointed John W. Shaw Ad- rf ublishing Co., which he has pur- /pecome alternate-week sponsor, |sion was bought through Young & 
vertising, Chicago, to handle its prey tig oO . = herr arom with Campbell Soup, of “Dear | Rubicam. 

fer ' . ed to 
rt: egy Pass go Pigraens ‘appear in September. He will pub- 
recofders. Fuller & Smith & Ross lish ¥ from his home town, Hud- i; OD FOR RELIABLE REPRESENTATION (Oo as 
resigned the account last week |5°) oA 


(AA, April 25). 


ESE ef Se . i dat” ™ 2a 
CY IN THE SURGING SOUTHEAST ©" 
Kirby Joins Tracy, Kent The Dell Modern Group 


Zuber Buys Magazine | Leo E. Kirby, formerly with Retains The Dawson Company 
J. W. Zuber, who has been busi- ‘Biow-Biern-Toigo, has been elect- Publishers’ Advertising Representatives 

ness manager of Steel, a Pentonjed a v.p. of Tracy, Kent & Ca., 905 Chamber of Commerce Bidg., Miami 32, Florida 

publication, has left the magazine |New York. 


a rich nut to crack... 


and the one tool 
that does it BEST! 


You can crack a nut with a hammer. Or 
an ax or vise. But you don’t. You use a 
nut cracker — the logical tool. 


That's how it is with the Central South 
— a rich $2,713,371,000 market — more 
powerful in consumer spending power 
than the cities of Baltimore, Buffalo, 
Minneapolis, Cincinnati, or Houston. 


At first glance the Central South is an 
apparently tough market for the time 
buyer to reach and sell. It’s a little known 
market composed largely of small towns. 


If you attempt to cover it with a combi- 
nation of another Nashville radio station 
plus small town stations or with a com- 
bination of a Nashville newspaper and 
small town papers, the cost is three to 
fifteen times as high as WSM rates. And 
TV viewers in this market represent less 
than half the buying power of the Central 
South. 


There is only one tool that opens this 
rich market at a cost within the bounds 
of the sensible advertising budget. It is 
radio station WSM. 


May we prove this to you? We would like to put into your 
P hands a new brochure about the Central South entitled “The 

Mystery Market.” It shows the relative costs of advertising 
in this market for all major media. We believe it contcins 


facts and figures not found in the files of even the most 


experienced time buyers. May we send you a copy? 


WSM 


RADIO 


BOB COOPER, Sales Manager 


NASHVILLE e CLEAR CHANNEL ¢ 50,000 WATTS #¢ 650 K.C. 
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ora ion 
stockholders 


than the number of 
Newsweek families owning 
corporate securities 


American Telephone & Telegraph Company—1,307,215 
stockholders (company figure, January 1, 1955); 
Newsweek families owning securities in companies 


open to investment by the public—589,638 


Potential customer, potential investor 


—a Newsweek reader is both. 

His family’s income is now $12,277—way above the 
national average. His holdings of corporate securities 
average better than seven times the national average. 


Equally important is his influence on business 
purchases, on public opinion. For 93.2% of Newsweek’s 
circulation is among people of influence and decision 
in business, industry, the professions and government. 


That’s why today’s Newsweek is big enough to do the 
big job among the top people of America. 


Serving America’s 
Most Significant 
Million 
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‘Planned Blooper’ 
Found Useful in 
Motive Research 


Cuicaco, April 26—A motivation 
research technique involving what 
might be called the “premeditated 
blooper” was described before the 
Chicago chapter of the American 
Marketing Assn. last week by 
Donald Kanter, director of motiva- 
tion research for Gould, Gleiss & 
Benn, Chicago market research 
organization. 

Mr. Kanter outlined a method of 
tapping the thought processes of 
consumers by gathering them in 
groups of five—in the home of one 
member of each quintet—and con- 
ducting a discussion—guided only 
vaguely—of the product or prob- 
lem at hand. The discussion is 
recorded on tape. In a given sur- 
vey, an assortment of twenty of 
these five-man (or woman) pan- 
els is used. 

Mr. Kanter declared he is con- 
vinced that the technique provides 
for a satisfactory degree of frank- 
ness. “When a discussion like this 
reaches a point where the partic- 
ipants become truculent, and there 
is enough heat to generate profan- 
ity,” he said, “we know we're get- 
ting useful data.” 


® Compared with ordinary depth 
interviewing, he added, the meth- 
od also has the virtue of being 
inexpensive. 

The meaning of the discussion, 
in marketing terms, Mr. Kanter 
said, has to be content-analyzed 
out of the tape, to determine the 
meaning beneath the participants’ 
words, the intensity of the expres- 
sions recorded, and the attitudes, 
motivations and “feeling tone” re- 
vealed. 

To prevent feelings of bashful- 
ness on the part of the discussion 
members, Mr. Kanter said, the 
persons who conduct the sessions 
are chosen for their humility (“We 
don’t use university people,’”’) and 
their possession of “enough ego- 
strength to say, ‘I don’t know.’ ” 

In addition, they are schooled in 
such ice-breaking methods as trip- 
ping over their tape machines, “ac- 
cidentally” breaking the tape, 
apologizing profusely from time to 
time, and “forgetting” key words 
in their scripts. 


= “We have interviewers,” he 
said, “who are trained fumblers. 
But they come up with the infor- 
mation.” 

In the course of his presentation, 
Mr. Kanter used only one six- 
syllable word (phenomenology) 
but his discourse was studded with 
nine five-syllable and nineteen 
four-syllable terms, as well as such 
easy short expressions as post hoc, 
intuited, ethnic, unstructured and 
pragmatic. 

He pretty well rounded out both 
the work and the terminology by 
saying: “It is in informal situa- 
tions that motivations, if they are 
not born, are articulated.” 


Maxon Gets Schmidt Brewing 


Maxon Inc., Detroit, has been 
appointed to handle advertising 


for Jacob Schmidt Brewing Co., 
St. Paul, which recently was pur- 
chased by Pfeiffer Brewing Co., 
(AA, Dec. 20). Maxon also han- 
dles advertising for Pfeiffer’s beer. 
Batten, Barton, Durstine & Os- 
born, Minneapolis, formerly han- 
dled the Schmidt account. 


Krugman to Leave Bulova 
Bulova Watch Co., New York, 
has announced the resignation of 
Lester Krugman as advertising di- 
rector, effective June 30. Mr. 
Krugman’s future plans were not 


announced, and the company has | 


pot appointed a successor. 


Advertising Age, May 2, 1955 


Canada Dry Holds Contest |company-owned plant operations. promoted through large-space,Gibbons-O'Neill Adds Oftice 

Canada Dry is offering $26,000| Contestants must complete in 25| newspaper ads, tv and radio spots,} Gibbons-O’Neill, Cleveland ad- 
worth of Johnson Sea Horse out-| words, “I Like Canada Dry bev-|dealer mats and special display | vertising agency, has just opened a 
board motors as prizes in a con-|erages because...” The contest| material. J. M. Mathes Inc., New|New York office at 215 E. 49th 
sumer contest sponsored by seven/runs through May and is being/| York, is the agency. St. 


WHAT BILL CORUM 
LEARNED ABOUT LOUISVILLE - 
ooo AFTER ATTENDING 
25 KENTUCKY DERBIES: — 


“Until Louisville became my second home a few years ago, you might say I had a press-box 


perspective of Derbytown. Then, when I became president of Churchill Downs, Z 
I suddenly discovered that the home of the Kentucky Derby was also a highly industrialized, 
mid-western metropolis. Every year the Derby brings me in contact with business leaders 
from all over the United States. Virtually all of them express amazement at 
Louisville’s growth. Take it from me — or any of the 60,000 out-of-town racing fans 


who attend the Derby this year — Louisville is larger than you think.” 


Millions of dollars worth of expressways and 


The $16,000,000 Kentucky State Fair and 


Exposition Center will be the future home of the turnpikes, with their elaborate cloverleafs, keep 
world’s most famous horse show and major sporting Louisville’s traffic flowing smoothly through growing 
events. The coliseum will seat 16,752 and the stadium residential and industrial areas. Work is underway on 
will contain 21,209 permanent and 10,000 tempo- the 40-mile Kentucky Turnpike costing $38,500,000 
rary seats. Sixty-eight acres of parking area will ac- with completion expected next year. Louisville’s 
commodate 11,000 automobiles. When the project street and highway improvement program is keeping 
is complete, Louisville will boast one of the largest, pace with the steady increase in vehicle registrations, 
most modern recreational centers in the Midwest. which jumped 18,000 last year alone. 


Rell LOUISVILLE for all its worth, / 


A Major American Market Where One Daily Newspaper Combination Reaches 99% of the People 


Che Convrier-Zonrnal - THE LOUISVILLE TIMES 


375,978 Daily Combination * 307,499 Sunday * Represented Nationally by The Branham Company 
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Advertising Age, May 2, 1955 
Shearer Co. Adds Four fering a booklet, “How to Make 
the New Mexico Market Your 
Market.” Copies may be obtained 
by writing Shearer at 111 Sierra 
S. E., Albuquerque. 


sion of Best Foods Inc., Indianapo- 


Gordon Tarpley Shearer Co.,/lis; Texsun Citrus Exchange, Wes- 
Albuquerque, has been appointed|laco, Tex.; Valley Canning Co., 
exclusive sales representative in|Canutillo, Tex., and Copperbrite, 
New Mexico for the Shinola divi-|Los Angeles. The company is of- 


— Source: Louisville Cho ber c 
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40)! hee ee 183 — L___. $e 
Louisville’s Industrial Production Tops U.S. Average For Four Consecutive Years 


Louisville is right in the center of the world’s largest 
concentration of electric power! Pictured above is the 
world’s largest steam-electric generating station, located a few 
miles up river at Madison, Indiana. Fifteen private electric 
companies, among them Louisville Gas & Electric Company, 
joined forces to construct this and a similar plant at Gallipolis, 
Ohio, forming the greatest single block of power in the indus- 
try’s history. 


VOYAGEUR—This trailer is one of two $15,000 units which the Crosley 
& Bendix division of Avco Mfg. Corp. keeps on the road year ’round 
(each traveling 36,000 miles a year) to display its kitchen appli- 


ances at fairs, home shows, etc. 
motion picture projection. They 


The units are even arranged for 
are economically self-sustaining. 


Distributors pay the Avco division $200 weekly and in turn are re- 

imbursed by dealers. The versatile drivers also are trained demon- 

strators, display men and technicians. Water and electricity are 

piped into trailers when on location; the appliances are actually 

shown at work. The company regards the traveling showrooms as 
highly successful. 


State Fairs Grow 
as Housewares Ad 
Medium, ‘AR’ Says 


Cuicaco, April 26—With sum- 
mer coming in, some 2,500 state 
and county fair grounds will start 
humming. Commonly, these fairs 
are thought of as places where 
farm equipment makers show off 
their latest machinery. But accord- 
ing to Advertising Requirements, 
in its May issue, these fairs— 
which draw up to 75,600,000 peo- 
ple annually—are growing in im- 
portance as an advertising and 
selling medium for housewares re- 
tailers. 

“What’s been happening along 
the midways is nothing short of a 
major merchandising revolution,” 
AR reports. “First to jump into 
fair selling were sewing machine 
manufacturers and their dealers... 
More recently, almost every line 
of housewares has jumped upon 
the bandwagon.” 


&-Typical of these retailers’ ex- 
periences is that of A-Abbey Co. 
of Los Angeles, which specializes | 
in wall-to-wall carpeting. A-Ab-| 
bey invested $1,000 in a booth at) 
the Los Angeles county fair. It 
made up the cost of the booth the 
very first day with two sales, and 
the fair had 16 days more to run. 

The company went on to ring 
up sales, much to its own surprise. 

“T’d never have believed it. Who 
ever heard of fair-goers ‘shopping’ 
$12 to $14 a yard carpeting? But 
they did!” Milton Levision, A-Ab- 
bey partner, reported. 

Other housewares sellers have 
had the same surprise. This is ac- 
counted for by the changing na- 
ture of fair going crowds. 

AR points out: “Probably not 
more than 30% of fair-goers are 
farm families. Most are urbanites. 


And, importantly, most are what 
fair boosters call ‘family buying 
groups’—husband, wife and the 
kids. Of 232,058 families attending 
Los Angeles’ county fair in 1953, 
27,600 (when interviewed) admit- 
ted they’d delayed purchase of at 
least some major housewares items 
until they could ‘shop’ the fair.” 


® Furthermore, fair-goers are in 
a holiday buying mood, AR says. 
They are relaxed and don’t feel 
obligated or compelled to listen to 
a sales talk. So every listener is 
genuinely interested. Also, many 
of the people attending are those 
the retailer never meets in his 
downtown showrooms. 

Th fair exhibits must be lively 
and volatile to attract crowds, AR 
Says, but the results are highly 
satisfactory. “The county fair is 
one of the most successful, least 
expensive of advertising media. 
And of selling media, too. Dollar- 
for-dollar, you get more business, 
more prospects from a fair’s ‘five 
senses’ selling than from even such 
a low-cost medium as direct mail.” 


CBS-TV Inaugurates 
Extended Program Plan 

CBS Television, New York, has 
/announced a “departure from tra- 
‘ditional network concepts” with 
the inauguration of what it calls 
the extended program service plan. 
/'The new procedure will enable 
CBS affiliates to broadcast net- 
work commercial programs on a 
sustaining basis with the commer- 
cials eliminated. 

Considered experimental at pre- 
sent, EPS will start operating May 
23 when 20 to 30 commercial pro- 
grams will be made available for 
sustaining use by eligible CBS af- 
filiates. Studies are also in prog- 
ress to make some network pro- 
grams available on a cooperative 
basis in local markets. 
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CONSUMER EXPENDITURES 
ON GOODS AND SERVICES 


in constant 1954 dollars (billions) 


GROSS NATIONAL 
PRODUCT 


in constant 1954 dollars (billions) 


BUSINESS WEEK . 
INDEX 


(1947-1949 — 100%) 


375 250 


t 
; 
; 
. 200 
1950 1953 1954 ~—s Ist Quar. 
1955 (est. 
110 300 Data: Dept. of Commerce Geordie 
1950 1953 1954 ~—s Ist Quar. 1950 1953 1954 ~—s Ist Quar. 
’ 1955 (est.) 1955 (est.) 
(onnvel rate) Data: Dept. of Commerce (annual rate) Consumer Expenditures on Goods and Services hit 
‘ an all-time peak of $240 billion in the first quarter 
l The Business Week Index, a gauge of general The Gross National Product, total value of goods of 1955 a are spending more - goods 
‘ | business activity, hit an all-time high mark in and services produced in the nation, reached and psi ; ; 
) ‘ gage vices than ever before. According to the 
the first quarter of 1955. The current weekly $370 billion (in constant 1954 dollars so that price S ie 
y . : eed abe Sal : urvey Research Center of the University of 
‘ index is very close to 140. inflation is eliminated) in the first quarter of 1955. Michigan, consumers view their current financial 
5 | This is the highest quarter in our history. situation better than in 1954; and they expect to 
buy large quantities of appliances, furniture and 
new homes this year. 
| 
; 
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is Your Advertising 


} 
These six charts of business and industrial activity offer solid evidence that there is little room | 
for being skeptical about the general health of America’s industrial economy. According to the | . 
BUSINESS WEEK index, we hit an all-time high in the first quarter of 1955. 
Yet, in spite of this and other indices, some businessmen are still marking time. Marking . 
time—and worrying—while business bounds ahead. 
Today’s marketing strategy calls for decisive action. It calls for immediate re-appraisal 


of sales policies . . . sales plans . . . sales objectives . . . and the development of a consistent, 


coordinated, program for moving in on this tremendous sales potential. 
There are no problems ahead that sales can’t solve. And sales can be had—if you go after them. 
If your product sells to business and industry, be sure to support your sales staff with 
consistent, aggressive, business publication advertising. 
It creates acceptance . . . develops prospects . . . increases sales productivity .. . and most 


important, reduces the unit cost of selling by saving steps for your salesmen, giving them 
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NEW CONSTRUCTION 
ACTIVITY 


in constant 1947-49 dollars (billions) 


AUTOMOBILE 
PRODUCTION 


(million units) 


PRODUCTION 


(million short tons) 


25 


1950 1953 1954 Ist Quar. 1950 1953 1954 Ist Quar. 1950 1953 1954 pth 
1955 (est. . : est. 
Data: Dept. of Commerce Nand wand Data: Ward's Automotive Reports idan Data: American Iron and (annual rate) 


Steel Institute 


Steel Production in the first three months of 1955 
totaled 26 million tons. The industry is now work- 
ing at 94% of capacity and capacity is 126 million 
tons of steel ingots and castings today. Bookings 
are very heavy through the second and third 
quarter of the year. This may yet be the best year 
on record for the steel industry. 


New Construction Activity continues to zoom 
ahead to new records each month. Contract 
awards, which lead construction activity by sev- 
eral months, are running far ahead of a year 
ago. So indications are for a tremendous year 
for the construction industry. 


Auto Production is currently running at an annual 
rate (seasonally adjusted) of about 7 million 
units. In the first quarter of 1955, actually more 
than 2.1 million units were produced. Auto as- 
semblies, very recently hit 175,000 units—a 
new record. 


‘ Powered for Sales? 


more time to S-E-L-L. 

Check your McGraw-Hill man for suggestions on how to gear your sales program to 
today’s opportunities. He has access to a wealth of specific and helpful data on your product 
markets. 

~ And if you would like additional evidence on the broad range outlook for business, write 


us today for a copy of ‘““The American Economy . . . Prospects for Growth.” 


| McGRAW-HILL 


| PUBLISHING COMPANY, INCORPORATED 
App 330 West 42nd Street, New York 36, N. Y. @ 


McGRAW HILL 


FOR BUSINESS 


al OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ MCGRAW-HILL BUSINESS PUBLICATIONS 
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‘Comforting Hand’ 
Ease Ulcers, Duffy 


Superlatives Are Fine, 
But Only in Copy, He 
Warns Bureau Members 


CLEVELAND, April 26—Advertis- 
ing men can chase away ulcers and 
corral more sales for their clients 
by consistently applying “‘the com- 
forting hand of sound research”’ to 
advertising, Ben C. Duffy, presi- 
dent of Batten, Barton, Durstine 
& Osborn, told 400 advertising and 
media representatives here last 
week at a meeting of the Audit 
Bureau of Circulations. 

Mr. Duffy and bureau officials 
described how statistics, including 
ABC score-keeping, work as a 
truth tonic to make advertising 
more healthy and helpful. 

“Despite the growing complexity 
of the job,” Mr. Duffy said, “the 
advertising profession has done 
pretty well. But we have to do 
better—and that requires more re- 
search. 


® “Media costs are up and the 
buyer feels more pressure to hit 
ihe target right the first time,” 
Mr. Duffy said. “Population fig- 
ures are up and the texture of the 
target is changing. Consumer 
buying power is up and the lure is 
greater to snatch a bigger part of 
the consumer dollar. 

“Competition is up and so is the 
price of guessing wrong.” 

In his talk, “The Use of Facts in 
Advertising,” Mr. Duffy compared 
today’s problems with those in 
1920, a “sentimental! date, for it is 
about the time I started in the ad- 
vertising business.” 

“Maybe there was a time when 
we could run a fair campaign 
without research, but those days 
are gone,” he said, adding: 

“A lot of ulcers are kicking 
around nowadays. Nine tenths of 
them are completely unnecessary. 
They are the result of a lot of 
worry that could have been ob- 
viated in the first place by the 
comforting hand of sound re- 
search.” 


® Noting that the media buyer has 
much more to think about now 
than he did in 1920, Mr. Duffy 
pointed out that: 

National advertising volume is 


(The Local Paper) Picnic 


aa 


of Research Can 1 
Tells ABC Meet |<. maou 


Sei, 


revelations of experience, and urg- 
ing advertising men to “research | y ————— 
these things in advance,” Mr. Duf- | i .~ = 
fy pointed to the lessons of product | 
research. He used a hypothetical 
tire manufacturer as an example. 


a te ane a 


—— me melee ae mee 


= “The tire maker spends a hand- 
some piece of time and money re- 
searching a new product before it 
gets into production. He wants to 
make sure, in advance, not only 
that the new item will perform as 

it’s supposed to, but also that! 
there is a definite consumer ac-| PICNIC PUSH—Shown here is the 
ceptance of it. front page of a picnic layout pre- 
“Then we [in the advertising| pared by the Bakers of America 
business | write up some ads care- program for its fourth annual | 
fully mentioning the vast amount) « July Is Picnic Month” promotion. 
of research that was necessary be- The four- 1 ditorial 
‘fore this great new tire could be|~ “© /0¥7-Page layout of editoria | 
brought to the public. copy and pictures has been dis- | 
tributed to dailies and 5,000 week- 


“All along, there’s no doubt in , pois : 
picnic supplements. | 


tance of product research,” Mr. 
Duffy said. “But how many of us 
put the same amount of scientific 
study into media selection and 
copy appeals, for instance, before 
the tire ads are run?” 


! 
1) 


1} 
| 


| 
| 


ing interests may now be taken) 
for granted. This must not hap-| 
pen.” 
® Had the ads been just 5% more|® Leo H. Smith, Chicago, chief 
effective, either by a headline|@Uditor of ABC, spoke on the how 
change or by juggling media pur- | and why of the audits, pointing | 
chases to expose more potentia]|/OUt that buyers of advertising| 
tire buyers to the message, then | Space—11 advertiser directors, | 
the sponsor, on each $100,000|four agency directors—have a ma- 
spent on media, Mr. Duffy said, jority voice on ABC’s 27-member | 
would actually be getting $105,000 | board. | 
worth. | Approximately 110,000 hours 
“Believe me, the small percent-| Were spent by ABC field auditors 
ages count—for small and large | ¢xamining publishers’ claims in the 
budgets alike.” 1954 fiscal year, Mr. Smith said. 
And with people subscribing to. Discussing “Your Stake in 
and buying more magazines now ABC,” Alan T. Wolcott, v.p. of 
than they did back in 1920, he | the bureau, said its work is now 
said, each advertisement today |sponsored by 204 agencies and 696 
must be that much more effective|leading advertisers, the highest 
if it is going to compete successful- | number yet in either group. These 
ly for the consumer’s attention. | and other members pay $1,250,000 
a year for dues and services and 


= “If we had five seconds to cap-| 506 = assets total nearly $1,-| 


ture reader interest 30 years ago, | 
today we’ve got only one second—| The bureau has a staff of 160—, 


the time it takes to flip a page,” | including 80 at Chicago, the oth-!| 
Mr. Duffy noted. “In that frac-|¢€™s at New York and Toronto— 
tional space of time, we either win | and keeps 69 auditors in the field, | 
or lose. We either draw the read-| Mr. Wolcott explained. 
er into the body copy designed to 

make him a customer or we let|® James F. Devine of the ABC ex- 
him slip that page and move along /|ecutive staff told the publishers) 
to somebody else’s headline that present that their salesmen ought 
will stop him.” | to “read every page in your axe 
Interviewed before his talk, Mr.) report.” . 


| 


| 
| 
| 


up 472% since 1920. 

Newspapers, which then _ took} 
56% of the ad dollar, last year | 
took 29%. 

Magazines dropped from 36% to) 
30%; outdoor, from 8% to 6%; ra- 
dio, nonexistent 35 years ago, got 
16% last year; television got 20%. 

“While the advertising family 
has expanded rapidly, we are still 
capable of feeding these new ba- 
bies without depriving older mem- 


like a suitor courting a girl. 


Duffy, without minimizing the | “The good salesman doesn’t have! 


value of research, colorfully de-|to be reminded to read every page 
fended superlatives in copy. “After| and paragraph in every competi- 
all,” he said, “the advertiser is|tor’s audit report,” Mr. Devine| 
said. “But he sometimes assumes, 
“All we want is the same priv-| he knows his own.” | 
ilege of expression a husband uses | In contrast to government regu-| 
when he sends his wife a Valentine | lation of an industry, the ABC is 
card and calls her the loveliest girl | the democratic method of self-reg- 
in the world,” he told AA. ‘ulation, Mr. Devine said. “Not leg- 

islation, but voluntary and cooper- 


bers of their normal growth,” he 
declared. 

The newspaper share, 56% of 
the 1920 volume or $200,000,000, 
last year was 29% of the total or 
$594,000,000, a dollar increase of 
197%. Meanwhile, magazines, slid- 
ing back percentagewise, made a 
365% increase in total income, to 
reach $604,000,000, Mr. Duffy said. 


= “The percentage of advertising 
to total national income has de- 
creased from 4% in 1920 to 2.7% 
in 1954,” he said. “Advertising to- 
day is selling more goods at less 
cost.” 

Otherwise, Mr. Duffy said, the 
total advertising bill today would 
be $12 billion instead of the $7 
billion it is. 

Nevertheless, according to Mr. 
Duffy, it is becoming more neces- 
sary to justify specific media pur- 
chases to management and “often 
to the board of directors. This, too, 
means more research.” 

Warning against waiting for the 


‘= The ABC’s 40th anniversary re- | ative ee poe +! the buyers mrt 
port, copies of which were distrib-| sellers of advertising space create 
‘uted at the conference, pointed out | 


‘that as of last Aug. 31 publisher | 


“ABC’s self-regulation, which 


daily newspapers, 714 weeklies, | 
281 magazines, 368 business pub- 
lications, and 73 farm publications. 
Their total circulations—more 


and accuracy in_ reports, 


net paid”—were analyzed and re-| tinued. 


| Product or Store 


| Sweetheart soap 


membership of ABC included 1,249 | requires thoroughness in examina-| 
‘tion, precision in record keeping) 


has | 
‘helped transform old-time space 
bargainers into v.p.s and direc- | 


than 328,000,000 “annual average tors of media,” Mr. Devine con- 


‘=e 
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Advertising Age, May 2, 1955 


Current Deals and Offers 


Listed below are a variety of offers by advertisers taken from the 
Thursday, April 14, issues of newspapers in ten cities. The ten are 
widely scattered geographically and are used often by advertisers 
as test markets. For that reason, ADVERTISING AGE feels that the offers 
listed here give a fairly representative sample of deals that are being 
offered by advertisers. 

The newspapers used here are the Chicago Daily News, Louisville 
Times, Detroit News, Kansas City Star, Syracuse Herald-Journal, 


Washington Star, Sacramento Bee, Houston Chronicle, Boston Travel- 


er, and Charlotte (N.C.) News. 


Ad Size Offers 


Kansas City Star 


3x165 Four packets of flower seeds come with 
quart and % gal. cans of non-scuff floor wax. 
3¢ off on giant size, 2¢ off on regular size. 
Coupon worth 10¢ toward purchase of 18 oz. 
size or two 9 oz. sizes. 


Simoniz floor wax 


4x150 
6x195 


Bab-O cleanser 
Old Southern spaghetti sauce 


Houston Chronicle 


2x195 10¢ off on 2-oz. jar. 

3x160 Coupon inside package saves 10¢ on any of 
Taste O’Sea products. 

7¢ off on 3 lb. can. Copy also says that if 
you don’t like shortening, “send in recipe 
and get paid for all ingredients plus $1 for 
your time.” 


Borden's instant coffee 
Taste O’Sea fish sticks 


Mrs. Tucker's shortening 5x155 


Louisville Times 


7x265 Buy one pint of ice cream for 29¢ and get 
another pint free. Part of omnibus ad. 


Walgreen drug stores 


United Furniture Co. 3x130 Offers a cleaning basket valued at $7.25 for 
purchase of Johnson’s Wax polisher-scrubber 
for $69.95. 

Speier Hardware 3x160 Coupon worth 90¢ on a quart or more of Du- 


Pont and Duco. 


Detroit News 


3x120 Send in coupons with three tops from Reddi- 
wip gelatins and company will mail prices of 
two packages. 

2x195 20¢ off on 5-oz. 


Reddi-wip gelatin 


Borden’s instant coffee jar. Also in Syracuse. 


Sacramento Bee 


New Oakite cleaner 1x70 


Silver cleaning plate worth 59¢ for purchase 
of one economy size or two regular size pack- 
ages of cleaner. 

Buy 3'2 Ib. can of shortening for price of 3 lbs. 
Save 25¢ on 3 Ib. can of Snowdrift. 

Save 10¢ on 1 qt. bottle. 


Swift’s Jewel shortening 
Snowdrift shortening 
Kraft mayonnaise 


5x200 
4x155 
5x200 


Charlotte (N. C.) News 


Page Buy Benrus 17-jewel watch and get $20 trade- 
in allowance for any old watch. 


Lawsons jewelers 


Syracuse Herald-Journal 


4x125 
3x200 


Air-Wick mist 
Kraft’s Parkay 


20¢ off on can of mist. 

Coupon worth 15¢ on purchase of two-lb. 
package. 

Buy full quart at regular price and get sec- 
ond quart for 5¢. 

Buy 48 tea bags for regular price and get 16 
more bags for le. 


Clicquot beverages 3x110 


Lipton tea 4x 120 


Chicago Daily News 

4x165 10¢ off on chicken noodle soup. Also in Syra- 
cuse. 

Each 3-lb. can contains coupon good for 15¢ 
plus three certificates worth 10¢ each. 


Lipton soups 


Swift’ning shortening 6x250 


TV Time popcorn 3x175 Buy one package, get second package at half 
price. 

Morton frozen pot pies 5x195 Send labels from four packages and company 
will send 50¢. 


Boston Traveler 


Curtiss Baby Ruth 4x65 Free package of flower seeds worth 15¢ for 
each purchase of family pack bar candy. 
Buy three cakes at regular price and get one 
cake for 1l¢. Also in Washington. 

$2.85 Silex coffee maker for $1, seal from jar. 


Also in Syracuse. 


5x120 


Nescafe instant coffee 4x150 


Washington Star 


6x310 10¢ off on purchase of two 6 oz. cans. 
ef omnibus ad by Federal markets. 


Snow Crop orange juice Part 


FREDERICK C. ADAMS been in ill health. 

Cuicaco, April 28—Frederick Mr. Caldwell was in the adver- 
Cozzens Adams, 34, editor of Paint,|tising business in Louisville be- 
Oil & Chemical Review, died yes- fore coming to New Orleans in 
terday in Evanston Hospital. A 1916 to join the advertising staff 
resident of suburban Northbrook, of the Item. He became advertis- 
he had served in Europe in World ing manager of the Item and held 
War II, being commissioned a _ that post until 1927, when he went 
captain in the Army medical ser- into the advertising business for 
vice. himself, specializing in life in- 

surance promotional advertising. 
DAVID POLK 


ported by the ABC in 1954. 

Writing a foreword to the report, 
William A. Hart, advertising di- 
rector, E. I. du Pont de Nemours 
& Co., and board chairman of 
ABC, at that time stated: 


= “It was with the advent of ABC 
in 1914 that advertising emerged 
from the atmvusphere of chaos, 
guesswork and speculation and 
came to be recognized by indus- 
try as a sound and essential busi- 
ness investment... 

“There is a danger, however, 
that this great force for the pro- 
tection of advertising and publish- 


the largest share of most approp- 
riations,” he explained. 


AAMW Honors Sarnoff 


Robert W. Sarnoff, exec. v.p. of 
National Broadcasting Co., has 
been named “Young Man of the 
Year in Marketing” by the Assn. 
of Advertising Men and Women. 


of distinction” trophy. 


“For they have become the men 
and women who profitably invest 


The award, first in an annual se- | 


Cuicaco, April 28—David Polk, 


41, assistant secretary and a di-. 


rector of Polk Bros. Central Furni- 
ture & Appliances, died yesterday 
in Michael Reese hospital. He had 
for 20 years been associated with 
four brothers and a sister in the 
operation of the well-known Chi- 
cago retail organization. 


A. B. CALDWELL 
New ORLEANS, April 26—An- 


HARQLD J. SIESEL 


New York, April 26—Harold J. 
Siesel, 53, head of the advertising 
| agency of that name, died April 
,16 at his home here after a skort 
\illness. He started his career in 


|advertising in 1927 with his wife, 
Mrs. Frieda Siesel, who was art 
\Srector and partner until her re- 
tirement several years ago. Mr. 


‘Siesel was a specialist in home 


ries, was made at a dinner in New|drew B. Caldwell Sr., 72, former |furnishings accounts. He was sec- 
York climaxing the AAMW’s “In- | advertising manager of the New retary of the National Assn. of 
side Advertising Week.” Mr. Sar-| Orleans Item and one-time opera- Summer Furniture Manufacturers 
noff was presented with a “mark | tor of his own business, died April|and a director of the American 
19 at Touro Infirmary. He had| Rock’Garden Society, 


—— 
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They Keep Their Powder Dry 


The pioneer’s horn was good “packaging’”—it kept his powder dry 
and handy. The packaging industry follows the same tradition— 
efficiently utilizing every new development in packaging materials 
—taking on ever greater responsibilities in the modern merchandis- 
ing methods of today. | 

Leading producers of packaging materials also employ an effi- 
cient selling “package” for their products. It is Business Week. 
Through Business Week they reach a highly concentrated audience 
of buyers—management men of business and industry who make 
or influence buying decisions. 

Because advertising goes where advertising 
pays, Business Week carries more pages of 
packaging materials advertising than any 
other general business or news magazine. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


These Packaging Companies Reach Many of Their 
Markets Through Business Week 


Acme Steel Co. 

Aluminum Co. of America 

American Viscose Corp. 
(Sylvania Div.) 

Angier Corp. 

Atlas Plywood Corp 

Bemis Bros. Bag Co. 

Continental Can Co., Inc. 

Crown Cork & Seal Co., Inc. 
(Crown Can Co.) 

Daubert Chemical Corp. 

Dewey & Almy Chemical Co. 

Federal Paper Board Co., Inc. 
(National Folding Box Co., Inc.) 

Fort Wayne Corrugated Paper Co. 

Gair, Robert, Co., Inc. 

Gaylord Container Corp. 

General Box Co. 

Goodrich, B. F., Co., The 

Goodyear Tire & Rubber Co. 
(Goodyear Chemica! Div.) 

Hinde & Dauch Paper Co. 


Hollingshead, R. M., Corp. 
Kennedy Car Liner & Bag Co. 
Mosinee Paper Mills Co. 
Paterson Parchment Paper Co. 
Phoenix Products Co. 
(Self Stick Packaging Div.) 
Rayonier, Inc. 
Reynolds Metals Co. 
Rhinelander Paper Co. 
Riegel Paper Corp. 
Sharon Steel Corp. 
(Brainard Steel Co.) 
Stone Container Corp. 
Thilmany Pulp & Paper Co. 
U. S. Plywood Corp. 
U. S. Rubber Co. 
Union Bag & Paper Corp. 
Union Carbide & Carbon Corp. 
( Bakelite Co. ) 
Upson Co., The 
Vanant Co., Inc. 
Wirebound Box Mfrs. Ass’n, Inc. 


Source: Publishers Information Bureau Analysis 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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Why be satisfied with past performance? 
If you want better looking reproduction 
get “186 manpower” model 

SUPERIOR plates. Call SU perior 7-7070. 


CHICAGO'S FOREMOST PHOTOENGRAVING AND OFFSET PLATEMAKING PLANT 


Favorable Factors 
May Hike ‘55 Car 
Sales to 6,500,000 


Detroit, April 26—The current 


upsurge in automobile sales is the | 


result of five favorable factors 
working in the same direction, ac- 
cording to Robert J. Eggert, mar- 
keting research manager for the 
Ford division of Ford Motor Co. 

In a speech to the Detroit Ad- 
craft Club, Mr. Eggert said last 
week that the sales boom is caused 
by the simultaneous operation of 
these forces: 


eNew model stimulus: A major 
styling and color change has stim- 
ulated the demand for the “visibly 
newer automobiles.” 


e Favorable economics: Average 
weekly wages of manufacturing 
employes in the first quarter of 
1955 are $3.76 higher than for the 
first quarter of 1954, which makes 
it easier for purchasers to pay for 
a new car. 


Advertising Age, May 2, 1955 


e Easier credit: Highly competi- 
tive financing has extended the 
payment period and reduced the 
amount of down payment neces- 
sary. 


e Improved selling effort: Com- 
petition has brought a 26% in- 
‘crease in automotive advertising 


expenditures over 1953, and also 


more aggressive activity on the 
part of car salesmen. 


e Favorable long range factors: 
There is a greater need for cars 
because of the increased birth rate, 
the shift to the suburbs and the 
increase in individuals’ leisure 
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the Farmer-Stockman 


YES, AND 
“LIVE” ONES, TOO! 


ee ee 


“Can’t wait from one month to the next to read my Farmer- 


Stockman,” writes Mr. S.A.M. of DeKalb, Texas. 


This is 


typical reader-interest, because all Farmer-Stockman sub- 
scribers are “live” ... paid-in-advance ... none are carried in 


arrears! 


Readers just can't resist the many features ... 


especially the 


close-to-home editing of their Farmer-Stockman. Mr. R.F., of 
Ponca City, writes ... “I want the Oklahoma Edition because 
I don’t know the towns or the people in Texas but I do know 


every town in Oklahoma.” 


Yes, the separate editing of the Texas edition and the Okla- 
homa edition of the Farmer-Stockman rings-the-bell with 
readers ... helps keep them eagerly awaiting each issue. This 


is good for our advertisers! 


rarmer-Stockman 


OKLAHOMA CITY, OKLAHOMA ® DALLAS, TEXAS 
Owned and Operated by The Oklahoma Publishing Company 


The Daily Oklahoman *« Oklahoma City Times * WKY and WKY-TV 


Represented by THE KATZ AGENCY, INC. 


time for travel. 


| Mr. Eggert said: “Although these 
‘factors are not all expected to 
continue contributing to customer 


car demand with the same inten- 
sity throughout the remainder of 
1955, there is every indication that 
domestic car sales this year will 
exceed 6,500,000.” 

He added that sales volume in 
the late 1950s and early 1960s 
probably will average near this 
year’s anticipated sales high. 


Give Junior Execs 
Decisions to Make, 
Adman Wheeler Says 


ANN ArBor, April 26—“To start 
the training of a future sales v.p. 
by teaching him to mail packages 
is like starting the training of a 
jet pilot by asking him to feed 
pigeons in the park.” 

So writes C. Frederick Wheeler, 
advertising and sales promotion 
manager, Porter-Cable Machine 
Co., Syracuse, in the current issue 
of Michigan Business Review, pub- 
lication of the University of Mich- 
igan’s school of business adminis- 
tration. 

Mr. Wheeler advocates giving 
junior executives opportunities to 
make decisions at management 
level. By providing such opportun- 
ities to young executives, he writes, 
employers would at the same time 
give themselves a chance to ap- 
_praise young men’s potentials, and 
the young executive himself would 
gain knowledge about his own po- 
tential abilities. 


= Mr. Wheeler proposes that each 
up-and-coming executive should 
“have a brush with the major 
‘problems of the business,” and 
should be given more opportunities 
‘to make “junior” decisions at the 
management level. 

“Unlike cheddar cheese and 
/wine,” he writes, an executive does 
not necessarily improve with age, 
but “he does improve with experi- 
ence.” 


Bishop Launches New Make-Up 
with $3,000,000 Budget 

Hazel Bishop Inc., New York, 
has started national distribution of 
Compact Make-Up, its new pressed 
powder cosmetic (AA, Dec. 13). 
The company reports that the new 


preduct, which retails at $1.25, 
outsold all competitive brands 
without any advertising when 


placed in test stores, and Compact 
Make-Up is expected to become its 
largest-selling product. 

A $3,000,000 advertising budget 
‘has been allocated for the intro- 
‘ductory campaign, according to 
‘Raymond Spector, chairman of Ha- 
zel Bishop Inc. and president of 
Raymond Spector Co., the Bishop 
agency. The ccmpany plans to pur- 
chase several additional television 
shows and will use big space news- 
paper and magazine advertising. 


Airlines Merger Voted 
Stockholders cf Colonial Airlines 
have voted to merge with Eastern 
Airlines. No decision has yet been 
reached as to future advertising of 
the merged companies. Currently, 
Hilton & Riggio handles Colonial, 
'while Eastern’s advertising is 
placed by Fletcher D. Richards 
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FLAVOR—“A new flavor in jewelry” 

is the way Hickok describes its 

new cognac tie bar and cuff link 

set. This point of sale piece is de- 

signed for either window or coun- 
ter use. 


Paley Enlightens 
Stockholders on 
Gleason, Godfrey 


New York, April 26—Stock- 
holders of the Columbia Broadcast- 
ing System last week questioned 
CBS Chairman William S. Paley 
about radio’s finances, Arthur 
Godfrey’s housecleaning, color tv’s 
future and Jackie Gleason’s con- 
tract. 

At the network’s annual meet- 
ing, Mr. Paley said radio is still 
making money for Columbia, that 
Mr. Godfrey as a producer has the 
right to fire at his discretion and 
that contracts’ terms can sound 
astronomical if multiplied over a 
long enough period of time. He 
gave the impression that Mr. 
Gleason’s contract provisions with 
CBS are definitely within reason. 
Stockholders, he indicated, should 
remember, when reading newspa- 
per accounts of long term arrange- 
ments, that most of them have 
options at regular intervals. 


® The color tv question he left to 
CBS President Frank Stanton. Mr. 
Stanton said the production of 
color sets is beginning to move, 
but he predicted that it will be 
five to ten years before color hits 
the present b&w production pace. 

Mr. Paley reported that sales 
and earnings for the first quarter 
of 1955 are running ahead of a 
year ago. Stockholders approved a 
three-for-one stock split and voted 
to increase the number of author- 
ized shares to 12,000,000. 


FTC Nears Victory 
on Hearing Aids 
Distributorships 

WasuincrTon, April 26—The Fed- 
eral Trade Commission neared the 
end of its drive against exclusive 
dealing contracts in the hearing 
aid industry last week when it got 
a consent order requiring the 
Maico Co. Inc., Minneapolis, to 
abandon exclusive agreements 
with distributors. 

Previously the commission had 
ssued orders against Beltone Hear- 
ing Aid Co., Chicago (AA, March 
4), and Dictograph Products Inc., 
New York, the two other major 
companies which sell through ex- 
clusive distributorship arrange- 
ments. Appeals from both of these 
orders are in the courts, but the 
commission order against Dicto- 
graph has already been sustained 
by the second circuit court of ap- 
peals. 

An order against Maico had 
been proposed Nov. 10, 1952, by 
Hearing Examiner Webster Balin- 
ger. This order became the instru- 
ment for a major change in FTC 
policy on Dec. 3, 1953, when the 


'|dealing contracts 


commission’s “new majority” sent 
the case back for further hearings 
with instructions that exclusive 
were not in 
themselves illegal unless the ex- 


*\aminer could find they were ac- 
- | tually injuring competition. 


After further hearings, Maico 


4 decided to enter into a consent 
» | order. The agreement has been ac- 
- | cepted by Hearing Examiner Frank 


Hier but must still be reviewed by 


| |the full commission. 


Relyea Appoints to Staff 

Staff appointments announced 
by Research & Engineering, New 
York, forthcoming Relyea Pub- 
lishing Co. trade paper (AA, Feb. 
28) include sales representatives 
Lee Graves for New York and 
New England, Duncan Macpher- 
son for New Jersey and eastern 
Pennsylvania, Kenneth Kruse for 
Chicago and the Menne Co. for 
the Pacific Coast. Levon Kabasa- 


kalian, formerly a technical editor 


for the Grolier Society, has been 
named editor. 


Champ Hats to Buy Stock 
Champ Hats Inc., Philadelphia, 
has announced it has received ap- 
proval of owners of more than 85,- 
000 out of a total of 90,000 out- 
standing shares of Bryndum Corp. 
to purchase the shares. Bryndum 
Corp. is a holding company which 
controls the Hat Corp. of America. 
Champ will purchase 75,000 shares 


25 


pro rata from the accepting stock- 
holders. 


SECRETS of WRITING POWER 


revealed in The Wizardry of Words—ideas of 
many masters on how to get the ‘feel’ of 
words and make writing ‘alive.’ A new, fast 
way to get at the core of good writing. 
You'll get a lift from this meaty 48-page 
book of inspiration and sound advice .. . $1 


A. C. BELDEN, 394-8 Pacific Ave. San Francisco |!, Calif. 
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the merger of THE PORTSMOUTH STAR with the 
NORFOLK LEDGER-DISPATCH and NORFOLK VIRGINIAN-PILOT 


It is conservatively estimated that this merger 
will increase the present LEDGER-DISPATCH 
circulation by MORE THAN 20,000 and 


the Sunday VIRGINIAN-PILOT circulation by 


MORE THAN 10,000. 


and PORTSMOUTH 
and SOUTH NORFOLK 


| LEDGER-DISPATCH and 


ORFOLK VIRGINIAN-PIL 


~ NORFOLK VIRGINIAN-PILOT and 


This assures you of COMPLETE COVERAGE of 
VIRGINIA'S LARGEST CITY... NORFOLK 


297,200 
92,900 
25,500 


VIRGINIA'S LARGEST CORPORATE TOTAL 


415,600 


SRDS EST. 


$ Rn threes Wy aan ; Wh ‘ ae ee ho av, 5 = Baie: J Poe wea ci aatig’® wry Re ee : ae 5 x y {sie t TH 9 ag ’ ‘ bi Os b ae j - . ape “ve 
p a ss \ . ¥ z ‘ % Ss 
a ; z — ed : 
“m ig teadat 
: aA ail . Ad 4 en . 
¥, or 
| : 
ae vertising Age, May 2, 1955 t jagity 
> ve, ae p 
:) a . J ’ 
- ee , ' : b= 
i * aot Pit 2 | a 
ee ; ‘ POF MD i = | 
gd a ; 
— ” 
aan th at 
oe pe d —_—" ne ....: ies 
Ans, f } - Lad 
7 be : A * e ‘4 
—) sh . <2 oe | ae 
= ce. . A — i? Ss 
ll OT ae Ph 
s eke pO | | 
a : ie (ait Ie “S fe” 
— sees | 
— 5 Yi a, A F : ; 
: : 4 lh ” i 
a hs | : 
oe “4 ‘eee oe : 2 ae 
a Ore cag re eee se 
a. es ea es 
Fre F ma EF My i 
a i ree ee ‘ be 
5 ets, eee me. oe ae | ! a: 
- @ ee A A A ef EEE SE ES SS ee es EMER SSeS ET ES Se a RC TOES 
— Ta ee § Sree ie ae eed | ae 
<a i a alien. sm Pha « * a ne, ae jim . = 
i . See pie { ae 
ve ne ag Le " 
me r > Pe ‘i 2 jot: See Post a Os Se Bee P ay 
> ‘Te ai ie Reale mei a pe! 
ae — i 
ee ; & a vay 
3 . 
* ; et 
ns ; ia 
a | te 5; ‘ “a 2 
i 5; | i eee pete. etsy a eign ia wii mY OF Seve 5 ole ane SMS “ eer F Rss oa Aye Beat eee. ae oe st hens ome = Ee = Pes RO 8 aS 
A a gs } Ser, So tee haat a : ae - hy eae ee pel J . pce ei Patek be i 
Be ; fo 706 Po es 1 ey eae aa De pee. = siege Soe : 
an ae ie oe ee ; 
. , J ' 5 = ver i 
ae . F y Sess si ™ 
— ; a Ra eae fe 4h 
i se fe) t ; q ats ie amis y 
i tN et v é + Si Sane ete f aon e 
ei in avis : ee _ 4 a 
renege psessssetenenepesusmseepeesenesinsngstresstensonsa E 
‘a on 
Ae 
ai f s Se 
ms . ee. 
em - a re 
-: te 
AL , ae 
mie in 
np 
ey : be 
ae oan 
a : 
ek : 
ba / 
a) q 
= | 
a es 4 i : 
6 : 
i“ / 
ri 
ives | : 
; ct ae 
oh ‘ t 
ig % 
pis - 
ss . 
ee FA eae So i 
bs w Se Pe ee Se en eee - 
i | ‘ <r r Pree Sarge Ae iS ee 
= eee ae fig, Poe te ee ge So ae ae ed ™ 
; 4 : Te i te ne fo ™ oe 
s See : an, pile Bigs Ete Set a ae Se ie ane > ig 
a ‘ FD leete aie aE oe Bea EN ne i pla a. 
iy rao ee ieee I WC aes Sout ay ae aM Sees ciel ae Rog ads POO Z 
i; \ ad eee: a oe ie ee Ir rx ie ore oe ate : Fs 
Pe : Re i oc ae Pe Po a ee Se a ar eS, ¢ i 
: ee pate Be iit Sool ae Nat shear ee chai 4 
oan ee cit eee ee te oar a ce era eee 
ee a Se VS api sale pep meade 
> ; oe ei P ae eae ces | : : at cca Pa vice ad tere ie rece ee 
es | se aa an 4 A aaa Joi Bi pertrs * Siete ace sin Rapes mire es ee 
oF wae ae : oe Be RE ghee eee | Maen ee AED DUE ET a 
ve eae e alia | ee pee Peri pon wits Teint as aa dae be ras “see ; 
Ge Se ; ee ‘ Pisct ee an) EWR Me etna Rede a ee Z 
ae pets Fagg rece e cab ee ba el . Fa ae a EN, URS RRL rah on ms = 
ae, peat ie ae al aca ae ee a RR tee Coty ame gh aroha al a agen 
af ee eee : 4 nee: shee pecs Gage ors 
a eee ae ie ihe ie picket ee aR 
pat h Bes: gene Saleem eae Pa ee ee ee aan 
ee } Peete ccehe ve uf ile : Ce RN ce naa eR er te od m 
= Bede! gage: eo ees ‘ a Cea oS mE eee ae i 
Me , ae Nati oe ees Ses, re 
hee, " Salen late bactnnchiiee th ripe p ne vv eee gS 2 
5 : Ea ’ Sef ii eee ea eae 
aay, | he : 4 ee oa Poe ee nee ti. ae 
Lae “« 3 patel i Bs eit Aarge Lae ce ‘ gi i" ss 
| Bl aie ge ye ee eee st see aee SS 
ig Besa, = ie ek rea or nT . ome iy er 
ae By Se eh ee " : 5, 3 ee ie . 
’ an Wy Vepoecite Pact ee a pe: OL Ome 
‘ | ~ ed ei eh Ph ee ne lie eles Pee eu 5 Lt ae Bee 
5 at RLY Rare eee em ; ee I aot eee a cn <r 
ie MI Stata ae a th dei Ge aia re i a a i ee i 
=s eer ge ee oS ee hg Pes a oe ae 8 . 
ai : saa. gear n 5 5 s 
ee | 
ie | 
. ] 
Bie | 
Re | 
| 
ae i 
\, es a Lee 
Ri 1 
_* 
Bl “ 
; bi - d 
= 
a 
2 
ake 
* 
is ? 
4 Ayal 
hd Pan 
sity ' 
ae ’ 
ee 
Paaa iy 
: see er aenarne ieeecamen a em 
em 
hae : 3 
aa a 
ae 
"a ‘ 
Ap 
aa jp Ws ama sate j Soy OS SS, Ree ee og . a G = soit ec ae es ete ee : : 
* | >. Sirs aes ime i at i.” / paee, PS r. iD: nee ‘ Ne hae eed ‘ ae 
: ae: Bee a i He f rr 7 . ine eee arene ioe. a 
ei : (eee a =e - / ore as ; 
at | Samet: y = wees 21 meer le a . E aera ea aia 
| BO ne S | ia ole ll GP dla so ‘ i a oe fi eS era = S. 
al ‘f ae pe ™ ' eS ! : - a & 
ae e ; = se ae ; 
a: | sgoot ‘ : a = : 
eee | oe = =f. ‘a a a i Ki a ‘ 
a 1 oF mE ‘ 7 aE zi s a nyt _ aor | Sea Ae pea ‘ 2 ; 
ar | ano ee on ey teil 2 : ‘ Er a Ss “Z . —— x 
‘ “alivegs: a er , S oe + * CR . ee ‘ 
em i ss —E JOHN BUDD COMP NY, National R ‘at ‘ie Ss ia nal a side 
i ‘ 
. 
J 
a | 
5 
mh | 
4. > 
s : 
re as 
te ae . } : : \. ’ ey IR eae Oe 
Sot Fy | . 7 . ; $ ‘ * eta AS . oe > kas : “a Sa aoa aS 
tar ; 2 : ; = “ | } y ihre) of ot ons oR bray i Be a Nets get at ae  e ee  oy  e SeNwh on ey tad Are eek ss See = sages Sain ih a ark AS Oe te eB Mee ST ot ae Say 
oat tS > PF ne i at ex" 5 * azn0> see We ae a be arts, Peete Aas ye ee Fett .* 1 er Rn lew he 4 » i A tee BE aot e Fe se hee” eee. Ae 2 ; det NS Oe ee, Pe y Pies i, ee wae ag o te tp owe ie 
a + oe : ee aa eae : Sue on ‘ aN ¥ ees 3 ‘ ; ! ay ae ee Ss caret, Trig 3 tA Bised og PEt Fe, Fe Pat ‘pees ; ee ee bt Rae ee 2 5 pee) Seat sew ep re. — 
es i be € ae ie J rg ire Suk; Coie a Hee S23 hs Som A mart te Cesena OVE ie ee ee LP Pye tig aes ete . eatery ©) tr, SE ce eer ee. og pera nS Nee cee fie ier a4 Bye Ps apie F és ote pk tree eee Se PS : fetes tf Sopher ak a fe a EBD &: : Ts Hg A oA § U x 
Ee a: ae Re ike TPN es OO RE pa ach Wee ete aety Maa AS TELE Shas POS SE Sil a a i Neat ect ae Abide ld hee ie RMN Jat remy SS Deen Por Se eek hee at alia why th ainer cg Shakes, PTET SS era es Pape hs be FO ee Sf irae eet! . at Bee. 
ele Re St gts FT e oe kN abl aie air © ee ORS antes ee hs eka g th Se Pa ae Te, SOP AG SN: WE RI ey, CBOE ER ie BS es Ae ee ay de NE Tighe CS es grok Rd ag 2 ee ay ares cape Se oe 5%) ae ty fort my tS Spa 
HS is ee oft PETE) ip dviee mp, Erm 2 SON LS pe ae HU Se gs Span) co FS chee al PORE N ME ee Oo LT el las T Gale, Whe Meh SIE EEE cle) 5 a LING, PRE a Se hee: ee ce yea a, DeLee be tae A age toga ae MIE Sade | Gi le eA ee Ee as By Wd a 
a. ar a et | ag = ‘Sera es a te Sele Eset TR fot Se? Se ep tue PATE PT ees oe et Ce ety Se he gw 8 eed S| et ky ti ge Kh Sue ee ON vee Pe ee ate 2 Mae ag he fe Pe tee OF Ree OSH 0, MEAT ; cee fyi ges ES te _ , 
A SOT Ce ee oe: ee ee ES Sgr Ee me i ar Pn eee tel EAA A EE Taal Wy Page, eee a eR aR Sek ur Es rt a Flt we dor aaa a ree wee ¥ a aaa » i ee y CR A pik a ne PS ee is A th ee WEP e 
oh: Same on Sasa ta ene eh De i a Bi Pe OE GR AN ee CES MMe YS utes THEE ates Age WO, git Ne a tee, tee eee ncemey Ahem y | nee = oN ae et ER Be ek pk eS gk eee aN a tT wine ct gett sie RTS, FAS Sgn ters 
i ee ie Sa tek Sore” oy eee eI ot CO a ee Pa ee ed OR ee See eae th eee aud egg Bee EI oe Eh gin age A eh eR eS Oe es, oe cot te eee ee Re Pe er ee RV Cie, Sa A a Gh a eh ores”. te ee a cee tel Pee eee feo 
SEIN i ee MAR FEF RTT a die? RA SO it Qi tlie % UTS: a a SRM OLS ir a Re pet obege Ce RE ee the og oe we are go PEN EES Fk PS Eee mat BY ONY SS Aa he Ne ee aN ee Sf ee ae Sie ae HR te) Se eee ee A 


"BEOT WAY 


to reach home-building families 


”? 


is with MY magazine! 


A) 
C3 
(, \N) ) 


<B) 
LE 


If you spend money in —as you should 
—to reach the ato bebding families of America, you 
want the maximum return on your investment. 

And you'll agree, we feel sure, that the power to produce, 
of any magazine, with these families depends not only on 
how many it reaches, but also on the influence it has 
with them. 

So, when you hear or read statements about the influence of 
a magazine with home-building families, better ask, “Says 
who? What are the facts and figures behind these claims?” 
Now, by the very title of Better Homes and Gardens, and 
its 4,000,000 ABC circulation, you’d naturally conclude 
that this magazine must reach a whale of a lot of home- 
building families. 
But how many—and at what cost—compared to other 
magazines? 

What do the figures show? 
On these two pages, we give you the figures of a mail 


Since 1938, Better Homes & Gardens has ae read most 


among all families building new homes!' 
— “Which of the following magazines are read regularly—every issue—in your home ?” 


RANKING OF MAGAZINES (Per 100 New Home Builders) | 


QUESTION: 


July, 1938 March, 1940 February, 1941 
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"WOT co! 


MY magazine reaches more— 
at less cost, too!” 


gays Who? 


asks Better Homes & Gardens 


What are the fects about magazine influence with the home-building families of America? 


survey conducted by the F.W. Dodge Corporation, the 
universally accepted authority on statistics of the building 
trades. The survey was made among families building new 
homes for their own occupancy — homes costing over $8,000. 


The national sample was large enough, and distributed 
so as to leave no doubt as to its accuracy and validity. The 
F. W. Dodge Corporation surveyed 1,000 home-building 
families in the 37 Eastern States — and 293 in the 11 Western 
States, using sample developed by Bee Angell & Associates. 


The returns were 827/,—well above the minimum generally 
regarded as sufficient to insure validity. 


This 1954 survey was the sixth successive time that 
Better Homes and Gardens came up on top. The other 
surveys were conducted in 1938, 1940, 1941, 1946, and 
1948, all by F.W. Dodge in the 37 Eastern States. 


The charts which follow are extremely important to anyone 
wishing to reach families building new homes. They show, 


December, 1946 | October, 1948 | November, 1954 
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"THEY RE 
BOTH WRONG! 


Use MY magazine to get 
the most for the least!” 
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not only which magazines are read—but also which mag- 
azine would be preferred by both husband and wife IF IT 
WERE THE ONLY ONE AVAILABLE DURING THE 
PERIOD OF PLANNING AND BUILDING THEIR | 
NEW HOME! ' 


How much more money must you spend a 
for just a little more coverage? as: 

You should also study the duplication figures. See how | 
completely Better Homes & Gardens covers your home- 
building market; how alone Better Homes & Gardens can 
carry the entire advertising load in the most effective way 
and with the most efficient expenditure of advertising J 
dollars. Then ask yourself the question, “Can I afford the 
high cost for the little additional coverage I can buy after | 
I use Better Homes & Gardens?” J 


The answer becomes inescapable — Better Homes & Gardens 
is far-and-away the one magazine you need to reach and 
influence the new home-building families of America! 


S€€ how—every Survey—Better Homes& Gardens 
leads all magazines! And, even more important, 
note how BH&G has the biggest /ead of all in this 
latest 1954 survey. 


Notice how the relative positions of other mag- 
azines rise and fall— how their percentages fluctuate 
so widely — but how small are BH&G fluctuations 
—how BH&G is always on top. 


Almost 7 out of 10 families 
building new homes 
read Better Homes 
and Gardens 


regularly. 
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MAGAZINE PREFERENCE 


Since 1938, Better Homes & Gardens 
has been preferred most among all 
families building new homes!‘ 


Question: — “If only one of the magazines 
were available to you during the period of 
planning and building your new home, which 
would you, as husband and wife, select?” 


Here is the really big pay-off! Because here is where sales 
are born—the actual period of planning and building the 
new home. 


Notice that BH&G has a bigger lead over the next magazine 
than in any year the survey was conducted. Notice that BH&G 
is rated almost five times more important than the next 
magazine, 

With almost 6 out of 10, 

BH&G has more families in this 
category than all 15 other 


magazines combined! 


{For their own occupancy. 


Here is another interesting and meaningful chart, based on 
the F. W. Dodge Survey in 1954. 


It points up the question—is it worth spending over $20,000 
a page more, to pick up only a 13% coverage among home- 
building families? Is it worth spending almost $17,000 per 
page to pick up only 8% more? If you let facts and figures 
decide the case— not claims and blue sky— you can draw only 
one conclusion — 


The duplication chart shows that 
BH&G covers 66% of your new 
home-building market—and that the 
most you can add is 13% undupli- 
cated coverage at a cost of up to 
$20,000—not far from double » 
cost of BH&G alone! 


Better Homes & Gardens , 
advertisers are invited guests 
in more than 4,000,000 homes! 


MEREDITH PUBLISHING COMPANY, Des Moines, lowa 
MAY—1955 


With BH&G giving you a 66% base, see how much more 
money you must spend for very little more coverage! ; 


RANKING OF MAGAZINES (Per 100 New Home Builders) 


July, 1938 March, 1940. | February, 1941 | December, 1946 | October, 1948 | November, 1954 
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*Less than 0.5 percent. 


: 
MAGAZINE COVERAGE AMONG FAMILIES BUILDING NEW HOMES 
o 
Families reached by other magazines when used with Better Homes & Gardens : 
PAGE RATES* : 
Black and White : 
Unduplicated Total Coverage of Page Rate i 
Coverage of each BH&G plus of BH&G plus Black and White ‘ 
Total Other Magazine Unduplicated | rate of each other| Page Rate* for 4 
Coverage When Addedto | Coverage of each | magazine when | each individual Ki 
Magazine of BH&aG BH&aG Other Magazine | added to BH&aG* magazine 
. 
_BETTER HOMES & GARDENS  .. re $12,800 $12,800 
Duplicated by BH&G 
LIFB o ccccccccccs eeeeeeeveere L eeeeeree eeeene 79 33,150 20,350 
GOOD HOUSEKEEPING .......... 24 Ge ........ sosenkee 23,050 10,250 
AMERICAN HOME..........00000055 20 Bae ..........5. 2 98 22,670 9,870 
LADIES’ HOME JOURNAL..........- : 90 BR ...........008- 75 27,400 14,600 
SATURDAY EVENING POST.......... 20 Sccens Susans 74 29,600 16,800 
HOUSE BEAUTIFUL.............00065 L << aoe putt 16,550 3,750 
WOMAN'S HOME COMPANION ......... bbc bdVecccctepe 74 25,680 12,880 
Me GAIES occdccccdcdnseecccsececes ccs 8 ee EE oc occececcccceses 73 26,590 13,790 
LOOK... eeere eeeeeeee PTRRREPELIULI COC, sl CRRA dnocte 26,880 14,080 
HOUSE & GARDEN .......cccccccceecee” PYTTTITe oo 69 15,750 2,950 
TURE . occccccccccccccces eeeee pereereeeeee BBB we oe eeeeeeeeeeeee 72 21,845 9,045 
COLLIER’S ...ccececeres See eeeeeeeeeeeeeeree eeeeeeeseeesres 72 25,500 12,700 
PARENTS’... SOPHO HEH eee eee OHH Eee Ee eee ‘ +- 70 19,390 6,590 
LIVING FOR YOUNG HOMEMAKERS .....---+-- sic codh canes. €8 16,050 ‘9,250 
GUNBET occdisccccccccccceccccccccccc 050000000 cE oe 06esessece coos 00 9 15,400 2,600 
Better Homes & Gardens alone reaches 66 percent 
of the families building new homes. Percentages ore based on the “Rates currently in oftect os GF 
The addition of any ott zine will add from 1,002 who replied to the February 8, 1955. 
2 percent to 13 percent unduplicated home-building SOURCE: Stonderd Rale & 
families, at very high cost per family added. 3 Dote, Jenvary 27, 1955. 
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S. F. Brewing Buys Radio-TV 
Rights to Pro Football 

Purchase of national radio-tv 
rights to all 1955 Los Angeles 
Rams and San Francisco 49ers 
professional football games by 


the San Francisco Brewing Corp. 
has been negotiated by the San 
Francisco office of Batten, Bar- 
ton, Durstine & Osborn. 

The agreement gives Burger- 
meister beer exclusive rights for 


Ain the —— ~ 
ETAL-WORKING 
INDUSTRY... 
rade * 


24.4% OF THE PLANTS ARE 
LOCATED IN THE MIDWEST! 


Reach this buying power through 
the CHICAGO-MIDWEST METAL- 
WORKER .. . . the publication read 
exclusively by the top Midwest pro- 
duction executives. 


13,500 circulation, monthly! 
Write for details 


CHICAGO Mtidwese METALWORKER 


4742 W. Loke Street, Chicago 44, Ill. 
Tel.: COlumbus 1-7906 


all Rams and 49ers games. This 
year will be the company’s third 
consecutive year as sponsor. Pos- 
sible co-sponsorships, which 
must be approved by the brew- 
ery, have not yet been negotiated. 
Last year the beer was tv co- 
sponsor of the National Football 
League’s telecasts on the DuMont 
network. 


Schettels Leaves Sonnenberg 


Paul Scheffels has resignea 
from the Benjamin Sonnenberg 
publicity office to become a part- 
ner, with Mickey Greenman, in 
Publicity Associates, 244 Madison 
Ave., New York. Before joining 
Sonnenberg Mr. Scheffels was 
ABC producer on the Walter 
Winchell broadcast. 


| 


‘Dispatch’ Boosts Tharp 

Melvin E, Tharp, formerly pro- 
duction manager of the Columbus 
Dispatch, has been appointed as- 
sistant to the advertising director 
of the newspaper. 


ART AWARD—Fred H. Walsh, chairman of Cunningham & Walsh, 

presents Trudi Baker with first prize in her age group during the 

agency’s fifth annual children’s art show. Trudi is the daughter of 

Colgate account executive Elias B. (Bud) Baker. Agency employes’ 

children between the ages of three and 12 submitted nearly 200 
entries. 


They're Building New Shopping Centers ! 


Oklahoma City has added 31 suburban shopping centers since 1950. 
More are being built and planned. No wonder Oklahoma City is the 


nation’s fastest gaining market! 


Oklahoma City led the nation in department store sales gains in 1954— 
and is still gaining in 1955! Total retail sales were up 4.6 percent. 


Oklahoma City has gained 75,000 population since 1950. More 
than 25,000 new homes have been built and foundations are being laid 


now for ‘housands more. 
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Katz Agency, Inc. 


The Oklahoma Publishing Co. 
The Farmer-Stockman 
WKY Radio + WKY-TV 


Are you laying the foundations for more sales in this fast gaining 
market? Advertising in the Oklahoman and Times is the foundation for 
successful selling in Oklahoma. 


 THEDAILYOKLAHOMAN 
OKLAHOMA CITY TIMES 


Agency Gets Part 
of Rites Business 


from Indian Group 


GAaLuup, N. M., April 26—An his- 
toric phenomenon in the advertis- 
ing agency business came to an end 
today as for the first time in their 
several-thousand year history the 
Navajo Indians contracted with an 
agency to handle part of their ad- 
vertising for the 1955 season. 
Previously all advertising for the 
Gallup Inter-Tribal Ceremonial 
Assn. had been handled direct. 
The Duke Kerstein Advertising 
Agency, Albuquerque, will handle 
a part of the magazine and news- 
paper campaign to promote the 
association’s ’55 rites. 

Although the Navajos are re- 
garded as the dominant group in 
the association, other tribes are 
represented, including the Zuni. 
Gallup is strategically located near 
the Zuni and Navajo reservations 
as well as in a stretch of territory 
also frequented by Pueblos, Utes, 
Apaches and other tribe members. 
It also is strategically situated near 
where the Atchison, Topeka & San- 
ta Fe Railroad crosses the Conti- 
nental Divide. 


Harrington Becomes President 
of Fletcher Richards Agency 
Eugene I. Harrington, formerly 
exec. v.p., has been named presi- 
dent of Fletcher D. Richards Inc., 
New York. Bradley A. Walker, 


Bradley Walker Eugene Harrington 


\formerly v.p. and general mana- 
ger, has been elected vice-chair- 
man of the agency. Mr. Richards, 
formerly president and chairman, 
remains chairman of the board. 
Mr. Harrington will devote his 
time to the affairs of all four of- 
fices of the agency and continue 
as active head of Harrington- 
Richards, the company’s West 
Coast division. Mr. Walker will re- 
main in charge of the Eastern Air- 
lines account. 


Comar Plastics to O'Rourke 
Comar Plastics Co., San Fran- 
cisco, has appointed John 
O’Rourke Advertising, San Fran- 
cisco, to direct an advertising 
campaign for its new Crown 
Craft Fiberglas boat kits. The 
kits are being produced for re- 
gional distribution starting this 


month. 
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Treadwell Heads 
American PR Assn.; 
14 Get ‘Silver Anvils’ 


PHILADELPHIA, April 26—William 
F. Treadwell, public relations di- 
rector of Leo Burnett Co., New 
York, was elected president of the 
American Public Relations Assn. at 
the group’s 11th annual convention 
here. He succeeds John H. Smith 
Jr., of Chrysler Corp.’s public rela- | 
tions department. 

Named eastern v.p. was Paul H.| 
Bolton, exec. v.p., National Assn. of | 
Wholesalers, Washington, D.C.) 
Keen Johnson, v.p., public rela- 
tions, Reynolds Metals Co., Louis- 
ville, was named midwestern v.p. 
Western v.p. is Henry J. Kaiser | 
Jr., Henry J. Kaiser Co., Oakland, 
Cal. 

Dorothea W. Sitley, director of 
consumer relations, Gimbel Bros., 
Philadelphia, was elected secretary. 
Yates Catlin, director of public re- 
lations of American Waterways 
Operators, Washington, D.C., was 
named treasurer. 


® Fourteen silver anvil trophies 
and 30 certificates for outstanding 
achievement in public relations 
were conferred. Silver anvils went 
to General Mills, in foods; New 
Holland Machine Co., New Holland, 
Pa., in agriculture; and B. F. Good- 
rich Co., Akron, in manufacturing. 
Kellogg Co., Battle Creek, Mich., 
distributing and marketing; Car- 
son Pirie Scott & Co., Chicago, in 
retailing; National Standard Parts 
Assn., trade associations; Entomol- 
ogy Centennial Commemoration 
Committee, professional associa- 
tions; Columbia University, in ed- 
ucational institutions; Union Pa- 
cific Railroad, in transportation 
and travel; NBC, in communica- 
tions; Chesapeake & Potomac Tele- 
phone Co., Baltimore, in utilities; 
Associated Hospital Service of 
Philadelphia, in banking, finance 
and insurance; American Founda- 
tion for the Blind, in community 
services, and Pakistan Relations 
Program, in government. 


Open Nominations for 
Outstanding Young Adman 


The Assn. of Advertising Men & 
Women of New York has opened 
nominations for the selection of 
1955’s Outstanding Young Adver- 
tising Man. Any young man, 40 or 
under, whose activity in advertis- 
ing was marked by an event or 
campaign of significance during 
the 12 months since June, 1954, is 
eligible for nomination. 

The nominee may be an agency 
employe, ad manager, or anyone 
who has been influential in his 
company’s advertising. Nomina- 
tions, open until June 1, should 
be accompanied by qualifying ma- 
terial and sent to the chairman, 
Wilfrid S. Rowe, advertising man- 


| Toronto Club Elects 


Be SES Ene ne Sem ue. NEST soa tS 
; we 


Two Join Tu:ner Hall 


Clarke B. Lloyd, Crown Life Renee Brunk has been named 
Insurance Co., has been elected assistant director of advertising 
president of the Young Men’s Ad- and sales promotion and Bernard 


vertising & Sales Club of Toronto. S. Sonnenfeld has joined the sales 


Other new officers are Norman L. department of Turner Hall Corp., 
Moreau, Telford & Craddock, 1st New York maker of permanent 
v.p.; L. G. Harris, Quebec Zone| wave and shampoo preparations. 
Dailies, 2nd v.p.; Jack Milne, | Miss Brunk was formerly advertis- 
Maple Leaf Insurance Agencies|ing assistant for Almay Beauty 
Ltd., secretary, and George W. Preparations and Mr. Sonnenfeld 
Cartwright, Lowe Bros. Co., treas- | was in the building materials sales 
urer. ‘field. 


28A 


Martin Elects Kemper V. P. dent. He succeeds Frank S. Mac- 
Frank H. Kemper, formerly ad- Gregor, who was named board 

vertising and publicity direcio: of |Chairman. Mr. Harwood also con- 

Lytton’s, Henry C. Lytton & Co.,| tinues as treasurer. 

Chicago clothing store, has been | 


elected exec. v.p. of Martin Co.,| 6566666969999999999999963 
Chicago agency. 


.% 
% MAGAZINE CLASSIFIED 
4 — BIGGEST — 

— BY THE MILLIONS — 
x Rates & Data for the asking 
% PUBLISHERS CLASSIFICD DEPARTMENT 
SY 9 S. CLINTON ST., CHICAGO 6, ILLINOIS 
Y699SO5S9S95969S9S8 


Harper Names Harwood 
Raymond C. Harwood, formerly 
exec. v.p., secretary and treasurer 
of Harper & Bros., New York 
publisher, has been named presi- 


PAA m) 


In New England... 


SUMMER MARKET 


on 


WBZ+WBZA 


This summer, four to five million 
people will spend their vacations trav- 


TAP A ONE BILLION DOLLAR 


eling through New England’s six great 
states. They’ll spend about one billion 
dollars. And 67% of these people will 
be New Englanders. 

In addition to this vacation travel, 
New Englanders take to the road 
most every weekend during the sum- 
mer. Cape Cod, the White Mountains, 
the beautiful Berkshires, 5000 inland 
lakes and 2500 miles of ocean coast- 
line make New England a real sum- 
mer paradise within easy reach of 
New Englanders everywhere. 

There’s only one media that can 
reach ’em wherever they go—Radio. 
And the only radio voice that can 
reach ’em anyplace in New England 
is WBZ+WBZA. Special summer pro- 
gramming, plus hard-hitting audience 
promotion plans, will mean big sum- 


mer audiences for WBZ+WBZA ad- 


ager, Sterling National Bank & 
Trust Co., 1410 Broadway, New 
York. 


Fur-Covered Pipe in Drive 


A campaign for a pony-fur-cov-_| 


ered pipe retailing at $12.50 will 
be the first conducted by Norman 
D. Waters & Associates, New York, 
as new agency for the Normandie 


vertisers. Get the complete summer 
story from Bill Williamson, WBZ+ 
WBZA Sales Manager at ALgonquin 
4-5670 or Eldon Campbell, WBC Na- 
| tional Sales Manager, PLaza 1-2700, 
| New York. 


} 


Imports division of Art & Design | 


Workshop. Waters also will handle | 
trade and national advertising for | 
in the Longchamp | 
made by the 


other pipes ! 
Sportsman’s line, 
Normandie division. 


Weekly Group Changes Name 

Controlled-Circulation Newspa- 
pers of America, Washington, has 
changed its name to Accredited 
Home Newspapers of America. 
The change was made “because 
the character of our membership 
has changed from all-free circula- 
tion papers to controlled and paid 
community weeklies.” There are 
162 newspapers in the group. 


WBZ+WBZA 
BOSTON+SPRINGFIELD 
51,000 Watts 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


WBZ+WBZA > WBZ-TV, Boston; KYW * WPTZ, Philadelphia; 
KDKA + KDKA-TV, Pittsburgh; WOWO, Fort Wayne; 


KEx, Portland; kPix, San Francisco 
KPIX represented by THE Katz AcEncy, INc. 


All other WBC stations represented by Free & Peters, INc. 
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Is yours a product 


| that belongs in many pictures? 


If your products have a variety of proven uses — and you’re out to encourage manufacturers to develop 
| new ways to use them — companies like B. F. Grodrich Chemical agree: Fortune gets results. 


New product development programs require top level approval. That’s why Goodrich Chemical is a 
| consistent user of advertising beamed at management — and has been ever since it was first 
| established as a division of The B. F. Goodrich Company in 1944. 


| And that’s why Fortune, also since 1944, has carried these management messages. For Fortune 
provides a direct line to 250,000 subscribers, mostly key management men in the companies where sales 
come big... the companies that account for 70% of the sales to the $200 billion industrial market. 


Results, says B. F. Goodrich Chemical Company,* have been excellent. 


For a look at how other advertisers are using Fortune successfully, ask your Fortune representative 
to show you his “Results Case Book.” 


Fortune Magazine, 9 Rockefeller Plaza, New York 20, N.Y. JUdson 6-1212 
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“Fortune occupies a very important part in our advertising 
program because of ite position in serving the 
management executive field. We have received excellent 
results in the form of high quality leads for follow- 

up by our sales engineers.” George B. Koch, 

Advertising Manager, B. F. Goodrich Chemical Company. 


B. F. Goodrich Chemical Company does not make the prod- 
, ucts shown below, but it does supply Geon polyvinyl materials 
and Hycar latex used in these manufactured products. 
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There Are Two Hills Bros. N. Y. Commerce Department ANPA R | C it L, V ] 

In a story on a coupon program Names Agency, Publicity Head e axes apl a 0 ume 
by 6 O’Clock Foods (AA, April 25) Kelly, Nason, New ge Pvc 
reference was made to grocery been appointed to handle indus R ] f A C di tR ti 
handling allowances for Hills Bros. trial and travel advertising for rd u es or gency re | a Ing 
coffee and Dromedary cake mix. New York State department of eee 
The story indicated that the coffee commerce. Batten, Barton, Dur-| New York, April 27—The Amer- (1) must show a financial con-| 
and the cake mix are the products stine & Osborn previously had re- ican Newspaper Publishers Assn. dition which reflects “an adequate 
of a single company. Actually, signed the account. today okayed several changes in |liquid capital to conform with the 
Dromedary mixes are sold by Hills| Eileen Durning has been named its requirements for credit rating agency’s average monthly billing” 
Bros. Co., New York; Hills Bros. director of publicity for the de- of advertising agencies. and | 
coffee by Hills Bros. Coffee, San partment; she formerly was on the; The association has discarded (2) will be told by the commit- 
Francisco. research staff of Fortune. the rule that agencies need a min- tee on advertising agencies what is 
imum of $5,000 quick liquid capital deemed essential for a _ credit 
rating. 
| May 1 will see a “slight change” 
in another requirement. In the 
past, agencies rated by ANPA had 
\if located in cities of less than 50,- | to show they placed, or were about 
000 population ($10,000 in cities of to place, newspaper advertising | gm 
more than 500,000; $20,000 in New “in sufficient volume and distribu- | I 

tion to be of interest to a sub- | New LooK—New cover format for 

Such city-size rules, said the Stantial portion of the member- Look, effective with its May 3 is- 
ANPA, do not “meet present-day | Ship.” 
|conditions.” So from now on, ap- 
|plicants for credit rating: 


D THE MYSTERY OF 
WILLIE MAYS 


The NATIONAL TOY JOBBER— Quick, &re way to get toy distribution. 
Circulation includes 6,500 toy wholesalers, 2,000 ‘toy manufacturérs, 
600 sales zee. The only trade paper giving blanket coverage of the 

_manufacturers marone AM ot heayell te; Bootes 


ANPA Meeting 


ene 


700 circulation in the big 14- 
state Southern toy market covering all retail, chain, dept. store and [IIE 
wholesale outlets. Read and "seo iad Southern toy peor 
P.O. Box 4411 — 


sue, shows the logo running across t 
the top on alternating panels of 
black and gray. Besides letters, the 
| panate carry pictures and text 
about the contents. Robert Gage, 
U.P. and art director, Doyle Dane 
me : “ee | Bernbach, New York, came up with 
Quicknic | the new basic format. 


New York 17, N.Y. 


Atlanta, Ga. P folder Murray Hill 7-6865 


® This condition is being modified | 


Tape Tricks 


Paper Plusses » follows: q 
: , , _ “If agencies meet all other re- 

| Flying High ‘quirements and are placing some 
newspaper advertising, with po- 4 
tential additional newspaper vol- 
‘ume,” they will be given credit q 
rating. 

The committee said it believed 
the modification was in order “be- 
‘cause agencies placing national 
accounts, even if their major plac- 
ing is with other than newspaper 
media, represent a potential for 
newspaper advertising. 
| “The foregoing changes,” added 
the committee, “have been made 
in the light of ‘the fact that one of 
‘the prime objectives of the ANPA 
is to foster the business and the 
| business interests of its publisher 
‘members. Because a_ financially 
responsible advertising agency is 
jin effect a salesman for newspa- 
pers, your committee aims to 
‘stimulate the interest of all such 
agencies in newspaper advertising. 

The more of them, the better for 
}all newspapers.” 


ScorTrcn 
Cetlophane Tape 


tar taelar. gree fy 
% = 1296 Inches 
Teamarawem® 


o Would you like a good old-fashioned picnic ihe 
the old-time drudgery ? Then, have a “Quicknic’’—a quick- 
to-fix family picnic. Today, almost every picnic treat you 
can think of comes in cans or steel-topped containers, Cre- 
ated by U. S. Steel, the “Quicknic” idea breaks this June on 
TV, and July in The Saturday Evening Post and McCall's. 


Manufacturers and retailers coast to coast are tying in. 


© Today’s value-conscious buyer wants to know what 
he’s getting for his money. Hammermill is out to tell him. 
Its new campaign, via BBDO Cleveland, shows businessmen 
exactly why Hammermill Bond prints, types, looks better. 
In leading business and consumer magazines, each ad fea- 
tures an extra-quality step in manufacturing that points up 
the basic theme, “. . . yet Hammermill] costs no more.” 


ca) When this oulecfid, new ‘Semel ania Dutch kitchen 
dispenser for “Scotch” Brand Cellophane Tape was in- 
troduced on Arthur Godfrey’s morning CBS TV-Radio pro- 
gram, more than 300,000 dollar bills poured in. Dispenser 
boom had important “side effect”—stores reported con- 
siderable climb in sale of big rolls of “Scotch” Brand Tape 
to fill the popular new accessory. By BBDO Minneapolis. 


@ Cute youngsters on a flying pudding box show tele- 
viewers why My-T-Fine is New York City’s largest-selling 
pudding. Singing the new My-T-Fine song, and sailing from 
house to house, the kids find satisfied users everywhere. Even 
a cow moos a reminder that My-T-Fine pudding is a mighty 
fine way to serve milk, The commercial was recently saluted 
as one of the “best of the month” in Advertising Age. 


BATTEN, BARTON, 


DURSTINE & OSBORN, INC. 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND * PITTSBURGH * MINNEAPOLIS * SAN FRANCISCO * SEATTLE * HOLLYWOOD * LOS ANGELES 


Advertising 


* DETROIT * DALLAS * ATLANTA 


® The committee reported that 1,- 
036 advertising agencies are cur- 
rently recognized by the ANPA. 
|Six states account for 60% of these 
| agencies. New York leads, with 266 
agencies, followed by Illinois, 127; 
‘California, 72; Ohio, 54; Pennsyl- 
| vania, 59, and Massachusetts, 44. 
‘A total of 16 Canadian agencies 
are now recognized by the ANPA. 
In the past year, 90 agencies re- 
ceived ANPA recognition. Recog- 
nition of 37 agencies was cancelled 
‘because the agencies discontinued 
| business, merged or could no long- 


er meet ANPA requirements. 


_ Another report told the publish- 
‘ers that 27 newspapers have been 
‘elected to ANPA membership in 
the last 12 months, and that total 


membership now stands at 801. 


Two Join Clairol 

| Jack Shor has rejoined Clairol 
Inc., New York manufacturer of 
hair coloring products, as public 
relations director, and Don Barry 
has been named merchandising 
manager of the company. Mr. Shor 
formerly headed his own public 
‘relations organization, and Mr. 
Rarry has been a merchandising 
consultant in the packaging foods 
field for several years. Before that 
he was associated with Prizes Inc. 
and Schenley Industries. 


Elmer Ward Jr. Promoted 

Elmer L. Ward Jr. has been ap- 
pointed exec. v.p. and director of 
Palm Beach Co., New York. Mr. 
Ward, formerly ad director, has 
been with the company seven 
years. His father is president and 
board chairman. 
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T his is the day of the big numbers... 


Population, projects, markets and money are scaled 
in millions and billions that evade human perception, 
become meaningless and monotonous. 

Advertising is in scale with the times. The size and 
complexity of some current advertising programs often 
obscure their effectiveness. 

Some advertising expenditures approach the exotic... 
A New York theatre is rented fuil time to provide a 
setting for one hour of advertising a week ... A single 
effort to win public attention and good will, with no 
assurance of sales runs to a six-figure cost... Advertisers 


even advertise their advertising! 


The current fashion favors big audiences, media 
parcels of millions. Sometimes with too little recognition 
of reality, or arithmetic! 

The best prospects often comprise only a small 
portion of the big audience units. 

Smaller media may offer better markets. 

Size is no index of medium influence and impact. 


The best values usually come in small packages. 


Accorpinc to the April 1954 Census Bureau estimate, 
the United States has 46,893,000 households...of which 
Life with 5,312,769 circulation reaches only 11.3%. 
Ladies’ Home Journal, with 4,511,970, only 9.6%. 
Saturday Evening Post, with 4,230,940, only 9.0°%.. 


(All circulations Publishers’ Statements 12/31/54.) 
(continued on second page following) 
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ENTERPRISE PHOTOS 


Dallas 19, Texas 


Wharton Named PR Head 
| Thomas D. Wharton has been 
. . named director of public relations | 
advertising for Hege, Middleton & Neal, 
Wid. Selection of 'Greensboro, N. C. He was former- 
Maden, Poses, ly on the p.r. staff of Western 

 reaguacas ‘Electric Co., New York. 
Write for ) 


Akamian Joins Philip Boone 
Andrew Akamian, formerly 
merchandising manager of Amer- 
ican Broadcasting Co., San Fran- 
cisco, has been named merchandis- 
ing director of Philip S. Boone & 
Associates, San Francisco. 


SOLOHd NIOLS 1SOI-MOT 


Newsprint Users 
Boost Consumption 


7.1%; Risk Shortage 


New York, April 27—Newsprint, 
both as to supply and price, is con- 
sidered “sensitive and uncertain” 
by ANPA’s newsprint committee. 

“The fairly static balance of 
newsprint supply and demand pre- 
vailing through 1954,” the commit- 
tee reported today, “has shown a 
marked change in the first quarter 


/ 


of 1955. 

“The 525 U. S. newspapers re- 
porting to the ANPA showed con- 
sumption in 1954 of 4,683,698 tons, 
an increase of 0.3% over 1953. 
Total U. S. consumption in ’54 in- 
creased about 20,000 tons, reaching 
a new high of 6,161,761 tons. To 
meet demand, U. S. consumers re- 
duced inventories to supplement 
incoming shipments. 

“During the first three months of 
1955, these 525 newspapers report- 
ed increased newsprint consump- 
tion of approximately 7.1% over 


Advertising Age, May 2, 1955 


the same period of 1954. Up to now, 
newsprint consumption by these 
525 newspapers is 1,187,636 tons, 
against 1,109,010 tons for the same 
period of ’54. 

“In the first three months of ’55, 
total estimated U.S. consumption 
is 1,562,679 tons—103,455  toris 
more than in the same period of '54. 


s “North American producers have 
met their contract obligations to 
U. S. consumers and in addition 
have materially increased overseas 
shipments,” the report notes. “Ca- 
nadian mills produced an alltime 


ci dais: 


“Yipes, did he hit the ceiling!” 


@ It’s mighty easy to go up in the air about today’s 
high costs. But here’s a down-to-earth idea that 
will have you on solid ground in no time. 

If high printing costs put you up there, come 
down and take a good look at the paper you are 
now using. One-third of every dollar you pay out 
for printing bills goes for paper. It’s perfectly true 
that a short time ago papers of equal quality cost 
approximately the same. But not today! 

Today, Consolidated Enamel Printing Papers cost 
less than other enamel papers of equal quality. 

These savings are made possible by a modern 
papermaking method perfected and pioneered by 


Consolidated. It eliminates several costly manu- 


facturing steps, yet maintains finest quality. 

We're ready to prove that Consolidated Enamels 
will cut your printing bills. Just say the word to 
your nearest Consolidated Paper merchant, or 
write us direct for free trial sheets to make a test 
run. Then the verdict is up to you. 


LOPS 7 


production gloss * modern gioss + fiash gloss 


enamel 
printing 
papers 


productolith * consolith gloss * consolith opaque 
CONSOLIDATED WATER POWER & PAPER CO. Sales Offices; © 135 S. LaSalle St., Chicago 3, MI. 


high of 5,900,000 tons, and U. S. 
mills produced 1,211,000 tons in 
54. This represents an increase 
of 4.6% in Canadian production and 
of 11.7% in U. S. production over 
53. At the same time, Canadian z 
mills increased their shipments . 
overseas 42%, and U. S. overseas 
shipments went from 46,675 tons in 
53 to 140,394 tons in ’54.” The 
over-all North American overseas 
shipment increase amounted to 
88%. 

Pointing out that “in ’54, supply 
and demand were in almost even 
balance only because of new mills 
and new productive capacity from 
established mills,” the report notes 
that “imports from overseas de- 
creased 35,873 tons” and that ex- 
ports by North American mills in- 
creased “materially.” 

A reduction in roll width, the 
committee says, has been respon- 
sible for an estimated saving of 
3% in consumption of newsprint— 
amounting to 180,000 tons. 


= “Publishers who up to now have 
hesitated to reduce roll sizes,” the 
committee says, “may profit from 
the experience of those now using 
60, 61 and 62-inch rolls. They can 
receive assurance from this exper- 
ience that neither readers nor ad- 
vertisers suffer any serious loss 
of service. 

“Had it not been for the saving 
brought about by reduction of roll 
width, plus available newsprint 
from new mills and new productive 
capacity,” the committee says, “a 
serious shortage could have result- 
ed in 1954. 

“Another factor,” the committee 
says, is that “Canadian newsprint 
producers have pointed to the 
premium on Canadian dollars as 
a reason for at least one past price 
increase. On March 30, 1954, Cana- 
dian dollars were quoted at 102.14, 
while on March 31, 1955, the Ca- 
nadian dollar was quoted at 
101.765. The reduced differential 
obviously contributes to the value 
of publishers’ U. S. dollars paid to 
Canadian newsprint producers. 

“Members are advised to main- 
tain adequate stocks of newsprint 
on hand in their cities of publica- 
tion, to order tonnage in 12 month- 
ly quantities and to remember con- 
stantly that new mills, new and 
modern machines and narrower 
width rolls are not more than are 
needed to meet a continuing and 
growing world demand for news- 
print.” 


Y&R Names Garrett, Sweeney 
Copy Heads; Boosts Cardoze 
Theodore S. Garrett and Charles 
Sweeney have been appointed 
copy supervisors at Young & Rubi- 
cam, New York. Mr. Garrett has 
been with Y&R since 1937, and 
—T joined the agency in 
Jorge Cardoze, an account su- 
pervisor, has been named assistant 
manager of the agency’s Mexico 
City office. Mr. Cardoze joined 
Y&R in 1953 after serving with 
Grant Advertising and Guastella 
McCann-Erickson. 


Necchi Appoints Hadley 

Earl L. Hadley, formerly adver- 
tising and sales promotion mana- 
ger for the tv-radio division of 
Westinghouse Electric Corp., has 
| been named advertising director of 
‘'Necchi Sewing Machine Sales 
Corp., New York. 
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= | This is the day of the big number Ss» » (continued) 


| 
a) 
| Even the newest giant, Readers’ Digest with more 
y than 10 million domestic circulation, can go to less than 
ad 22%, of the whole national market. 
. . Yet one magazine with 1,300,000 circulation affords 


ihe advertiser a larger share of a better market than any 
| major national medium can offer. 


The magazine is SUCCESSFUL FARMING... Which reaches 
26% of the country’s commercial farms, and 42%, of all 
farms earning $10,000 or more annually. 


SUCCESSFUL FARMING farmers raise more than half of 


eee 


the corn and soybeans, two-fifths of the wheat, nearly 


two-thirds of the oats...and sell 57°% of the hogs, 38%, of 
| the cattle and calves, 37% sheep and lambs...33°%, of the 
| poultry, 44% of the eggs, 44%, of the dairy products. 
] if SF farmers own more than a third of the farm tractors; 
| half the grain combines, milking machines, hay balers; 
| / and two-thirds of the mechanical corn pickers. 
SUCCESSFUL FARMING farmers last year had an average 
income from farming alone of just under $10,000 — are 

a market worth $11 billion annually, the equivalent of 
i ‘ ; another national suburbia. Their homes are 96% 
electrified. Their living standards have risen steadily. 


| 
| 
| 
| | | They spend more on their homes than urban families 
ig in the same income bracket. 

i | And because SuccESSFUL FARMING for fifty years has 
| : | helped them produce more, earn more, save more, 
8 earned their respect and confidence... it has more 
| | influence with its market than any general medium. 
If you make a quality product, these SF farm families 
want it, and can buy it. SuCCEssFUL FARMING offers 


you a truly big medium and market —at a truly modest 


a, cost. Any office will give you more details. 


| = : Merepiru PustisHinc Company, Des Moines... 
with offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, and Los Angeles, 
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KSTL Names Represeniative 
KSTL, St. Louis, has appointed 


Everett-McKinney, New York, as_ 


its national representative. 


A PENNY... 
for your thoughts 


BUT A FORTUNE FOR TRAINED THINKING 


if it’s spread among the millions who 
may benefit by it ... your dollar also 
JAY P. spreads wider with WALK'S help. 


a a ee ae eee ee Sree ee eee ee 


WALK aovertising tyPocrapny 


41 £. HUBBARD, CHICAGO 11 « MO 4-6134 


Toronto Ad Group Elects 

Frank Spear, J. Walter Thomp- 
son Co. Ltd., has been elected 
|president of the Toronto Advertis- 
ing Agency Production Men’s 
Club. Other new officers include 
Clare L. Williams, Baker Adver- 
tising Agency Ltd., 1st v.p.; Jack 
R. L. Russell, H. F. Stanfield Ltd., 
2nd v.p.; Chester R. Horsley, Spitz- 
er & Mills Ltd., treasurer, and 
Clifford F. Turner, Needham, 
Louis & Brorby of Canada Ltd., 
secretary. 
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ADVERTISING AGE 


where I read it for 


news... for features 
... for ideas...and 
just for enjoyment. If 


I didnt get it Id know 


important 


was missing.” 


FREE Handbook 


your Trial Subscription 


Take a tip from Mr. Deadman and try 
Ad Age at home. With your l-year (52 
issues) trial subscription you get free 
a copy of The Creative Man’s Corner. 


must be satisfied or your $3 sub- 


scription payment will be refunded. 
The handbook is yours to keep regard- 
less of your decision. 


Dept. M2, 20C-E. Illinois St., Chicago 11 


Please enter my 1-year trial subscription to Advertising Age at your regular $3 


or my money back. 


My Name 
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New York, April 28—Newspaper 
readers and employes had the best 
year ever in 1954, but profits in 
daily newspapers continue to go 
down. And labor arbitration on a 
local level is growing more and 
more important to publishers. 

That is the summary of the 
“special standing committee” re- 


ANPA Meeting 


port to the American Newspaper 
Publishers Assn. here this week. 
This is the ANPA committee deal- 
‘ing with labor relations and wage 
‘negotiation, and its report was bit- 
ter in denunciation of the American 
Newspaper Guild and the demise 
_of the Brooklyn Eagle. Its tone in- 
dicated it hoped to talk over the 
|shoulders of the publishers to the 
/unions working on newspapers. 

“Last month the Brooklyn Eagle 
was killed by the guild in a disas- 
trous strike,” the report said. “The 
loss of one newspaper was also the 
loss of 630 employes and 130,000 
readers. Again one international 
union has quarantined one com- 
munity. .. Arbitration in Brooklyn 
might have saved one newspaper, 
630 jobs and 130,000 readers. Full 
ANPA arbitration was available 
there, as elsewhere, which the 
Eagle was willing to accept, but 
[it] was repulsed by the guild... 


® “This year nine other unions 
helped the guild bury the Eagle,” 
the report continued. “The death 
of the Eagle illustrates the fact that 
more papers and jobs would die if 
nationwide bargaining fixed one 
national wage. Local bargaining 
now saves many papers and jobs in 
smaller cities with lower wages. 
Smaller newspapers in big cities 
still suffer the detriment of stand- 
ardized local rates that killed the 
Brooklyn Eagle. 

“Because most unions are inter- 
national, they sacrifice local jobs 
for higher wages elsewhere. All 
records show that the differential 
is not worth the loss of jobs that 
follows the loss of papers. Collec- 
tively, unions lose more than pub- 
lishers. . .” 
In 1954, seven strikes hit U. S. 
dailies, but only one paper—in 
Wilkes-Barre—stopped  publica- 
cation. After six months, publica- 
tion was resumed, but, in the 
ANPA’s opinion, “everybody lost.” 


@ In 1954, there was a 50% in- 
crease in ANPA arbitration, a shift 


ANPA Hits Guild for ‘Brooklyn Eagle’‘s’ 
Demise; Says Local Bargaining Saves Others 


(The Federal Mediation and Con- 
ciliation Service had 55% more 
requests for arbitration than in the 
preceding fiscal year.) There were 
66 arbitration awards last year, 14 
more than the total number of 
strikes since 1949. Strikes were 
more common than arbitration 
until 1950, but since that point 
strikes have gone down sharply 
while arbitration awards have al- 
most doubled in number. 

In the mechanical field, the num- 
ber of contracts on file in the 
ANPA office has risen sharply 
since 1950, as the International 
Typographical Union soft-pedaled 
its no-contract policy. The number 
of contracts, mechanical and office, 
is now 1,414, compared with 1,029 
in 1950. Further, the trend to long- 
term contracts is pronounced. More 
than half the agreements run two 
years or more, something ANPA 
noted with satisfaction and a terse 
summary: 
the bargaining table or in arbitra- 
tion do better than on the picket 
line.” 


@ The report was signed by George 
N. Dale of the ANPA’s Chicago of- 
fice, and these newspaper execu- 
tives: William A. Dyer Jr., Indian- 
apolis Star and News; Bert N. 


Ce a Re a ka 


“Newspaper unions at 
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Advertising Age, May 2, 1955 


lisher must use the best of new 
processes. “Unless the costs of la- 
bor and material decline, the press 
must deliver better papers by pho- 
tographic composition, automatic 
typesetting, high speed transmis- 
sion, high speed printing presses 
and all other improved devices,” 
the report said, adding, “This will 
not be possible if unions stop the 
use of such new devices or limit 
their product.” 

Finally, the report argued that 
newspaper wages and conditions 
have been good, and have even 
permitted “inordinate waste, like 
pay for resetting type never used 
to print papers,” but said that 
“such a beneficent attitude can- 
not survive unless much needed 
economies through new processes 
soon prevail among newspapers.” 


ANPA CRITICIZES 
POSTAL RATE INCREASES 

New York, April 27—The Amer- 
ican Newspaper Publishers Assn.’s 
postal committee called attention 
to pending legislation to raise sec- 
ond-class postal rates and reiterat- 
ed that, while newspapers want 
to pay their way, the ANPA 
doesn’t think much of the Post 
Office’s cost allocation system. 

In fact, the committee says flatly 
it “does not see how it can be pos- 
sible to put the Post Office Depart- 
ment on a break-even basis (which 
means to take in as much money 


Honea, Ft. Worth Star-Telegram; 
George M. Neil, Philadelphia In- 
quirer; Hugh B. Patterson, Little 


Nashua Telegraph, and H. P. Walls, 
Sacramento Bee. 

The report also noted the rise of 
new equipment and processes (see 
story on Page 50) but admitted 
that the “chief problem is union 
obstruction of new devices.” 

“Unions are skeptical of change. 
This is not healthy. Unions are 
jurisdictionally jealous ... have 
an expansive eye. . . They view 
each development as an area to be 
conquered or protected jurisdic- 
tionally. This rarely harmonizes 
with use of new equipment or new 
ideas for efficient operation. . .” 

The committee said flatly that 
publishers have traded away pro- 


ence table; that some publishers 
have given unions jurisdiction over 
a device simply because they asked 
first. 

“When jurisdiction over new 
equipment must be negotiated with 
more than one union, it should be 
handled jointly,” the report ad- 
vised. 


to arbitration mirrored elsewhere. 


duction advantages at the confer-| 


as it pays out) under the arbitrary 


,allocations of the cost ascertain- 
/ment report.” 
Rock Gazette; Albert Spendlove, | 


. It specifically criticized the al- 


| location report on rural free deliv- 
|ery service. It noted with approval 
\that the “junk mail” order had 
/been rescinded and it said that 
Congress should retain the power 
|to fix rates and set Post Office 
policy, rather than turning the 
authority over to,-a commission. 

Finally, it reported that a survey 
of 904 newspapers showed that on- 
‘ly 8.28% of their total circulation 
/went by second class, compared 
with 9.08% in a 1953 survey. 

“More and more newspapers 
are seeking cheaper and more ef- 
ficient methods of distribution 
outside the mails,” the report con- 
cluded. The chairman of the 14- 
'man committee was Dudley A. 
White, Register-Star-News, San- 
dusky, O. 


British Airways Boosts Griffin 
British Overseas Airways Corp. 
has appointed Brian Griffin to the 
new position of advertising execu- 
tive, North America. Mr. Griffin, 
who joined the company in London 


® Rising costs of production and last September, will work from 
increased competition mean a pub- 


| New York. 
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}- HERE'S HOW TWO SURVEYS MEASURE WOW-TV, OMAHA! 


5 Of The TOP 6 Local 
Shows Are On WOW-TYV ! 


(Daytime Multi-weekly 


sHOW STATION 


HOOPER 
POSITION 


® Monday thru Friday) 


Feb.1955 
RATING 


ARB 
POSITION 


Feb. 1955 
RATING 


TRAIL TIME 
SNICKER FLICKERS 


Wow-TV 
Wwow-TV 
Wow-.-TV 
WOw-TV 
other 
Wow-TV 


MOVIE MATINEE 
CONNIE’S KITCHEN 
NOON EDITION 
NEWS, FARM & WEATHER 


FIRST 
SECOND 
THIRD 
FOURTH 
FIFTH 
SIXTH 


35 
24 
20 
16 
14 
13 


FIRST 
SECOND 
THIRD 
SIXTH 
FIFTH 
FOURTH 


27.9 
18.0 
16.7 
8.0 
9.4 
9.4 


HERE'S ANOTHER WAY SAME SURVEYS MEASURE US! 


WOW-TY LEADS in 
Quarter Hour Ratings 


(Noon til Midnite 


® Monday thru Friday) 


Ask your Blair-TV man or write WOW-TV for spot availabilities in or 
adjacent to these TOP RATED programs and the HIGH RATED Noon to 


Midnite period! 


AY 2€=9404 TV- 


Omaha 
Channel © 


A Meredith Station * Mex. Power * Affiliated with ‘Better Homes & Gardens" & 


“Successful Farming” Megeozines * Frank 


P. Fegarty, Vice President & General Mgr. 
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A boy chases a girl until she catches him 


And that’s what makes the world go 
round . . . marriages, babies, families, 
new homes . . . markets. This is the 
mirror TRUE CONFESSIONS holds 
up to its readers, the running auto- 
biography of its own audience. Super- 
charged with the emotional realities 
of personal experience and the inti- 
macy of the “first person”. . . between 
its covers exists an atmosphere for sales 
truly remarkable in its effect on any 
advertiser’s performance. It is so writ- 
ten in the statistics of the TRUE 
CONFESSIONS market . . . for here, 
more married women under the age of 
26 per dollar (more households with 
children per dollar, too) than... 

any women’s service magazine 

any grocery store magazine 

any general weekly oe 

any general monthly 

any Sunday supplement 

any other romance magazine 
Paired with MOTION PICTURE for 
a multi-million market of young- 
marrieds—a hungry horde for fashion, 
food, cosmetics, home appliances, 


baby products—whatever you have to 
sell. Write F.W.G, Promotion Depart- 
ment, for our latest baby products, 
cosmetic or food Reader Panel Sur- 


veys, 67 W. 44 St., New York, N. Y. 


w almosphere for sales 


Come he Pred 


onfessions 


).. 
*WE CHEATED OB RACH OTHER. 


From the April Issue of True Confessions 


The Fawcett Women’s Group 


TRUE CONFESSIONS—MOTION PICTURE. .. the all-quality magazines in the screen-romance field 


NEW YORK CHICAGO DETROIT LOS ANGELES HOLLYWOOD SAN FRANCISCO 
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me Play Safe’ Drive Launched 


Johnson & Johnson, New Bruns- 
wick, N. J., has launched a “play 


safe” public relations campaign, | 
The | 
company is distributing a pamph- | 


to continue through May. 


let on safety in sports and other 
recreational activities and has pre- 


pared safety features for maga- | 


zines and newspapers, announce- 
ments for radio and tv and post- 
ers and displays for drugstores. 


The PHOTOMATIC Co. 


) 
$3-59 E. Illinois St. * Chicago 11, tll. 
Phone WHitehall 4-2930 


Mack 


Garfield 


“WELCOME ABOARD—Former Hirshon-Garfield presi- 
dent Sidney Garfield was honored at a testimonial 
dinner on the occasion of his consolidating with 
Peck Advertising (AA, April 11). Attending the 
dinner was the executive staff and a number of the 


Krawit 


Norman Mack, 


Peck Alexander 


Garfield agency’s key personnel, In this group are 


executive v.p.; Sidney Garfield, 


board member and chairman of the executive com- 
mittee; Harry Krawit, president; Harry Peck, chair- 
man, and Sid Alexander, v.p. 


Public Tolerates Alleged Communists, but 
Not Confessed Ones, Stouffer Study Shows 


| New York, April 25—A man ac- 
cused of disloyalty can get public 
support as a radio singer, soap ad- 
vertiser, school teacher or defense 
worker—but only if he denies the 
charge. 

| This is one of the highlights of 
‘a survey published April 21 by 
Doubleday & Co. as “Communism, 
Conformity and Civil Liberties,” 
by Samuel A. Stouffer, Harvard 
sociologist. 

| The study reports and interprets 
the findings of what is believed to 
|be one of the most comprehensive 


and that’s how we do your job! 


TINKER-TO-EVERS-TO-CHANCE . . . 
this unequalled Baseball Hall of Fame trio 
was a once-in-a-lifetime combination. 


But, in advertising production, a 1-2-3 service 
AD-SETTING, ENGRAVING and PRINTING 

is provided by Faithorn every day of the week, 
all under one roof. Your printing job will 

be handled efficiently . . . speedily. One contact, 
one responsibility, one location, one price. 
Faithorn, serving the entire Midwest, 
specializes in color work and process color 
plates. Write or call us on your next 


graphic arts job 


~Wilitehall 4-2300 


ITH OEM cocrozarion 


+ Dearborn St., Chicago 10, Illinois | 


AD-SETTING 
ENGRAVING 
PRINTING 


| attitude surveys of Americans ever 

undertaken on the subject of com- 
munism and civil liberties. It con- 
tains a special poll of community 
leaders for the purpose of provid- 
ing a comparison with the cross- 
section of the population. 


s Sponsored by the Ford Founda- 
tion’s Fund for the Republic, at a 
cost of $125,000, the survey shows 
statistically that the less educated 
are less tolerant than the better 
educated. It finds that knowledge, 
which may lead to tolerance, does 
not necessarily lead to complacen- 
cy, and that those who have known 
communists are just as conscious 
of the communist threat as other 
people. 

The book reports that the survey 
asked a cross-section of the popu- 
lation questions about a man whose 
loyalty has been questioned before 
a congressional committee but who 
swears under oath he has never 
been a communist. 

Most of the people felt that such 
a man should not be fired from a 


be allowed to make a speech in 
the community or have a book he 
wrote on the public library shelf. 


@ If he were a singer on a radio 
program, the overwhelming ma- 
jority of people felt that he should 
not be fired from the job. If he 
advertised a soap and someone 
suggested that the soap should not 
be purchased because of him, 
practically all of the cross-section 
would continue to buy the soap. 

Another series of questions 
along the same lines concerned an 
admitted communist. In his case, 
however, the majority of people 
felt that he should be fired from 
such jobs as defense work and 
teaching; should not be permitted 
to make a speech in the commun- 
ity, and should have a book he 
wrote removed from the public li- 
brary. While they felt he should 
be fired as a singer on a radio pro- 
gram, the majority would not stop 
buying the soap advertised by the 
program. 


@ While newspaper publishers are 
rated more tolerant of noncon- 
formity than other types of com- 
munity leaders, the next highest 
were found to be community chest 
chairmen, library board presidents, 
and bar association presidents, in 
that order. At the bottom of the 
scale were American Legion com- 
manders and D.A.R. regents. 
Regarding non-conformists other 
than communists, the study shows 
that the average American is un- 
willing to allow an atheist, for 
example, to make a speech in his 
community, teach in a college or 
let his book remain in the public 


library. 


defense or teaching job; and should | 


‘Herald Tribune’ 
Wins Ayer Award 
For Ninth Time 


PHILADELPHIA, April 26—The 
New York Herald Tribune has 
been awarded the F. Wayland 
Ayer Cup for excellence in typog- 
raphy, makeup and printing for 
the ninth time. 

The award was made by judges 
of the 25th annual newspaper con- 
test meeting in the Ayer Galleries 
here. Because this is the ninth time 
the Tribune has won the Ayer 
award, it gives the newspaper 
permanent possession of the pres- 
ent cup. 

The current contest drew entries 
from 868 English language dailies. 
All were judged on the basis of 
their issues of March 10. 


# First honorable mention for pa- 
pers of more than 50,000 circula- 
tion went to the Winston Salem 
Journal. Second honorable men- 
‘tion went to the New York Times 
'—a six-time cup winner—and 
‘third to the Hartford Courant, 
‘which won honorable mentions in 
five previous contests. 

Among newspapers of 10,000 to 

50,000 circulation first honorable 
mention went to the News, Iron 
|Mountain, Mich.; second, The 
Star, Marion, O., and third, The 
Daily Pantagraph, Bloomington- 
Normal, III. 
Among newspapers of less than 
/10,000 first prize winner was the 
Morning Herald, Hagerstown, Md.; 
second, Plain Dealer, Wabash, Ind., 
and third, the News-Herald, 
Marshfield, Wis. 


= Newsday, of Garden City, Long 
Island, won the honorable mention 
for tabloids in a class of 19 papers. 
This is the fourth time Newsday 
has won an award. 

Judges were Laurance B. Seig- 
fried, chairman of graphic arts 
dept., Syracuse University school 
of journalism, Paul W. McCobb, 
industrial designer, and Edward G. 
Johnson, head of J. M. Bundscho 
Inc., Chicago. 

Nearly all newspapers in the 
contest used either Bodoni or san 
serif type faces. Increasing use of 
white space around headlines was 
noted, plus the halt of a trend 
toward dropping column rules. 


Tatham-Laird Boosts Singleton 

Tatham-Laird, Chicago, has ap- 
pointed John F. Singleton media 
supervisor on the Abbott Labora- 
tories, Armour Co., Fulham Bros. 
and Parker Pen accounts. Mr. 
Singleton has been a print and 
broadcast media manager at Tath- 
am-Laird since he joined the agen- 


cy in September, 1954. 


Advertising Age, May 2, 1955 


‘Home Sales Are 
Bright Spot in 
Dry Milk Picture 


| Curcaco, April 26—“Small pack- 
age” home sales of nonfat dry 
milk are booming—yet total do- 
mestic sales of the product declined 
in 1954 for the second consecutive 
year. 
| This was brought out in an in- 
dustry report to the American Dry 
Milk Institute’s 30th annual meet- 
|ing here last week. A. R. Block- 
|han, of the institute staff, reported 
|that domestic dry milk sales last 
year totaled 604.8 million Ibs., 
compared with 690.1 million Ibs. in 
the peak year of 1952. 
Production, on the other hand, 
‘climbed to a new high of 1,287 
million Ibs. last year—an increase 
of 6% over 1953. 


= Greatest volume loss occurred 
in what historically has been the 
dry milk industry’s best customer 
—the bakery market, where sales 
declined 11.6% during 1954. Sales 
to the second-largest user—manu- 
factured dairy products—also de- 
creased slightly (2.3%), reflecting 
the super-abundance of fluid milk 
available throughout 1954, said Mr. 
Blockhan. 

For the fourth consecutive year, 
the greatest increase in dry milk 
sales occurred in the home use 
market, where sales reached 119.2 
million lbs.—an increase of 23.8% 
over 1953. 

Increases also occurred in such 
dairy products as cottage cheese, 
cultured buttermilk and ice cream, 
it was reported, with use of dry 
milk in ice cream increasing by 
15.8% during 1954. 


Third ‘Ad Review’ Out 


St. Bride’s Press Ltd., London, 
has published the third issue of 
Advertising Review, a quarterly. 
The 92-page publication, termed 
the “public relations number,” 
contains illustrated articles by 
both British and American agency, 
advertising and public relations 
executives. 


Donahue & Coe Adds Account 
Seamless Rubber Co., New Ha- 
ven, Conn., has appointed Dona- 
hue & Coe, New York, to handle 
its advertising, effective June 1. 
Cowan & Dengler, whose principals 
are joining Donahue & Coe (AA, 
April 18), is the present agency. 


they all know the 


~ a Whether you arrive 
1g 


make their first stop. 


under 14 when registered 
with an adult. 


SONNABEND OPERATED HOTELS 
Distinguished American Landmarks 


BOSTON: Hotel Somerset 


CLEVELAND: Hotel Cleveland 


=a 


No room charge for children 


CHICAGO: Edgewater Beach Hotel 


best place in Cleveland 


“Hotel Cleveland, sir?” 


by plane, train or car, — 
the friendliest place to 

stay is Hotel Cleveland, 
where airport limousines 


NEW YORK CITY: Ritz Tower Hotei 
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i Curtis, McCall, 
@ Nast Find Lower 
Earnings in ‘55 oman erent ate 


: .,.|Francisco, has been appointed to 
| Poe oes Yours, April 26—Despite |} andle advertising for O. K. Rub- 
uraging noises from their ad- ber Weld tn tha’ Galan ; 
vertising departments, both Cur- ats eh ee Cees Sree. 


| Nast reported earnings of $397,000|/and public relations manager of ;Co., Los Angeles agency, as a part-|the agency’s present accounts and 

or 40¢ a common share for the| California Physicians’ Service, the ner and general manager. Mr.|will direct a group of new ac- 

first quarter. Last year the figures| Blue Shield Plan, to join Lansdale Bentley will handle a number of |counts. 

were $453,000 and 46¢ a share. 
Mr. Patcevitch said Nast hoped 

to recover its losses by year’s end. 


: te The agency also has been named | 
tis Publ . cC +r ‘Ee 
Corp. ~ — oo ae oa a soe to handle advertising for Ham-| 

; ; - + burger Schwartzbrot bread and/| 
in earnings. Curtis expects “al-| weiner Pontiac, both San Fran-'| 
most inevitably lower earnings” ‘ 


2 this year than in 1954, and McCall cisco. 


redicts a decrease in first rt 
P en est quarter | Smart & Final Names Agency 


earnings. 
, Smart & Final Iris Co., . 
A third publishing house, Conde Angeles, has named Mogge-Pri-| © 


Nast, said advertising income, : | 
failed to offset increased costs and | vett, Los Angeles, to handle its ad-| & 


other factors, so its first quarter | V@Ttising. The account previously § 
earnings are off amuse. Earn- ‘was handled by Stromberger, La-| 
ings for the first half, it was said, | ¥°n®, McKenzie. 
will likely be below the ’54 level 
also, because of the advertising Bentley Joins Lansdale Co. 
picture. Philip Bentley has resigned as 
| Robert E. MacNeal, president of Southern California advertising 
Curtis, told the annual meeting in 
ial Philadelphia that lower earnings 
ff stemmed from the fact that ad- 
vantages of a merchandising pro- 
) gram launched last October “do 
not arrive concurrently with ex- 
penses of the program.” 


Two-headed bird watcher 


Actually, it only takes 1 good head on your. 
shoulders to see this: The Green Bay Press-Gazette 
is your best Wisconsin buy. Low rate. 

Undivided, faithful audience. 100% City Zone 
readership. Be Number 1 in Green Bay. Buy the 
Green Bay Press-Gazette. 


Phil McClosky, Manager, General Advertising. 


GREEN BAY PRESS-GAZETTE 


Green Bay, Wisconsin 


with a Get-Acquainted — 


= Mr. MacNeal said the company 
strengthened its sales and promo- 
tion forces with its largest and 


* * 
most aggressive selling campaign. 
= The drive, he added, was launched ll 
= 6€636Ssoas: a reply to “tremendously pow- 
erful competition” and to end a 
situation in which Curtis was be- 
c ing “outsold, outmanned and out- 
he merchandised” by competitors. 
Curtis, according to Mr. Mac- 
Neal, is showing improved linage 
figures in the “barometric area 
of New York.” He indicated the 
gain could be attributed to hard- 
er selling. He said that January- 


aa 


you get this Helpful Handbook 


Spotlights 


through-May issues of Ladies’ 
Home Journal brought gross ad te features in AR is @ 
2 | revenues of $9,859,000—a gain One of the favorite called “ 
; over the return of $8,875,000 re- M Tha e nthly section 
' corded for the same five issues in ore n regular ~ 
; | 1954, and over the $8,100,000 re- Solved It. from AR readers 
f a od goody oe five ype ° The best contributio’ prem soluti 
“We find the performance o 125 Sol 1, effe 
the Ladies’ Home Journal very utions to the most ya problems a wn 
gratifying indeed,” he com- work-a-day -— The andbook, Ho 
mented, while conceding that the + this column best ideas 
5 “ 543 in a up the 
i monthly gets “tough competition WORK- A-D AY q It,” roun years © 
san from the grocery magazines.” This Solve 5 first tw : 


reference was to books like Fam- 
ily Circle and Woman’s Day. 
Curtis reported net earnings of 
$4,516,683 for 1954. This was equal 
to 52¢ a common share, on oper- 
ating income of $173,400,000. 


ith 
existence: It nyone who is conce prerent 
ADVERTISING — YB cxavertet tor sventising P* 


= Marvin Pierce, president, said 
McCall Corp. is now putting great- 
er stress on maintaining a compet- 
itive position in the magazine field 
than on profits. Thus, he said, the 
company is spending more than 
normal for magazine selling, mer- 
chandising and promotion. 

McCall earnings for the first 
yuarter, Mr. Pierce said, will be 
about 87¢ a common share. Last 
year, the figure was $1. He added, 
however, that six-month earnings 
should equal the $1.15 reported for 
the first half of 1954. 

McCall’s ad linage for the first 
six months of 1955, according to 
Mr. Pierce, will be about 13% bet-| 
ter than for the same period last | 
year. Redbook will be up about) 
9%, he said. | 


eI. S. V. Patcevitch, president | 


nd chairman of Conde Nast, ces 


che following factors to account 


den failed to offset these factors. 


PROBLEMS! 


Look to Advertising Require- 
ments for the answers to your 
problems of production, promo- 
tion and merchandising. 

It’s the only national magazine 
devoted entirely to helping you 
plan and prepare non-media ad- 
vertising. 

AR covers the fields of Signs & 
Identifications Materials, Window 
& Store Displays, Audio & Visual 
Aids, Printing & Binding, Pre- 
miums, Prizes & Specialties, 
Shows & Exhibits, Labeling & 
Packaging, Photoengraving & 
Platemaking, Direct Advertising, 
Paper, Art & Photography, Lay- 
out & Typography. 

If you’re at all concerned with 
problems of production, promo- 
tion and merchandising, you’ll be 


¥ se * & eS e 
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dustrial Marketing 


Here's a partial list of contents — 


Obsolete Newspaper Mats 
Become Promotion Pieces 


Finds Graph Paper Ideal 
For Fool-Proof Paste-Ups 


Bookmatches Introduce 
Members of the Board 


Uses Thumb Tacks 
To Establish Margins 


Lined Mailing Bag Used 
To Ship Sales Material 


Ordinary Light Bulb 
Shows Product Change 


Special Badge Solves 
Advertising Problem 


Chain Develops Low 
Cost Dealer Service 


Record Book Answers 
Production Questions 


Overlays Save Photos 
Cut Costs for Client 


Single Disc Serves As 
Showcase Presentation 
Self-Adhering Acetate 
Gives Layouts Sparkle 
Zone Numbers Easy 
Method to Keep Ads 
Suggests New Method 
for Unsticking Photos 
One Minute Photographs 
Build Exhibit Attendance 
Photostat Copy File 
Saves Time and Money 
Finds Window Shades 
Keep Art Boards Clean 
One Cut—— and Label 
Becomes Streamer 
No Mat Proof for 
Layout? Try This 


Firm Tells New Address 
With Old Letterheads 


How To Make Changes 
In Penciled Layouts 


Combines Booklet with 
Blotter, Solves Problem 


Dial and Tear-Out Pages 
Make Sales Aid Effective 


Loose Leaf Pages Cut 
Dealer Booklet Costs 


Oversize Mailing Pieces 
Gain Buyers Attention 


Portable File Used by 
National Cash Register 


Menu Stickers Answer to 
Drug Chain's Headache 


Counterfeit Information 
Assures Display Spot 


Ad Manager Sets Up 
Effective Art File 


TRIAL INSPECTION — MONEY BACK GUARANTEE 


Qe en on ee eee 


ADVERTISING REQUIREMENTS, 


Dept. M2, 200 E. Illinois Street, Chicago 11 
Send me the Handbook, “How I Solved It,” with your compliments and start 


be extended and the Handbook mailed you as a gift. 


I 
my | 
| mighty glad you took advantage “year trial subscription to Ad ut ts at la 
for a drop in first quarter earn-| of this special get-acquainted be satisfied oF my ‘money back. pape pep mptene bak eben bh he fy 
ings: : F 

Lowered sales of Nast maga- offer. Clip and mail the os My Name- Title | 
\veqeerg di today. You must be satisfied -~ 

' ~ines, resulting in spending meney | saa ealiitiane tannin Company. | 

¢9 solicit subscriptions; loss of some | y y . | | 

-attern and printed business, and Advertising anti Street sae | 

inereased costs. iss . Requiremen city. ¢ ae ose ioe) 

He said that advertising in published _by the publishers $3 enclosed O Bill me O Bill my firm | 

Vogue, Glamour and House & Gar-| of Advertising Age and In- Check here if this is a renewal subscription in which case your subscription will | 
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FCC Postpones 
Toll TV Deadline 


WAsHINGTON, April 26—The Fed- 
eral Communications Commission 
has postponed until June 9 the 
deadline for comments on propos- 
als for subscription television. 

The commission originally fixed 
a May 9 deadline, but agreed to 
the postponement when Interna- 
tional Telemeter Corp. reported 
that its counsel, Harry Plotkin, is 
ill. 


(Mr. Plotkin is recovering from | 
itive for KAKE, Wichita, 


an eye operation. Ed. note.) 

Under the new timetable, inter-| 
ested parties will have until July) 
11 to reply to the briefs on file 


June 9. After July 11, FCC will 
‘decide whether full hearings are | 
| necessary. 


| 

Brownell to Furniture Book | 
A. W. Brownell Sr. has been 
named eastern advertising mana- 
ger of Furniture Retailer, pub-. 


lished by Haire Publishing Co. 
He was formerly with Street & 


Smith and Chilton Co. 


KAKE Names McGillvra | 

Joseph Hershey McGillvra has | 
been named national representa- 
Kan. 
The radio station formerly was | 
handled by Radio-TV Represent- | 
atives. | 


Elks are financially able to buy the latest 
appliances that make for better living. 


76% own their own homes. 
$17,000 is the average market value of 


their homes. 


Appliances 


For Sale? 


823,438 Elks | 
are home owners. | 


40% have a home workshop. 


As leaders in the business and social life 
of their community, Elks are proud of their 


homes. You can reach 
in The Elks Magazine. 


this rich market only | 


Get the whole picture about 1,080,839 | 
Elks (ABC). See the new Ross 


THE 


speedy serwice ! 


-and the finest color process and 
black and white photoengravings 
that money can buy 


hagey photoengraving inc. 
ats 216 ae ontario chicege. be 


Federal Report packed with facts 
about Elks and their magazine. 


MAGAZINE 


New York « Detroit - Chicago « Los Angeles | 


realistic prices = 


Getting Personal 


Tom Nolan, buyer of children’s wear at Montgomery Ward, New 
York, has been elected president of Greater New York alumni 
chapter, Alpha Delta Sigma, national professional advertising fra- 
ternity .. . Dick Davis, manager of Compton’s Milwaukee office, has 
ae appointed chairman of the Milwaukee Community Chest 

rive. 

T. J. Ross, senior partner of Ivy Lee & T. J. Ross, New York 
p.r. organization, has completed 36 years there, the last 21 as senior 
partner ...Maurice T. Moore, chairman of the board of Time 


Inc. and member of the New York law firm of Cravath, Swaine 
& Moore, has been elected chairman of the trustees of Columbia 
University. .. 


HONEYMOONERS—Mr. and Mrs. Norman A. Schorr, at the Tower Isle 

Hotel in Jamaica, B. W.1., early last month. Mr. Schorr heads Nor- 

man A. Schorr & Co., New York p.r. company, and Mrs. Schorr is 
associate editor of the American Journal of Nursing. 


John Dowd, president of two ad agencies, John C. Dowd, Bos- 
ton, and Dowd, Redfield & Johnstone, New York, has been 
named a director of the Cott Beverage Corp., New Haven... 
Patrick J. Goode, president of Elm City Broadcasting Corp., New 
Haven, will get the 1955 gold medal of the local chapter of the Ad- 
vertising Federation of America for social, civic and business serv- 
ice to New Haven, May 16, probably from Gov. Ribicoff himself... 


C. C. Westland, v.p. and director of McCall Corp., is chairman of 
the ad, printing and publishing group, Greater New York Fund... 


AD ACTORS—Here are four Cleveland admen who appeared in the 

last show—“Love Rides the Rails”—at the Chagrin Valley Little 

Theater, Chagrin Falls, O. Left to right are Bill Kalaher, account 

exec, Fuller & Smith & Ross; Ken Cochrane, account exec, Meldrum 

& Fewsmith; Miles McKearney, v.p., Foster & Davies, and Bill Millar, 
account exec, McCann-Erickson. 


Two April additions to Chicago ad families are Julia Ann, born 
on April 4 to Marian and Roy Roberts (account exec at Bozell & 
Jacobs), and Arthur A. II, who arrived on April 10 to make Fran 
and Clint Frank happy. Clint heads the Clinton E. Frank agency... 
It was a girl for the home of Gerald A. Deppe, account exec of 
Krupnick & Associates, St. Louis. April was also the 5th anniver- 
sary of Gerry’s joining the agency... 

Otto Kleppner’s advertising works, including those translated 
into six languages (Spanish, French, German, Dutch, Danish and 
Swedish), are currently on display at his alma mater, NYU’s 
school of commerce. 


Franklin C. Wheeler, president of Brisacher, "Wheeler & Staff, 
San Francisco, departed April 18 for Sydney, Australia, and a 


series of conference meetings with the agency’s client, Qantas Em- 
pire Airways Ltd., Australia’s overseas airline . 
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Lavenson Hits at 
“Easy-to-Assemble’ 


| Advertising Plans 


PHILADELPHIA, April 26—“A 
business executive looking for an 
‘easy-to-assemble’ advertising pro- 
gram—without a clear realization 
of what is involved in putting it 
together to achieve definite goals 
—may be in for a frustrating ex- 
perience,” according to the current 
‘issue of Ad-ventures, house organ 
‘of Lavenson Bureau of Advertis- 
ing. 
| “In this connection,” it points 
out, “there are two basic questions 
i'that every advertiser should be 
able to answer: 
| “A) What are our major mar- 
‘keting problems? 
| ©B) What do we want our ad- 
| vertising to accomplish? 
| “Only if an advertising agency 
'—from the first—is clearly in- 
formed by the client as to his con- 
ception of problems to be defined 
and goals to be reached,” says the 
agency, “can any long-range p'~. 
motional program proceed—ar: 
succeed—on a continuing ana 
profitable basis. 


® “That’s why the modern agen- 
cy says to the new client, in ef- 
fect: ‘Tell us what you want us to 
‘accomplish. Only in terms of your 
goals—and in accordance with the 
‘realistic nature and clarity of their 
definition—can we recommend a 
sound and effective advertising 
and merchandising program.’ 

“There is no ‘easy-to-assemble’ 
approach to successful advertis- 
ing,” the agency insists. 

Answers to many questions have 
to be found, it says, “questions 
about the client’s products or serv- 
ices, distribution and markets, 
competition, sales volume and 
‘sales potentials.” Often this phase 
|of research and analysis is an eye- 
opener to clients who have been 
“too close to their particular prob- 
lems to see an objective picture of 
the whole. 


® “Only when all pertinent infor- 
mation is correlated,” it contin- 
ues, “is the plans department 
ready to make broad recommen- 
dations for short and long-term 
objectives. These, in turn, enable 
the creative personnel to develop 
ideas and basic themes for copy, 
art, scripts, etc., to interpret ef- 
fectively the client’s products, 
purposes and services through 
graphic, visual and oral forms. 

“Oceanic explorers,” the book- 
let concludes, “discovered cen- 
turies ago that the ‘Great Circle 
Route’ was the shortest distance 
between the Old World and the 
New. By carefully applying their 
knowledge of navigation and geog- 
raphy, they proved that what ap- 
pears to be a longer passage is 
actually the shortest. 

“And in the business sphere it 
has been said that ‘Success is the 
shortest distance between goals 
and realization.’ The modern ad- 
vertising agency has proved that 
‘the analytical ‘Great Circle’ ap- 
‘proach is the surest and quickest 
‘route to fulfillment of objectives.” 


U.S. Industries Names A. M. 


| U.S. Industries, New York, has 
appointed Theodore Singelis di- 
rector of advertising. Formerly ad 
‘manager of Clearing Machine 
Corp., Mr. Singelis will direct ad- 
vertising activities for all U. S. 
Industries divisions: Solar Sturges 
/Mfg. Co., Chicago Steel Tank Co., 
Axelson Mfg. Co., Conduit Fittings 
Co., Koppel Inc. and Clearing Ma- 
chine Corp. 


Sanders Appoints Loudon 

| Sanders Associates, Nashua, 
.N. H., electronic component man- 
\ufacturer, has named Henry A. 
Loudon Advertising, Boston, ‘. 
handle its advertising. 
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Sources: Federal Reserve Board Survey of Consumer Finances and latest publishers’ surveys. 
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The market to cover well 


Some 4/5 of the total circulation of the three news magazines—Newsweek, 
Time, and “U.S.News & World Report’—is concentrated in just such high 
income families. 


High incomes reflect high job responsibilities— 
in business, industry, government and the professions. 
This high buying power and high decision power 

are major reasons why “U.S.News & World Report” 
led all magazines in its field in advertising 

gains in 1954, and is continuing 

that lead in 1955. 


Amerteas Class News Magazine 


= Advertising Offices: 
& 30 Rockefeller Plaza, New York 
_&§ 20, N. Y. Other offices in 
; Boston, Philadelphia, Cleveland, 
: Detroit, Chicago, St. Louis, 
> San Francisco, Los Angeles, 
an and Washington. 
' 


Now more than 728,000 net paid 
circulation—a market not duplicated by 
any other magazine in its field. 
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EN FP_in the $59-billion-producing, $41-billion-a-year-spending Chemical 
Bd Process industries, only two publications successfully separate 
“and serve production and management. Chemical Engineering 
and Chemical Week do it with an individualized editorial content 

anda selective, all-paid circulation policy. Other magazines do 

not do this —inevitably compete for the same reader . . . which 
‘dilutes your net audience, raises your coverage costs. These two 
McGraw-Hill leaders verify their strength all the way =~. prefer- 

enge Studies, ABC reports, circulation gains, advertising leader- 

ship, duplication that’s lowest in the field. Ask your agency!. 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Coupons and Other Gimmicks Contribute Nothing 
to Brand Loyalty; Stick to Selling, Retailer Advises 


To the Editor: I read the edi- 
torial, “Now It’s 3¢ for Handling 
Coupons,” in the April 4 issue of 
ADVERTISING AGE with mixed feel- 
ings. 

I heartily applaud the editorial’s 
criticism of brand promoters who 
are attempting, in increasing num- 
bers and tempo, to disguise the 
price of their products by so- 
called promotional schemes, deals, 
premiums, coupons, et al. 

I take exception, however, to 
the editorial’s inference that all 
retailers are interested in obtain- 
ing a special fee for “services 


: 


A 50,000 Market 
Worth Aiming At 


BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES Per HH | % Over U.S. 
Consumer Inceme $5,761 W 
Total Retail Seles 6,78) 68 
Food Store Sales 1,616 83 
Drug Store Saies* 374 69 
Gen. Mdse. & Apparel 1,428 98 
Home Furnishings 355 88 
Bldg. Mot.-Hdw:. 619 16 
*Benten Herber ently. 


What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
—is continually expanding, be- 
cause Michigan's Twin-Cit 
area population is now 50,0 
plus! 

For Double-Barrelled Results 
Advertise in two evening papers 


BENTON HARBOR 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


27,170 ABC total circulation—with mo duplication 


which are designed to increase 
their sales.” Insofar as this retail- 
er is concerned, it could not be 
farther from the truth, and this 
retailer has been as vocal as any 
on the subject. An examination of 
his words published in AA of Nov. 
15, 1954, will quickly confirm that 
fact. 

Coupons are a device used by 
the issuer to lure customers from 
|competitors’ brands to his. We 
'don’t like coupons, regardless of 
|the amount of compensation paid 
for redemption. Coupons are 
foisted on retailers without their 
permission, and impose on them an 
activity that in no way benefits 
their business. It is true, of course, 
that inadequate compensation 
makes the coupons even more ob- 
jectionable. The recently issued 
jreport of the small business com- 
mittee of the United States Senate 
‘also has “noted with dismay” some 
‘aspects of this activity. 

Dealer premiums, cooperative 
advertising and display allowances, 
loading deals, and other similar 
‘gimmicks are also objectionable. 
We carry, and we feature, adver- 
itised brands in our retail stores. 
|We shall continue to do so. It is 
| good business for us. But we be- 
‘lieve the retailer should have the 
‘right and responsibility to deter- 
|mine how, when, and what his ef- 
‘forts shall be. We prefer that no 
|special compensation for such ef- 
forts be paid to anybody. 

In our book, brand promoters 
\should stick to their job of selling 
{their products to the consumer. 
They should stop all of these 
‘schemes on which they spend so 
much money, and which, in effect, 
are nothing more than bribes to 
obtain the help of the dealer in 
‘switching sales from one brand to 
another. 

In fact, we believe that, in the 
long run, brands will be better off 
without such schemes. They con- 
tribute nothing to the creation or 
strengthening of brand loyalties. 

DwicHt M. COcHRAN, 

Vice-President, Safeway 

Stores, Oakland, Cal. 


IF YOU HAD A CHOICE 


of best or second-best 


in anything... 
which would you choose? 
Then why choose 

less than the best 
photoengravings by 


COLLINS, MILLER & HUTCHINGS, INC. 


AMERICA'S FINEST 


PHOTOENGRAVING PLANT 
333 WEST LAKE STREET, 

3 AT WACKER DRIVE 
CHICAGO 6, ILLINOIS 
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Debates Bradley Thesis 
in Watchmaker-Tariff Ad 

To the Editor: I was most inter- 
ested in the comments in The Cre- 
ative Man’s Corner of March 28 
on the Bradley-Bulova ad, “Watch- 
makers and Tariff.” He describes 
it as “a remarkably frank—and 
fair—statement” and as “an ex- 
cellent example of public relations 
advertising.” 

With due regard to the principle 
of the inviolability of de gustibus, 
my reaction to your evaluation is 
that it ain’t necessarily so. 

Let’s look at the points from the 
ad which the C.M. cites: 

1. “that the skills of watchmak- 
ers are essential in this country 
for defense or war purposes.” 

Comment: The recently released 
report of the Department of De- 
fense states that the watch industry 
makes nothing—except watches 
and chronometers—which cannot 
be made equally well by other in- 
dustries, and that defense require- 
ment for time pieces is sufficiently 
small that stockpiling would take 
care of it. Contradicting the watch 
industry’s claim that it was sole 
producer of escapement springs for 
mechanical time fuses, the report 
declared that other companies 
were making the part and named 
firms which are satisfactorily pro- 
ducing complete fuse units. Of the 
U. S. watch industry it declared, 
“no special or preferential treat- 
ment for the industry is neces- 
sary.” 

2. “thatonly 4,000 skilled watch- 
makers are left in the U. S. as 
against 10,000 seven years ago.” 

Comment: There are 9,754 pre- 
cision workers employed by the 
U. S. watch industry, according to 
a U. S. Tariff Commission report 
dated May, 1954. 

3. “that the only way to pre- 
serve such skills is to keep watch- 
makers busy making watches.” 

Comment: More than half the 
9,754 precision watchmakers are 
engaged in military production, 
which requires about the same pre- 
cision skills as civilian watch pro- 
duction, government authorities 
agree. Thus the skills of all 9,754 
are being preserved. 

4. “that the Swiss already have 
85% of the U. S. watch market 
and 90% of the world market.” 

Comment: The report of the U. 
S. Tariff Commission to the Presi- 
dent, dated May, 1954, and giving 
latest figures on ratio of U. S. pro- 
duction to imports, showed that in 
1953 the U. S. industry produced 
8.3 million watches as against 12.2 
million imported. The U. S. man- 
ufacturers have, therefore, 41% of 
the U. S. market and all importers 
59%. 

5. “while we believe in the prin- 
ciple of free trade, it is also neces- 
sary that we preserve our defense 
industries.” 

Comment: No sensible and loyal 
citizen is going to argue against the 
maintenance of defense industries, 
but the Department of Defense has 
stated unequivocally that the watch 
industry requires no special pro- 
tection from the defense stand- 
point. Even as it is obvious that no 
industry essential to our national 
defense should have its existence 
jeopardized by tariffs, it is ap- 
parent that no industry should re- 
ceive special benefits on the basis 
of a false contention as to its es- 
| sentiality. This is particularly true 
/when U. S. industry and agricul- 
ture in general will su*fer as the 


‘result of the reduction of Swiss | 


‘income and purchasing power. 

| his advertisement was skill- 
‘fully prepared and employed a 
‘great and honored American as 
|spokesman. However, in view of 
the facts presented in the com- 


ments above, I cannot share your 
opinion of its frankness, fairness 
and excellence. 

WILLIAM H. Fox, 

Executive Secretary, Ameri- 

can Watch Assn. Inc., New 

York. 

* . . 
‘Wouldn't Touch the Line. ..’ 

To the Editor: “How to Gain At- 
tention and Repulse Customers” 
seems to be an appropriate title 
for the enclosed ad, 

Let us forgive the advertiser’s 
vocabulary (or lack of same)... 
let’s even forgive his apparent 
oblivion to all that has been writ- 
ten and said with reference to 
“good taste” in advertising. But, 
does the advertiser really believe 


«MERE IS © 
ALINE 
THAT WILL” 


SELL LIKE 


SUN ™ SURF 


\amn ess meee LE" oe 
that his “hard selling” copy will 
instill enough confidence in pros- 
pective customers to make them 
buy? 

The products shown in the ad 
certainly appear to be of good 
quality, yet the advertiser obvious- 
ly overlooked this “undramatic” 
selling point. 

Personally, I wouldn’t touch the 
line ...not even with my competi- 
tor’s “ten foot pole.” 

Howarp A. SosBeEt, 
Advertising Manager, Foto 
Murals of California, Los An- 
geles. 

e e 


. 
‘Elated’ Over Auto Dealer's 
Rap at Bait Ads 

To the Editor: How encouraging 
it was to note in your April 11 is- 
sue of ADVERTISING AcE the step 
toward sincerity in automobile ad- 
vertising undertaken by dealer A. 


C. Clay of West Roxbury, Mass. 

While a classified man with the 
Omaha World-Herald, my “beat” 
was auto row, and often I tried to 
steer dealers’ thinking away from 
gimmick heads and copy. It would 
have been easier to persuade them 
to quit business. 

For this reason, when I read of 
ithe acceptance of Mr. Clay’s ads, 
|I was inwardly elated and am for- 
‘warding clippings of your article 
to some of.my former customers. 

Rop BARKER, 

Promotion Department, C. A. 

Swanson & Sons, Omaha. 

. o 2 
Who's in the Ivy League, 
and Who Came in First? 

To the Editor: V-e-r-y interest- 
ing! 

So. . .that Coty. . .Revlon. ..Wein- 
traub. . .Spector hassel is front page 
stuff? 

Well, now I don’t wanta brag, 
but maybe I belong on the front 
page with ’em. 

You see, it just so happens most 
of the claims in question are not 
original with any of the boys in 
the melee. 

I’m not saying I originated the 
claims, but I certainly used them 
in advertising lip makeup long be- 
fore any of the boys who are all 
het up about their genius, in turn- 
ing a neat phrase. 

Ain’t folks funny—specially 
those in the Ivy league? 

CARL WAGLEY CULPEPPER, 

Press Service, Hollywood, Cal. 

o 7 e 


Distiller Backs AA 
on ‘Whisky’ Spelling 

To the Editor: Shucks, Mr. Ord- 
way, up here in Kentucky we've 
|been using the “whisky” spelling 
ifor a long, long time at Brown- 
|Forman and are mighty proud of 
both the spelling and the product. 
(Voice of the Advertiser, March 
21.) 

Until you came along with this 
“whiskey” way of spelling it, we 
figured we were getting along fine, 
but now we are a bit concerned. 
You tell us that it should be 
“whiskey,” yet in the Internal 
Revenue regulations (Part 220, 
Section 220.548, dealing with the 
manufacture and distillation of 
American whiskies) in defining 
kinds of distilled spirits the spell- 
ing “whisky” is used in reference 
to bourbon, rye and corn whiskies. 
And fine bourbon is certainly 
‘what we make up here in the 


if 


you want to see something that's good 


for sore eyes ... grab your May 10 issue 


4 
4 
we Ive of Sales Management and take a gander at 


the figures for WIOD's 4-county market, DADE 


already homey BROWARD (Ft. Lauderdale), PALM 


EACH (West Palm Beach), and MONROE (Key 


had a 
peep! 


West)... 
over 100,000 new year ‘round residents. And, 
when it comes to effective buying income and retail 
sales — WOW ! — they've both increased in the 
hundreds of millions of dollars. 


you'll find a population increase of 


Here's a market you want to keep your eyes on, 
all year ‘round, too! For the facts, just ask your 


Hollingbery man. 


* 
James M. LeGate, General Manager 


5,000 WATTS - 610 KC - NBC AFFILIATE 


National Rep., George P. Hollingbery Co. 
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bourbon capital of the world. 

To further befuddle our minds, 
over in the Federal Alcohol Ad- 
ministration regulations (Regula- 
tion 125, Article II, Section 21 (k), 
on the labeling of Scotch) we find 
the spelling “whiskey” in referring 
to this type of alcoholic beverage. 

After having given the matter 
a great deal of thought and serious 
consideration, we feel that we 
have no alternative but to continue 
on our “whisky” way—not the 
Ord-way! 

RAYMOND DURRELL, 

Director, Public & Trade Re- 

lations Department, Brown- 

Forman Distillers Corp., 

Louisville. 


High Pressure 


To the Editor: Attached is an 
ad from the Sunday, April 3, issue 
of the Chicago Tribune. It cer- 
tainly captured my attention as I 
am sure it will yours. The philos- 
ophy stated in the ad is slightly 


HIGH 
PRESSURE 
SALESMEN | 


Whe have been handling Siding— 
Storm Windows er Awnings 


WE HAVE A RED HOT ITEM | 
G@000 LEADS—G00D 
COMMISSION 
A REAL BUCK CAN BE MADE 
RIGHT NOW! 
| 
| 


Call EVerglade 4-3555 


for appointment 
Ask for Mr. Palmer or Mr. Linn 


If You're Not a Hot Shot Salesman 
Don't Waste Your Time and Ours, 


different from the kind of selling 

that most companies are encourag- 
ing nowadays. 

RICHARD C. CHRISTIAN, 

Director of Research, Marstel- | 


ler, Rickard, Gebhardt & 
Reed, Chicago. 
ee ee | 


Explains Objective of 
Seattle City Light Ad 

To the Editor: Would that all of 
us could afford the luxury of crit- 
icism without the responsibility of 
checking facts. 

I refer specifically to comments 
made in the “Looking at Retail 
Ads” section of your March 28 is- 
sue. These comments were directed 
at an ad created by this agency 
for our client, Seattle City Light. 
I think your Mr. Bedell has al- 
lowed himself the luxury of crit- 
icism not justified by thorough 
investigation. 

Certainly, Mr. Bedell will agree 
that objective must influence head, 
copy and layout treatment. By 
closer scrutiny, he might have 
recognized this ad as one designed 
for a special newspaper edition 
commemorating the 75th anniver- 
sary of the electric light. The en- 
tire ad revolves around recogni- 
tion of this premise. How such an 
obviously institutional ad qualifies 
for criticism in the “retail” cate- 
gory eludes me. Could be that Mr. 
Bedell is highly qualified to decide 
whether an ad has retail pulling 
power. I respectfully point out 
that we entertained no such objec- 
tive for this particular ad. 

Lifting things out of context is 
always dangerous, of course. I ap- 
preciate Mr. Bedell’s analytical 
suggestion that certain important 
copy points were buried. Had he 
investigated, he might have dis- 
covered that these same points 
have been heavily emphasized in 
all phases of Seattle City Light 
advertising for many years. Even 
out here in the wilderness we have 
a way of getting down to the meat 


of the story. (Enclosed are proofs 


of past City Light ads.) 


PE Iai LES, IN DURE ee 


the lead article in the coming is- the shipments. 99% of the new you will use this letter for publi- 


It is not quite true that nobody | sue. 


likes criticism. But there are two) 
brands. We prefer the constructive | 


type, the more demanding of the 
two, because it requires basic 
knowledge of facts. I suggest Mr. 
Bedell would serve your excellent 
publication better were he to con- 


cern himself with realities, rather | 


than schoolbook formulae. An 
most of all, that he first of all de- 
termine the problem before he ap- 
plies the formula. 
WALLACE J. MACKAY, 
Miller, MacKay, Hoeck & Har- 
tung, Seattle. 


Clergyman Uses ‘Contests’ 
Editorial in Church Paper 

To the Editor: I am writing to 
ask for permission to reprint your 
editorial entitled: “Puzzle Contests 
for Churches and Charities” under 
date of April 11. 

“St. Peter’s Net” has a circula- 
tion of a little over 500 and I 


/should be pleased to use this as 


'forced many dealers to stop the | 
sale of all magazines. I have been 


one of the largest newsstands. and 


‘been published in the last two or 


JOHN H. ScAMBLER, 
Rector of St. Peter’s Church, 
Chicago. 


;. oa 
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Club Formed to Stop 
Newsstand ‘Trash’ | 
To the Editor: The way new| 
publications are cluttering all the | 
newsstands in the country has| 


in business for 35 years and run 


I am now considering doing away 
with all publications that have 


three years. This idea is now 
sweeping the country among deal- | 
ers. 

There is a club being formed 
now that will put a stop to -¢ 
this trash that is on the market. | 
Many dealers right now are send- | 
ing back complete shipments to | 
distributors without even opening | 


publications are failures. 


the publishers both a service if 


cation. 
You will do the news dealers and 


Harry SMITH, 
Smith News Co., Los Angeles. 


Reflective emblem and number on service car. 


Reflective bumper emblem on employee's car, 


ublic Relations in Action 
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How “Scotchlite’’ Works for Public Utilities 


REFLECTIVE SHEETING 


Public service companies recognize that the need 
for safety and effective community relations never 
stops. That’s why Icading public utilities like the 
Columbus and Southern Ohio Electric Company 
choose ‘‘Scotchlite’’ Reflective Sheeting for service 
equipment identification and protection. 

Only ‘‘Scotchlite” Sheeting gives 24-hour visibil- 
ity of emergency units and signs . . . in any kind of 
weather. Motorists appreciate the nighttime bril- 
liance this unusual product of 3M research gives to 
barricades, trucks and maintenance cars. And they 
become increasingly aware of the continual service 
which typifies today’s public utility. 


SCOTCHLITE 


Fleet superintendents, too, appreciate the ease of 
application and greater durability of emblems and 
markings made with “‘Scotchlite’’ Sheeting. 

Once you put “‘Scotchlite’”’ Sheeting to work for 
your company, you too will discover how it can 
help save lives, time and money—and increase pub- 
lic awareness of the service you render. Mail the 
coupon below for a sample emblem or demonstra- 
tion. No obligation, of course. 

2% 2s. 
“Scotchlite” is a registered trademark of Minnesota % 


ff 
% 
Mining & Mfg. Co., St. Paul 6, Minn. General Export: 99 sag 
Pork Ave., New York 16, N. Y. in Canada: London, Ont, 


; 
4 
~ 


REG. U.S. PAT. OFF, 


BRAND 


REFLECTIVE SHEETING 
Minnesota Mining & Mfg. Co., Dept. A525, St. Paul 6, Minn. 


Please send me sample emblem made of “Scotchlite” Reflective Sheeting 
and further information on the ways we can use it in our business. 
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Calorie Count 


‘which has always opposed count~ | 
‘ing calories in beer, and which a | 
‘year ago launched a campaign | 
debunking the idea that “dry”. 
beer had any significance, will 
reiterate during the forthcoming 
‘season that “Schaefer’s beer is 


i 
Loses Out as 55 
Beer Ad Theme real beer for real enjoyment.” 
Batten, Barton, Durstine & Os- 


New Yor«k, April 26—The open born is the agency. 
season for beer advertising gets | 
under way this year with eastern # Jacob Ruppert, although still 
brewers placing less emplasis on using the phrase: “no other beer 
calories and more appeal on taste. is so low in calories,” will give 
Piel Bros. launched its new/more prominence to the state- 
campaign last week, based on the ment that Knickerbocker beer is 
theme that “Piel’s beer tastes best “less filling.” Biow-Beirn-Toigo is 
of all because it’s driest of all.” A the agency. 
year ago the stress was on low; G, Krueger Brewing Co. is giv- 
calorie content resulting from ing less emphasis to “protein rest,”’ 
“less non-fermented sugar.”|which it claimed reduced the 
Young & Rubicam is the agency.' number of calories in its beer, 
P. Ballantine & Sons recently|and is stressing that “Krueger is 
dropped the theme that its beer the beer with the magnificent 
“watches your waist line” and/taste.” Grey Advertising Agency 
now declares in its advertising that has the account. 
its beer has “the liveliest taste in| Original Beer Importing & Dis- 
town.” William Esty Co. is the’ trjbuting Co. has entered the mar- 
agency. ket with Amstel beer, an import 
Liebmann Breweries, although | from the Netherlands, which it is 
making it clear that its Rhein-| advertising as “a wet beer,” “not 
gold is “extra dry lager beer,” is'sweet,” but “mellow as a vintage 
concentrating more attention on) wine” (AA, April 18). Chas W. 
Miss Rheingold in its newspaper | Hoyt Co. is the agency. 
and outdoor advertising, and al- 


F. & M. Schaefer Brewing Co.,, we 


me et ess 


2 6PIELS%/errr 
Piels tastes best of all because its the driest of all! 
VARIATION ON A THEME—Piel Bros., 
New York brewer, which has been 
stressing the dryness of its beer 
since 1951, launched a new varia- 
tion on the same theme April 20 
in New York newspapers and on 
radio and tv by declaring that its 
beer is the “driest of all.” Young 
& Rubicam is the agency. 


prefers a dry beer. Sweetness,” 
he said, “is one of the strongest 
taste factors in beer—even a little 


so on the refreshing quality of its 
brew. Foote, Cone & Belding is 
the agency. 


. 
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Over 90 diversi- 


ont 
fied industries are lo- 


# The new campaign launched by 
Piel is described by George W. 
Davidson, v.p., as “the hardest-hit- 
ting advertising campaign in the 
history of the company.” 

Piel will sponsor Carol Reed’s 
“Rain or Shine” three nights a 
week on WCBS-TYV, “Sports of the 
Night” twice a week and run five 
20-second spot announcements a 
week in addition. On WOR-TV the 
brewer will sponsor “Million Dol- 
lar Movie” 16 times a week, and 
on WRCA-TV the schedule calls 
for two 20-second announcements 
weekly. 
| Newspaper advertising will in- 
‘clude 172 insertions in six papers 


a 
cated in Bayonne, a 


a 
ia 
} thriving community of 79,- | 12 metropolitan New York. 

600 citizens. It ls the home | On radio, Piel will use spot an- 
of many, many famous products from | : 
Bathtubs to Brassieres or Doll-parts to | nouncements over WRCA 26 times 
Dry-docks. Per family effective buying | a week and over WCBS 15 times a 
income in Bayonne is 21% more than the | Wee, 
national average with Retail Food Sales . 

28% higher than the average. Subway car cards and posters 
also will be used extensively to 
stress that Piel’s beer is 99.9% 
dry. New point of sale materials 
also are being used. 

Cornelius E. Braren, advertis- 
ing and sales promotion manager, 
said that “all available evidence 
continues to show that the public 
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**Bayonne cannot be sold from the outside" 
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BOGNER & MARTIN 


Nationally 
Represented by 


Production 
Manager's 


sweetness masks out true beer 
flavor. 


« “Laboratory tests prove,” he 
said, “that Piel removes more 
sweetness than any other brand. 
By removing more _ sweetness, 
Piel allows all the good, rich beer 
flavor to come through. We aim 
for dryness, because the drier the 
beer, the better the flavor.” 

It is interesting to note how the 
eastern brewers have fared during 
the chaotic years of low calorie 
selling. Piel’s “Less N. F. S.” ad- 
vertising seems to have been 
markedly successful since 1951. In 
that year the brewer was listed in 
18th place among the 25 leading 
U. S. brewers, with sales of 1,- 
090,000 bbls. In ’52 it held the 
same position but increased its 
barrelage to 1,200,000. In ’53 it 
moved up to 16th place with 1,375,- 
000 bbls. and in ’54 it took 14th 
place, with 1,395,000 bbls. 

Ballantine held fourth place 
among the top 25 producers in ’51, 
52, and ’53, with 3,950,000, 4,- 
028,000, and 3,882,000 bbls. respec- 
tively. In ’54 it moved to third 
position despite a sales drop of 
more than 170,000 bblis., for an 
over-all annual figure of 3,712,- 
835 bbls. 


® Liebmann held sixth position 
in ’51, with 2,800,000 bbls., and in 
52 with 2,856,000 barrels. In ’53 
it moved to fifth place with 3,085,- 
000 bblis., but in ’54 again dropped 
to sixth place, with 3,000,000 bbls. 

Schaefer has held seventh place 
each year since ’51, with 2,600,000 
bbls. that year, 2,485,000 in ’52, 
2,541,000 in °53 and 2,550,000 in 
54. 

Ruppert was in llth place in 
51 with 1,517,000 bbls. It moved 
to ninth place in ’52 and ’53, with 
sales of 1,800,000 and 2,005,000 
bbls. respectively, and last year 
dropped to 12th position, with 1,- 
763,000 bbls. 

The consensus 
brewers is that 


among local 
the no-calorie 


theme has been overdone. It will | 
be recalled that in January, Rus- | 


made for. 

Currently there are no indica- 
tions that the price of beer is like- 
ly to be lowered. Most brewers 
say they do not see how it can be, 
in the face of existing production 
and distribution costs. 

None of the eastern brewers 
has cut its advertising appropria- 
tion. Most of them told AA that 
they expect to spend more for 
advertising and promotion in ’55 
than they did in ’54. 

Most of the increase will go in- 
to radio and tv. 


Ford Separates 
Lincoln-Mercury, 
Elects Three V.P.s 


Detroit, April 26—Ford Motor 
Co., in an organizational and man- 
agement expansion program, has 
established separate Lincoln and 
Mercury divisions, formed a new 
special products division and elect- 
ed two v.p.s to h2ad the divisions 
and a public relations v.p. 


e F.C. Reith has been elected v. p. 
and general manager of the new 
Mercury division. With the com- 
pany since 1946, Mr. Reith was 
managing director of Ford of 
France from 1952 to 1954. 


e Ben D. Mills has been named 
Vv. p. and general manager of the 
Lincoln division. He also will con- 
tinue as assistant general manager 
of the Continental division. 


sistant general manager of the 
Lincoln-Mercury division, has been 
appointed general manager of the 
special products division. 


® The Ford division will continue 
under the direction of Robert S. 
McNamara, v. p. and general man- 
ager. Benson Ford, who has been 


e F. E. Krafve, who has been as-| 
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QUARTERS—This is the entrance to 

Houston’s Tracy-Locke agency. 

The 40-year old Texas agency’s 

new 40 x 80’ building is three 

times larger than its former quar- 
ters. 


Super Coola, Brown 
Cow TV Spots Will 
Cost $10,000,000 


New York, April 26—Walter S. 
Mack, a man who knows the value 
of spot broadcasting, last week 
made television news by wrapping 
up a deal involving $10,000,000 
worth of announcement and sta- 
tion break time on more than 100 
stations. 

Now president of C&C Super 
Corp., Mr. Mack was head of the 
Pepsi-Cola Co. when the soft 
drink made advertising history 
with the “Twice as much for a 
nickel too” hit jingle. 

C&C Super Corp. bought West- 
ern Television, a subsidiary of 
Motion Pictures for Television, in 
a stock deal with Matthew M. Fox, 
its president and principal stock- 
holder. Western, which claims to 
have the largest motion picture 


v. p. and general manager of the 


library available to tv, will be op- 


Lincoln-Mercury division, now be-| erated as a division of C&C. Mr. 
comes v. p. and group director of | Fox will become an officer and 
the Mercury and special products director of that company. ; 

divisions, and William Clay Ford,| Western has contracts covering 
who continues as v.p. and general one-minute and 20-second station 
manager of the Continental divi- breaks on big stations throughout 
sion, takes on added duties as v.p.|the country. Some of these con- 
and group director of the Lincoln| tracts run from two to three years. 
and Continental divisions. Part of this time was obtained in 

According to the company, each exchange for film. 
of the other car divisions will have' g some of the spots will be used 


full responsibility for the develop-|phy C&C Super Coola starting the 
ment, production and sales of its| middle of next month. Beginning 
own product line. — in the fall, others will be scheduled 

Also in line with its management for new C&C products, including 
expansion program, Ford has elect-|, chocolate milk called Brown 
ed Charles F. Moore Jr. v.p. in Gow, Several other new drinks 
charge of public relations. Mr. pave been consumer or laboratory 


Moore, who has been director of | tested. Cunningham & Walsh is the 
public relations, joined Ford in| agency. 


1952. For several months in 1953 Mr. Mack said the rest of the 


from Ford to serve as special con- competitive products. He said the 
sultant to President Eisenhower. |time was acquired at standard 


station rates and will be resold for 
Walter Lowy Elected 


A “what we can get.” 
President of Krueger Inc. 


The FCC requires that copies of 

Walter H. Lowy has been elected contracts for such time brokerage 
president of Richard G. Krueger arrangements as this be filed with 
Inc., New York maker of infants’ ‘the commission. 
novelties and toys, effective June | 3 
1. Mr. Lowy is resigning as Ist v.p. (Cunningham & Walsh Loses 
and advertising manager of Form- Chase Manhattan's PR 
fit Co., Chicago foundation gar-| On the heels of the merger be- 
ment manufacturer. Mr. Krueger,| tween Chase National Bank and 
who has been president, will serve |Bank of the Manhattan Co., New 
as board chairman of the com-| York, Cunningham & Walsh lost 
pany which he founded 50 years the public relations segment of its 
‘ago. Mr. Lowy and two associates,, Bank of the Manhattan Co. ac- 


‘John M. Hadsall and Herbert J. count, which it handled for an 
Nelson, have purchased “a sub- annual fee of $35,000. Otherwise 


res elaware cs 


sell H. Hopkins, exec. manager of 
the National Beer Wholesalers’ 
Assn., at a meeting in Chicago, at- 
tributed the 4% dip in beer sales 
last year to poor advertising (AA, 
Jan. 31). He charged that beer ad- 
vertising had used themes which 
were inappropriate—particularly 
calorie themes—and that media 
selection had been faulty. 


® In addition, he said that brew- 
ers had lost sight of the fact that 
the product must be priced with- 


in the reach of the market it is |resentative. 


stantial interest in the company,” 
according to Mr. Krueger. 

Formfit has not named Mr. 
Lowy’s successor as yet. 


Two Join NBC in Chicago 
Jory Nodland, formerly with 


|WMAQ, Chicago, has joined the 


Chicago office of NBC-TV Spot 
Sales, Herbert L. Miller, formerly 
with Television Programs of 
America and United Television 
Programs, has joined NBC Film 
Division, Chicago, as a sales rep- 


no major agency changes are ex- 
pected at the new Chase Manhat- 
tan Bank. 

| An official told AA that Kenyon 
& Eckhardt, Doremus & Co., Al- 
‘bert Frank-Guenther Law and 
McCann-Erickson will continue to 
handle their portions of the old 
Chase National accounts, and that 
Cunningham & Walsh will still 
/handle the Bank of the Manhattan 
Co. portion. The Chase official 
estimated that Chase Manhattan’s 
whole five-agency budget is in ex- 
cess of $1,500,000. 
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FARM JOURNAL 
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*% page (2 columns) 
Y% page (Horizontal) 


Black and One Color 
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Y% page (Horizontal) 
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TOWN JOURNAL 


Farm Journal 


Circ. 2,515,000 


Rate 


$10,275.00 
6,900.00 
6,000.00 


8,550.00 
5,850.00 
4,700.00 
3,160.00 
3,260.00 


7,500.00 
5,000.00 
3,900.00 
2,500.00 


Per M 


Town Journal 


COUNTRY-SIDE UNIT 


Circ. 1,405,000 
Rate Per M 
$6,120.00 $4.36 
4,140.00 2.95 
3,600.00 2.56 
5,040.00 3,59 
3,420.00 2.43 
2,772.00 1.97 
1,863.00 1.33 
1,926.00 1.37 
4,428.00 3.15 
2,952.00 2.10 
2,304.00 1.64 
1,476.00 1.05 


CENTRAL-EAST EDITION 


Country-Side Unit 
Circ. 3,920,000 


Rate Per M 
$15,575.25 $3.97 
10,488.00 2.68 
9,120.00 2.33 
12,910.50 3.29 
8,806.50 2.25 
7,098.40 1.81 
4,771.85 1.22 
4,926.70 1.26 
11,331.60 2.89 
7,554.40 1.93 
5,893.80 1.50 
3,777.20 96 


Four Colors 
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Farm Journal 
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SOUTHERN 


Per M 
$4.12 
2.76 
2.41 


3.45 
2.37 


Town Journal 
Circ. 1,030,000 
Rate 
$4,590.00 
3,100.00 
2,700.00 


3,840.00 
2,620.00 
2,180.00 
1,465.00 
1,525.00 


3,420.00 
2,280.00 
1,800.00 
1,140.00 


Per M 
$4.46 
3.01 
2.62 


Country-Side Unit 
Circ. 3,020,000 


Rate Per M 
$12,150.50 $4.02 
8,170.00 2.71 
7,115.50 2.36 
10,165.00 3.37 
6,977.75 2.31 
5,738.00 1.90 
3,861.75 1.28 
4,013.75 1.33 
9,034.50 2.99 
6,023.00 1.99 
4,745.25 1.57 
3,011.50 1.00 
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Black and One Color 
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Farm Journal 


Circ. 525,000 


Rate 
$2,765.00 


1,865.00 
1,575.00 


2,115.00 
1,430.00 
1,135.00 
765.00 
815.00 


1,815.00 
1,210.00 
937.50 
605.00 


Per M 
$5.27 
3.55 
3.00 


Town Journal 


Circ. 375,000 

Rate Per M 
$2,000.00 $5.33 
1,365.00 3.64 
1,200.00 3.20 
1,520.00 4.05 
1,030.00 2.75 
815.00 2.17 
555.00 1.48 
590.00 1.57 
1,320.00 3.52 
880.00 2.35 
710.00 1.89 
440.00 1.17 


Country-Side Unit 
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Rate Per M 
$4,526.75 $5.03 
3,068.50 3.41 
2,636.25 2.93 
3,453.25 3.84 
2,337.00 2.60 
1,852.50 2.06 
1,254.00 1.39 
1,334.75 1.48 
2,978.25 3.31 
1,985.50 2.21 
1,565.00 1.74 
992.75 1.10 
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Y, page (71x2). 


Black and White 
Full page 
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Ferm Journal 
Circ. 335,000 


Per M 
$5.97 
4.03 
3.40 


Town Journal 
Circ. 195,000 


Per M 


Country-Side Unit 


Circ. 530,000 
Rate Per M 
$3,135.00 $5.92 
2,137.50 4.03 
1,823.00 3.44 
2,660.00 5.02 
1,814.50 3.42 
1,458.50 2.75 
978.50 1.85 
1,073.50 2.03 
2,185.00 4.12 
1,463.00 2.76 
1,168.50 2.21 
731. 
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Jittery Peace 
Ends Britain's 
Newspaper Strike 


Lonpon, April 26—Newspapers 
resumed publication last week, for 
the time being, at least, at the end 
of the longest stoppage in the his- 
tory of the British press. The in- 
dustry was strikebound by a pay 
dispute for 26 days. 

The dispute was over wage de- 
mands by electricians and main- 
tenance engineers, who had re- 
jected an offer by the Newspaper 
Proprietors’ Assn. of a $2 weekly 
hike, raising their basic wage for 
day work to $31.30. This is low by 
American standards, but a good 
salary in Britain. 

Ten other labor unions in the in- 
dustry, which had been negotiating 
parallel demands for a 25% wage 
increase, became involved when 
the publishers sacked 20,000 non- 
editorial workers to save money. 

These other unions persuaded 
the strikers to accept the $2 offer 
as a temporary measure and then 
join them in a united effort to get 
it increased. 


® The publishers agreed to reopen 
negotiations within the next eight 
weeks and, on this basis, a settle- 
ment was reached yesterday. 

Although the presses are rolling 
again, it is an uneasy peace. If la- 
bor demands are not met within 
three months, there is likely to be 
a strike supported by all 12 uni- 
ons instead of two. And such a 
strike would almost. certainly 
spread from Fleet St. to the small- 
er provincial chains. 

The walkout by 700 electricians 
and maintenance engineers, clos- 
ing 13 national dailies and London 
evening papers, cost the publish- 
ers more than £4,000,000 ($11,- 
200,000). 

At least £2,500,000 ($7,000,000) 
of this sum represented loss of ad- 
vertising revenue. 

Many big spring seasonal cam- 
paigns were crippled, and the 
smaller advertising agencies. suf- 
fered severe financial hardship. 
There was a slump in the theater, 
bookmakers lost up to 50% of their 
earnings and mail order firms also 
were hit hard. 


® As the Advertising Assn. said 
during the stoppage: “No one can 
measure the cost to British busi- 
ness in lost sales and disruption 
of marketing plans and production 
schedules.” 

Some of the lost ground will be 
recovered in the thicker editions 
following the strike. Most of the 
newspapers—with a combined cir- 
culation approaching 50,000,000— 
will print 10 or 12 pages instead 
of the customary eight. 

Most agencies remained faithful 
to the papers. Few switched to 
other media, although some, like 
those in the movie business, had 
no alternative. 

The Gaumont and Odeon cir- 
cuits put out their own four-page 
sheet with news of the new 
movies. There were two editions of 
100,000 copies. The average £2,500 
($7,000) normally spent on press 
ads to launch each new film went 
into subway displays, buses and 
other vehicles. 


# But an executive of the J. Arth- 
ur Rank organization admitted: 
“Despite all the extra ways of 
publicity we try, the way we pre- 
fer is to use the national press.” 

All newspapers have large back- 
logs of ads; those like the London 
Times and Telegraph that special- 
ize in small ads have a mountain 
of births, deaths and marriage an- 
nouncements to clear. 

However, many big campaigns | 
will never be born. World’s Press | 
News estimates that agencies lost! 


one-third of their income during 
the stoppage, while their expenses 
remained unchanged. 

“The agency financial structure, 
based as it is on frail capital foun- 
dations, does not easily withstand 
such a disaster,” World Press 
News commented. It said some 
form. of moratorium may be 
needed to help the worst hit agen- 
cies to recover. 


McKittrick Partners Sell 


Interest; New Company Formed 

Charles S. Peterson and John 
Parker, surviving partners of 
George McKittrick & Co., New 
York, publisher of directories of 
advertisers and advertising agen- 
cies, have dissolved the company 
and sold their interests in the 
company to John H. McIntyre, for- 
mer v.p. of States Marine Co. 
Both Messrs. Peterson and Parker 
will continue with the new com- 
pany that has been formed, Mc- 


Kittrick Directory of Advertisers 


Inc., of which Mr. McIntyre is) 


president. 
James McKittrick, surviving son 


of the founder, also continues with | 
the business in charge of the Chi- | 


cago office of the company. 


Underwood Uses Radio 
for Sales to Graduates 

Underwood portable typewrit- 
ers will be promoted in a special 
campaign aimed at graduates-to- 
be during the latter half of May. 
Local dealers will be offered a tie- 
in with radio spots purchased by 
the manufacturer. 

Under the plan, in return for 
an order for five or more portables 
placed during April, the dealer’s 
name and address will be included 
in spot announcements on local 
stations. Free Bermuda vacations 
will be offered to dealers for best 
tie-ins in advertising, window dis- 
plays, over-all store promotions. 
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Four A’‘s Adds 3 Members Agencies. They are Wiliam Esty 

Three more agencies have been |Co., New York; Gray & Rogers, 
elected to membership in the! Philadelphia, and Larry Raymond 
American Assn. of -Advertising Co., Los Angeles. 
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The Zl Paso Cimes 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post 
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From far-off Switzerland comes the flong for Rapid 
per mats. Made exclusively to Rapid’s specifica- 
recision for which the Swiss are famed, 
ong is the finest obtainable anywhere. 
Quality control at every step assures the exact thick- 
ness, tensile strength and impression plasticity that 
enable Rapid to deliver a full measure of quality repro- 
duction in each of four types of mats: 


Rapid Plastic Magazine Mat with exclusive plastic 
coating for finest halftone and color reproduction. 
Rapid DeLuxe R.O.P. Color Mat for finest newspaper 
color reproduction. 
Rapid Super Mat for general newspaper advertising. 
Rapid Ad Mat of Super Mat quality but of lighter 
weight flong. 


All four are molded and baked under direct pressure to 
retain their size with no loss due to shrinkage. 


Whenever you use mats for the re roduction of news- 
paper advertisements, specify Rapid. That’s the way to 
our investment in original art, photo-engrav- 


advertising space. 


Write the nearest Rapid office for samples of Rapid mats 
THE RAPID ELECTROTYPE COMPANY 


—— 
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NEW YORK 


for quality reproduction 


CINCINNATI 


Swiss flong quality is controlled by 
9 separate tests during processing. 
Here wet sheets are weighed. 


Tensile strength tests assure the - 
rigidity and durability of the finished 
mat in the newspaper plant. 


nits a nes — 
DETROIT PHILADELPHIA SAN FRANCISCO 


- Allantic Elective. & Steres. C eee te Northern Co. Electrotype Co. Rapid Elec Co. 
. Wikmderbilt 6-9900 mene 7 TRinity 5- ‘leomens 5902 DOegias 24427 


CHICAG ‘ales Offics, DEarborn 2-2016 HARTFORD: New England Sales Office, ADams 3-3408 
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In automotive, for example... 


@ Last year, LOOK and its co-sponsors* set 
up 10-point safety-checks in 167 cities 


@ Last year, 672,583 cars were safety-checked 
in these community-wide programs 


®@ Right now, 2,000,000 cars are being checked 
in 300 cities from coast to coast 


* National Safety Council and the Inter-Industry Highway 
Safety Committee 


retailer 


It’s here this month—the biggest national safety-check 
in automotive history! 


Within the next few weeks, LOOK magazine, in co- 
operation with the National Safety Council and the 
Inter-Industry Highway Safety Committee, will ini- 
tiate 10-point community-wide safety-checks on more 
than two million cars in 300 cities all over the nation. 
Based on past experience, 25% of the cars will fail to 
pass inspection, with four out of five heading directly 
to local service outlets for repair . . . and the purchase 
of necessary parts. 


LOOK advertisers have been notified in advance of 
the cities tying in. They’ve alerted their local dealers 
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Fashion retailers respond! No less 
than 100 leading department stores in 
100 cities will feature LOOK’s “Conti- 
nental Wardrobe” promotion this Fall. 
Let us fill you in on all the facets of this 
hard-selling story. 


</ Food retailers respond! 10,000 top 

+ food stores will pay for about a million 
lines of retail advertising tying in with 
LOOK’s “Picnic Pickin’s” promotion. 
And they will use LOOK’s picnic dis- 
play material, too. 


Liquor retailers respond! Hun- 
dreds of smart liquor dealers will in- 
crease their Summer sales with LOOK’s 
“Hot Weather Drinking” mailing 
pieces. These colorful folders feature 
LOOK-advertised brands exclusively. 
Want to know more? 


Menswear retailers respond! This 
Fall, LOOK is going all out in its big- 
gest back-to-school promotion yet. 
Here is a tremendous opportunity for 
the menswear advertiser to move even 
more goods during a peak season. Ask 
for all the exciting details. 


SAFETY 
SCHECK List 


Appliance retailers respond! 
Everything involved in cooking—from 
ranges to roasters, freezers to toasters 
—can get an added Autumn “push” 
from LOOK’s “Be A Better Cook” pro- 
motion. It promises to be bigger than 
Mother’s Day. Let’s talk it over now. 


ie BR Ak 


Drug retailers respond! Next 
month, LOOK’s Summertime promotion 
will have over 3,000 chain and inde- 
pendent drug stores featuring 41 
LOOK-advertised brands. Proof again 
that LOOK generates more store-wide 
promotions than any other magazine. 


to the sales opportunities offered by this promotion. 
| They’ve made sure their products are featured in 


dealers’ interior and window displays, and in retail 
ads. (One LOOK advertiser even used outdoor adver- 
{ tising in safety-check areas to tie in his product.) In 
¥ short, LOOK advertisers are making this 10-point 
safety-check program really pay off. 


- — ei Seed 
a — aml - 


If you want your advertising to pay off in retailer re- 


, LOOK is th ine for you. For full details, . 
oe Sete a moves merchandise...FAST 


ee 


check with your LOOK representative, or write: Dick 
\ Harmel, Merchandising Manager, LOOK, 488 Madi- 
| | son Avenue, New York 22, N. Y. 


Ls: 
a y . . ‘ ‘ . ; . : ese fo. Dh Pa oo EN ah iae 
: / ie a8 C 
eee Sti; 
sag gids; 
; Vi 
; Me } ‘ 
Sa 
| 
| : 
’ ; * 
} 
: 
| | 
) 
; : 
; : | ; 
¥ | > 
; } a 
a 
: oy 
aa | i 
A i 
| eee 
j Wi 
> ff | 
; > 7? ? 2 * « ‘ed 
ry : ei an Be ag a8 ye . My ae tis 4, i 
4 ) 7 a’ Pg es <o y : / \ } = : 
4 MT tS oe ihe yd, Zs: 4 = 
fe at Sa ee —_ beg a és 
q ae: J a ; a , “J fs °F; a / f y ¥ ({; . 
Tees v as 
ae ey te Roe 4 Mikes. FL) " fd % . sini iat ifs f 2 
lege ae” Siti oe : 4 a as Oe” sae “- #2) So sepeese 
= ee es . ee ae + : F.2f) Wiig 4 Ww 
eee ; Ae rm "y bles. |, P gl am A. + 4 As a ys i 
i \ Fe. te pre . fi ‘re Po ene “ aed #9 7 vat 
; hE a Oe, £ Ph ae ae ee K| : FER : 
a a al en. / Dee ove ve P ae ee : ay 4 i A 
: 4 e : > ja ' eg Oe bs ee ¢ iS at. ¢ 4 
— a ae ew 2 git (2a: eae ria A 
ae ee: AES gs OO ee 
, fe at Cee 8 i 8 oe eee “— 7 bs 
: y f oe": “4 ‘ ie e ‘ee oe ws e dus R.. be a Re 7 s" > be ; ; i r ‘ “tag i 
] SR Ocelot 4 3 ge ee iz ; a o 
' ie z es | x * ue? * Lae % Fx hl a . Pad a “ is 4 4 Y J ‘.. wy 
; : ' a " Py, . ba Ss z = + r ey Pe os ae ee © é uf I +t a 3 an . : 
ig ae NF, se - eee a RE ys 
: co isi ss we: » — a ee Pe er gk et 7 4 4 4 i <@ 5 a Be + 4 
ae e Pas Hae Pont = = : “* et ey 2M os v3 ‘ Be re) ute #7 ; 
: i in 4 tk te eee Pog Bg OP Se © ie mT » 

b ee Ae its MO Beads ee ah , 
ey ‘ it ba oe uP Fe RR aes Be Pe ae ee abe a 4 
me, eet Ese : ie ae 

‘ : : : 
1. ie. ied 
all z : 7 A ' / i?) 
.: ees ee ee ee eee ey eee | ig p: } 
. Sa a Ee ag aes < A f cae Spates et ey Bi 2 OG ied nee qe vy’ = Fy 
‘ ‘ ; ae at PO ee ae Oem 8 Ren So i ee ae ae Ae? —— nt 
ns head ay Be, Ba RG A as eee lt cael a Tes Ba) ig = -) (SS oe 
eee ries o ° ~~ RE Ee i ee : ===) 'SS— 
ee er eo fot ye 5 - ee i ae Ses ee ‘ ee — 1 fs 
: is pt x 4 52 "anape wats : ity shee gs Phy , =.= ‘ g 
a ae : ¥ . Md pom + 2 . 
ae ; . os i: “i ee ee a , a: pe ' 0, ; t 
s } J 4 mr elle “ : te @ Es 
|) > ‘Ae a: 
; ae ' he Ae > 
ee -“ mn ae en ze at ‘ (Ys “N a 
Paget - ? atta ; ina 9 oe he 
ae | , if R«. Poe a € Pe rf 
ae : ‘ — a res eo: : oe is 33: arene ] q < 
3 ie a Hen ae joes} oy fhet? Pepi bok Y ~— 
a : : , ee — i’. Ee a. ght DBD . 
fais, ; a See WONT Lit ~ ie Y/ =, j 
i ' 4 2 ae: . (OHTS i 1 LTT a 
. Vi a F ‘ pee CRTs psig iit 
«ie Sg  e eecctene sae ’ PHA : 
- - | F L es po ae * a 4 Tinks a gee F 
ome } » st jean d eort se has 
{ ai 5 Se pe bs "aT SYS . ic 
oe - a , \ ns a Bee 
“7 18H EL 1 — 
as 4 : 
. | tan ae REAR Vie x; URS eee Ng ( G 
& : 4 Hom Reo So ee 
nd - ates 2 c 
| : ‘ : Tad Be gent - a 
; oe : 1 CAI Te 
- id 2 . 5 : e er — a 1B 
‘ r Si we h 4 oo, 
| ; Ae a“) |e 
| ig a : , ® zy x 
thie’ ee FR OO ee . ms ‘ 
on rr ; ? : ra, See i at eee age thy® ‘ ¥ 
: ‘fa ihe igi oe 5 apelin? 
oF cat, Th Sieh tas ides i 
| Splice hy Pe er ? % r ‘ ie? hg eat eed - ; 
We bt BE “A i a POE ee ini } 
ae ghee: fa oes et eet : - Se € ot 2 é ‘ [FP : ? 
| i Fe ta AI eS 8s) A) ys SOR ee nds ee f) : 
» . | Pe, . Ot thes ii BE: bates ho, gd ‘ eh * = 
i ree: noe a Wee a ee Ne ae - 
Rte se Sea s0p,:- eee Nene Pa ig mt ae 4 
, ced : me Se ae ee . —— es ie $ 
Fy 3 se “ rf pater . tien ¥ z 
« oe ¢ - a ; ‘a a et 5 oe. ‘io, ,_ J {(— 
. * ae ake me : em Se ee Fa, . 
= fs ware oe Cie oe ee ae eR a pay Ses)” Bil ah een hee — fs 
} > . mre. * 
; - 
HO 
pas os) 
js a 
” dae. ‘ Fe - 
. , ° + s : . ‘ 
t 
| en ies 
,. 
| ‘ 
i : 
i x 
: 
f => 
; ‘ 
ee 
e 2 
ip eae , a 
0 ie oe pe i ey Me ee ae 7 ae i Seay “fies Yeleng J Ree rn 38 ape ws Bd = oe ok ae ce ee = a " ; . eee ; is Beth t opt h 2. ite. er & *, 5 Pear gem ~T wie Fe t ep AE AE Serr T<¢ 7 eying + Po tek ae . ‘ ont x 
* Soy me Sf ah as ph ee Pepe a en, lias ie aN ac Baa | EERE ete aes eh mea eae © Mien Ir, PO YF OR ny PD aR aes POF Sane Cote te eR ia Rol Dkk eae aan Ris oe Et Pie Uva che, Sa a ars Bat epee ER ye eS neg ge ar ae We ae 
eae Jey , Ses nag gt ee aoe Be AP me a ah ek EL ae OE, Pons bee alias SN af VE Roe mat Pe eee Fabs Vo a ee Rabecin ek. ky: ete oe C ep. 2 et Cay Me eke ee Rr em han PN eg ee Ee ge SR 4. Crap ere OA Ba eee ede ta 
2" pai, fred OF 5 wen le ate ee Pe as Pel X gebatg i SE Ee Fs 0 ies Foe ae a poe et OF ee ke CL che Se ae tema ee mh Lah g ter Dan epin ces SS Same LAr oh ONe Gave oy lee Se ied 2 ea rae ee Pe ee oe Le wie hae TS Pe 
BEARS {PRO ERE RaoT Pat rh Ce AP aM RE Fh ih oe i Seaeae ae aN pee RANE: OR rea tate oa ee oe fence et Oe baa eae \ EPL ie REY AD ODD At LR Mie” Gober ar ee cadeen Ss bahay fe 8 
fo Pe i seed Se See Sytner FP ek Le | # Pag rot oi toe i dal . an ies deg 2 2 : 4 ae ose Bae eo CM : ay > sol oe Seas : ate ee ee ee a SG ee oe, Ree ae ey ete Se ae ok oe Pre 
yp eae CS Eee ERE. ee PES eee ON Se ae Bt A +3 ES ada, TER OM OLS Ae eee tee S eesdlt Sart Set ae ae Molt Gow te. ne ee eae Oe Bet idee | Son EF ee Fe thet sO ae Oe te! Br nat eee ete Mie oe ae ea ee Re Ee AP af TNE Ot te eth 
SG ene cs RM Gato tery MB a Rah yh ane wee Ween Cate Cee a SUR ey RETR G. Seer oy ge cre, uh ONE eh gOS MN Ta he at Nan gt bt i nan te lg perp Py gale hE Sa. WUE aah, Le Se eS re Eid Fete AEE Aaa a et 
a he aa Ce, Se ee Se Nae ms RAL ee? oie PO Re Ree Oe AR See ce a ron a ee t's a os ee ex LURAY LON AS BEEN RCL BOGS Oa, CETTE IT A MN RTT AE A ORLY aA SERIES 5M SEVIS yj? PTR Tp Ry c= 


44 


Belnap Puts Out Newsletter 

A new’ monthly newsletter, de-| 
voted entirely to merchandise prize. 
incentive programs, has been 
launched by Belnap & Thompson, 
Chicago sales incentive company. 
The external house organ, “In- 
centives at Work,” is designed to 
make available to sales executives 
profit-producing ideas developed 
for Belnap & Thompson clients 
during the past 30 years. Copies 
may be obtained from Belnap & 
Thompson, 106 S. Wabash Ave., 
Chicago. 


Bankers Trust Names Agencies 


Bankers Trust Co., New York, 
has appointed Rose-Martin Inc. to 
handle its New York City retail 
advertising. Rose-Martin was for- 


WEST COAST 
PUBLISHERS’ REP. 


Coastwide organization with 
many active advertising 
contacts open for one or 
two additional magazines. 
References, full details. 


WILLIAM A. AYRES CO. 
233 Sansome St., San Francisco 
YUkon 6-298! 


"ALTOGETHER NEW 


eee way to mike © eslee 


CAKE TALK—Twenty human beings, 
Instant Swans Down in the current issue of This Week Magezine. 
Young & Rubicam, New York, is the agency. 
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a dog and a cat liven this ad for 


merly the agency for Public Na- 
tional Bank & Trust Co., which 
was merged with Bankers Trust 
April 11 (AA, April 18). Effective 
June 1, all national and institu- 
tional advertising will be handled 


by Donahue & Coe. Financial 
statements, new issue and other 
corporate and legal advertising 
will be placed through Doremus & 
Co. The current Bankers Trust 
agency is Cowan & Dengler. 


‘Progressive Grocer’ 
Releases Results of 
Big Foodtown Study 


New York, April 26—An anal- 
ysis of the complete sales and 
profit picture of modern super- 
market retailing has been released 
by Progressive Grocer. 

The research project, known as 
the Foodtown Study, is based on 
an analysis of $3,000,000 in sales 
done by five large supermarkets of 
the Foodtown group in Cleveland 
during the entire second quarter of 
1954. 

During that period, selected be- 
cause it presented less seasonal 
sales variations than other periods, 
more than 333,000 shoppers walked 
through the doors of the five mar- 
kets and purchased. 8,000,000 units 
of merchandise. 

Robert W. Mueller, editor, de- 
scribing the reasons Progressive 
Grocer undertook a research proj- 
ect of such scope, said that “until 


now, too many manufacturers and 
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@ Locally Edited 


people. 


reproduction. 
@ Low Cost 


WORCESTER 
Market 


The Worcester 
SUNDAY TELEGRAM 
FEATURE PARADE 


Every issue captures the interest of young and 
old alike — with articles and illustrations tailored 
by feature writers, artists and photographers to 
the reading interests of central Massachusetts 


@ Letterpress Printed 


Feature Parade is nationally recognized as one 
of the finest letterpress Sunday supplements. 


@ Color Availability 


Feature Parade offers high quality Black and 
White, spot color, two, three and full color 


Black and White rates are same as ROP. Color 


rates are unusually low. 


Worcester Telegram-Gazette Circulation: 
Daily 156,818; Sunday 104,429 


“ TELERRAM 
GALENE 


OWNERS OF RADIO STATION WTAG AND WTAG-FM © 


WORCESTER, MASSACHUSETTS 
George F. Booth, Publisher 


MOLONEY, REGAN & SCHMITT, Inc. 


National Representatives 
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have been trying to 
operate a 1955 business based on 
1940 thinking. 

“In the past ten years,” Mr. 
Mueller said, “sales have more 
than doubled, stores have become 
larger while their number has 
decreased. Supermarkets now do 
53% of total food store sales and, 
with superettes, account for 82% 
of sales. The number of items 
stocked has doubled from 2,000 to 
nearly 5,000.” 


® Highlights of the Foodtown 
Study include an analysis of how 
a customer spends her supermar- 
ket dollar. This breaks down as 
follows: Groceries, 43.7¢; meats, 
28.1¢; produce, 12.8¢; dairy prod- 
ucts, 8.6¢; frozen foods, 4.1¢; baked 
goods, 2.7¢. Perishables, the study 
notes, account for 56.3% of total 
store sales. 

Top ten gross profit producers 
by product group were meats, pro- 
duce, crackers and cookies, regular 
coffee, bread, eggs, bulk cheese, 
frozen vegetables, candy, and soft 
drinks, in that order. 

Fastest selling items, in packages 
sold per store per week, were soft 
drinks, bread, baby foods, crackers 
and cookies, toilet tissue, bar 
soaps, frozen orange juice, cheese, 
gelatine and puddings, packaged 
soaps and detergents, and cold 
cereals. 


= “These are the grocery prod- 
ucts,” Mr. Mueller’ explained, 
“that dealers are inclined to dis- 
play and advertise most aggressive- 
ly because they consider them to 
be ‘leaders’—that is, items that 
customers want most—and are 
consequently traffic builders.” 
Leading profit producers per 
square foot of floor space occupied 
were hair sprays and rinses, band- 
ages and tapes, dentifrices, clothes 
pins, headache remedies, laxatives, 
butter, deodorants, water softeners, 
milk and cream, margarine, and 
whips. Six of the top ten, the study 
noted, are in the drug and toiletry 
category. 

Departments producing the 
largest dollar sales, according to 
the study, are meats, produce, 
dairy products, beverages, frozen 
foods, cigarets, bakery goods, 
soaps, household supplies, crackers 
and cookies, paper products, and 
drugs and toiletries, in that order. 


® Commenting on why “stock 
outs” occur in supermarkets, Mr. 
Mueller said that, contrary to 
popular opinion, the supermarket 
does not sell a great many cases 
of each item per week. Instead it 
depends on carrying thousands of 
different items and selling rela- 
tively small quantities of each. 

“For example,” he said, “the 
study shows that nearly 80% of 
the items stocked sell at a rate of 
less than one case per week, and 
less than 1% sell more than ten 
cases per week. It is easy to see 
how this contributes to ‘stock 
outs.’ ” 

In the five Foodtown Supermar- 
kets studied the average sales per 
store per week were $45,520. 
Average total store area, including 
storage and work space, was 14,230 
sq. ft. Weekly sales per square foot 
based on total store area was $3.20. 
Average store sale area was 10,700 
sq. ft. Weekly sales per square foot 
based on store sales area was $4.25. 
Average customer purchase was 
$6.83. 


Howard Publishing Moves 
Howard Publishing Co. has 
moved its executive and editorial 
offices from Chicago to suburban 
Park Ridge, with offices in its own 
building at 200 S. Prospect Ave. 
The company publishes American 
Boxmaker, American Paper Mer- 
chant, Paper, Film & Foil Con- 
verter and two directories, as well 
as American Paper Convention 


Daily for four consecutive days 
during three national annual con- 
‘ventions. 
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COSMETICIAN’S 

Anthony Lucibelle applies makeup 

to the features of Carmelita Pope 

in preparation for a commercial 

for Lanolin Plus being made by 

Atlas Film Corp. Also shown is 
Lou Marlowe, director. 


COSMETICIAN— 


Coming 
Conventions 


*Indicates first listing in this column. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertisers, 
annual convention, Royal York Hotel, 
Toronto. 

May 5. International Advertising Assn.., | 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio & 
Television, annual convention, Drake Ho- | 
tel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 11-13. Public Utilities Advertising 
Assn., 34th annual convention, Sheraton 
Hotel, Chicago. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 17-18. Chicago Tribune Forum on 
distribution and advertising, WGN Studio 
‘Theater, Chicago. 

May 18. Student Marketing Institute 
second annual clinic, Hotel Roosevelt, 
New York. 

May 18-21. Trans-America Advertising 
Network, annual meeting, Barclay Hotel, 
Philadelphia. ’ 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, 
White Sulphur Springs, W. Va. 

May 22-26. National Assn. of Radio & 
Television Broadcasters, annual conven- 
tion, Shoreham and Sheraton-Park Hotels, | 


Washington, D. C. | j 


May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore , 
Hotel, New York. 

May 25-28. Associated Business Publi- 
cations, annual spring conference, The 
Homestead, Hot Springs, Va. 

May 30-June 1. National Assn. of Trans- 
portation Advertising, 14th annual meet- 
ing, The Cloister, Sea Island, Ga. 

June 5-8. Advertising Federation of 
America, 5ist annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual convention, 
Hotel Statler, Detroit. } 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

*June 19-20. New England Newspaper 
Advertising Executives Assn., summer 
meeting, Hotel Wentworth, Portsmouth, 
N. H. 

June 19-22. Poster Advertising Assn. of 


chieod: ta ale eal on 


Nov. 
of America, 


nual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers Assn., 

‘nal meeting, Chicago Athletic Club, 
Chicago. 

*Oct. 20-21. Audit Bureau of Circula- 
tions, 4lst annual meeting, Drake Hotel, 
Chicago. 

Nov. 
packaging 


8-10. Fourth Canadian national 
and conference, 
Automotive Bldg., Canadian National Ex- 
hibition Grounds, Toronto. , 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 
tute, Biltmore Hotel, New York. 

14-16. Public Relations Society 
annual national conference, 
Ambassador Hotel, Los Angeles. 


exposition 


Nov. 14-18. Financial Public Relations! 
Assn., annual convention, Hollywood 
Beach Hotel, Hollywood, Fila. 


Earle Ludgin Names Two 


Earle Ludgin & Co. has appointed 
John W. Dickinson Jr. an account 
executive and Loy R. Lee a mer- 


chandising account executive. Both | 


men will serve on the account 
management staff. Mr. Dickinson 
formerly was an advertising and 


brand promotion manager with 


the Toni Co. division of Gillette 
Co., and Mr. Lee previously was 
southeastern sales manager of 
Hazel Bishop Inc. 


Dollahite to ‘Houston Press’ 
Harry A. Dollahite has been 
appointed manager of the general 
advertising department of the | 
Houston Press. Formerly with the | 
Memphis Commercial Appeal and | 
the Memphis Press-Scimitar, Mr. 
Dollahite succeeds Mark Hanna, 


who has resigned after nine years 
to join Morrison Securities Co. as 
v.p. and sales manager. 
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Canada, Hotel London, London, Ont. 
June 20-22. Lithographers National 


Assn., annual convention, Lake Placid 


Club, Lake Placid, N. Y. 
June 24-26. Northwest 
mont Hotel, Bemidji, Minn. 
June 26-29. National Advertising Indus- 
tries Exposition, Hotel Morrison, Chicago. 
June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multnomah 

Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W 
Va. 

Aug. 6-9. Mail Advertising Service 
Assn., annual convention, Statler Hotel 


Los Angeles. 
Aug. 15-19. Photographers’ Assn. of 
America, 75th anniversary convention, 


Conrad Hilton Hotel, Chicago. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world conven- 
tion, Ambassador Hotel, Atlantic City 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-18. Inland Daily Press Assn., an- 


Daily Press 
Assn., summer meeting, Ruttger’s Birch- | 
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Donaldson Describes 
Changing Consumer 
in Changing Market 


Cuicaco, April 26—‘““The great 
job of advertising is to sell the 
consumer confidence in his fu- 
ture,” Ben R. Donaldson, director 
of institutional advertising of Ford 
Motor Co., told members of the 
Women’s Advertising Club of Chi- 
cago last week. 

Speaking on “The Changing 
Consumer,” Mr. Donaldson said 
that here in America, more than 
anywhere else in the world, we 
accept and welcome change—even 
demand it—wherever it offers 
any hope of improvement. 

“However,” he said, “we almost 
always speak of change in terms 
of things, not people. We say, 
‘things or conditions have changed,’ 
but rarely, ‘people have changed.’ 
But there are very few changes 
that are not caused by people.” 


® In describing the change in peo- 
ple, particularly the change in the 
specific group, “consumers,” he 
said that while the physical and 
material changes taking place can 
be measured to a large degree, we 
know too little about measuring 
the changes in people. 

“The better we know and un- 
derstand the people who make up 
our markets,” he said, “the more 
likely we are to be effective in our 
advertising and sales approach. 
And we can’t afford to fly blind 
where human attitudes and desires 
are concerned.” 

Mr. Donaldson feels that much 
of our research is dated and the 
men and women of today are not 
likely to fit the statistical averages 
and stereotypes that we have built 
up over past years. 


® He said that while he doesn’t 
pretend to understand all the many 
changes taking place in the psy- 
chology of the American consumer, 
there are several general obvious 
factors which will underlie tomor- 
row’s market. These are (1) popu- 
lation growth, (2) immense redis- 
tribution of income, (3) increasing 
amount of leisure time available, 
(4) advances in culture and (5) 
increased education. 

In outlining these major changes, 
he said that in 1940 there were 
132,000,000 Americans, and—using 
the U. S. Census Bureau’s com- 
plicated projection process—today 
there are 165,485,757, and by 1960 
we may total 180,000,000. 

Also important to the new mar- 
kets opened by this increase in 
population, he said, are the shifts 
within the various age groups—in- 
creasing number of children, more 
persons over 65 years of age and 
great increase in new families. 

He explained, too, that not only 
has the total national wealth been 
increasing rapidly, but more and 
more people are getting “a bigger 
slice of the growing pie.” He feels 
that by 1970, based on present rate 
of expansion, “the lowest economic 
group should have increased in- 
comes in terms of today’s buying 
power which might mean the vir- 
tual elimination of poverty 
throughout our population.” 


8 “But this will happen only if 
American consumers continue to 
reach toward higher living stand- 
ards. Our economy emphasizes 
consumption, but a consumption 
which does not necessarily mean 
actually wearing out goods. These 
goods become psychologically ob- 
solete. And this desire for and ac- 
ceptance of something new and 
better is one of our great 
strengths.” 

He pointed out that increasing 
leisure, hand in hand with new 
advances in culture, has opened up 
a vast new area of consumer de- 
mand—travel, sports, recreation, 
hobbies and cultural entertainment. 

Mr. Dona/dson said another fac- 
tor in the makeup of the changing 


consumer is his increased educa- 
tion—more than 44,000,000 high 
school graduates today, 76% more 
students enrolled in colleges and 
universities than in 1940 and ex- 
panding areas of adult education. 

“This supported by expanded 
mass communication—newspapers, 
magazines, radio and tv—means 


| 


do these changes add up to?” Mr. 
Donaldson said, “some of the new 
situations suggest their own an- 
Swers—more of a thousand differ- 
ent commodities from baby foods | 
to power lawn mowers.” 

“But,” he cautioned, “the intel-| 
ligent advertiser cannot stop here.” 


Ba grag 


consumer research, techniques and | 


materials, which heretofore have 
been overshadowed by product 
research. 

2. Beware of all tried and true 
formulas. 

3. Keep advertising copy posi- 


tive, believable and honest. 


Mr. Donaldson believes that in- 


we are coming closer to the Amer-|# For anyone with anything to sell creased consumption, not increased 
ican goal of truly universal educa- | Mr. Donaldson made the following production, is the important thing. 


tion,” he stated. 
In answer to the question, “What 


recommendations: 
1. Make more intensive use of 


“And this imposes on those in 
sales and advertising a broad 


Advertising Age, May 2, 1955 
responsibility and challenge to do 
the best job possible. 

“Since the change to a buyer’s 
market, the burden of maintaining 
our prosperity,” he said, “seems to 
rest squarely upon selling and ad- 
vertising.” 


‘Everywoman’s’ Names Tiernan 

Joseph Tiernan, formerly with 
Fairchild Publications, has joined 
the Chicago sales staff of Every- 
woman’s Magazine. 
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Advertising Age; May 2, 1955 


Ziv Hits ‘Tendency 
to Mediccrity’ in 
Video Programming 


New York, April 26—Frederic 
W. Ziv, board chairman of Ziv 
Television Programs, largest of 
video film packagers, last week 
took a hearty swipe at the present 
state of the television industry. 

Taking the occasion of a succu- 
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lent Ziv TV quarterly report, Mr. |mediocrity, "and he added that) entertainment industry,” he added. ,who will coordinate all public re- 


Ziv accused the industry of “fail- 
ure to maintain a _ continuously 
high level of quality, ingenuity 
and inventiveness in its programs, 
which can only result in a loss of 
audiences, a loss of impact and 
finally a greater cost per thousand 
to the advertiser who is paying 
the bills.” 


= Mr. Ziv especially condemned 
the medium for a “tendency to 


“too many segments of our in-| As for Ziv TV itself, Mr. Ziv'| 
dustry are complacent about the was “happy” to report a 32% in- 
quality of the product and service |crease in first-quarter 1955 rev- 
we are delivering.” enues over the same period a year 
Specifically, he noted that “what | ago. 

was good theater on the Broadway 

stage in the 1930s is not necessar-|\GM Names Youel, De Lorenzo | 
ily powerful television drama to- to New Public Relations Posts 

day. The patterns of success in| Kenneth Youel has been ap- 
the many fields of entertainment pointed director of divisional rela- 
of the past should not be our/tions of General Motors Corp., 
guideposts in building this infant! Detroit, a new post. Mr. Youel, 
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{iations activities, has been with 
|\GM since 1931, following a period 
lon the financial staff of the New 
York Post, where he served under 
‘Paul Garrett, now v.p. in charge 
of public relations for GM. 

| Anthony De Lorenzo, formerly 
in charge of publicity in Detroit, 
‘succeeds Mr. Youel as director of 
GM press relations throughout the 
country. Thomas E. Groehn, a 
member of the p.r. staff since 1943, 
succeeds Mr. De Lorenzo as press 
chief in Detroit. 


Washington Joins Moore 


W. R. Washington has been 
named eastern advertising manager 
of Gas Appliance Merchandising, 
Industrial Gas, Gas Age, and LP- 
Gas, all published by Moore Pub- 
lishing Co., New York. Mr. Wash- 
ington was formerly eastern ad- 
'vertising manager of Hospital Man- 
agement, a Clissold publication. 
He has also been associated with 
Baby Talk and the New York 
Journal-American, 


tell 

US 

about 
Yourself! 


If you are employed in the 
Graphic Arts or a kindred 
line, and are dissatisfied with 
your present progress, we have 
a special sales assignment 
which will interest you. Pre- 
vious sales experience helpful, 
though not imperative, but am- 
bition and the will to succeed 
are essentials. 


We are an internationally 
known organization of the 
highest financial standing, 
manufacturing and marketing 
our products throughout the 
world. We plan to employ and 
thoroughly train a_ selected 
group of men, each to be given 
an exclusive domestic 
territory. 


These men will be well paid 
during training and while or- 
ganizing their territories, and 
will receive constant Field and 
Home Office cooperation plus 
consistent direct mail and 
advertising support. 


Tell us about yourself, giving 
age, education, business ex- 
perience, family status and 
other details you consider im- 
portant. Replies will be held 
in strict confidence. Interviews 
will be arranged in convenient 
locations throughout the 
country. 


Address P. 0. Box 215 
Madison Square Post Office 
New York City 10, N. Y. 
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Videodex Network TV Ratings 
Week of March 1-7, 1955 
Copyright by Videodex Inc. 
TOTAL HOMES REACHED PROGRAM POPULARITY 
Rank Program Homes | Rank Program ~ % 
: (000) Rating 
1 Dragnet (Chesterfield, NBC 1 Producer's Showcase (Ford, 
BY ND Sat chants en-cecidicvopibnoes 13,010 RCA, NBC, 84 Cities) ................ 39.0 
2 Jackie Gleason (Schick, Sheaffer, 2 Dragnet (Liggett & Myers, 
Nescafe, CBS, 104 Cities) ....12,039 NBC, 129 Cities) ......c.cccccccccceeee 38.9 
3 You Bet Your Life (DeSoto- 3 Jackie Gleason (Schick, Sheaffer, 
Plymouth, NBC, 142 Cities) ..11,451 Nescafe, CBS, 104 Cities) ........ 38.3 
4 Toast of the Town (Lincoln-Mer- 4 Toast of the Town (Lincoln- 
cury, CBS, 133 Cities) .......... 11,450 Mercury, CBS, 133 Cities) ........ 34.7 
5 Producer’s Showcase (Ford, RCA, 5 You Bet Your Life (DeSoto- 
NBC, 84 Cities) Orescseeccscesoscess 11,426 Plymouth, NBC, 142 Cities) singled 34.6 
6 Disneyland (American Motors, 6 George Gobel (Armour, Pet Milk, 
American Dairy, Derby Foods, PEG Pe IO vvscrinsccscccscrciccons 34.3 
ABC, 156 Cities) Gibieanadgdeccseets 11,209 7 Bob Hope (General Foods, NBC, 
7 George Gobel (Armour, Pet Milk, IED sxreenctisiciisiaristasinedsoss « 0 33.4 


NBC, 103 Cities) 
8 Bob Hope (General Foods, NBC, 


Nees cence ca 10,528 
9 TV Playhouse (Goodyear, Philco, 

ees WR ED Citic econcce pace 10,070 
10 Ford Theater (NBC, 169 

Cities) 10,046 


The South—Problem 
Or Opportunity? 


by 
John Pepper 
and A 


Bert Fercuson Ill y 


Does it actually cost you more to get 
sales in the South? Is it really a diffi- 
cult area for your sales organization? 
Then—is it possible that you may have 
been missing the key to the whole 
problem? - 

DECISIVE ELEMENT 

Here is an important factor which 
until recently has been overlooked. 
It’s the size and purchasing power of 
the Negro market. For instance 40 
percent of the Memphis trading area 
is Negro. It had never been directly 
reached until our radio station WDIA 
became the first to program exclusive- 
ly for this “Golden Market.” 


CUSTOMER CONCENTRATION 

In our WDIA coverage area are 
1,230,724 Negroes—more than in Chi- 
cago, more than in Los Angeles, 
Cleveland or Baltimore—actually close 
to 10 percent of the Negro population 
of America! WDIA dominates this 
area as the only 50,000-watt station in 
Memphis. It uses only Negro voices 
and music, in an approach these list- 
eners understand, enjoy and respond 
to. That’s what put WDIA at the top 
of Hooper and Pulse ratings in Mem- 
phis—and keeps it there! 


THEY SPEND 80% 

Still another consideration is the 
fact that these folks spend 80 percent 
of their income on consumer goods 
and services. Records show that 648 
percent of all flour sold in Memphis 
is bought by Negroes . . . 56.6 percent 
of all bleaches .. . 60 percent of all 
chest rubs. That makes one reason 
why we have success stories by the 
dozen at WDIA! We can tell you about 


Esso, Pet Milk, Budweiser, Maxwell 
House, Halo, Ford, Bromo Quinine, 
Lydia Pinkham, Wildroot, Nu-Maid 
and Continental Trailways. 


But we'd rather tell you about proof 
of performance in your own line. 
Won't you write and let us know 
what special products you're inter- 
ested in? We'll promptly send you 
factual information on how WDIA's 
powerful advantages turn problems 
into profits. 


WDIA is represented nationally by 
the John E. Pearson Company. 


Commercial Manager 


8 Disneyland (American Dairy, 
American Motors, Derby Foods, 


I MD seis sotto cesedcocies 32.6 
9 Robert Montgomery (S. C. John- 
son & Son Inc., 95 Cities) ........ 31.5 


10 TV Playhouse (Goodyear, Philco, 


BE WHE SII ctsscescnceocsscrecsoees 30.9 
MULTI-WEEKLY PROGRAMS 
Rank Program % 
Rating 
1 Howdy Doody (Multi-sponsor, 
NBC) 21.1 


2 Coke Time (Coca-Cola, NBC) ........ 16.9 
3 Dinah Shore (Chevrolet Dealers, 


STITT seocesnttlindcntateiciieilionanieensenceces 16.6 
4 Arthur Godfrey (Participation, 

TPT: ertutilibectnetbinssanntistseccscceossnscose 14.8 
5 Camel News Caravan (R. J. Rey- 

nolds, NBC) 14.6 
6 The Big Payoff (Colgate-Palm- 

Is SEITE hentabincdaactiantibenionsees 14.2 
7 Tonight (Participation, NBC) ........ 14.1 
8 Perry Como (Chesterfields, CBS) ..13.9 
9 Strike It Rich (Colgate-Palmolive, 

CBS) 13.5 
10 Art Linkletter (Participation, 

SMDED’ <escecblbliaaieteqcnpinssccseneevee .cesies 13.4 


Videodex Top TV 


Spot Programs 


Appearing in Minimum of 
20 Markets 


Week of March 1-7, 1955 
Copyright by Videodex Inc. 


Rank Program, Distributor Rating 
(%) 
1 1! Led Three Lives (Ziv TV, 
TOG GIO ccticdscreccccesestssccocecerens 24.1 
2 Liberace (Guild Films, 158 
IE arattidititetiantnssseniosorscossenciae 21.5 
3 Badge 714 (NBC Film, 122 
Cities) 20.6 
4 Eddie Cantor (Ziv TV, 86 
CORD taerctennee 19.6 
5 Ellery Queen (TPA, 40 Cities) ....19.5 
6 Passport to Danger (ABC Film, 
28 Cities) 18.9 
7 Mayor of the Town (MCA-TV, 
55 Cities) 18.3 


8 Favorite Story (Ziv TV, 71 Cities) 17.4 
9 Annie Oakley (CBS Film, 48 


Cities) 17.0 
10 Wild Bill Hickok (Flamingo Films, 
112 Cities) 16.6 


Trendex TV Ratings 


April 1-7, 1955 


Ten Multi-Station Markets 
RANK PROGRAM RATING 
1 1 Love Lucy (Philip Morris, CBS) ....46.5 
2 Jackie Gleason (Schick, Sheaffer, 


PRgme, CED cecresescscnescccsocssecend 40.6 
3 Toast of the Town (Lincoln- 

| ee 40.0 
4 Godfrey's Talent Scouts (Lipton, 

CBS) .... : 38.6 
5 I’ve Got A Secret (R. J. Reynolds, 

BIE dite hnccnstmmnntnmianisssees 34.5 
6 George Gobel (Armour, Pet 

a 33.8 
7 This Is Your Life (Hazel Bishop, 

Procter & Gamble, NBC) ......... 32.6 
8 Bwick-Berle Show (NBC) ................ 31.1 


9 You Bet Your Life (DeSoto-Ply- 

mouth Dealers, NBC) ................31.0 
10 Jack Benny (Lucky Strike, CBS) ....30.3 
NOTE: The above figures are based on the 
one live broadcast during the week of 


April 1-7, 1955. 


“tank. <* S. 
es 


* 


MIN 


i nal, murderer, or undesirable character— 
pe but not to a respectable Negro citizen. 
2 ee 
oes The Negro, in effect, ts denied the rights 


of full citizenship in “restricted” neighbor- 
hoods only because he is what the Almighty 
age. created him! 

i Ts there any hope? 

The best legal minds in ine Cowiry «—) 
“yes.” There ig good reason to believe that 
the recent court decisions ending segrega- 
tion in public education CAN be suecesa- 
filly applied to the field of housing, 
But making that application stick is a big 
job. Et can only be done in the courts. 
The same legal champions who won the 
school segregation coses are willing and 
veady to fight for this right, too. There 
™ only one barrier to action: money. It’s 
™ pour pocket! NAACP Legal De. 


BUT YOU CAN'T! 


This house is symbolic of the millions of 
decent homes that can be sold to any crimt- 


Space tor this Advertisement contributed as a Public Service by the 


Journal and Guide 


fense and Educational Fund needs that 
money—whether it is a dollar or ten —te 
carry on, to win YOUR right to live in ; 
thie house, or any house. Gine it and help 


guarantee... 


FULL 
CITIZENSHIP 
FOR ALL! 


a 


waace LEGAL perense 
AND EDUCATIONAL FUND 
107 W. 48rd Street. N.Y.C., N.Y. 


NOTE, Tour sontefeetion mar be deducted tee 
treome tax perpeees. 


People. Space is contributed by 


FUND DRIVE—Four-column ad, running in Negro newspapers all over 
the country, is helping to raise money for the legal defense and edu- 
cational fund of the National Assn. for the Advancement of Colored 


the papers. Above ad, one of a 


series, shows house and tells readers: “This house is symbolic of the 
millions of decent homes that can be sold to any criminal, murderer, 
or undesirable character—but not a respectable Negro citizen.” 


Pulse Network 


EVENING, ONCE-A-WEEK 

Jack Benny (Lucky Strike, CBS) .............. 7.2 
Amos ‘n’ Andy (CBS-Columbia, CBS) ....6.8 
Our Miss Brooks (Toni, Whitehall 

Pharmacal, CBS) = 6.1 
My Little Margie (Philip Morris, CBS) ....5.9 
Lux Radio Theater (Lever Bros., NBC) ....5.7 
Groucho Marx (DeSoto-Plymouth Deal- 


ED. Sabdtiiitebecemsenetivccsececenspenniia 5.3 
Edgar Bergen (Kraft Foods, CBS) .......... 5.1 
Dragnet (Liggett & Myers, NBC) ............ 5.0 
Suspense (sustaining, CBS) ...............00:0+ 4.9 
Big Story (Pall Mall, NBC) ..............:0+ 46 
FBI in Peace & War (Wrigley, CBS) ........ 4.6 
Godfrey's Talent Scouts (T. J. Lipton, 

Bieta ieacaisdtpenccdiihibotinaseiecrmsenesenitinsits 4.6 


MONDAY-FRIDAY DAYTIME 
Helen Trent (American Home Products, 
CBS) 6.1 
Ma Perkins (P&G Oxydol, CBS) ............ 5.9 


Radio Ratings 


In 19 Markets, Jan. 3-9, Feb. 1-7, 1955 


Our Gal Sunday (American Home Prod- 


Sil, GOED ccccdttsastninninerincens 5.9 
Perry Mason (P&G Tide, CBS) .............0. 5.9 
Road of Life (P&G, Ivory, CBS) ............ 5.9 


Second Mrs. Burton (Armour, CBS) ........ 5.9 
Arthur Godfrey (multi-sponsor, CBS) ....5.8 
Guiding Light (P&G Duz, Ivory Flakes, 


SE  ieashintcntnindinesrentinrearinibccrenntincinnneses 5.8 
Young Dr. Malone (P&G Crisco, Joy, 

GRE Neeentaentngternsieticastanincteatneernneqqnsentnl 5.8 
Rosemary (P&G Ivory Snow, CBS) .......... 5.7 


Wendy Warren (Armour, P&G, CBS) ....5.7 


SATURDAY & SUNDAY DAYTIME 
Gunsmoke (Chesterfield, CBS) ................ 4.) 
City Hospital (Carter Products, CBS) ...... 3.7 
Robert Q. Lewis (Helene Curtis, Milner, 


Van Camp, CBS) 3.7 
True Detective Mysteries (sustaining, 

BABS) ccceces 3.6 
Romance (sustaining, CBS) . 3.5 


O’Mealia Buys Federal Ad 
O’Mealia Outdoor Advertising 
Corp., Jersey City, has acquired 
the poster facilities of Federal Ad- 
vertising Corp., Paterson, N. J. In 
January O’Mealia acquired plant 
operations in the Paterson-Passaic, 
Morristown and Boonton areas. 


Names Needham & Grohmann 
Industrial Molasses Corp., Leo- 
nia, N. J., has appointed Needham 
& Grohmann, New York, to han- 
dle advertising for its Therm-O- 
Lass livestock molasses feeder. 
Agricultural publications and farm 
newspapers will be used. 


Collins, Miller. Adds Service 
Collins, Miller & Hutchings, Chi- 
cago photoengraver, has added a 
rotogravure department to its 
services. The company now can 
handle a complete job for both 
letterpress and gravure. 


FCC Examiner Calls 
for VHF in Raleigh 


Wasarincton, April 26—Federal 
Communications Commission hear- 
ing examiner Millard F. French 
last week proposed to give Channel 
5 in Raleigh to Capitol Broadcast- 
ing Co. Inc., and to deny the con- 
flicting application of WTPF Ra- 
dio Co. 

If the commission approves the 
recommendation, the decision 
would give Raleigh its first v.h.f. 
station. Recently, Sir Walter 
Television C6., which operates 
WNAO-TV, Raleigh, on Channel 
28, filed a petition asking FCC to 
make Raleigh an all u.h.f. commu- 
nity. In its petition WNAO-TV 
said despite the large u.h.f. audi- 
ence in Raleigh, it is already losing 
audience and revenue to WTVD, 
Durham, a v.h.f. station on Chan- 
nel 11. 
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Advertising Age, May 2, 1955 


\Buys Microwave Interest 


Western Union Telegraph Co. 
has acquired a one-third interest 
in Microwave Associates Inc., Bos- 
ton, electronic equipment manu- 
facturer. Expansion and a new 
plant is planned for the company, 
whose annual gross income is 
about $1,500,000. American Broad- 
casting-Paramount Theaters Inc. 
also holds a one-third interest in 
Microwave. 


Weiner Named by United 


Gerald Weiner, who has served 
in various capacities with United 
Metal Cabinet Corp., Brooklyn, for 
the past 11 years, has been named 
advertising and public relations 
company. 


Aver Opens Display Workshop 

Abe W. Aver, formerly produc- 
tion manager of the display divi- 
sion of Kling Studios, Chicago, has 
opened his own point of purchase d 
display company, Display Work- 
shop Inc., at 70 W. Hubbard St., 
Chicago. 


“Develop Our Ulcers” 


“Many times we have to underlay plas: 
tic plates which run shallower (than 
Reilly Plastictypes) . . . we continue ta 
receive them, have the same trouble 
over and over, and develop our ulcers! 
We sincerely hope you continue to turnj 


through Reilly Electrotype.” 


Mechanical Superintendent 
Oregon Newspaper 


“Abomination 


plates we can use satisfactorily. There 
is no need of routing or remounting . . J 
Cheaply made plastic plates are ang 
abomination.” ; 


Mechanical Superintendent 
Kansas Newspaper 


| 
| 


“Never Have Trouble’’ 


“We think your Reilly Plastictypes are 


| the very best plastic plates we receive 


in our plant. Never have trouble. We § 


like .055 in depth.” | 


Mechanical Superintendent 
Texas Newspaper ’ 


; 


out the superior product which you dom 
and that we receive all our national adsl 


c 


s 


“Reilly Plastictypes are the only plastica 
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ce 
ted 1 Rotisserie Maker ‘Independent’ Shifts Four 


! 

The St. Petersburg Independent 
Overexpanded Plant; has shifted four members of its 
4 administrative and advertising 
Seeks to Reorganize staffs. Ray D. Peterson, with the 
i Independent many years and most 
recently advertising director, has 


_New York, April 28—Peerless | 


Corp., maker of Broil-Quik infra- , : : 

#- : ; oF been named public relations direc- 
red rot - uP 

in federal court for reorganeation |‘ and national advertising man- 
under Chanter Si ofthe tank | ger. Jack Whetstone, who has been 
resten ying — slate po oa oe % in charge of business and industrial 
March 31, of $7,845,525 and liabili- |Promonon, Was Promoted to ad- 
ties of $4,042,540 _vertising director. All ert E. Drier, 
The oumpeny ine taliban o now assistant advertising director, 
“wee : has been named retail ad manager 
plan for continuing operation and : +s : 
for paying off creditors over a ane Bay See, ee Somes Be 


- period of time. It says its financial saeepOnent HNSs Tae Tele Ae Ses 


‘tional ad manage 

i) problems were caused by a capital | — —, 
| 

; 


Serving some MN ) s. 
of The Nation’s finest Hin, f 
advertising agencies a 


ELECTRO-MATIC 


attention to detail photo-engravers 


Y/ 


webs Sf /named to head a new business de- 
_ pone es of $1,000,000 in 1954 ‘partment which will service new 
me, for expansion and new manu- 


. , accounts. 
facturing equipment. 
Hicks & Greist, the company’s | 


ma 46©.-s«aaiveertising agency, listed in the Katz Agency Names Reese 

» petition as one of the creditors, william J. Reese, formerly man- 

told AA that it will continue to ager of the Charlotte office of 

act as agency for Peerless. In the Burke, Kuipers & Mahoney, has 
plan submitted to the court for |joined the Atlanta publication 
continuing operations is a request | sales staff of Katz Agency, a pub- 
for an allotment of funds for ad-' |jshers’ representative. 
vertising and promotion. 

The petition, signed by Max 
Steinbrook, president, says that 
Peerless is the largest manufac-_ 
turer of infra-red broilers and ro- | e J e S 
tisseries in the country and that 
its 1954 sales were about $10,900,- re S$ no busin& 


000. It employs about 700 persons. 


® An eight-page list of creditors | MORE 4 

is included in the petition—with- | t be 

out the amounts of indebtedness. or cEEEenlinmaeiaieinttiam usiness eee 
The following are listed as the 
largest creditors: 


Aluminum Co. of America, -—S | . . 
Pittsburgh; Apollo Metal Works, | — bao x: ae 
Chicago; Arch Bilt Corrugated, = wpe Mis a he 
Maspeth, N. Y.; Carling Electric, q het | wey Ce 

P ae ° 


10 w. kinzie st., chicago * delaware 7-1277 


phone or write for your grey scale and color tint 
guide... it’s yours for the asking... FREE! 


. \ike show busine, : 


West Hartford, Conn.; Hamblin 
Mfg., Worcester, Mass.; Hicks & 
Greist, New York; Miller Harris | 


Instrument Co., Milwaukee; Top your products \ 


Notch Metal Finishing Co., East L 
Rutherford, N. J., and American | * h 
Electroplating Co., New York. wit eee 
Peerless was involved in a series 
of suits and countersuits last year 
with its competitor, Roto-Broil 
Corp. None of these, involving 
libel and infringement of fair 
trade practices, has come to trial. 
Last fall the company was forced 
to change its corporate name by 
dropping the word “electric,” fol- 
lowing a suit by Peerless Electric 
Co., Warren, O. (AA, Nov. 1, ’54). 
It will probably be 30 days, AA 
was told, before a creditors’ com- 
mittee, approved by the court, | 
has examined the situation and 


filed its appraisal with the court 
| for further action. 
| Ad Council to Honor 
: Don Belding, Russell Eller 
Don Belding, executive com- 
mittee chairman of Foote, Cone 
; & Belding, and Russell Z. Eller, 
advertising menage cf. Sunkist “You ain't seen nothin’” . . . until you see what easy-on 
} Growers Inc., will be honored by KLEEN-STIK Labels do { od 
4 the Advertising Council at a testi- EEN-STH can do for your products, your 
\\ monial dinner May 5 in Los Ange- business! It's the proved way of attracting and selling 
} les. Mr. Belding and Mr. Eller will | audiences at the point of sale. Large or small, almost any 
rr be cited for their “contributions ae Ws - , ; d 
Ai and guidance in the forest fire pr uct — a Star sales attraction when enhance 
| prevention campaign for the past with a Kleen-Stik brand identification or sales-stimulating y 
. 13 years,” conducted by the coun- | feature label. They stick tight al indefinitely, yet 
' cil. Charles S. Jones, president of | . a 8g most inde y, y ; 
Richfield Oil Co., is dinner com- remove when necessary. 
} mittee chairman. ji 
Mr. Eller served as volunteer co- 4 
ordinator of the now-famous 
. “Smokey Bear” campaign, and : 
a — Pane ragt ies Ever thought about Roll Labels? Special dispensers “4 y 
al lo >. 2 oe g , and pressure-sensitive roll labels save time and _ GELS | "” 
since 1942, when the campaign was | y SE money for any volume Isbeling job. Your roll e, a 
’ launched by the council. 7 al label printer will supply you with exactly what “y 
you require. Ask him. . ay 
‘Promenade’ Increases Rates _ aes 
Promenade, which has added 
. \ “more than 10,000 new readers” 
with publication of an edition for 
the Barclay, Biltmore and Park | KLEEN-STIK PRODUCTS INC FREE resr-ir-ve ar 
eee mopggee Baa A ag cay | / F Test pressure-sensitive labels 
crease -the- 
the September issue. Rate for a 225 NORTH MICHIGAN AVENUE . CHICAGO 1, ILLINOIS an ae 4 your own plant. 
b&w page will move from $650 to Pioneers in Pressure Sensitives for Advertising and Labeling ov 


$715. Black and one-color rate ¥ 
will go from $775 to $853, | 
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ANPA-4A’s Proposed | 
New Ink Standards 
Will Give 600 Hues 


New York, April 27—A new | 
method of producing more and | 
better color in daily newspapers 
is the year’s big announcement by | 
the mechanical committee of the 
American Newspaper Publishers 
Assn. 

Last year the committee’s top 
news was its announcement that | 
the Dow high-speed magnesia | 


ANPA Meeting 


engraving process was already : 
operation in several newspapers. 

Methods of printing more and | 
better color are covered in three 
reports prepared by a joint com-— 
mittee of the ANPA and the Amer- 
ican Assn. of Advertising Agencies. | 
The reports were delivered at the 
ANPA convention by the mechani- | 
cal committee today. | 

The first two reports include 
recommended procedures in color 
production phases from original | 
art to finished product. The third 
explains ink standards approved 
by the joint committee. 

Under this system of standards, 
more than 600 different shades can | 
be produced, the committee re-— 
ported, ranging from strong pure | 
colors to delicate pastels. 

This method is based on a mix- 
ing and blending system using 
three process colors, nine spot’ 
colors and a mixing and blending | 
of white. 


a “With a supply of the 13 stan- 
dard colors a newspaper can mix 
any desired quantity of ink for a 
special color desired by an adver- 
tiser,” Richard E. Lewis, manager 
of the mechanical committee, told 
the convention. The formula is 
based on weight. 

He said the committee believes 
all daily papers soon will be print- 
ing successfully good color every 
day of the week on many pages. 

“Adoption and use of these stan- 
dards by newspapers and advertis- 
ers is expected to advance the 
quality and increase the volume of 
color advertising in newspapers,” | 
he asserted. 

The joint committee on r.o.p. 
color printing, composed of pub- 
lishing, mechanical and advertis- 


Hottest book 
in the BIG 
farm market! 


see rolis up | 
GIANT 68% GAIN 
in ad volume* | 


—more than any other farm 
publication! Dynamic proof that 
more and more advertisers are 
selling the growing $4.5 billion 
Western farm market through 
FARM MANAGEMENT, the 
magazine for the modern 
“business farmer.” 
FM’s new Survey of 
Tractor Ownership charts 
the big buying power of 
the billion-dollar Western 
farm market. Write for 
your copy today! 


*First quarter, 1955 
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ing executives, has been consider-|at the ANPA mechanical confer-, emphasized.” 


| printing for two years. 


s The inks will be known as the | 
|ANPA-4A’s standard r.o.p. colors. 


Ink manufacturers have agreed to 
offer the colors soon, and the com- 
mittee is preparing a report which 
will contain information relating 
to the standards, plus a printed 
sample of each ink. 

This work, nearing completion, 
will be covered in special reports 


ing the problem of newspaper color |ence, to be held June 6-8 in Chi- | 
‘cago, according to Joseph E. Mc- 


|Mullen, of the Milwaukee Journal, | 
the committee chairman. 

Mr. McMullen added: “Specific 
goals in this year’s program are the 
improvement of our service to the 
advertiser and the development of 
more economical operation in our 
production departments. Ways of 
creating closer cooperation among 
advertisers, agency production per- 
sonnel and newspapers will be 


In another report, Franklin D. | 
| Schurz of the South Bend Tribune, 
president of the ANPA’s research 
institute, described three other 
machines now being tested in 
newspaper plants. All three may 
be marketed soon. 


® One is an automatic allocating 
machine invented by Teletypsetter 
Corp. This automatically allocates 
tape from any of several teletype- 
setter perforators to any idle line- 


Advertising Age, May 2, 1955 


casting machine. It keeps all line- 
casting machines operating contin- 
uously at their maximum capacity. 
If the linecasting machines are 
not equipped with tape-control 
magazine shift, a signal can be 


perforated in the tape. The atten-. 


dant changes to proper mold and 
magazine when the agate font is in 
one magazine and text in the 
other. 


® The second machine is the 
stacker, by Cutler-Hammer, which 


Decision-makers with 


number one sellers are 


os GO aS a 


left to right: Robert M. Gray—Advertising and Sales Promotion Manager, Esso Standard Oil Co. Rebert T. Howard— Radio Salesman, NBC Spot Sales. 
Robert H. Jones—V’. Pres., Account Executive, Marschalk & Pratt. Vernon G. Carrier—Assistant Advertising and Sales Promotion Manager, 
Esso Standard Oil Co. George E. Pamental—TV Salesman, NBC Spot Sales. Wallace L. Rusher—Section Head, Radio and Television, Esso 
Standard Oil Co. Curt A. Peterson—V. Pres., Radio-TV Director, Marschalk & Pratt. 


| 
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The Modern Business Magazine for Western Farmers | 


Candid Photo by Robert Frank 
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has been made more flexible. Em- 
ploying a punch card system, it 
delivers newspapers in stacks of 
various sizes. The system changes 
the pre-set count at the end of 
each count, or at the end of a pre- 
determined number of counts in a 
run. 


® The third machine, a tandem 
router, by Sta-Hi Corp., permits 
two plates to be routed more easily 
than a single plate with equipment 
now in use. If proper registration 


PS MR! Eee EE TT? 


is obtained in the mat, the routing 
can be done as close to the printing 
surface as the operator wishes, 
without fear of damaging the other 
plate. 


Riggs and Greene Buy KVOR 

John S. Riggs, president of Ra- 
dio Elmira Inc., Elmira, N. Y., and 
F. Robert Greene, a Buffalo ad- 
vertising executive, have pur- 
chased KVOR, Colorado Springs. 
Mr. Riggs and Mr. Greene also 
jointly own WAIR, Winston-Salem. 


Chaspec Enters Toy Field 

The Chaspec Mfg. Co., Green- 
wich, Conn., is moving into the toy 
manufacturing field with a line of 
toys designed by Arnold Arnold 
and to be called by that name. The 
line now consists of five toys and 
eventually is expected to number 
more than 100 products. 


A. W. Cash Names Kirkby 


A. W. Cash Co., Decatur, IIL, 
producer of valves, controllers, 


‘ 


governors and regulators, has ap- 
pointed H. M. Kirkby director of 
marketing, a new position. Mr. 
Kirkby formerly was with Amer- 
ican District Steam Co., Clayton 
Mfg. Co. and Intava Inc. 


Cummings Joins West-Holliday 

John J. Cummings, formerly 
with the Newark News, has joined 
the New York sales staff of West- 
Holliday Co., newspaper represent- 
ative. 
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SPOT SALES 


30 Rockefeller Plaza, New York 20, N. Y. 


Chicago Detroit Cleveland Washington San Francisco Los Angeles 
Charlotte* 


Atlanta®* Dalias* 


*Bomar Lowrance Associates 


products. 


Esso Service Stations. 


These Spot advantages can 


WRGB Schenectady-Albany-Troy 


KSD-TV Sr. Louis 


representing RADIO STATIONS: 
WRC Washington, D.C. 
KGU Honolulu, Hawaii 
KNBC San Francisco 
and the NBC Western Radio Network 


KSD St. Louis 
WAVE Louisville 
WMAQ Chicago 


KONA-TV Honolulu, Hawaii 
WRCA-TV New York WNBQ Chicago 
WRC-TV Washington, D.C. 


Esso and the Marschalk 
& Pratt Division of 
McCann-Erickson are 
Sold On Spot as a basic 


advertising medium! 


Esso—first in sales in the area where its products 
are sold—was a pioneer in Spot broadcasting. This 
is “The Esso Reporter’s” 20th year on the air—a 
testimonial to the value of Spot advertising. Spot 
Radio and TV’s total flexibility allows Esso to: 


Change Copy To Fit Weather! [sso gears sales 
messages to changing local driving conditions. 
They’re on the air with a pitch for Spring change- 
overs the day the first robin hits town, and they 
sell anti-freeze hours before a cold snap comes. 


Pre-select Audience! Esso’s heavy schedule of 
news programs reaches predominantly male audi- 
ences —the people who buy most of the automotive 


Sell To Drivers! Spot Radio does the extra job 
of reaching drivers while they are approaching 


help you sell your 


product, too. Ask your advertising agency or an 
NBC Spot Sales Representative. 


More and more advertisers are Sold on Spot, 
because more of their customers are Sold on 
Spot . . . and some Spots are better than others, 


representing TELEVISION STATIONS: 
WNBK Cleveland «PTV Portland, Ore. 


WAVE-TV Louisville 


MKRCA Los Angeles 


WTAM Cleveland 
WRCA New York 
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Critics Offer 
Antidotes for 
Co-op Ad Abuses 


PHILADELPHIA, April 26—A meth- 
od for eliminating some of the 
abuses of cooperative advertising 
was offered here last week by 
James Rhoades, advertising man- 
ager of Hamilton Mfg. Co., Colum- 
bus, Ind. 

Mr. Rhoades suggested that man- 
ufacturers standardize their retail 
advertising allotments in each 
market. The allotments, he said, 
could be based on a percentage of 
the prevailing national rate. 

Speaking as a member of a five- 
man panel on co-op advertising 
at a meeting of the Philadelphia 
Housewares Club, he also sug- 
gested that manufacturers can get 
more assurance of maximum ben- 
efit from co-op ads by pretesting 
ads before they give them to deal- 
ers. 

Retailers, he said, should hold 
up their end by planning their ad 
programs for continuity. They 
should keep records listing co-op 
ads, the extent of their cost par- 
ticipation and their expected pur- 
chases. 


® Another panelist, J. K. Buck- 
walter, general manager of Woost- 
er Rubber Co., Wooster, O., said 
that his company will try to avoid 
local abuses by doing some of its 
own local advertising. Wooster 
will place some of its ads direct, 
he said. 

Gordon Chelf, advertising direc- 
tor of the Philadelphia Inquirer, 


laid the burden of local advertis- 
_ing at the retailer’s feet. Co-op ad- 


vertising is considered an essential 
part of merchandising, but the 
abuses must be eliminated, he de- 
clared. 

“It is the manufacturer’s job to 
buy a consumer franchise for his 
merchandise, and after that, it’s 
the retailer’s job,” he said. 


Rayco Opens Pilot Store 

| Rayco Mfg. Co., Paterson, N. J., 
has opened up a “pilot” store spe- 
cializing in custom draperies and 
furniture slip-covers at 1737 Hud- 
‘son Blvd., Jersey City. The auto 
‘seat cover company says the new 
venture is unusual in that it will 
offer custom work at ready-made 
prices, a written guarantee and 
free decorator consultation. 
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HE CAN HELP YOU 


If you're looking for 
National Distribution 


Barney Kingston 
Merchandising Director, 


If you’re a manufacturer, distributor or 
advertising agency executive seeking 
quick national distribution via the inde- 
pendent direct selling field this may be 
aan important message you ever 
read. 


You'd be surprised to know how easy it 
is to put your product or service in every 
city, town and hamlet in the U. S. Also 
in many foreign countries. 


The service of our experienced merchan- 
staff is available at no cost. 
They'll analyze your product, see if it 
hes resultful direct selling possibilities. 
“f your product qualifies they'll present 
a 32-year sales-tested pian for speedily 
giving 48-state distribution—oa pian that 
starts over 50 new companies even 
month . . . many of which now do a 
multimillion dollar business. 

Don't lose another day's sales. Write 

Mercha 


to Barney Ki ‘ ndising 
Director. Dept. A-183, Opportunity Mag- 
azine, 850 Dearborn ‘ 
cago 10, Illinois. 
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This Week in Washington... 


Are Power Dams Like Post Offices? 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, April 28—In floor 
debate the other day, Sen. Richard 
L. Neuberger (D., Ore.) was grop- 
ing for a way to needle the Eisen- 
hower administration for allowing 
private investors to develop power 
sites in Hells Canyon, while pro- 
posing to use federal money for 
dams in the unprofitable Upper 
Colorado region. 

“It’s like saying, ‘We will fi- 
nance out of the federal treasury 
the marginal, uneconomic power 
sites where electricity is expensive 
to produce, but we will give away 
to private power companies the 
sites where cheap power can be 
produced,” he argued. 


s Drawing on his background as 
a member of the Senate post of- 
fice committee, he exclaimed: “If 
the policy of this administration 
with respect to power sites was 
adopted with respect to the U. S. 
Post Office system the administra- 
tion would turn over to Sears, Roe- 
buck or Montgomery Ward the few 
profitable post offices such as New 
York, Chicago, Cleveland, San 
Francisco, Los Angeles, Detroit and 
Philadelphia and say to them: You 
operate these. You can make a 
profit out of them. We, the govern- 
ment, will continue to operate the 
small, remote, scattered, isolated 
post offices. You could not make 
money out of them.” 

Apparently his logic failed to 
impress. In the showdown, most 
senators voted with the adminis- 
tration, which feels the develop- 
ment of the West should be fi- 
nanced to the greatest extent pos- 
sible by private investors. In voting 
federal development of the Upper 
Colorado, the Senate recognized 
that private capital can’t be at- 
tracted to this area and that fed- 
eral investment is necessary to 
make sure the developmental work 
gees ahead. 

. * « 


Breather: With a gentle nudge 
from the Hoover Commission, the 
Federal Trade Commission has de- 
cided to cut down on the amount 
of advertising continuity which it 


requires radio and tv stations to. 


submit for its examination. 

A Hoover Commission task force 
questioned whether any purpose 
was served by long-standing FTC 
routine which required stations to 
submit mountains of commercial 
copy. 

Henceforth, the material will be 
collected on a sample basis, reduc- 
ing the amount of paper work by 
about 80%. Moreover, FTC’s past 
experience shows that certain 
kinds of sponsors seldom cause 
difficulty. So it is telling stations 
they need not submit commercials 
for public utilities, financial insti- 
tutions (other than automobile fi- 
nancing), cafes, restaurants, dance 
halls and theaters. 

° . . 

New Service: Post Office De- 
partment’s new certified mail 
service tailored to the convenience 
of mailers, will become available 
around June 1. Designed for those 
who need proof of delivery of let- 


ters which have no intrinsic value, | of Camm, Costigan. He had oper-| 4 
it offers for 15¢ plus postage vir- ated his own agency since 1924. | 15 


tually all of the features of regis- 
tered mail. 


When mailers attach a special 


certified mail sticker to the en-j|subsidiary of 
velope, the carrier will obtain a|Seagram’s Ltd., has revived its 
receipt which is kept on file at the |Old Baker, 


post office of destination for six 
months. Receipts will be returned 
to the sender for an additional fee. 

Since certified mail is limited to 
items with no intrinsic value, the 
Post Office cuts costs by eliminat- 
ing the elaborate way-billing 


which accompanies a registered will handle newspaper advertising , 


letter from the time it is mailed 


|bourbon, which will be advertised 
‘and distributed in Kentucky only 


until it reaches its ultimate des- 
tination. 

Commercial mailers are allowed 
to use meter stamps for certified 
mail, and bulk mailing receipts 
may be obtained from the post of- 
fice. Large users won’t even have 
to come to the post office to mail 
their letters under the new system. 

. « ° 

Air Boom: Civil Aeronautics 
Board watches joyfully as airlines 
continue to mark up new traffic 
records and improved profits. As 
travel booms, operating expense 
per ton-mile has been pulled 
down. 

For 1954, operating costs were 
4714¢ per ton-mile, 5¢ less than in 
1950, and 114¢ less than in the 12 
months that ended June 30, 1954. 
The trend is continuing, with low- 
cost air coach service an increas- 
ingly important factor. 

In 1952 only 20% of traffic was 
air coach. In calendar 1954, 33% 
of the volume was air coach and 
for two trunklines, air coach ac- 
counted for more than 50% of the 
business. 

. e * 

Why wait? National Smal! Busi- 

ness Men’s Assn. has allied itself 
with the pro-toll tv forces. In a 
letter to the Federal Communica- 
tions Commission, DeWitt Emery, 
president, calls pay tv “another 
dynamic example of American 
technological ingenuity applied to 
the solution of a very real need in 
our progressing way of life.” 
Mr. Emery told the FCC, “I saw 
it myself (during Zenith’s Chicago 
test) and there is no question but 
what the gadgets worked.. . But 
now, three years later, I see the 
movie people are still out bawling 
against the idea... 


s “If the individual small business 
owners of individual theaters 
(more likely big chain theater 
owners) are against the new com- 
petition of a home tv box office, 
let them say so. But let me make 
it clear, the National Small Busi- 
ness Men’s Assn. is not opposed to 
this idea—or to any other idea 
for developing the advancing tech- 
nology of our economy. And we 
are certainly in favor of giving a 
quick and thorough trial in the 
market place to every new techni- 
cal device that shows any chance 
of adding to the public usefulness 
of so vital a force as television.” 
| He said the public wants the 
|programs that will become pos- 
\sible with toll tv, and that the 
|promoters plan to risk their own 
imoney. “If this is the case,” said 
Mr. Emery, “and that seems to be 
the substance of it—then let me 
ask you a question, Mr. Chairman: 
‘What is FCC waiting for?’” 


Rieselbach Agency Merges 
with Camm, Costigan 

Allen Rieselbach Advertising 
Agency, Milwaukee, has been con- 
solidated with Camm, Costigan, 


LaCerda 


Uliman 


Staudt 


INDUSTRIAL AWARDS—George L. Staudt, chairman of the National 
Industrial Advertisers Assn., spoke at the luncheon meeting in Phil- 
adelphia of Eastern Industrial Advertisers and the Poor Richard 
Club, at which the 1954 Associated Business Publications awards 
were presented. Also shown are John LaCerda, of the John LaCerda 
Agency, president of the Poor Richard Club, and Roland G. E. Ull- 
man, Roland G. E. Ullman Organization, president of EIA. 
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Advertising Age, May 2, 1955 


ABC Will Air 
Bishop Sheen 


New York, April 28—Bishop 
Fulton J. Sheen ends his four- 
year relationship with the DuMont 
Television Network this fall, when 
“Life Is Worth Living” will switch 
to the American Broadcasting Co., 
where it will be heard on both ra- 
dio and television. / 

At this writing, Admiral Corp., 
the program’s sponsor for the last 
three years, had not yet decided 
whether or not it will continue 
with the telecast. 

Robert E. Kintner, ABC presi- 
dent, said the half-hour program 
probably would take to the air the 
first or second week in October 
/and is tentatively set for the 8-8:30 
p.m. time slot, following the “Lone 
Ranger” and preceding “Treasury 
Men in Action.” 

ABC will offer the program to 
117 tv stations. The network has 
not decided whether or not the ra- 
dio broadcast will be simultaneous 
or delayed. Probably this will de- 
pend on the sponsor’s wishes. 


National Nielsen Ranking of Radio Shows 
Two Weeks Ending March 26, 1955 


All figures copyright by A. C. Nielsen Co. 


Rank Program 


EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) 


|There will be 39 broadcasts, 26 
live and 13 filmed repeats. 


® Bishop Sheen commented: “If 
/our program has been popular 
enough to merit being carried on 


Homes* ‘the American Broadcasting Co., 
(000) it is due less to our talents than 
(1,238) |to a desire of the American people 


U. S. radio homes. 


Pulse Network TV Ratings 
March 1-7, 1955 


EVENING, ONCE-A-WEEK 


/Milwaukee agency. The ‘merged 
‘agencies have retained the name) 
of Camm, Costigan. 

Allen Rieselbach, formerly pres-— 
ident and secretary of the Riesel-— 
bach agency, becomes an account 
executive and advertising counsel | 


| | 


‘Frankfort Revives Old Baker 


Frankfort Distillers Corp., a| 
Distillers Corp.- 


a Kentucky bonded 


‘through Maloney, Davidson Co., 
Louisville. Frankfort, AA was told, 
has no intention of marketing the 
brand outside of Kentucky. Far- 


son, Huff & Northlich, Louisville, 


for the brand in Kentucky. 


* Percentage of homes reached (‘Nielsen-Rating”) may be determined by comparing 
the total number of homes reached with 45,859,000, the 1955 Nielsen estimate of total | the commercials and give serious 


1 Lux Radio Theater (Lever Bros., NBC) ..........cccccccccccseeeeeeeeeee ; : : _— 
2 People Are Funny (Toni, NBC) 2.995 |te oe A > len wae. ee 
3 Jack Benny (Lucky Strike, CBS) 2,889 | "What ei: inn 
4 Amos ‘n’ Andy (Studebaker-Packard, CBS) .............ccscessss0+ 2,752 | aghle E. 8 0 ownage Alone 
5 Amos ‘n’ Andy (CBS-Columbia, CBS) 2,706 | Program will be devoted entirely, 
6 Dragnet (Chesterfield, NBC) 2,522 | as in the past, to the people of the 
7 You Bet Your Life (DeSoto-Plymouth, NBC) 2,431; world Who cannot help them- 
8 People Are Funny (Mars, NBC) 2,155 | selves.” 
9 FBI in Peace and War (Wrigley, CBS) 2064, ABC has been flirting with 
10 Our Miss Brooks (American Home Products, CBS) 1,972 “Life Is Worth Living” for some 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (917) |time. When the show’s three-year 
: News of the World (Miles Reds TEA cuhetahiniecentindiaapineiieancdiniipbiwepions 1880 | contract with DuMont came up for 
; Ye Man i: SOD. CRIN SI a casensiiiatioaseonios 1,789 renewal, ABC made a firm offer to 
reat Gildersleeve (Several sponsors, NBC) .............c000000000 1,559 the Society for the Propagation of 
1 Helen Trent (American Home Products, CBS) ..........c.ccccccccccceessseeeeeeee 2,476 | .. bst ial i ” the 
2 Helen Trent (Participating, CBS) ....scccseccsssscssssssessceeeeeverorerrcereeeeeee, 2499 | Substantial mcrease” over the 
3 Our Gal, Sunday (Participating, CBS) ..........ccccccccescesseseeseesecereneenes 2,247 | money received by the society 
4 Ma Perkins (Procter & Gamble, CBS) .....ccccccccsscsssssssssesssssssesssvessssssece 2,247 | from DuMont, it was said. 
5 Arthur Godfrey (Kellogg, CBS) ..............ccccccecsssesessseseneseensnseseees 2,247; The society decided to accept for 
r) Arthur Godfrey (Campana, CBS) oo........cccccccccsescssessessessessenseseeeneeeenes 2,201 | the financial reason, in addition to 
4 Our _ Sunday (American Home Products, CBS) ...............ccccsesseeses 2,201 | the added television and radio cov- 
Pe Forty Gwar Dees Bee mebbantnchceeerticsesicocssnstssccccceests 2,201 i j 
9 Guiding Light (Procter & Gamble, CBS) ..................................... ee a a Coe eee 
10 Young Dr. Malone (Procter & Gamble, CBS) ..........cccccccccsccssseceessceeee 2,155 | » Earlier this week. in his final 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (504) telecast of the season Bisho 
1 Adventures of Rin Tin Tin (National Biscuit Co., MBS) ..........-.000... 1,146 Sheen ee} reference to tio prio 
2 Galen Drake (General Foods, CBS)  .............. al 1,055 sor, commenting that he had en- 
3 Sunday Gatherin’ (General Foods, CBS) .. 963 ‘9 cal ree a enggien Marge Baral 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (871) r “ ah poituaiod te predeets. 1 
1 Gunsmoke (Chesterfield, CBS) ........ccccccccccceceeee 2,064 | °. eye 
2 Robert @. Lewis (Helene Curtis, CBS) oo.ccscccccssssssosscsesseceeeccsees 1,513 | listeners found pleasure in his 
3 Tt. ) | ee 1,283 | broadcasts, he said, it would only 


|be proper to pay equal attention to 


|consideration to Admiral products. 


Alfred Siesel Named Partner 
in Harold J. Siesel Co. 

Alfred J. Sie- 
sel has become a 


partner in Har- 
oe ge Reo pee old J. Siesel Co., 
ackie son ’ scate, Fi . = 
2 Producer’s Showcase (RCA, Ford, NBC) .........ccccssesesesseseseerneseereeserererves . ged lo 
3 Toast of the Town (Lincoln-Mercury, CBS) ...........c0cs00s0 4 day me 8 
4 RMI? GRRCD GD Ci, Fie cctectcetecccccssccrencceccncccectccnvcctecsonintnstseendanes ; the . home fur- 
5 Groucho Marx (DeSoto-Plymouth, NBC) .........ccccsescsssssessseeseeeees . nishings field. 
6 George Gobel (Armour, Pet Milk, NBC) ..........:cccccccccssserseeseeeeeenseesseneneee é Mr. Siesel, who 
7 Bob Hope (General Foods, NBC) .............:-:::-sssesesesseseserevepeesseseeseserescecees . has been with 
8 Disneyland (American Motors, American Dairy, Derby Foods, ABC) .... ‘ the agency since 
9 — pare Theater a Tobacco, Johnson’s Wax, NBC).. . 1949, will also 
10 ee Sr Te Mme COR ie GO cccskl iiisiednsiestntisemsesnceictninnssttvsiecseoes 30.9 ; 
ih Jack Benny (Lucky SAR, GTITD crsccencccascodacosscsnsinnsensonsonnsoncconensesoscesesees 30.8 oo ot ae ya vam 
12 GS. Re OO EE. 29.6\ Daniel Si l , 
13 Our Miss Brooks (General Foods, CBS) ..........ccscsesessessssesserevscesenseneeee’ 28.7 ree whe Rae cc oom 
| SS i 28.6 cently from service in Korea, has 
What’s My Line (Stopette, Remington Rand, CBS) 27.9|JOlmed the agency as an assistant 
i've Got A Secret (Cavalier, CBS) . 27.7 | account executive. 
17 Lux Theater (NBC) ...... 27.7; Both are sons of Harold J. Sie- 
18 i  ccenasnsoutucionsanen 27.6|sel, who died recently. 
19 1 Love Lucy (Philip Morris, P&G, CBS) .... 27.4 
20 Your Hit Parade (Lucky Stho, Govtan, NBC) ....sssssscsrssesrsnsesssenesennnesecees 27.4| Mcllhenny Starts Drive 
1 Howdy Doody (Several sponsors, NBC) ............ 16.1 McIihenny Co., Avery Island, 
2 News Caravan (Plymouth, Camel, NBC) ...........: 16.1|La., has launched an enlarged 
3 Dinah Shore (Chevrolet, NBC) 15.7;}campaign for its Tabasco liquid 
4 Eddie Fisher (Coca-Cola, NBC) 15.3| pepper seasoning. Two-color ads 
4 143| are scheduled for Family Circle, 
: 143) Parade and This Week Magazine. 
13.7 : 
A 129 TV spots in three markets and 
> 129 |Tadio spots in 18 markets are also 
0 12.|Scheduled. Scheideler, Beck & 
1 12.81 Werner, New York, is handling. 
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Audit Bureau of 
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| 954 Gain or Loss from Comparable 12-Month 1953 
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“HOUSTON CHRONICLE 


This Week and American Weekly, not incl 
Weekly started with the Chronicle in Se 
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Protectionisis Fear 


Foreign Policy 


Measures May Wreck Home Business 


(Continued from Page 3) 
at 124%%. 

“From the prewar average of 
337,000 cases a year, they have) 
increased their shipments to the 
U. S. to 1,500,000 cases and are 
underselling American produced 
tuna by 10¢ to 12¢ a can.” 


® Since the end of the war, the 
tuna industry testified, “We have 
been plagued by a series of trade 
agreement negotiations, commenc- 
ing with the Geneva negotiations 
in early 1947 and continuing up to 
this very moment. 

“We have not been able to es- 
cape participation in a single trade 
agreement negotiation from 1947 
‘to the present. In every one, tuna, 
bonito or sardines have figured. 
And we have been required to ap- 
pear, file statements and go 
through all the red tape usual in 
such proceedings before a govern- 
mental agency.” 

In an effort to prevent the U. S. 
from entering into trade agree- 
ments which might injure domestic 
industries, two special procedures 
have been developed. By law, the 
Tariff Commission is supposed to 
conduct “peril point” hearings be- 
fore treaty negotiations get under 
way. 


= After full public hearings, the 
commission specifies the minimum 
duty that can be established for a 
particular commodity without in- 
juring the domestic industry. If 
the President makes a concession 
below this level, he is required to 
submit an explanation {p Congress. 

In addition to the “peril point” 
procedure, the committee on reci- 
procity information, an _ inter- 
agency executive group which 
drafts the list of commodities 
which will be submitted in a 
treaty negotiation, holds public 
hearings where businesses can pre- 
sent their views. 

Before the current negotiations 
with Japan, more than 100 persons 
appeared before this group in a 
two-week hearing, and more than 
200 submitted views in writing. 

Because the executive branch, 
which negotiates the trade agree- 
ments, is heavily concerned with 
the complex problems of interna- 
tional relations, the list of com- 
modities involved in a treaty nego- 
tiation often surprises the indus- 
tries which take the trouble to ap- 
pear at these hearings. 

a 
= Some time ago, Rep. Jenkins 
points out, three of the six mem- 
bers of the Tariff Commission is- 
sued a report holding that the 
blown glass tableware industry 
was being seriously injured by 
imports. 

In view of their findings, he 
told Commerce Secretary Sinclair 
Weeks, he was astounded to find 
this type of glassware on the list 
of products which are up for nego- 
tiation in the current multilateral 
discussions, which are expected to 
lead to a new trade treaty with 
Japan. 

In the forthcoming Senate de- 
bate the most decisive votes are 
likely to be cast on proposals to 
tighten the “escape clause” pro- 
cedure. 

Like the “peril point,” the “es- 
cape clause” is a safety valve to 
protect domestic industry from 


Of 56 escape clause applications 
since 1948, however, only 12 have 
been approved by the Tariff Com- 
mission. 

And for these 12, the Tariff 
Commission was only the first 
hurdle. To head off any adjust- 
ment which might have a serious 
impact on foreign relations, the 
White House has insisted on a right 
to review Tariff Commission find- 
ings before they become effective. 

Of the 12 escape clause applica- 
tions which cleared the Tariff 
Commission, only five survived 
the review of Presidents Truman 
and Eisenhower. 

Currently, the President is con- 
sidering a Tariff Commission find- 
ing which recommends relief for 
the bicycle manufacturing indus- 
try (AA, April 4). Sales of for- 
eign bikes increased from 66,000 
in 1950 to nearly 1,000,000 last 
year. Sales of domestic bikes, 
which had been running nearly 
2,000,000 annually, dropped 25% 
in 1954 alone. 

Will the President agree to the 
recommendation? Or will he insist 
that the domestic bicycle industry 
struggle for survival against a 
mounting tide of imports? 


= His decision will be based on 
opinions which will be submitted 
by various interested government 
agencies—pro and con. Some will 
say foreign bikes caught on be- 
cause American children like the 
European-style lightweight bike, 
with its three-speed shift. These 
advisors will contend that the do- 
mestic industry ought to develop 
new competitive models. 

Others, like Commerce Depart- 
ment’s business and defense serv- 
ices administration, feel the foreign 
bikes sell because American par- 
ents like the European-style prices, 
which run as much as $20 below 
comparable domestic models. 

In the famous watch case, the 
Defense Department initially sub- 
mitted a report which said, in ef- 
fect, that it did not consider the 
domestic watch industry essential 
for defense. 

Later, however, Defense joined 
other agencies in a unanimous 
finding that the watch industry 
has sufficient defense importance 
to require tariff protection. 


sArthur Sinkler, president of 
Hamilton Watch Co., thinks the 
escape clause system would be im- 
proved if Congress fixed new cri- 
teria to indicate when a defense 
industry is entitled to help. He 
says. present procedures put too 
much emphasis on “serious injury” 
and not enough on “threatened in- 
jury.” 

O. R. Strackbein, chairman of 
the Nationwide Committee of In- 
dustry, Agriculture and Labor on 
Import-Export Policy—one of the 
leading protectionist organizations 
—feels relief must be made avail- 
able on a product basis instead of 


same report. 


the present time. 

Among the senators who are out 
to tighten the escape clause is Sen. 
Arthur Watkins (R., Utah). He has 
a whole new set of criteria to 
guide the Tariff Commission in 
escape clause proceedings. Among 
them: (1) a decline in prices or 
sales, (2) rising inventory, (3) de- 
cline in profits, (4) decline in 
flow of investment into plant ex- 
pansion, (5) decline in propor- 
tionate share of the domestic mar- 
ket and (6) inability to meet pro- 
motion, advertising and customer 
services provided for an imported 
item—to the extent that the in- 
ability results from lower landed 
cost of the imported item. 


= To make sure that escape clause 
decisions stick, Sen. Watkins will 
be among those attempting to 
eliminate the Presidential veto 
power. This move would make 
Tariff Commission findings final— 
subject only to direct intervention 
by resolution of Congress. 

He argues his case by citing the 
experience of the Screen Silk Scarf 
Industry. It waited nearly a year 
until the Tariff Commission, on 
April 13, 1953, approved its appli- 
cation for tariff relief. Fourteen 
months later—in June, 1954—the 
recommendation was shuttled back 
to the Tariff Commission by the 
President for further study. It was 
reaffirmed in August, but in De- 
cember, 1954, President Eisen- 
hower held that he could find no 
basis of injury. 

“By the time the President ren- 
dered his final decision,” Sen. Wat- 
kins says, “there was no screen- 
printed-silk-scarf industry in the 
U. S. During the two years and 
four months that elapsed between 
the date of the original applica- 
tion and the date of the Tariff 


printed-silk scarfs went out of 
business. 


= “The other two domestic pro- 


on an industry basis, as it is at 


ducers closed down in the months 


Tas_e I.—United States canned tuna apparent consumption in relation to canned 


tuna imports, 1944-54 


injury. This provision, however, 


does not come into the picture un- | 


til a concession has already been 
made and an injury incurred. 

Under the “escape clause” sys- 
tem, developed by Congress in 
1948, the Tariff Commission is 
supposed to recommend higher 
duties if a domestic industry can 
show that it is seriously injured 
by foreign competition. 


[Thousands of pounds} his environment. 
a meen 1 ends | cot. s “For the European competitor of 
Year United States can ports to Ports to j 
conbparent | production | imports | apparent | United States the American manufacturer starts 
P consumption | production with close to three strikes against 
; ni him. In many European indus- 
Reise) me) ae ie ‘3 a9 tries cheap labor is not cheap at 
Gpededaas-Cisagtatneshabeels 4, 95 . fe . 5.3 * 
NIE FAP ec SC: 114,6%4 108, 506 6, 148 5.4 6.7 all, once: the manufacturer cal 
ig Wsbqeteeie~ conser 140, 459 132, 157 8, 302 5.9 63 (culates his costs on a unit basis. 
sid scckunsoitsidvalin shabu 143, 229 138, 645 oon 3.2 3.3 “y indust the E 
rea 210, 253 17%, 42 - 17.8 1.2 n every industry the European 
_ eaceoremenesanneens MERE OC] me IT 2A, 321 11.8 13.3 |Pays two or three times more for 
i ag a a 229, 071 185, 47 * . 18.7 j ; ; ; 11) ~ 
1954 (6 months).................- 121, 689 103, 966 17, 723 14.6 17.0 his capital than his American com 


Source: U. 8. Department of Commerce and Fish and Wildlife Service. 


OLD STORY RENEWED—Imports of canned tuna, amounting during the 


| first six months of 1954 to 17% of the domestic production, are 
again a major source of alarm to West Coast canneries, 


Watches—United States production and imports for conaumption, 5-ycar aver- 
ages 1926-50, annual 1946-53 and January—September 1954 
{In thousands of units} 
United States production eeg ~*~ 1 Baal 
Period or year Pin-lever Contain Cental 
Jeweled ing 2 or x no 
— Total | “Shore | jewels or | Total 
Pocket Wrist Total jewels 1 jewel 
Average: : 
1926-30............ 1,836 7,634 1.020 8, 654 10, 490 2, 780 1, 157 3, 937 
$031-35............ 781 4, 206 2,201 6, 407 7, 188 73 4l 771 
 _ Se aieaen 1, 678 7, 025 2, 588 9, 613 11, 291 2, 639 199 2, 838 
1061-45............ 1, 602 2, 318 1,051 3, 369 4,971 6, 445 335 6, 780 
P a ES 2, 475 4, 639 3, 157 7, 796 10, 271 7,399 865 8, 264 
nnual: 
tthesécecan. 1,7. 2, 931 2, 000 4, 931 6, 651 8, 389 418 8, 807 
EM tins once a. 2, 364 4, 873 4, 321 9, 194 11, 558 6, 957 300 7, 257 
+ aaais 3, 018 6,779 4, 523 11, 302 14, 320 7, 431 1,115 8, 546 
Ub, Riliar tiara 2, 793 4, 107 2, 182 6, 289 9, 082 6, 539 1,160 | 7,699 
480 4, 504 2, 761 7, 265 9, 745 7, 675 1, 333 9, OOR 
SSS 3, 162 5, 084 3, 242 8, 326 11, 488 8, 828 | 2, 248 11,076 
1952 ?___ 2, 433 3, 295 2. 758 | 6,053 8, 486 8, 737 2,270 | 11,007 
= Pas 2, 365 2,710 3, 321 6,031 8, 396 10,020 2, 262 12, 282 
19542 3_. 41,700 51,960 51,885 3, 845 ¢ 5, 542 1, 264 6, 806 
! Excludes movements that enter commercial channels as small clocks. 
2 Import data are preliminary. 
3 Except for the production of jeweled-lever movements, data are for January-September. 
‘ Partly estimated. 
presents sales. 
* Not available. 
Source: United States production (except for 1954 which was partly estimated) data are from tables 6 


and 8 of U. 8. Tariff Commission's report on watches, movements, and parts to the President on escape- 
clause investigation No. 26, May 1954; data on United States imports for consumption are from table 3 of the 


THE WATCH STORY—This table on watch production and imports gives 
a quick picture of the economics involved in this business. 


re — Pyro match our price here, there are a 
FOCOUNRSRER ON, 7 e dozen which run the other way. 
domestic producers of screen- 


between the date of the commis- 
sion’s second recommendation and 
the President’s denial of relief. His 
report that he could find no basis 
of injury to a domestic industry 
was accurate,” says Sen. Watkins. 
“At the time of his report, there 
was no domestic silk-scarf indus- 
try.” 

Richard A. Tilson, attorney for 
the Clothespin Manufacturers of 
America, told how the Presidential 
veto kept his industry from getting 
relief. After nine months of inves- 
tigation, its application was ap- 
proved by the Tariff Commission. 
In vetoing the recommendation, 
President Eisenhower said he was 
convinced part of the industry’s 
difficulty comes from the fact that 
housewives are using clothes dry- 
ers instead of clotheslines and 
clothespins. 

“Thus the findings of the com- 
mission, based on a 9-month inves- 
tigation and public hearing of all 
the interested parties, were made a 
virtual nullity and were sup- 
planted with a series of ‘findings’ 
made by the President’s staff af- 
ter a star chamber investigation of 
its own,” Mr. Tilson complained. 


= As Congress investigates these 
problems, it gets a considerably 
different picture from the groups 
which support the trade treaty 
program. 

Through the eyes of the “in- 
jured” domestic industry, the tariff 
agreements open the door to a 
flood of unfair foreign competi- 
tion, produced in countries where 
labor costs are only a fraction of 
the rates which are standard in 
America. 

Through the eyes of Charles P. 
Taft, chairman of the Committee 
for a National Trade Policy: “For 
every European industry that can 


Scores of American industries, 
big and little, have been able to 
‘outsell Europeans in their own 
home markets and in third coun- 
try markets.” 

He says the instances in which 
the European competes success- 
fully in the U. S. market “repre- 
sents a real triumph of man over 


petitor. In every industry his 
power costs are higher; in most 
industries his raw materials costs 
are higher, too. 

“Almost universally, he does 


Advertising Age, May 2, 1955 


‘cannot begin to equal the econo- 


mies of his American competitor. 
“And finally, he often operates 
in an environment saddled with 
the restrictions of cartels, where 
the incentive to cut costs is weak 
and diffused.” 

Mr. Taft scoffs at many of the 
requests for “relief.” “I know Mr. 
Tom Heisse of the Heisse Glass Co., 
in Newark, and the gentleman who 
runs the Cambridge Glass Co., in 
Cambridge, which, unfortunately, 
has had to close,” he told the ways 
and means committee. 


= “They put out beautiful stuff, 
but they are competing with Steu- 
ben, and the competition is on the 
basis of prestige and taste, not 


price. 


“Are we going to embargo pres- 
tige and taste and art that belong 
to foreigners? 

“Nobody can deny that the hat 
industry has-been plagued by the 
insistence of American men and 
women on going bareheaded. Do 
we therefore put an excise tax on 
bare heads?” 

Even the Japanese competition 
—which is admittedly fierce, and 
only beginning to develop—is not 
a matter of great coneern to Mr. 
Taft. 

“TI do not think that our knit 
glove industry or our handkerchief 
lines will disappear in the face oi 
Japanese competition,” he said. 
“But even if they did disappear, 
the plain fact is that it would be 
far better to lose them than to lose 
Japan.” 

The problem of Japan is the 
great unknown, as Congress nears 
a decision on the trade program. 
As U. S. military forces pull out 
of Japan, the gap between exports 
to Japan and purchases from Ja- 
pan becomes a matter of immedi- 
ate concern. Exports to Japan were 
$750 million in 1954; purchases 
from Japan $250 million. 


s Reinvigorated Japanese indus- 
try bids effectively on a price basis 
for customers whom U. S. industry 
had to itself during World War II 
and the _ reconstruction period. 
Over a third of the sewing ma- 
chines sold here in 1954 came from 
Japan. About 70% of the sales of 
china dinnerware went to Japan. 
Japanese tuna, 10 to 12¢ cheap- 
er than the competing U. S. prod- 
uct, is taking 17% of the tuna 
market. The politically potent tex- 
tile industry is eyeing Japan’s 
ultra-modern factories, which de- 
liver fine combed ginghams in 
New York 5%¢ cheaper than New 
Bedford mills. ’ 

In the current multilateral nego- 
tiations, the U. S. hopes to develop 
markets for Japan primarily out- 
side the U. S. 

“There is not much in the way 
of Japanese manufactured goods 
that we really want in this coun- 
try,” Secretary of State John Fos- 
ter Dulles says. “There are plenty 
of places in the world which are 
in very great need of the kind of 
goods that Japan can manufac- 
ture and produce. 


a “Japan does need many of our 
commodities that we export, such 
as cotton and wheat. The art is to 
try to find a way whereby Japan 
can take from.us what she needs, 
whereby other countries can take 
from Japan what they need, and 
they in turn, perhaps, give us what 
we need.” 

From the standpoint of the exec- 
utive department, triangular mul- 
tilateral arrangements of this kind 
involve complex and delicate ne- 
gotiations. The agreements are not 
likely to last if they can be upset 
easily by a Tariff Commission 
which operates without any re- 
straint from thosé who ‘are “fh- 
volved in foreign relations. 

(A third and final article in this 
series will discuss the question: 
What is being done about the bar- 
riers which other nations raise 


business on a scale so small he 


against U.S. goods?) 
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Says 
JEROME B. GRAY 


Senior Partner 


Gray & Rogers 


“Advertising Age is a weekly tonic for an 
agency’s staff from top to bottom. As a charter 
subscriber, I say with all sincerity that I have yet 
to read an issue which hasn’t been stimulating 
or important to me in one way or another. 
Since each of my ten partners would as sincerely 
provide a similar endorsement, it must follow that 
Advertising Age is stimulating and important 


to the agency as a whole.” 
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, 200 EAST ILLINOIS STREET 
a CHICAGO 11, ILLINOIS 


JEROME B. GRAY 


At the age of ten, redheaded Jerry Gray sold his first piece 
of copy for one dollar. A number of years later, as head 

of his own agency, he was listed as one of the top ten 
copywriters in the country. But the road to success was 

no sleigh ride. In his early teens he ventured into newspaper 
publishing—a weekly which he wrote, set, printed and 
delivered personally for 18 months. His college plans 

were interrupted by World War I, in which he delivered 

the good news to the Kaiser as a sergeant major 

in America’s first Army bombing squadron. 


Married at 19, and a graduate non cum laude of advertising ' 
from the International Correspondence Schools, he found 

postwar job hunting so tough that he offered to work 

for an agency for nothing—just for the experience. 
They turned him down. The way he landed his first job 

was classic of the shrewd unconventionality for which 

he has become noted. He (and 249 others) answered an ad 

for a copywriter. Questioned about experience, he casually 

mentioned writing a sales letter that drew 100% response. 

In amazement, the ad manager asked to see a copy. 

“You're holding it in your hand,” said Jerry, and got the job. 


By 1927 Jerry Gray felt he had enough borrowed money 
and experience to start his own copywriting office. 

When the Autocar Company handed over their entire 
advertising account, Jerry’s “copywriting organization” 
became a full-fledged advertising agency. After more 
than a quarter of a century, Autocar is still at home 

with Gray & Rogers, and Gray & Rogers, with Mr. Gray 
the senior of eleven partners, is one of Philadelphia’s | 
leading agencies. hy 


Although Mr. Gray claims to be only a “week end hacker,” 
his golf handicap of eight on the famous East Course at 
Merion belies his modesty. His daughter Alice shares 

her dad’s hobby, and has played in the Women’s 

National Open and National Amateur tournaments. 

Mr. Gray is also a member of Philadelphia’s Racquet Club, 
Midday Club, Poor Richard Club, Fourth Street Club, 

Art Directors’ Club, and of New York’s Canadian Club. 
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We wish 
Mrs. Molotov 


could see this... 


In our laboratory on 56th Street there’s an atomic device which we invite the Russians to inspect. 


True, it will measure H-bomb fall-out. But its purpose is less military, and more revolutionary. 


We wish Mrs. Molotov, and all the women of Russia, could see it. 


She and they would be astonished, we feel sure, to learn that this complex nuclear measuring 
instrument has no more sinister aim than to help our editors in their continuing investigation 
of soap and other cleaning agents. By use of radio-active isotopes in specially prepared cloth 
we are better able to report on which laundry products, including appliances, work better than 


others—and why. 


This seems like a lot of fuss to go through just to make sure the wash is clean, doesn’t it? 
Not-so-confidentially, it is! But that is the kind of thoroughness our editors demand. It results 
in our readership, month after month, by 10,650,000 women who know that every word 
Good Housekeeping prints, either in our editorial or advertising pages, is the truth. It is part 
of the reason why 31,000,000 women, who can’t tell a geiger Mueller counter from a carburetor, 


depend on our Guaranty Seal. 


If you would like to latch on to this atomic sales power we invite you, along with the 


Russian Embassy, to call us up, today. 


Shae Good Housekeeping 


(Ne wf 
a pes 40 povennt st “ 


P. S. Advertisers have invested more money in April Good Housekeeping 


than in any other April in our 70-year history; the second largest issue ever! 
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Weiss Discount Series: No. 3 
C. M. Studies a Steamship Ad 
Daytime TV Remains a Problem 


Consumer Ads Should Aid Clerks: Woolf 


Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 


THE NATIONAL NEWSPAPER OF MARKETIN 


Manufacturers Doing Very Little—Effectively— 


By E. B. Weiss 
Merchandising Consultant 


When one begins to discuss what man- 
ufacturers are doing, as a direct conse- 
quence of the off-list revolution, it is al- 
most natural to take it for granted that 
the discussion will center around positive 
punitive action by manufacturers to slay 
the discount “dragon.” 

I have no intention of discussing the 
manufacturer’s role in an era of off-list 
retailing from that angle exclusively. To 
do so would be to enter a world of total 
unreality. The bald facts are these: 


e 1—For the last 50 years, not merely the 
last few, manufacturers have had con- 
stantly to make marketing decisions as a 
direct consequence of off-list retailing 
and off-list wholesaling. Manufacturers 
had to make these decisions when the 
mail order houses became a marketing 
factor. Ditto when the chains in various 
fields became marketing factors. Ditto 
when the food super came along. And the 
decisions made have been as varied as 
the number of manufacturers involved. 
That variation in policy and practice will 
happen again; indeed, it is happening 
right now. Few manufacturers risked 
their future in the last half century by 
battling discounters; few are doing so to- 
day. 


e 2—If any substantial number of man- 
ufacturers in any one industry tend to 
follow a uniform policy, that very una- 
nimity of procedure promptly creates an 
opportunity in a contrary procedure for 
an alert manufacturer. I think recently 
this has been given the rather fancy de- 
scription of “countervailing power.” If 
all manufacturers, for example, or even 
the large majority in a single industry, 
were to keep their lines out of off-list 
outlets of all types including buying clubs 
(which, in most fields, would be quite a 
feat!) then—because we function in a 
competitive society—a newcomer would 
spot opportunity in the market vacuum 
thus left by the established companies and 
would rush to fill that vacuum. As a matter 
of fact, more than likely one of the man- 
ufacturers committed to the policy of “no 
off-list outlets” might arrange, in forms 
innumerable, to make his merchandise 
available (perhaps under another label) 
to the discounter. Marketing—like nature 
—abhors a vacuum. 


e 3—In many, if not most fields, it is al- 
most impossible—and in some fields en- 
tirely impossible—to differentiate between 
the off-list retailer and the so-called “le- 
gitimate” retailer. If the department store, 
for instance, isn’t an off-list retailer then 
that term “off-list” must be peculiarly in- 
terpreted. Wherever trade-ins are in- 
yolved, an off-list operation exists. 
Wherever “legitimate” merchants account 
for a substantial part of their volume 
through old models, seconds, close-outs, 
etc., an off-list operation exists. As I have 
mentioned several times in this series, 
only the naive could believe that retailing 


to Counter Discount Selling 


This is the third of a series of four articles by E. B. Weiss, noted marketing 
consultant, re-evaluating the “off-list revolution” in the light of developments 
since his analytical series in these pages last summer. In this arti- 
cle he discusses what manufacturers are doing, or trying to do, to overcome 
problems posed by discount house operations. In the final article, next week, 
Mr. Weiss will review the near-term marketing future, with a special look at 
fair trade. Previous articles reported new developments among discounters 
themselves, and among “traditional” retailers. 

Reprints of this definitive series will be available as soon as the four articles 
have appeared. Orders should be sent now to Library, Advertising Age, 200 E. 
Illinois St., Chicago 11, Ill. The price is $1 for single copies, 80 cents each for 5 
to 49 copies, and less for larger quantities. Reprints of the series which ap- 
peared in August and September, 1954, are no longer available. 


in this country today is on a one-price 
basis in all, or perhaps even in the major- 
ity of “legitimate” outlets. 

Simultaneously, some of the discount 
houses, themselves, are taking on the 
trappings of the “traditional” retailing 
operation. The policies of the famous 
Polk discount stores in Chicago, for ex- 
ample, are on a higher level than the 
policies of thousands upon thousands of 
“legitimate” or “traditional” retailers. A 
manufacturer would indeed have to be a 
Solomon to decide—in many fields—be- 
tween the “legitimate” and the “illegiti- 
mate,” if he were so inclined. Many are 
not so inclined—and their total is being 
increased daily. 


@ 4—The off-list operation performs a 
legitimate function for many manufac- 
turers; for many wholesalers—and for 
millions of consumers. It has been with 
us for years in various forms. It will re- 
main with us for years. It has merely 
become larger and has assumed new 
forms. It will become still larger; and 
will assume still newer forms. 

And this is rather fortunate for our 
total economy—not to mention fortunate 
for some industries and for some manu- 
facturers. If the discount operation, in 
all of its manifestations (including the 
so-called “legitimate” and the so-called 
“illegitimate”) were wiped out overnight, 
our economy would blame near grind to 
a standstill. And if only the postwar 
forms of off-list operations were elimi- 
nated over-night, the resulting shock to 
our total economy would be severe and, 
to some industries, darn near fatal. 


® What I am contending, therefore, is 
that, when we discuss what manufacturers 
are doing because of the off-list situation, 
we must contemplate the more recent 
developments realistically. It must not be 
expected, in other words, that the dis- 
cussion should revolve exclusively around 
steps taken to eliminate discounting. That 
would be as futile an effort as trying to 
sweep back the incoming tide with one of 
the new plastic brooms! 

And there is one more point I should 


like to make in this regard as a clincher: 
There is no question in my mind that the 
discount operation in the appliance field 
—and I am talking now only about the 
new types of off-list procedures—have 
put more appliances into more homes than 
would have happened if these new mar- 
keting techniques had not been developed. 
The modern discounter has broadened 
markets—as his counterpart always has 
done—and with our vastly increased na- 
tional plant, plus the enormous increases 
in production to come from automation 
techniques, it is fortunate that the dis- 
counter has introduced millions to mer- 
chandise that otherwise they would never 
have bought. 


= Now—let’s discuss late policy changes 
by manufacturers. And let’s start off with 
some of the policies that directly en- 
courage off-list marketing to see whether 
any important changes have occurred 
here: 


® 1—Special prices on carload orders. 

One of the direct results of carload 
prices in some classifications is trans- 
shipping. So far as I can determine, the 
trend—as competition for volume has 
become more severe—has been to make 
carload prices increasingly attractive. 
The multi-car price, for example, is no 
longer a rarity. Quantity-order pricing 
schedules are more of an encouragement 
to discounting today than ever before. 


® 2—Acceptance of pooled orders. 

It has become policy—new policy— 
among some manufacturers actually to 
encourage retailers to get together and 
pool their orders for carload prices. As 
independent retailers increasingly come 
together for their mutual protection 
in buying-merchandising-promotional 
groups (I think in furniture, rugs and 
home furnishings, for instance, this will 
become a fairly emphatic trend in time), 
at least some manufacturers not only 
show a receptivity teward this competi- 
tive development but others are actually 
going out encouraging retailers to take 
this step and helping them to organize, 


etc. This, too, encourages discounting be- 
cause one reason for pooled buying is to 
provide a base for competitive pricing. 


e 3—Close-outs—special promotional 
numbers. 

There are scores of reasons for close- 
outs (some legitimate; some not quite so 
legitimate). So far as I can discern, this 
wide tunnel to discounting is being still 
further widened. Close-outs bear a di- 
rect relationship to the degree of competi- 
tion in the market-place. The more com- 
petitive the market, the more close-outs. 
And exactly the same applies to special 
promotional numbers. 

Since I wrote my original series of four 
articles for AA on the off-list revolu- 
tion last summer, markets have clearly 
become more competitive. That has com- 
pelled manufacturers to improve models, 
to bring out new models (frequently with 
very minor changes), to establish new 
price lines, new sales units—all of the 
things that change the merchandise, the 
sales unit, the packaging, the pricing in 
order to make a line more competitive. 
These compel close-outs and other pro- 
grams designed to move the “old” lines. 
And, of course, the “close out” can be ap- 
plied to anything that isn’t moving at a 
satisfactory pace; it happens all the time. 

I might add that, as the distributor and 
the retailer become “more sophisticated” 
in their marketing techniques (and in 
several fields the urgent need to survive 
has led to tactics that stretch the word 
“sophistication”), the manufacturer must 
similarly become more “nimble,” shall we 
say? Special promotional lines involve 
marketing nimbleness. There have been 
many policy changes by manufacturers 
in the twin direction of close-outs and 
promotional specials in recent months. 


e 4—Fighting brands—private brands. 

In some industries, the majority of 
manufacturers of national brands also 
market secondary brands, tertiary brands, 
and of course private brands. In other in- 
dustries, only a few manufacturers de- 
velop this intra-organizational competi- 
tion; a practice, incidentally, which I con- 
sider to be thoroughly sound. A manu- 
facturer doesn’t escape competition by not 
giving himself competition! But be that as 
it may, I have a strong hunch that the 
total volume that will be done in this 
country in 1955 on “fighting” brands and 
private brands (some of the latter, when 
marketed by strong wholesalers and 
strong retailers will be known brands) 
will reach a new all-time high. This will 
be a direct result of the off-list revolution 
in many, if not most instances. 


e 5—Unrealistic retail pricing by the 
manufacturer. 

Phonograph records were—in my opin- 
ion—unrealistically priced. I said so in my 
first series on discounting. And I stated 
that I thought there would be pricing 
changes on phonograph records. Those 
pricing changes (slashes of 33% to 40% 
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by RCA Victor) were announced early 
this year. They have tended sharply to 
narrow the gap between discount-house 
prices and the prices of other retailers 
and represent one of the few logical 
moves in the off-list revolution. 

But I doubt that the lower pricing will 
act as a strong damper on the discount 
operation in this field—among other rea- 
sons because the discounter knows well 
the gentle art of manipulating prices on 
lesser brands in a manner calculated to 
throw over his entire operation the aura of 
low, low prices. Traditional phonograph 
record outlets (of which there are too few, 
moreover, in proportion to the substantial 
increase in number of record players in 
homes and the substantial increase in to- 
tal record volume) know little about 
these price-atmosphere techniques. 

I am also strongly of the opinion that 
this action, smartly started by RCA Vic- 
tor, will still further increase the total 
market for phonograph records (especial- 
ly the classics and semi-classics, which 
had already begun to show considerable 
growth). I think, too, that traditional rec- 
ord outlets will enjoy a somewhat larger 
volume but that their percentage of the 
total record business will continue to slip. 

The phonograph record business, how- 
ever, is one of the very few that has come 
to grips with unrealistic retail pricing. 
Throughout American industry, the trend 
has been toward sticking with established 
pricing practices; indeed, so far this year 
I dare say there have been more examples 
of price increases than noteworthy ex- 
amples of price decreases. 

In this connection, I am of the opinion 
that the national brand, in too many in- 
stances, is no longer priced at “mass mar- 
ket” levels. True mass-market pricing 
tends to be done by the “fighting” brands 
and by so-called private brands which 
frequently are not at all “private” in the 
sense of having no consumer franchise. 
The more the national brand is priced 
above mass-market levels, and the more it 
is advertised to the masses, thus creating 
mass demand, the more will the national 
brand encourage the off-list operation. 
There has been nothing resembling a 
trend to bring the national brand back to 
realistic pricing in those merchandise 
classifications in which the pricing auto- 
matically makes the brand a target for 
off-list selling especially through the pro- 
motion of lesser-known but still known 
brands. Never under-rate the shopper’s 
willingness to accept one known brand or 
another, especially when substantial price 
inducements are offered. 


® I could go on point by point, and always 
come to the same conclusion—namely, 
that little if anything has developed since 
my discount series in AA last sum- 
mer to drop the practices that feed the 
off-list revolution. Certainly there has 
been no diminution in deals of infinite 
variety—90% of which are an invitation 
to discounting. On the contrary, the pace 
of “dealing” has been stepped up—the 
deals have become more extravagant. 

Certainly there has been no diminu- 
tion in the trend toward similarity in 
competing brands—a direct encourage- 
ment to off-list selling. 

Certainly there has been no diminution 
in discount schedules which are no longer 
called for by public buying habits and by 
the fact that certain former specialties 
are now more in the nature of staples 
and therefore no longer justify specialty 
discount schedules. If anything, the trend 
has been (on the demand of many “tra- 
ditional” retailers) toward larger dis- 
counts, larger allowances, new types of 
allowances. 


® And certainly there has been no no- 
ticeable trend toward making fair trade 
less of a deceptive cloak. I see no lessen- 
ing in the number of manufacturers whose 
policies in production, pricing, market- 
ing, merchandising, etc., make fair trade 
a mockery. I see no lessening in the 
number of manufacturers whose policing 
of fair trade is a completely dead issue. 
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BEST ELECTRIC APPLIANCES MADE 


are NOW being sold 


than ever before 


This, we believe, is the best tribute that Retailers could 
give Sunbeam’s Universal Fair Trade Contract System 


FAIR TRADE BOOST—The decision to elimi- 
nate price-cutters from the Sunbeam pic- 
ture, and to confine distribution to the 
company’s contractual dealers in fair 
trade states has proved sound, reports 
this statement addressed to retailers by 
Sunbeam Corp. and signed by B. A. Gra- 
ham, president. 


On the contrary, there is every reason to 
believe that there has been a still further 
weakening over the last year by these 
already weak practitioners of distribution 
profit control. 

Only those manufacturers who had 
made distribution profit control an in- 
tegral part of their total policy at the 
time of my 1954 discount series—manu- 
facturers like Sunbeam appliances, Doe- 
skin household paper products, Sheaffer 
Pen—not only continued their programs 
but improved and enlarged their pro- 
grams. There have not been enough ad- 
ditions to this rather exclusive list to 
bear any resemblance to a trend. 


® The record of the last ten months, 
then, very clearly indicates these funda- 
mental developments with respect to 
manufacturers: 


® 1—Those basic manufacturer policies 
and practices that stoke up the discount 
operation continue to add fuel to this 
distributive fire. 


e 2—Manufacturers are becoming more 
complacent, if I may use that word, about 
the off-list operation. Whereas execu- 
tives of Motorola, for example, were say- 
ing last summer that “we can’t live with 
the discounter—and can’t live without 
him” (which was a _ not-too-dangerous 
hedge!), the president of Webcor pub- 
licly stated early this year that discount- 
outlet volume could not be ignored. The 
“climate” in manufacturer offices with 
respect to the off-list revolution has 
clearly changed in ten months! (The di- 
rector of dealer development of Norge 
also made a strong defense in March, 1955, 
of discount operations.) 


© 3.—Those few manufacturers who are 
committed to a policy of profit-assur- 
ance for their trade have accelerated 
their programs—and I might add that 
at least some of these companies will con- 
tinue to enforce these programs in vari- 
ous ways even if fair trade is wiped off 
the books, a development that I do not 
believe will take place in the near future. 


® Now let us examine sundry steps that 
have been taken recently by manufac- 
turers that may offer a basis for new 
thinking by other manufacturers. Not 
imitation, mind you, but just new think- 
ing: 


e 1.—Various compromise policies have 
been developed recently; this is prob- 
ably the most common reaction of manu- 


facturers. The compromises take many 
forms but the object is, of course always 
the same—to enable the manufacturer to 
placate old outlets but still hang on to 
the new outlets. (This, too, has happened 
periodically during the last 50 years—it 
happened most recently when non-food 
manufacturers edged into the food super.) 
I would list the major compromises this 
way: 

A—An occasional suit against a price 
cutter will be filed by a fair trade man- 
ufacturer “to establish a record.” (The 
reverse of this is the retailer who de- 
liberately cuts prices to establish a 
record of “no complaints” by the man- 
ufacturer; department stores have been 
doing this of late.) The suit is given a 
whale of a lot of publicity. Presum- 
ably it mollifies the trade. However, 
the discounters are given to understand 
this is just window-dressing, as of 
course it is. Other methods of harassing 
a carefully-selected discounter are also 
employed—always with tongue in 
cheek. The discounters, who have tough 
hides, don’t object; some invite legal 
action of this non-dangerous type for 
its publicity value. 


B.—Part of a line will be made open- 
ly available to discounters—and a sort 
of uneasy truce afranged with them. 
This tends to keep neither the dis- 
counter nor the regular trade happy. 
Moreover, many discount outlets con- 
sider any confining arrangement to be 
merely a target at which to shoot. And 
they shoot from the hip. (Some of 
these plans are devised simply to give 
the manufacturer’s salesman something 
to talk about either when he visits reg- 
ular dealers, or when he visits dis- 
counters, or when he visits both, as he 
very often does, with or without home 
office approval.) 


C.—Another uneasy truce consists of 
exacting promises from discounters not 
to feature a brand in their promotional 
activities. This is also a slender reed on 
which to lean. However, like other 
plans of this type, it may serve to per- 
suade regular dealers to believe that 
“every effort” is being exerted to help 
them. From the manufacturer’s view- 
point, the objective here—as is true of 
so much of this planning—is to hold 
on to old outlets and cultivate the new. 


D.—There is no question that some 
manufacturers have made deliberate ef- 
forts to compel price enforcement by 
regular outlets—and then simultaneous- 
ly encouraged known discounters to 
slash prices. Several recent court de- 
cisions, resulting from aggrieved regu- 
lar dealers going to the law, have made 
this procedure of even less dubious 
value than it may originally have 
possessed. 


E.—When a regular retailer writes in 
to complain about price-cutting—or 
complains to a representative of the 
manufacturer who is calling—it is not 
uncommon to pass the buck to the dis- 
tributor, to the wholesaler, etc. It is 
regular practice in some organizations 
to blame the manufacturer’s own sales- 
man! Some of the correspondence is 
pretty hot; but nobody pays much at- 
tention to it. If this sounds cynical— 
why one can hardly be other than cyni- 
cal when one views the efforts of 
manufacturers to keep the ship of dis- 
tribution on an even keel in admittedly 
rough waters. 


e 2—Restricted distribution—sometimes 
backed by direct factory-to-dealer mar- 
keting—is assuming a small vogue. It is 
a policy that has worked out well for 
Magnavox. There is no question that it is 
difficult to buy a Magnavox at a dis- 
count outlet. Neither is there any ques- 
tion that Magnavox dealers maintain 
prices. Of course, the trade-in remains a 
problem, but I would say that wild trade- 
in offers are made by few Magnavox 
dealers. The Magnavox outlets have been 
carefully restricted; well chosen; well 
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in CHICAGO, too...up to 35% profit margin 
on popular models by Magnavox!* 
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TALKS PROFIT—Magnavox, with direct-to- 

retailer distribution and rigid fair trade 

enforcement, talks to dealers about 35% 

profit margins and “no discount house 
competition.” 


trained. But it should be noted that Mag- 
navox is not up among the top two or 
three in volume and its policy could hard- 
ly take it to volume leadership. Of course 
in this instance the choice was made de- 
liberately; I am merely pointing out that 
giant volume can seldom be expected 
from highly restricted distribution. 


® 3—Several manufacturers have changed 
quite completely their plans for deals. 
These new-type deals are carefully 
planned to avoid the evils that cause 
merchandise to stream into the discount 
outlet. Other manufacturers are deliber- 
ately planning deals for the purpose of 
making their merchandise available on 
still better terms to the discounter. At 
the moment, there are more of the latter- 
type deal than the former—by far. 
“Wheeling and dealing” has become a 
popular phrase in recent months—and 
for very good reasons. 


e 4—A highly successful plan 
worked out by Towle Mfg. Co., well 
known silversmiths. The Towle policy 
was explained in this way to the trade: 


was 


TOWLE SALES POLICY 
Towle does not sell price-cutters 
Towle does not sell jobbers 
Towle does not sell any dealer who re-sells Towle 
merchandise except at retail or to another fran- 
chised Towle dealer. 


The following is offered in the hope it will 
help dealers apply the above: 


Question Answer 
1. Are sales approved NO, except at full re- 
if made to salesmen tail. Traveling salesmen 
representing other frequently act as agents 
companies? for ‘‘bootleggers.”’ 


2. Are discounts ap- No. This practice soon 
proved to the clergy, leads to misunderstand- 
or schoolteachers, ing and abuse. 


other merchants, 
etc.? 
3. What about dis- Store policy governs 


counts to store em- this. All we ask is rea- 

ployes? sonable care to see the 
privilege is not extend- 
ed by the employes to 
relatives and friends. 


4. What about dis- No discount should be 
counts to groups for allowed to any group 
presentation? under any circum- 

stances. 


5. Are gifts of mer- YES, if like a tea spoon 
chandise allowed? or pattern pin, offered 
as a promotion to a 
group like a High 
School graduating class. 
YES, if offered as pay- 
ment for services ren- 
dered, as in the case of 
the so-called “‘Washing- 
ton Club Plan.” 


NO, if given as an extra 
value in connection with 
a sale of silver or other 
merchandise. 


6. Are special dis- NO 
counts for prompt 
payment of bills 
allowable? 

7. “Industrial Busi- NO. So far as Towle is 
ness.” Discounts on concerned we consider 
on very large pur- this price-cutting. 
chases for gifts, 
prizes, premiums? 


8. Should a store go Yes, gladly, rather than 
out of business will have it thrown on the 
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What have they in common ‘4 


Our clients come in a wide variety of sizes. But they 
have one thing in common. 

No matter what size they are now, they want to 
grow and to keep on growing. 


We’ve always felt that the size of a client’s ambi- YOUNG & RUBICAM, INC. 
tion was a lot more important than the size of his Advertising +» New York Chicago Detroit San Francisco 
advertising budget. Los Angeles Hollywood Montreal Toronto Mexico City London 
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Towle buy back “Black Market.” Just 
their stock? box it up, and send it 
in. 


9. What is Towle’s This is a complicated 
position regarding question. In some states 
Trading Stamps? trading stamps are con- 

sidered legal under Fair 
Trade. But some dealers 
consider them a form of 
discount. 


In the case of Towle 
customers who have 
been giving stamps for 
years, Towle does not 
insist they stop the 
practice. But Towle 
does not grant a fran- 
chise to a new store that 
gives trading stamps, 
nor will Towle continue 
to sell a store that takes 
them on for the first 
time. 


10. What is Towle’s pol- O.K., if general prac- 
icy regarding the tice is followed, namely 
exchange of old sil- allowing bullion, or so- 
ver for new? called melting value. 


Store 


By 


City F State 


The Towle retailer was asked to put 
one copy of this statement of policy in his 
file. He signed a copy, when the program 
was taken up with him by the Towle 
salesman, and this signed copy was re- 
turned to the factory. Then the dealer was 
given three prepared statements for dis- 
tribution to (1) his salespeople, (2) the 
display manager, (3) the store advertising 
manager. I am quoting in full the sug- 
gested statement to the store advertising 
manager: 


Subject: Memo to the Advertising Man- 
ager: 


The Discount House represents a very seri- 
ous threat to the welfare of our business. 
Too many “prospective” customers are 
taking our time to shop our store and then 
go to the discount house to buy—or buy 
by mail from some cut-price catalogue. In 
Sel? Defense, therefore, we should—all of 
us—do everything in our power to combat 
its growing evil. 


To that end, it will be our store policy 
to aggressively push, in every possible 
way, the merchandise of those manufac- 
turers and distributors who really try to 
keep their lines clean, and maintain prices. 


We are convinced The Towle Silversmiths 
are in that class. Specifically then, this 
directive is to urge our Advertising, Dis- 
play and Sales People to show and sell 
Towle first whenever possible. 


So far as our Advertising is concerned, 
we carry a number of lines of Sterling 
Flatware and we must, occasionally, show 
each of them in our advertising. But most 
of our space should be devoted to Towle 
and any other lines we feel are protected. 


When we advertise Towle, and interest a 
customer in a Towle pattern, we stand a 
very good chance of completing the sale. 
When we advertise certain other lines, we 
are quite possibly working for some dis- 
count house who may later take the sale 
away from us. 


This is a serious matter, and must be 
taken seriously. To keep me in touch, will 
you, please, every time you run a Ster- 
ling Flatware ad, send me a memo which 


shows: 
(a) The number of Towle patterns in the 
ad 


(b) The number of patterns of other 
makes, and the manufacturers’ names. 


(Signed) 


@ 5—Several other manufacturers selling 
to the jeweler have had considerable suc- 
cess in similar endeavors. Omega Watch 
has had splendid results; so has Girard- 
Perregaux. The jeweler is well situated to 
take advantage of a sound policy of dis- 
tribution and price control—his customers 
tend to look upon him as a “professional,” 
whose advice should be followed. I am 
talking, of course, about the traditional 
jeweler—the credit jeweler tends to be a 
form of discount outlet. 


e 6—Fair trading under the list price is 
being done in new fields by a slowly 
growing number of manufacturers. There 
have been reports that the Lionel Corp. 
plans to fair trade at 20% below list 
prices, while maintaining usual dealer 
and jobber discounts. A Blackstone 
Washer distributor fair trades at 26% 
under suggested list. In several industries 
this has been almost traditional practice 
for quite some time. 


e 7—A few manufacturers are cutting 
down on the indiscriminate mailing of 


price sheets, specification sheets, catalogs, 
etc. The majority of manufacturers, how- 
ever, continue to exercise little control 
over distribution of this literature. 


e 8—Wholesaler agreements are begin- 
ning to include a clause that permits the 
manufacturer to buy back merchandise at 
any time from a dealer who is price- 
cutting, at current wholesale prices. Tap- 
pan Stove has been testing a program out 
on the Coast that includes this sort of 
provision. Philco has similar arrange- 
ments. In some instances, the wholesaler 
pays costs on this transaction. 


e 9—Maximum trade-in allowances have 
been set by a few manufacturers. With a 
restricted distribution this plan may 
work; but generally speaking there are 
seventeen ways to skin the trade-in cet 
and any dealer so inclined can work his 
way around a maximum trade-in allow- 
ance restriction. 


e 10—International Appliance Corp., 
maker of the Broilking rotisserie, has 
dropped some 1,750 distributors and has 
gone direct, presumably as a means of 
correcting the chaotic conditions affecting 
this item. It has also cut its list price on 
one model from $69.95 to $49.95—which 
must have caused a raised eyebrow or 
two. However, I see little evidence of sta- 
bilization in the rotisserie market; on the 
contrary, what I see looks very much like 
confusion worse confounded. 

On the other hand, an interesting pro- 
gram has been put into effect by Sandura 
Co., floor covering producer. The program 
includes these six points: (]) distributors 
will sell Sandran to franchised dealers 
only; (2) Sandran franchises are issued 
only after home-office approval; (3) 
franchises are limited; (4) the company 
makes known to each franchised dealer 
the trading name of other franchised 
dealers located within his trading area 
(an interesting concept); (5) dealers are 
given franchise certificates; (6) the com- 
pany contracts to refer consumer inquir- 
ies only to franchised dealers and will 
provide advertising, display and promo- 
tional materials only to franchised deal- 
ers. 

The program was tested on a pilot 
basis in two cities; apparently it showed 
merit. Incidentally, in one of the test 
cities, Sandura took back four franchises 
from the approximately 200 franchised 
dealers—and then notified the 200 deal- 
ers of its action. 


e 11—McGraw Electric Co. has adopted 
a “get tough” policy with distributors. In 
Baltimore, for example, McGraw called a 


Lets do a little quiet, 
common-sense thinking 
about the much ballyhooed 


subject of Fair Trade 


by W. E. O'BRIEN 
Vee Premdom Temmmear Rentern Don 
Cre Lite (soem Ea Bene 


Profes for our distributors and for it amures revailers, lenge and small, of fair and 

7 tetwilers are che best amurances equal prices 
¢ ‘Tuastmaser can have in selling The Tuastmaster Pair Trade program has 
its famous Toastmaster products. — hren enlorced and seriously snce the 
We continually strive io produce the finest quality — ingeprion of Pair Trade laws, in every nate where 
prealucts in the world, bus realree that they must BE price maintenance m permitted Without bellyhoo, 
wuld profitably by retariers if our busines is 10 grow. — scones of injunctions have been secured against 
to violator. The Pair Trade program is « consierent 


part of Toastmar-. + wog-manding policies sumed 
at sensible des riburon and protection of dealer's 
profits You have our swurance that we will con- 
owe our aggresive enforcement policy against 
motators 
Today , as for 29 years, Toastmaster sees its owe 
future in its ability to provide profts for its retaders 
All of Toastmasters sales policies and its adver- 
tising and promotion, the largest in the toaner 
field, are directed to this end 


we here that our bare 


ing veer busines good te that 
we think you'll be mrereted 19 our 
cttnement an the following pages 


PROFIT sSTORY—Toastmaster’s fair trade 
program is a consistent part of long-stand- 
ing policies aimed at sensible distribution 
and protection of dealers’ profits, says 
this retailer ad signed by W. E. O’Brien, 
v.p., Toastmaster Products Division, Mc- 
Graw-Electric Co. 


meeting of its remaining five distributors 
and told them that two price-cutting d‘s- 
tributors had been disenfranchised. 


e 12—Hamilton Mfg. Co. has put a clause 
in its wholesaler fair trade contract that 
gives the company the right to ask dis- 
tributors to get retailer signatures if it 
should ever decide to go into a universal 
signing program. This is interesting for 
several reasons—for example, when fair 
trade appeared doomed several years 
back, Sunbeam was able to get its whole- 
salers to sign up well over 100,000 retail- 
ers. 


e 13—A number of manufacturers are 
proceeding on the basis that it is easier 
to sell the public with a combination of 
liberal trade-ins and discounts plus 
“packed” prices, rather thar to sell at 
lower factory list prices. I would say that 
there is a definite trend toward the ficti- 
tious upgrading of suggested or list 
prices. Who said that caveat emptor is 
dead? Who said we have one-price sys- 
tem? i 


e 14—Late in March, the Dormeyer Corp. 
sent the following letter to its New York 
jobbers—and I should add that the dis- 
tributors of small electrics in the New 
York market function in an almost com- 
pletely chaotic climate: 


During recent months a very serious 
situation has developed where some reg- 
ularly franchised Dormeyer distributors 
have been subjobbing Dormeyer Products 
at wholesale costs or with only a small 
percentage differential to other whole- 
salers, whom we do not sell direct. In 
addition, it is being found that Dormeyer 
products are somtimes made available at 
even below wholesale costs as a tie-in 
for slow moving competitive merchandise 
---wholesale cost or below is being 
quoted on bulk loads of Dormeyer mer- 
chandise to brokerage functions, whose 
very purposes of merchandising are con- 
trary to a manufacturer, distributor and 
dealer policy. 

This kind of sale of Dormeyer products 
is contrary to our mutual best interest 
and will not only result in destroying 
Dormeyer’s price structure, but even 
more important, profits which are nec- 
essary for the maintenance of our mutual 
business. 


@ These problems are bringing about a 
very serious condition that is harmful 
to the best interests of the Dormeyer 
Corp. and its distributors. To control this 
situation, plans are being devised that 
will enable Dormeyer to locate the flow 
of products from the time of delivery 
until they reach the distributor and then 
on to the trade and consumer. 

Because we consider the Dormeyer 
distributorship a very important part of 
our way of doing business, we are de- 
termined to remove any wholesaler who 
is selling our product on the above basis. 

We are considering this letter as suffi- 

cient notice that these deviations from 
our policies are sufficient to remove a 
distributor found guilty without any 
further notice or discussion. 
We know you will understand the sin- 
cerity of our good purpose as our deter- 
mination is directed toward the protec- 
tion of Dormeyer’s continued success and 
your own distributor importance in our 
future. 


® I do not mean to impugn either the 
motives or the intentions of Dormeyer; 
but I am dubious that a letter on this 
subject, to distributors in the almost 
completely demoralized New York mar- 
ket, will have much effect. I am reminded 
in this connection of General Motors’ fu- 
tile letter to automobile dealers in which 
dealers were told they could ship back 
to the factory any unsold cars; some- 
thing a dealer would hardly be apt to 
do under franchise conditions existing 
in automobile distribution! Moreover, 
getting back to Dormeyer, March, 1955, 
seems to be a rather late date to be 
“writing letters” on the small appliance 
discount situation. 

I should add that, about a year ago, 
Dormeyer cancelled franchises of all its 
New York distributors and re-signed 
most of them on new contracts; it appar- 
ently didn’t do much to alleviate the 
problem. Will a letter accomplish more 
than this rather drastic action? 


® 13—The plan of eliminating national 
list prices came to the fore when Gen- 
eral Electric took this step on some of 
its major appliances. I can’t resist re- 
marking that GE has almost as many 
pricing policies as it has major lines—no 
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Wouldn’t it be wonderful if you never 
had to meet unfair competition? 


21,208 eoppange hove been conducted ay 44 atetos 
eherever 


profitable busnre to serve your commumit y 

There's one way to wnlag compet time 4 
coune that's selling prodects covered by Faw 
Trade We don't meen the sort of Pair Trade that's 
prinnpally tip service We mean Far Trade as prac 
treed! by the Sonat! Apphance (reagan of the (emeral 
blectrie Company backed by a full-scale campaign 
of enforcement 


5,200 retailers forge and emall have recewed 
bone of more regmtered letters concernin s 
alleged venta mone 

834 legal actrone have been taken un 24 states 


Here's what we're going te do... 


Pair Trade @ om all our interests. Ti protects our We will continu to chop wt ta state 
trademert it protects your few margin of profit 
Mt protects (he Customer agaist poor qualety mer 
hondme at Gnressenabte price 

unlary agreements (o end Paw Trade viniations 
Here's what we're doing about Fair Trade... wherever they occur 
16,088 Faw Trade Agreements have been agnet We will take legal actoon in every came where 

with retailers large ond wnoll oecemmary to enforce comphance with the laws 


Here’s what you can do to help yourself. . . 


F very retailer who tehteves that the Far Trade B. Whenever he has postive evidence that « 
Laws can amet hum in building a sound bus retaster i selling any GE Small Appliance 
at hese than the Pair Trade price, he 
should report it imeediately to 
Faw Trade Section. 
Small Appliance Divimon. 
General Electric Company. 
Hevdgeport 2. Conmecticut 


Progress /s Our Most Important Product 
Saat plane sin GENERAL @@ ELECTRIC 


Manutacturers ot — Toasters - Grills - rons - Mixers - Coffee Makers - Clocks - Fans 


1. Sign the voluntary Fair Trade Agreement 
which he receives from ua. 


2. Observe our Pair Traded prices 


‘HELP?—GE plugs fair trade and enforce- 


ment in this small appliance ad addressed 

to retailers. At the same time, GE doesn’t 

fair trade major appliances, and lets dis- 

tributors set suggested retail prices. Thus, 

presumably, GE is playing both sides of 
the street. 


national list prices on some major ap- 
pliances; list prices on others; no appar- 


- ent price control on major appliances— 


price control on small appliances; some 
GE executives publicly insisting that it is 
not the manufacturer’s function to fix 
resale prices—the small appliance divi- 
sion using big trade paper space to sum- 
marize its punitive action against price 
cutters. What is General Electric policy— 
even allowing for the fact that GE oper- 
ates on the decentralization-of-authority 
principle? 


= In any event, let’s take a look at this 
plan of eliminating national list prices, 
but authorizing distributors to fix list 
prices locally; let’s run down the pros 
and cons: 


A. Said Charles K. Rieger, vice-presi- 
dent of General Electric’s major appli- 
ances: “We have no right to set retail 
prices. The distributors are better fixed 
to do it.” Most GE major appliances will 
be affected. The GE position is that the 
distributor knows local conditions best. 


B. One result of that policy has been 
an interesting variation in list prices set 
by various GE distributors on GE major 
appliances. For example, a GE refrigera- 
tor model showed list price variations 
between distiibutors on the East Coast 
running over 15%. 


C. Discounters did not appear to be at 
all upset. Their attitude was that the 
net result would be a small change in 
list from which they could continue to 
offer substantial discounts. Discounters 
would probably be temporarily disturbed 
if list prices were completely eliminated 
from manufacturers’ advertising, from 
the advertising of distributors and regular 
retailers; the advertised list price is their 
target. (And I might add here that co- 
op agreements of many manufacturers 
compel dealers to feature list prices.) On 
the other hand, discounters also contend 
that, if there were no list prices at all, 
the general tendency would be to “pack” 
prices, thus establishing a still-higher 
price level for them to discount from. 


D. Some GE retailers are worried that 
some GE distributors may shorten mark- 
ups on fast-moving numbers. 


E. Other retailers contend that, so long 
as the distributor sets the price, there 
will still be a list—and that the situation 
therefore will change only in small de- 
gree. 


F. “We work up from cost—not down 
from list” is the. attitude of many re- 
tailers. There’s a good deal of sound 
practical reasoning in that comment! 


G. So long as list prices exist, shoppers 
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Advertising Age, May 2, 1955 
will look for discounts from list. 


H. When you can get some dealers to 
talk confidentially they will confess that 
they are in favor of any move that will 
“confuse” the shopper with regard to 
price. This, of course, confirms my con- 
tention that we are no longer in an era 
of one-price retailing. In any event, 
elimination of list would obviously add 
to shopper confusion. 


I. Distributor list prices can be foot- 
balled just as efficiently as manufacturer 
list prices. 


J. List prices serve a sort of “compari- 
son shopping” service for smaller re- 
tailers who do not have a comparison 
shopping staff, as do large retailers. 


K. Dealers on the West Coast like the 
fact that “Prices slightly higher on the 
West Coast” will no longer have to ap- 
pear in advertising. 


L. If the distributor were to set prices 
low enough so as to shrivel the price- 
cutting area for the discounter, results 
might be favorable. However, that would 
probably mean smaller markups for the 
retailer. 


® In connection with this matter of list 
prices, it is pertinent to mention that at 
a January meeting of the National Re- 
tail Furniture Assn., top applause from 
attending retailers was won by a re- 
mark that all manufacturers should 
eliminate suggested list prices—furniture 
manufacturers, appliance manufacturers, 
etc. These retailers contend that adver- 
tising of resale prices by franchised and 
other dealers makes them sitting ducks 
for the sharp-shooting discounter. (Of 
course the retail furniture outlet is pretty 
much of a price sharp-shooter on its 
own!) 

I was especially interested to learn that 
a National Retail Furniture Assn. poll 
of its membership showed that 60% of 
these dealers expect a further growth of 
discount house competition in 1955 and 
that 58% of these same dealers expect 
their own volume to be up in the first 
half of 1955. Apparently, the “regular” 
outlet can continue to grow, despite dis- 
count house competition. 

(I, of course, take precisely this posi- 
tion; I contend that the discounter will 


broaden markets just as did the mail 
order houses, the chains, the food supers, 
etc., and that traditional eutlets will 
not only work out techniques for sur- 
vival but will continue to expand, just 
as they have done over the last decades 
of new types of competition.) 


® 14—Westinghouse has apparently 
started to develop a national fair trade 
system under which the company will 
distribute its fair traded appliances ex- 
clusively through wholesalers who agree 
to resell only to retailers who sign fair 
trade contracts. I am under the impres- 
sion that this will not apply to all items 
bearing the Westinghouse name. I am 
also under the impression that Westing- 
house will continue to stage 10-day cut- 
price promotions, as it did recently with 
its 21-inch open-face television console. 
Price was reduced—temporarily—from 
$279.95 to $229.95. That price-promotion 
strengthens fair trade is a position I 
would hate to have to defend. 


® 15—Lewyt Vacuum Cleaner, which has 
suffered from its share of discount sell- 
ing, has taken these steps: 


A.—A special rider clause has been 
added to its order blank designed to 
protect the dealer from price-cutting, 
transshipping, etc. Lewyt sells only to 
authorized dealers. 

B.—All local Lewyt advertising states 
that factory warranty and service will 
be honored only when purchased from 
Lewyt franchised dealers. 

C.—All authorized Lewyt dealers will 

be supplied with “authorized dealer” 
decals. 
D.—Lewyt has shoppers calling on non- 
franchised dealers, buying cleaners and 
checking serial numbers to trace the 
source of supply: 

However, several friends tell me that 
as late as March of this year they had 
no difficulty buying the new Lewyt 
vacuum cleaner in discount outlets in 
the metropolitan New York area. 


And that about summarizes late de- 
velopments on the manufacturer front 
in the off-list revolution. In the next and 
final article in this series of four I pro- 
pose to discuss the near-term marketing 
future as it may be affected by off-list 
retailing. 


Looking at Radio and Television... 


Answers to Daytime TV Problem 
Defy the Experts 


By The Eye and Ear Man 
What’s wrong with daytime television, 


- or Which Way Did They All Go? For sev- 


eral years advertisers have been waiting 
for sets-in-use, daytime, to go up to meet 
the 25% level that daytime radio main- 
tained for many years. Programming 
increased, and sponsored shows appeared 
but sets-in-use stubbornly refused to go 
up—on the average. As a result, the new 
advertiser trying to use daytime tv has 
a hard, uphill battle to success. 
Unfortunately—from an advertiser’s 
viewpoint, that is—all is not black. If it 
were, the problem could be solved by 
rate adjustment. CBS stands sold out— 
with a few minor exceptions—from 10 
a.m. to 5 p.m. Two shows, “Search for 
Tomorrow” and “The Guiding Light” both 
have daily audiences equal to the average 
nighttime half hour. On both shows the 
cost per thousand homes or women 
reached per commercial minute is less 
than $1. The rest of the CBS schedule 
delivers from 2,000,000 homes up to the 
5,500,000 peak with the exception of a 


half-hour (1-1:30 p.m.) which is station 
option time and cannot be completely 
cleared. The average on CBS is in the 
neighborhood of 3,400,000 homes. 

NBC, on the other hand, ranges from 
1,000,000 to 2,000,000 homes delivered 
with plenty of opportunity to get in be- 
tween 10 a.m. and 5 p.m. The reason for 
the vast difference between CBS’ SRO 
and NBC’s SRO looks like chance as 
much as design. In the beginning NBC 
had the lead with the Kate Smith Show. 
Then CBS slowly built up its schedule 
with a Godfrey simulcast as its base, 
starting from the other end. As the 
housewife had more to watch but no more 
time, she became more discriminating 
and selected CBS shows which began to 
fall into place through incentive deals 
and steady consistency of letting them 
alone until they were successful, while 
NBC was experimenting with kinetic and 
frenetic programming. 

CBS also built up the personality par- 
ticipation programs like Godfrey, Garry 
Moore, Robert Q. Lewis, and Bob Crosby 
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The Creative Man's Corner... 
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of the Italian Line. 


why is the lady wearing a scarf? 


the signature. 


What does it say? 


What's Cooking, Here? 
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Well, here we go. Here is an ad intended to ciblne and express the “mood” 


We applaud the effort while abhorring the result. A quick glance gives us 
the impression we are looking at a key hole, Or through a keyhole. 

Then, as we look, we see two people—and what appear to be aquatic animals 
—in a swimming pool. Presumably on an Italian liner, although no copy tells 
us so. If it is a pool, we wonder just what the cork pathway happens to be, 
cutting the pool in two. (It must be cork—tile wouldn’t float.) 

All of this appears as a scarf on a woman. If the Italian Line follows the 
Southern route (as previous ads have led us to believe) then, we wonder, 


Emphasizing this feeling is a device presumably employed to indicate sun- 
shine—except that, in it, is a chef hoisting a fowl on a fork in a way that 
leads you to assume he is wondering what’s cooking. 
Fortunately we came upon this ad in bed. And, even more fortunately for the 
Italian Line, we lie on our right side—or we might not have been able to read 


We assume the ad was constructed in this fashion in crder to achieve dis- 
? tinction. Granted it looks different from any other ad we saw in the book. 
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to complement the Linkletters, “Strike It 
Rich” and big payoffs. Meanwhile the 
agency-produced daytime serials in the 
12 to 1 period began to skyrocket and 
proved to be the bellwethers of the net- 
work. 


® Because of the expense of competing 
on a sustaining basis, the other networks 
tried things like Paul Dixon on DuMont, 
“Breakfast Club,” and an ambitious hour 
variety show on ABC at noon, featuring 
Don Ameche and Frances Langford, and 
quickly ran for cover when the cash was 
slow coming in. Neither ABC nor DuMont 
appears ready to program in the daytime 
on a network basis in the forseeable 
future. 

Local daytime programming has been 
a hodgepodge of cooking schools, man- 
and-wife teams horsing around, singers, 
dancers, beauty schools, etc. None of 
these, with the exception of a Ruth Lyons 
in Cincinnati, or similar strong local per- 
sonalities has challenged network pro- 
grams or has been good enough to be 
carried by the networks. 

What, then, is the problem? Do women 
have time to watch television? Is the ease 
of listening to radio while doing other 
chores around the house the answer to 
the old 25% sets-in-use that radio got? 
Will television ever equal radio in the 
daytime—even when set saturation is 
90%? 


The answers to these questions are 
defying the experts. Meanwhile, one 
thing is sure: unless you have a going 
show on CBS with a ten rating, the cost 
per thousand in daytime television is 
too high. The ratio of 15% sets-in-use 
in the daytime to 55% (yearly averages) 
at night is about 4 to 1 and yet the cost 
of time is 2 to 1. And this ratio is leveling 
off. 

Therefore, either the sets-in-use have 
got to go up or a readjustment of this 
ratio must take place if new users of day- 
time television are to be lured into the 
medium. This adjustment must take place 
also in controlled talent prices. Asking 
prices of sustaining daytime shows are 
considerably higher than agency-pro- 
duced shows. This cannot be justified on 
the basis of delivered audiences and 
must be lowered. All cost factors in the 
daytime must be locked and lowered in 
direct ratio to the potential audience. 

Meanwhile, the advertiser needs the 
frequency afforded by daily television. 
An extension of the magazine concept 
into the daytime picture is one solution, 
with one-minute announcements avail- 
able throughout the entire NBC schedule, 
as they are in “Home” or “Today.” The 
other solution lies in some unknown 
genius who may some day devise a type 
of program that will bring more women 
to their television sets as science makes 
their household chores easier. 
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Salesense in Advertising... 


Is Your Consumer Copy Educating 
the Retail Clerk? 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

It has long been a conviction of mine, 
as readers of this column must know, 
that the average retail clerk, as an im- 
parter of information, is impotent beyond 
belief. I am in complete agreement with 
the Willmark Service 
System, which asserts 
that U. S. salespeople 
are just order takers. 

The other day I did 
a little spying in the 
Willmark manner. 
Posing as a prospec- 
tive purchaser of a 
window fan, I asked 
a number of semi- 
technical questions of 
the clerks who attended me in three Chi- 
cago Loop stores. What is its certified air 
delivery rating? Is it electrically rever- 
sible? How many rooms will it cool? Will 
there be any installation expense? How 
long is it guaranteed for, and what ex- 
actly does the guarantee mean? I en- 
countered not only a considerable degree 
of ignorance, but utter apathy. 

In another store I asked to see a GE 
automatic skillet. Here again I asked a 
lot of questions—but with a surprisingly 
different result! The young man who at- 
tended me knew all the answers. Sur- 
prised and pleased, I complimented him 
on his knowledge of the product. “Tell 
you how I happen to know so much about 
it,” he said. “I read about it in Life 
magazine last night. There was a big 
two-page ad that interested my wife, and 
I read it with her. We were wondering 
what to give as a wedding present to a 
cousin of hers, and it struck her that this 
new GE skillet would be just the thing.” 


James D. Woolf 


® The advertisement referred to by this 
sales clerk, a spread in the April 11 issue 
of Life, is reproduced herewith. I consid- 
er it to be an extremely competent ad- 
vertisement, and I congratulate the agen- 
cy that produced it. 

I like this ad not only because it is a 
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1 was a 99-pound weakling, Then I bought a 
Carrier Room Air Conditioner. i'm still a %-pound weakling 


but, boy, is my bedroom nice and eect 


JUST FOR FUN—This was the first ad in the 
new series for Carrier room air condition- 


ers. AA carried a story on the new cam- 
paign April 25. 


competent imparter of information to the 
consumer. It is also a competent im- 
parter of information to retail sales- 
people. 

Willmark’s insistence that retail sales- 
manship is a myth is not news to most 
national advertisers. They know that 
their products are not explained ade- 
quately and skilfully in most of their re- 
tail outlets. Hence, in sundry ways, they 
do what they can to train the retail order 
taker. 


Yet many of them have at their com-_ 


mand—but never use—a potentially great 
medium of clerk education. I refer to 
their advertising in consumer media. 

There are approximately 4,000,000 
sales workers in the United States. There 
are more than 5,000,000 “service work- 
ers,” a group that includes, I imagine, 
the men who repair your television set, 
your refrigerator, your motor car, your 
heating system, and so on. These persons 
represent your product in the store and 
in the home. 

These representatives of yours are 
people. Their way of life is not unique. 
They read magazines and newspapers, 
just like other people, and almost all of 
them listen to radio and watch television. 
There is no other medium of communica- 
tion available to you that reaches so 
many of them so infallibly. 


® I am a strong believer in informative, 
reason-why advertising. Aside from its 
good effect on the consumer, its good ef- 
fect on the retail clerk is a tremendous 
plus. 

Even when consumer acceptance is the 
most that can be hoped for, I see no 
sense in vacuous, meaningless advertis- 
ing. The Permaglas color page, shown 
here, isn’t in the same league, in my 
judgment, with the GE spread. It is cute 
and stylish, to be sure, but the copy says 
next to nothing. I happen to know that 
Permaglas, a fine product, has an im- 
pressive story to tell. Why it isn’t told— 
both to consumers and to retail sales- 
people—is beyond me. Just for a laugh, 
I give you herewith a current Carrier 
room air conditioner page. The copy: “I 
was a 99-pound weakling. Then I bought 
a Carrier room air conditioner. I’m still 
a 99-pound weakling but, boy, is my 
bedroom nice and cool!” 


all other water heaters are old fashioned 


o 


es 
‘CUTE AND STYLISH’—Permaglas has an im- 
portant story to tell, but this copy tells 
next to nothing for the benefit of retail 
salespeople and consumers. 


Advertising Age, May 2, 1955 


G.E. demonstrates a new idea in cooking! 


New G-E Automatic Skillet with heat 
thermostat makes frying, stewing, 
cooking easier;..results more certain 


Pages <3 our most impor tant prodvct 


GENERAL €@ ELECTRIC 


cal 


THIS SOLD A SALESMAN—This competent ad gave a salesman sufficient information about 
the GE automatic skillet to provide all the answers to a customer’s inquiries about 
the product. 


Looking at the Retail Ads 
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Take a letter 


Name any letter in the alphabet 
‘We can give it to you in many 
sizes and many designs. [tis 


You can get the letter you name 
in Filmotype for hand-letrered 
effect or order it in Flexible-Type 
for unusual modifications 


Take a number 


Name any number an the clock. 

On that hour, we'll have from thirty to cighty skilled craftsmen busy setting 
type, making mats, casting stereotypes, proofing, making up forms, shipping 
Having letters on hand in the manner and form in which you want them is 
our business. Giving them to you at the earliest posuble ime consistent with 
good work is our goal Two good letters and four good number to remember 
are PR-5187. They are the best 


NEWER PAPER MATS PLASTIC MATES 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

In Dallas there is published a maga- 
zine called Southwestern Advertising & 
Marketing. I picked up a copy and 
opened it. First inside right-hand page 
is seen, left above. 

If Litho-Krome is so well known and 
so much appreciated that the advertiser 
doesn’t have to say a good word about 
it, or explain it—except for the phrase 
“Color under Control,” and to name 
some users—it would seem sort of 
wasteful to advertise it, Or is he over- 
sold—just running this to help the 
magazine? 

A little impatiently, because it seems 
to me people who advertise should have 
some concern for the enlightenment of 
readers, I laid the magazine down—face 
down. 

And on the back cover was the ad at 
right above. Idly I read the first para- 
graph of copy. “Name any letter in the 
alphabet. We can give it to you in many 
sizes and many designs. It is available 
in CAPS, Roman, Italic, lower case, bold, 
light or medium.” 


= I put the magazine down again, for 
that is not an unexpected service for a 
great typographic and advertising serv- 
ice house to offer. 

Then, on some impulse I picked it up 
again and read the next paragraph. It 
Says: “You can get the letter you name 
in Filmotype for hand-lettered effect or 
order it in Flexible-Type for unusual 


modifications.” 

I believe that is the key paragraph. I 
think the ad is advertising Filmotype 
service and Flexible-Type service for 
relatively inexpensive composition for 
offset, 

However, perhaps the first paragraph 
refers to foundry and machine type. I’ll 
never know, for I hadn’t time to tele- 
phone to ask just what the page was 
advertising, and my curiosity was not 
that high, anyway. 


s Recently in counseling with a very 
near-sighted friend of mine, I suggested 
that his impaired vision might be an 
asset to him in advertising. “When a 
layout has been roughed up and you 
look it over, or a proof—read what you 
can most easily—top to bottom,” I sug- 
gested. “What you see—the picture and 
the display type—should so successfully 
tell the bones of the story that if no 
one sees more than that, the advertiser 
will already have had a good run for 
his money.” 

It is a common error for advertising 
to be created by an individual as though 
he were a monk in a monastery—alone, 
ingrown, insulated from the world. 

The professional (truly professional) 
ad person projects himself and his work 
out into the world. He projects his ad, 
its story, and the way it tells it, into 
the busy lives of the prospects he wants 
to reach. 

He makes his layout, his art, his dis- 
play type—and finally his copy—stand 
up in the pressured, hurried, workaday 
world, and tell a story quickly, 
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Kleenex tissues, advertised through 
Foote, Cone & Belding, lead all other cleansing 


tissues in preference and in sales 
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KLEENEX IS THE REGISTERED TRADEMARK OF INTERNATIONAL CELLUCOTTON PRODUCTS CO. 


FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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have over 40,000 square feet 
in a building we own and 
operate, devoted exclusively to 
servicing the advertising field. 
Here you will find art, 
photography, ad-setting, 
photoengraving, color process 
and electrotyping all under 
one roof and one management. 
Whether you buy one or all 
six you can’t afford to miss the 
opportunity of investigating 
Pontiac services. Call or write. 
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Engraving & 
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812 W. VAN BUREN STREET 
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‘Disney Points 


Way as Movies 
Move into TV 


By Maurine Christopher 

New York, April 26—The movie 
moguls are getting ready to move 
in on television. 

The big motion picture studios 
no longer view that box with the 
tiny screen as an unbeatable mon- 
ster. Feeling its size again after 
feeding on some healthy box office 
takes, the Hollywood colossus has 
decided to take the young upstart 
in hand. 

Signs are that this will be the 
year when the major motion pic- 
ture producers—Warner Bros., 20th 
Century-Fox, Paramount, etc.— 
begin playing a key role in televi- 
sion programming. Their willing- 
ness to take up with the competitor 
they used to view with almost pet- 
rified alarm is due largely to a man 
named Walt Disney. 

Mr. Disney, whose business ef- 
forts always seem to have endings 
as happy as those of his fairy tales, 
came up with one of the biggest 
hits of the 1954-55 tv season. In 
the process “Disneyland” (ABC- 
TV) accomplished the hitherto im- 
possible feat of driving Arthur 
Godfrey’s Wednesday night sing- 
ing bee out of the top ten. As a re- 
sult Mr. Godfrey last week fired 
nine of his “friends” and launched 
a search for new faces and formats 
to build up his shrinking rating. 


® Mr. Disney, the tv film producer, 
far from undermining Mr. Disney, 
the motion picture producer, has 
been a great help to him. The en- 
tire television series, which is ti- 
tled “Disneyland,” serves as an 
ideal promotion vehicle for the 
movie maker bearing the same 
name. 

Budgeted at $65,000, the hour 
film is sold to three advertisers: 
American Motors, American Dairy 
and Derby Foods. Among them 
they share six minutes of commer- 
cial time. 

On occasion, when there is a 
trailer for a Disney coming attrac- 
tion in motion picture houses 
around the country, Mr. Disney, the 
motion picture producer, may get 
as much time to speak his piece as 
any of his sponsors. Voice plugs 
are scheduled in coming months 
for three Disney films soon to be 
making the rounds of the movie 
houses. 

The Disneyland “Operation Un- 
dersea” telecast, which showed 
how the feature film “20,000 
Leagues Under the Sea” was 
filmed, served as a very effective 
audience builder for the movie. 


= What business man could hope 
for a more Utopian setup—a side- 
line (in this case, tv production) 
that pays well and also serves as 
an effective advertising and pro- 
motion vehicle for the primary 


; Easy way 
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Movie” and the WNEW weather 


to find it fast! 


Telephone Co. is using 24-sheet 
posters for the first time in a campaign for its classified directory. 
A 50 showing will be used throughout the year in the metropolitan 
area. The campaign also includes newspaper ads, transportation 
cards and participating sponsorships in WOR-TV’s “Million Dollar 


reports. Batten, Barton, Durstine 


& Osborn is the agency. 


product (in this case motion pic- 
ture films). 

One of Mr. Disney’s most talked 
about video features, the Davy 
Crockett story, will be released to 
movie theaters throughout the 
country starting June 9. Theaters 
will get an edited version of the 
films that are already making 
their second run on tv. These re- 
peat telecasts are chalking up high- 
er ratings than the features did the 
first time around, ABC noted glee- 
fully this week. 

Convinced that Mr. Disney has a 
good thing going, two other major 
studios—Warner Bros. and 20th 
Century-Fox—are already set to 
get into the tv act in much the 
same fashion. A third, Paramount 
Pictures, owns stock with Dean 
Martin and Jerry Lewis, in York 
Pictures Corp., the company that 
will take over the production reins 
of the “Colgate Comedy Hour” in 
June. 


= Columbia Pictures has been 
making money in video for several 
years through its subsidiary, 
Screen Gems. Screen Gems is ac- 
tive as a producer of network 
shows, with six currently sold to 
sponsors; as a distributor of film 
packages, with five titles being 
sold on a syndicated basis, and as 
producer of film commercials. 

Of Hollywood’s big five, this 
leaves only Metro-Goldwyn-Mayer 
still maintaining its standoffish 
attitude toward television. But 
there are reports that M-G-M will 
make a bid for telepix business 
through a subsidiary. 

Warner Bros.’ tv series will start 
Sept. 13 at 7:30 p.m., EST, on 
ABC-TV. Following the Disney 
strategy, there will be three broad 
program categories, each based 
on a Warner movie hit. The titles— 
“Casablanca,” “King’s Row” and 
“Cheyenne”—indicate the general 
nature of the shows. General Elec- 
tric, Liggett & Myers and Monsanto 
Chemical will co-sponsor, through 
Young & Rubicam, Cunningham & 
Walsh and Needham, Louis & 


Brorby, respectively. 


= Warner’s promotion for theater- 
released films will be presented in 


the guise of on-location, behind- 
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the-scenes interviews with prin- 
cipals in the cast. At least six min- 
utes each week—as much as the 
code permits all the sponsors for 
their commercials—will be devoted 
to this promotion for a soon-to-be- 
released Warner movie. 

Twentieth Century-Fox has con- 
tracted to produce a twice monthly, 
one-hour show for GE, to be aired 
Wednesdays at 10 p.m., EST, on 
CBS, starting in the fall. Y&R’s 
arrangement with Fox reportedly 
calls for the producer to have nine 


to features based on the com- 
pany’s theatrically released films. 

Disney, 20th Century-Fox, Warn- 
er Bros. and the rest of the big 
studios all have a product to sell 
to the public, and as such they are 
potential clients for television. In- 
dications are, however, that tv has 
gotten very little of their advertis- 
ing money. 


® On the network level, the pro- 
ducers, for the most part, have 
chosen the free ride approach. Film 
clips of new movies may turn up 
on any show from a local interview 
telecast to CBS’ “Toast of the 
Town.” And the drum beaters fre- 
quently send their movie stars out 
to make the rounds of video shows 
to plug their new films. 

Last week Arthur Godfrey built 
his Wednesday night telecast 
around the new Paramount movie, 


most of the time with interviews 
and film clips. 
When spending money for pro- 


for ad expenditures in 1954 is in- 
teresting in this respect. These 
figures, covering magazines, news- 
paper supplements, network radio 
and network tv, are based on Pub- 
lishers Information Bureau records. 


list under RKO Pictures, which re- 
leased three features for him. Big- 
gest ad budget was the $112,392 
spent to advertise “20,000 Leagues 
Under the Sea” in magazines and 
newspaper supplements. Columbia 
Pictures was active in general 
magazines; it invested no dollars 
in network tv or radio. Paramount 
Pictures showed a similar prefer- 
ence, but also used newspaper sup- 
plements for a couple of releases. 
The same was true for Warner 
Bros., United Artists and Loew’s 
M-G-M; 20th Century-Fox was 
listed only under magazines. Net- 
work broadcasting did not get a 
nibble from any company. 
However, these PIB records ex- 
clude the most important single 
factor in motion picture advertis- 
ing—newspapers. This medium is 
still the darling of the Hollywood 
film makers, who spend most of 
their budget cooperatively with ex- 
hibitors. The studio pays anywhere 
from 30% to 100% of the cost of 


4 those daily ads. 


After newspapers come maga- 


zines, then newspaper supplements. 


minutes out of the hour to devote bs 


“Strategic Air Command,” filling| | 


motion, the Hollywood film makers | 7 
show a decided preference for| 7 
print media. A look at the leading | @ 
national advertisers compilations| 9 


= Walt Disney shows up in the|j 
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Finally listed are spot radio and tv, 
which, industry sources indicate, 
receive about 20% of the over-all 
budget. 


® Jerry Pickman, v.p. in charge of 
advertising for Paramount, reports 
that some films with high exploita- 
tion possibilities make extensive 
use of radio and tv spots. At Para- 
mount, as much as 50% of the 
budget for such a movie may go in- 
to radio and tv spots. But on a 
yearly basis, broadcasting still ends 
up low man on the media totem 
pole. 

Mr. Pickman explains the indus- 
try’s reluctance to use network tv 
or radio in this way: “Most people 
don’t care who made a movie. If 
the show sounds exciting enough, 
they will come out.” 

The audience will come out for 
a hit like “Gone With the Wind” 
regardless of who produced it, he 
added. 
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Agency Recognition Plan Evolved 


Through 114 Years of Experience 


(Continued from Page 1) 


opposition to it. The subject be- 
came less and less a topic of dis- 
cussion in the business, and it 
was generally believed that the 
Young report, subsequently printed 
in book form, had settled the 
question. 


@ In this volume, Mr. Young 
pointed out that the “matter of 
publisher’s recognition of adver- 
tising agencies is at the heart of 
what has been called here ‘the na- 
tional advertising structure.’ ” 

Mr. Young traced the growth of 
the agency business and the rec- 
ognition principle from their be- 
ginnings in 1841, when Volney B. 
Palmer of Philadelphia set himself 
up as a direct publishers’ agent. 

Mr. Palmer actually was more 
of a newspaper representative 
than an agency man. He brought 
advertiser and newspaper togeth- 
er. He signed up newspapers all 
over the country, made contracts 
with advertisers and collected 
payment for space. 

For these services, he got a 25% 
commission from the publishers— 
plus the cost of all postage and 
stationery used. By 1849, he had 
offices in New York, Philadelphia, 
Boston and Baltimore. 


= “Palmer was successful,” Mr. 
Young wrote, “and his success 
attracted the inevitable competi- 
tion.” In 1848, the manager of Pal- 
mer’s Boston office took his list 
of papers and prices and went into 
business for himself. 

Soon there were a number of 
agents in the field. They were, 
by and large, offering advertisers 
the same papers, since the pub- 
lishers did not appoint exclusive 
agents. 

This led to stiff price competi- 
tion on advertising rates. The 
agents tried to sell the advertiser 
at the highest price and then “cut 
down the paper to as near nothing 
as it could be induced to accept.” 

For many years the agent’s 25% 
commission from publishers re- 
mained the standard custom, al- 
though price competition tended to 
whittle it down. 


® George P. Rowell, who went 
into the advertising agency busi- 
ness in 1865, ushered in another 
stage. He contracted with some 
100 newspapers, mostly New Eng- 
land weeklies, to sell him a column 
of space each week for a year. 
With such volume, he was able to 
offer a very low advertising rate 
and still make a generous profit. 

Mr. Rowell held to the 25% 
commission basis and introduced a 
new element—a 3% cash discount 
for payment within 30 days. 

Mr. Rowell’s success also bred 
competitors. N. W. Ayer in Phil- 
adelphia developed a_ controlled 
list of religious papers, as did 
Carlton & Smith in New York and 
Lord & Thomas in Chicago. J. 
Walter Thompson, successor to 
Carlton & Smith, later developed 
exclusive contracts with house- 
hold magazines. 


® These later arrangements dif- 
fered slightly from Mr. Rowell’s. 
The agents controlled all of the 
advertising space in the publica- 
tions they represented. 

Mr. Young dubs this period the 
“wholesaling” period of the adver- 
tising agency business. “The agent 
sought something exclusive to sell, 
bought the space in bulk at as low 
a price as possible and ‘retailed’ 
it at as high a price as possible.” 

Some of these “wholesaling” 
practices lasted down into the 
1880s. Around 1875 N. W. Ayer 
established its “open contract” sys- 


tem. Publishers began to appoint) 
“special agents” who would repre-. 
sent only one, or at the most a 
few, strong newspapers. 


® Under the “open contract” sys- 
tem, Mr. Ayer agreed to buy all 
space and give the advertiser the 
benefit of the lowest rate he could 
obtain. 

Ayer took a fixed percentage | 
for its services. 

This varied at the beginning but 
was eventually stabilized at 15% 
Mr. Young says the Ayer contract) 
signifies the “beginning of impar- 
tiality in the buying of advertising 
media.” 

With the rise of the “special | 
agent,” advertisers were solicited | 
directly. However, the old-style) 
“general” agent could not be elim-. 
inated so easily. He had built up a. 
business and already had the con- 
fidence of advertisers. 

As a result, a publisher’s repre-| 
sentative often had to go through | 
the “general” agent to get space. 
This meant also that the news- 
paper’s exclusive agent had to 
share his commission with the 
“general” agent. 

“Hence,” says Mr. Young, “the 
jpart played in the recognition 
| process by newspaper special rep- 
resentatives today. Hence, also, the 
continuance of the traditional 
commission to the general agent, 
i but the beginning of a reduction 
in the size of it.” 


® Until about 1880, no agent con- 
sidered preparation of copy part 
of his function. However, some 
agents were discovering that it 
was easier to make advertising 
converts by providing sample ads. 

This concept of agency service 
took a long time to take hold, and 
it was not until the 1900s that 
the modern advertising agency 
came into being. 

Ayer’s “open contract” idea 
made headway. In 1891, George 
Batten started his agency in New 
York. He used this principle and 
charged advertisers 15% on the 
net cost of all space. 


® As the service agency grew in 
importance and numbers, publish- 
ers’ rates became stabilized. The 
old “wholesaler” agent found it 
difficult to operate, since he was 
used to large margins and bar- 
gaining at both ends. By the 1890s, 
newspaper commissions had gen- 
erally been reduced to 15% and 
national magazines were paying 
only 10%. 

Along with these changes, pub- 
lishers began to recognize the 
agency “as a force in the develop- 
ment of new advertisers.” Once 
they recognized this, they sought 
to protect the profit incentive of 
the advertising agency. 

Mr. Young cites a_ resolution 
passed at the 1893 convention of 
the American Newspaper Publish- 
ers Assn. The resolution stated 
that “agents’ commission shall not 
be allowed to advertisers or their 
employes.” 


A similar resolution was passed | 
at the 1894 convention. “From that | 
time on,” Mr. Young writes, “there 
was a growing agitation against 
the direct advertiser and ‘house, 
agency.’ ” | 
® Magazine publishers also recog-| 
nized the importance of the agency 
and the need to protect the com- 
mission principle. This feeling 
was dramatized in 1898, when 
Curtis Publishing Co. withdrew 
recognition of J. Walter Thompson 
Co. because the agency had ac- 
cepted an ad for the Ladies’ Home 
Journal at a cut rate. 

Out of this incident came a 
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TWO CHAIRMEN—Shown in this picture made at the Boca Raton meet- 
ing of the American Assn. of Advertising Agencies are Ted Little, 


Campbell-Ewald Co., 


the new chairman of the organization, and 


W. R. Baker Jr., Benton & Bowles, the retiring chairman. 


formal Curtis contract under 
which agents were prohibited from | 
cutting rates. On its part, Curtis | 
bound itself not to “allow the| 
agent’s commission to any ad- 
vertiser, under any circumstance.” 

Mr. Young said the Curtis con- 
tract “established the principle 
that the publisher’s commission 
was paid to the agent for the pur-| 


Gimbel, in ‘Old’ 
Suit and Wide Tie, 
Rouses Rothschild 


(See editorial on Page 12) 
WASHINGTON, April 26—Shed a 
tear for Louis Rothschild. He’s the 
‘executive director of the National 


pose of enabling the agent to ‘do | Assn. of Retail Clothiers & Furn- 


for advertisers what they were not 
able to do for themselves and what) 


‘ishers, who wrote heads of the tv 
‘networks last week to complain 


no publisher was in a position to|that male performers aren’t pay- 


furnish—namely, to prepare copy 
and illustration.’ ” (Statement by 
William Boyd, former advertising 
director of Curtis.) 


® Other magazine publishers fol-| 


lowed Curtis’ lead. “Throughout 
1902, three-fourths of the minutes 
of the Quoin Club, composed of 
advertising managers of leading 
magazines, show that it was de- 
bating and establishing standards 
of agency recognition, and passing 
on the qualifications of agents to 
meet these standards. Out of these 
activities grew the recognition ma- 
chinery and standards of the Pe- 
riodical Publishers Assn. of Amer- 
ica.” 

Magazines were still giving the 
agents only a 10% commission, 
while 15% had become standard in 
the newspaper field. By 1912, 
however, agency service had ex- 
panded so much that more com- 
pensation was required. Magazine 
publishers therefore changed from 
a commission of 10% 
cash discount to 13% with 3%| 
cash discount. This soon became 
standard in the magazine field. 

The American Assn. of Adver- 
tising Agencies was organized in 
1917 and set up standards of agen- 
cy practice and service. 

Agency services to advertisers 
continued to grow, and in 1918 a 
committee of the Four A’s asked 
the magazine publishers for an- 
other increase in the commission. 
The principal magazines agreed to 
raise the commission to 15%, with 
a 2% cash discount, and this ar- 


rangement became the standard | 


throughout the periodical field. 


KFEL-TV Up For Sale 

Gene O’Fallon, owner of KFEL- 
TV, Denver, has listed the station 
with Blackburn-Hamilton Co., me- 
dia broker, for a price of $750,000. 
| Mr. O'Fallon said he has employed 
Blackburn-Hamilton to “negotiate 
for and sell, subject to the ap- 


proval of the Federal Communica- | 


tions Commission, a 100% interest 
in the station.” The v.h.f. station 


is being advertised in trade pub-| 
lications. In February, 1954, Mr. pointed v.p. in charge of the retail | ‘April, will continue its radio ad- 


with 5% | 


ing enough attention to style 
\trends (AA, March 25). 

Last Friday he tuned in “Person 
to Person” to catch Edward R. 
Murrow’s visit with Adam Gimbel. 
‘There was the great merchant in 
person...dressed in an obsolete 
\double-breasted suit, and wide tie. 

Today, Mr. Rothschild has writ- 
ten Mr. Gimbel, explaining the 
efforts of the men’s wear trade to 
“see if something cannot be done 
to improve the level of modern 
men’s wear as seen on television. 


s “The unkindest cut of all seems 
to be your appearance on ‘Person 
to Person’ last Friday. You wore 
an obsolete double-breasted suit 
and a wide tie—both garments we 
are sure would be difficult to buy 
today in any of Gimbel’s men’s 
departments and certainly not in 
the fine men’s shop of Sak’s Fifth 
Avenue. 

“Apparently not satisfied with 
this slight to your own trade, your 
‘comments certainly must have 
been discouraging to the merchan- 
dise men, buyers and advertising 
people in your own stores who 
want the male public to dress bet- 
ter and dress in the modern fash- 
ion.’ 

Mr. Rothschild said he would be 
pleased to have Mr. Gimbel’s com- 
ments. 


Reynolds-Fitzgerald Elects 

Reynolds-Fitzgerald, newspaper 
publishers’ representative, has 
elected John E. Rohde, formerly a 
v.p., president. John T. Fitzgerald, 
‘formerly president, has been 
named chairman of the board of 
|directors. Both Mr. Rohde and Mr. 
Fitzgerald are in the Chicago of- 
fice. Other officers elected include 
Robert S. McLean, Ist v.p.; Rich- 
ard T. Healy, 2nd v.p.; Charles H. 
Weissner, v.p. and secretary, and 
Elbert L. Rhoads, v.p. and treas- 
/urer. The latter four, all in the 
New York office, formerly were 
V.p.s. 


Hallock Named V.P. at BNF 
George Hallock has been ap- 


[Recognition and 15% 
‘Commission Are Key 


Questions: Brownell 


(Continued from Page 1) 
‘of the 15% commission and the 
operation of a recognition system 
}involve combining in restraint of 
trade, within the meaning of the 
Sherman Anti-Trust Act. 


® The essence of the system, he 
explained, is that the associations 
establish certain standards which 
must be met by advertising agen- 
cies before they can deal with pub- 
lishers who are members of the 
association. One of the standards 
is the compulsory 15% commis- 
sion, which must be maintained 
by any agency seeking recognition. 

He recalled that the Federal 
Trade Commission’s extensive in- 
vestigation of the agency recogni- 
tion system had been dropped in 
1930 after the commission con- 
cluded that advertising is exempt 
from the anti-trust laws. 

Since that time, he said, there 
have been several Supreme Court 
decisions which have broadened 
the application of the anti-trust 
laws to include services as well as 
commodities. He said one such 
case brought the insurance busi- 
ness under the anti-trust laws, and 
another held that real estate com- 
missions are subject to anti-trust 
provisions. 


s He told reporters that the deci- 
sion to test the legality of the 
agency recognition system was 
made on the basis of complaints 
which the department received 
from outside the government. 

“A number of complaints had 
been received by the department 
before we came in two years ago,” 
he said. “Several other complaints 
have come in since then.” 

While he would not indicate the 
source of the complaints, he in- 
sisted the case “did not originate 
in the department.” 


= However, another Justice De- 
partment spokesman said that the 
investigation was started after 
numerous complaints from two 
groups—small agencies and large 
corporations. 

The agency group, he said, com- 
plained that they couldn’t get 
membership in advertising associ- 
ations unless they could prove they 
had heavy capital. One agency in 
New York, he added, said that an 
agency must be able to show that 
it has $25,000 capital before it will 
be admitted to the Four A’s. 

The big corporations, according 
to the Justice Department spokes- 
man, complained that they at- 
tempted to set up house agencies 
to handle their advertising, but 
these attempts had been blocked 
by the ANPA and the Four A’s. 


s Asked about these statements, 
Frederic R. Gamble, president of 
the Four A’s, said flatly that the 
story that an agency had to have 
$25,000 capital to join the associa- 
tion was “not true.” There is no 
minimum size, Mr. Gamble said. 

As to the statement that the 
Four A’s and ANPA had blocked 
attempts of “big corporations” to 
set up house agencies, Mr. Gam- 
ble said briefly: “Not the Four 
A’s...if anyone refuses to recog- 
nize a house agency that’s an in- 
dividual media responsibility. We 
don’t have anything to do with it 
and never have.” 


Curtiss Candy Buys Radio 
Curtiss Candy Co., Chicago, 
which has been using “True De- 
tective Mysteries,” “Official De- 
tective” and “Top Secret” during 


O’Fallon sold KFEL, affiliated ra-|relations program of the Brand | vertising through May and June 


dio station, to the Intermountain | 
Network. The radio station’s call 


| Names Foundation, New York. 
Prior to joining BNF in 1947, Mr. 


on 508 stations of Mutual Broad- 


casting System with “True Detec- 


letters have since been changed to| Hallock was an editorial supervi-|tive Mysteries.” C. L. Miller Co. is 
the agency. 


‘KIMN. 


sor with Spencer Inc., New Haven. 
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Walz Heiser Sheldon Fletcher Lewis Williams Roberts 


QUEEN-PICKING—Carol Jean Lewis, of Chicago, ac- 
cepts trophy signalizing her selection as Miss Adver- 
tising of 1955, to reign over the first National Ad- 
vertising Industries Convention, embracing a score 
of subdivisions of the industry, which will be held 
in Chicago June 27-29. Presenting the trophy is 


Buehler 


TIME OUT—These representatives of media and agencies were photographed taking time 
out between sessions of the Boca Raton, Fla., convention of National Business Pub- 
lications. They are Kingsley Rice, Technical Publishing Co., Chicago; L. C. Fletcher, 
Gage Publishing Co., New York; Rufus Choate Scott, Scott-Choate Publishing Co., New 
York; Donald Hunter, Maclean-Hunter, Toronto; George Buehler and Robert Luchars, 


Rice Fletcher Scott Hunter Luchars Watson 


Marjorie Fletcher, Bielefeld Studios. Other members 
of the selection committee, named by the Art Di- 
rectors Club of Chicago, are Gene Walz and Orville 
Sheldon, art directors, Foote, Cone & Belding, and 
Stephen Heiser, photographer. Runners-up were 
Ruth Williams, June Roberts and Diane Todd. 
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Holtzman Posner Zabin 
FIRST DECADE—Account executive Aaron Holtzman holds the anni- 
versary cake as agency partners Jack Posner and James B. Zabin 
prepare to cut the cake in celebration of their tenth year in busi- 
ness as Posner-Zabin Advertising. 


~ Slimming Salad Meals ei» 


Todd deinz Vinegar 


Wesson Oil 


CO-OP SALADS—H. J. Heinz Co. and Wesson Oil Sales Co. will pool 
resources and product appeal in this ad, scheduled for the May 9 
and May 23 isswes of Life. The campaign, which also involves tv, 
newspapers and newspaper supplements, is designed to spur sales 
‘of 76 related products. Maxon Inc., Detroit, is the Heinz agency; 
Wesson is handled by Fitzgerald Advertising Agency, New Orleans. 


~« 


DeWolf Wilson Richter Duffy Fahrendorf Wallace Hook 


Industrial Press, New York; David R. Watson, Watson Publications, Chicago; John W. 
DeWolf, G. M. Basford Co., New York; W. A. Wilson, Pit & Quarry Publications, Chi- 
cago; Frank Richter, Watson Publications, Chicago; Harry Duffy and P. M. Fahrendorf, 
Chilton Co., Philadelphia; Joseph J. Wallace, Wallace Publishing Co., Montreal; George 
T. Hook, Iron Age, New York. 


Little Lambie Valenstein Schruth Carey 


FUN WITH FOUR A’S—Enjoying both convention company and the advantages of Florida 
living are these groups, gathered at Boca Raton for the American Assn. of Advertising 
Agencies sessions: Henry G. Little, Campbell-Ewald Co., the new chairman of the 
Four A’s; James M. Lambie Jr., of the White House staff; Lawrence Valenstein, 


Peek Kohler 


Zeising Ryan Gamble Mariinces 


Grey Advertising Agency; Strother Carey, Leo Burnett Co.; Peter Schruth, George 
Peek, A. W. Kohler and Richard Zeising, Curtis Publishing Co.; F. B. (Barry) Ryan 
Jr., Ruthrauff & Ryan; Frederic R. Gamble, president of the Four A’s, and Pierre 
Martineau, the Chicago Tribune. 
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Montague Out at 
Industrial Ad 
Research Institute 


(Continued from Page 2) 
a letter predating and therefore 
invalidating his intended resigna- 
tion. A copy of our letter to him 
is attached. [It was dated April 
12, one day earlier than Mr. Mont- 
ague’s letter of resignation.] 

“Second, your trustees do not 
intend to divert institute funds to 
NIAA use and are, in fact, pre- 
vented from doing so by specific 
rules in the NIAA by-laws under 
which we operate. 

“Third, a committee of trustee 
members is studying the pros and 
cons of moving headquarters to 
New York City. Again, obviously, 
no action would be taken by your 
trustees in such an important 
move without a poll of subscribers. 
All angles, advantages and disad- 
vantages will be carefully con- 
sidered before we call for a re- 
ferendum.” 


= Mr. Wedereit also advised sub- 
scribing companies that “with the 
acquisition of Dr. Joseph Bacheld- 
er as research director and posi- 
tive action now under way on four 
important new research projects, 
your trustees now feel justified in 
reporting good progress for the 
institute... A full report of pro- 
ject assignments to commercial 
organizations and some time tables 
for reports will be sent to you 
shortly.” 

Although there has been no of- 
ficial word, it is understood that 
the trustees do not plan to fill 
the post vacated by Mr. Montague, 
at least not immediately. 

In addition to Mr. Wedereit, 
trustees attending the _ special 
meeting in Boca Raton included | 
David F. Beard, Reynolds Metals 
Co.; George O. Hays, Penton Pub- | 
lishing Co.; Bertram V. Jones, | 
Link-Belt Co.; John C. Spurr, 
McGraw-Hill Publishing Co., ‘and 
George L. Staudt, Harnischfeger | 
Corp. | 


Ads Will Promote 
Nash’‘s Used-Car 


Guarantee Plan 


Detroit, April 26—The Nash di- 
vision of American Motors Co. 
will run a full-page two-color ad 
in the May 8 issue of This Week 
Magazine to announce a new 
guarantee plan for used cars sold 
by its dealers. 

This will be followed by com-_| 
mercials on “Disneyland” over 
ABC-TV and by ads in Family 
Weekly and Parade. The ads will 
be repeated in the three publica- 
tions and in newspapers at some 
later date. 

The plan, called the first of its 
kind by Nash, will work like this: 

Purchasers of used cars from 
Nash dealers will receive certifi- 
cates saying the dealer will follow 
through on any necessary repairs 
on the car. Terms of the guarantee 
are doubled if the car is a Nash. 


® The guarantee is backed by a 
$1,000,000 indemnity bond issued 
by St. Paul Fire & Marine Insur- 
ance Co. Warranty certificates 
will be signed by the dealer and 
counter-signed by an officer of 
Nash and an officer of St. Paul 
Fire & Marine Insurance Co. 

All cars covered by this plan 
will bear a sticker in the wind- 
shield saying “Bonded Select Used 
Cars.” 

Roy Abernethy, sales v.p. of 
Nash, said the program will result 
in four major benefits: Create 
dealer confidence in used cars sold 
by Nash dealers; give the dealers 
an advantage over competition; 
increase resale value of Nash used 
cars, and accelerate the rate of 
used-car turnover. 


The announcement came at the 
same time that American Motors 
announced a $60,000,000 product 
development program for its Hud- 
son and Nash cars, and appliances. 
The expansion will take place over 
the next 18 months and will in- 
clude new engine and other facili- 
ties in its various plants and ex- 
tensive tooling required to bring 
new auto and appliance models in- 
to production. 


Two More Join ABP 


Total membership in Associated 
Business Publications, New York, 
has increased to 159 with the af- 
filiation of American Gas Journal, 
published by Petroleum Engineer 
Publishing Co., Dallas, and Ameri- 
can Metal Market, published by 
American Metal Market Co., New 
York. 


Amendola Joins ‘Apparel Arts’ 

Anthony J. Amendola, formerly 
with Anheuser-Busch, has joined 
the sales staff of Esquire’s Apparel 
Arts, New York. 


Pins ar asinels 2c) i SA ee: Ee NS ates Me DT el MS TEI cee: 


total grocery lineage in 1954, The Blade led 
all newspapers in Ohio’s 7 major markets, with a gain of 243,666 
lines over 1953. Total daily and Sunday lineage was 


3,348,267 


The reasons, of course, may be found in the buying ability and 
desire of Blade families, the exceptional Blade coverage of its 
market, and the lively, enthusiastic local marketing support 
The Blade provides its advertisers. 


® “Source: Media Records 


TO #F ED O B LA D K Daily and Sunday TO & ED O TI M ES Morning 


Represented by Moloney, Regan and Schmitt, Inc. 
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"We Wait for PENNSYLVANIA FARMER,” 


He’s not speaking for his family alone, but for his 
neighbors as well. They know that PENNSYLVANIA 
FARMER is closest to every situation affecting Penn- 
sylvania agriculture. It’s the one farm paper that 
provides them with fresh, on-the-spot coverage of 
important farm news twice every month. 


There are many other reasons for this emphatic 
preference for PENNSYLVANIA FARMER (4 out of 5 
farm families read it). They include high editorial 
standards and a realistic approach to the farmer's 
problems. There’s solid confidence in the contents 
of PENNSYLVANIA FARMER that also extends to the 
advertising it Carries. 


Says Levi H. Brubaker, Lancaster County, Pennsylvania 


If you have something to sell you can’t overlook 
the prosperous Pennsylvania farm market. Exten- 
sive diversification keeps farm income dig and ex- 
ceptionally steady. PENNSYLVANIA FARMER is the 
most effective way of reaching these year ‘round 
buyers with lots of ready cash. It’s timely, easy to 
use, low in cost. 


Other states with tremendous buying power are 
Ohio and Michigan, served by THE OHIO FARMER 
and MICHIGAN FARMER. All three magazines are 
Roto printed, save plate costs. Write to T1013 
Rockwell Avenue, Cleveland 14, Ohio, for the 
details. 


PD ENNSYLVANIA FARMER 


THE OHIO FARMER, Cleveland, Ohio 


Harrisburg, Pennsylvania 
MICHIGAN FARMER, East Lansing, Michigan 
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Full Text of Hanson 
Report to the ANPA 


(Continued from Page 1) 


anti-trust action against this association 
in the U. S. district court for the south- 
ern district of New York. 

The action will be based upon two 
charges, first that, beginning in or about 
the year 1917, the ANPA in concert with 
the American Assn. of Advertising Agen- 
cies, the Publishers Assn. of New York 
City, the Periodical Publishers Assn., the 
Associated Business Papers, and the Ag- 
ricultural Publishers Assn., and second 
that over the same period of time, the 
ANPA, in concert with its own members, 
has been and now is engaged in a con- 
spiracy in violation of Section I of the 
Sherman Anti-Trust Act, unreasonably to 
restrain trade in advertising. 


@ The action will be civil in nature, not 
criminal. 

The stated object of the proceeding is 
to enjoin the various named defendant 
associations, and through them their in- 
dividual members, from engaging in 
practices which the attorneys in the anti- 
trust division allege have been and are 
now being carried on in violation of the 
law. 

The result, if they prevail, will place 
the entire business of gathering and dis- 
seminating information by advertising in 
the printed form in a straitjacket of 
judicial control, policed by an executive 
branch of the government. 

The ultimate result, if the government 
prevails in this proceeding, will be as ef- 
fective a control over the operations of 
the press in this country as has been) 
achieved elsewhere throughout the world, | 
in those unfortunate countries 
people, in the last three decades, have 
been stripped of every vestige of indi- 
vidual liberty. 


@ This action is not based on any charge 
of monopoly, 
tempt to monopolize. 

It is not based on the common concept 
of a conspiracy to fix prices so as either 
to restrain production or to raise prices 
or to maintain uniform prices. 

But before I relate the specific charges, 
let me refresh your recollection and 
bring you up to date on events of the 
last twelve months. 

You will all recall that at our conven- 
tion last year, by direction of your board 
of directors, I told you of the proposed 
investigation of the ANPA files by the 
anti-trust division of the Department of 
Justice, and of the decision by your board 
to permit the investigation—without chal- 
lenging in court the right or the author- 
ity of the anti-trust division to take off 
on a fishing expedition of that nature in 
the hope of turning up some evidence of 
wrong doing. 


wg Agents of the division came to the of- 
fices of ANPA on May 17 and remained 
there many weeks, going through all of 
its files pertaining to advertising prac- 
tices in the newspaper publishing busi- 
ness. 

More than 2,200 letters, bulletins and 
other documents were extracted, photo- 
graphed and sent to Washington for study 
by the attorneys in the division’s head- 
quarters. 

Both before and after that visitation, 
agents of the department, I am told, made 
similar searches of the files of the Amer- 
ican Assn. of Advertising Agencies, the 
Publishers Assn. of New York City, the 
Periodical Publishers Assn., and the As- 
sociated Business Papers Inc. I am told 
their request for inspection was refused 
by a fifth group. 


@ Following the inspection of ANPA 
files, a committee of the board consisting 
of President Slocum, Past President Mc- 
Cahill and D. Tennant Bryan called upon 
Attorney General Brownell and Assistant 
Attorney General Barnes, of the anti- 
trust division, to discuss the purpose of 
the inquiry. 

This committee was informed the ma- 
terial extracted from ANPA files had not 
been evaluated. Further, it was told that 
before any action was filed in court a 
further opportunity would be afforded— 
in the event action against the ANPA was 
contemplated—for a full discussion of the 
matter. 

Late on Monday, April 18, your presi- 
dent was contacted by the chief of the 
litigation trial section of the anti-trust 
division and advised to get in touch with 
Assistant Attorney General Barnes. 

This he did, and pursuant to his call | 
an appointment was made for the ANPA 
committee to meet with Attorney General 
Brownell and Assistant Attorney Gen- 
eral Barnes in Mr. Browniell’s office on 
Wednesday, April 20, at 9:30 a.m. In addi- 
tion to Messrs. Slocum, McCahill and 
Bryan, your vice-president, Mr. Dwight, 
participated in that conference. 


@ There the committee was told that the 
department had decided to file an action 
charging the American Assn. of Adver- 
tising Agencies, the ANPA and four oth- 
er media groups with a conspiracy in re- 
straint of trade in advertising. This is 
in violation of Section I of the Sherman 
Anti-Trust Act. 

The committee was further told that an 
opportunity would be afforded counsel 
for the ANPA to discuss the proposed 
proceeding with the chief of the litiga- 


whose | 
\@ Section VII of the act authorizes suits 


nor on any charge of at-| 


tion trial section of the anti-trust divi- 
sion, so that he might be informed as to 
the nature of the charges made and given 
opportunity, if this association so elects, 
to settle the controversy without re- 
course to litigation by agreeing to the 
entry of a .consent decree, under the 
terms of which the ANPA would be per- 
petually enjoined from engaging in any 
or all of the practices complained of by 
the department. 


@ Your counsel, accompanied by his as- 
sociate, Mr. Arthur B. Hanson, met with 
Mr. Kramer, the chief of the division’s 
trial section, and Mr. Stuckey, of that 
section, promptly after the conference be- 
tween your committee and Messrs. 
Brownell and Barnes was concluded. 

Counsel made a report to your board 
of directors last Saturday. The board is 
now considering the question as to what 
future action is in the best interest of 
the ANPA and its membership and, more 
important, in the interest of the public. 

It is because your board wants you to 
be fully informed as to the nature of 
the charges, so that it may have the ben- 
efit of your thinking, that I have been 
requested to make this statement on the 
case. 


@ Section I of the Sherman Act declares 
every contract, combination or conspiracy 
in restraint of trade among the several 
states to be illegal. 


@ Section IV of the act empowers the 
federal courts to prevent and restrain 
violations of the act through the process 
of injunction. 


by private parties who claim to have been 
injured through violations of Section I. 
If they prevail, they are entitled to three- 
fold damages for losses sustained and 
costs of the suit, including a reasonable 
attorney’s fee. 

Such are the pertinent provisions of 
the law. Two of these sections, I and IV, 
are being invoked by the department, 
and the third is lurking in the back- 
ground. 


@ So at this moment, I want to put two 
questions to you. 

First, do you believe for one moment 
that your officers, your directors and 
your general manager have been engaged 
in a conspiracy with any other group or 
groups illegally to restrain trade among 
the states in advertising? 

Second, do any of you in this room 
consider that during the years you have 
been members of this association you, 
as members of this association, have 
been engaged in a conspiracy with your 
own association illegally to restrain trade 
among the states in advertising? 

Now let us take a look at those sections 
|of the bill of complaint as drafted by the 
Department of Justice in respect to the 
ANPA as an association and you as its 
members, and also at the prayer of the 
department setting forth the scope of the 
injunction it seeks to have entered and 
enforced. 


@ Section 21 of the bill of complaint con- 
tains a general statement of the offenses 
charged, reading as follows: 

21. Beginning in or about the year 1917, 
the exact date being to the plaintiff un- 
known, and continuing to and including 
the date of the filing of this complaint, 
all the defendants, and each of the de- 
fendants with its members, have been and 
now are combining and conspiring in un- 
reasonable restraint of the herein be- 
fore described interstate trade and com- 
merce in national advertising, in viola- 
tion of Section I of the Sherman Act. 
The defendants are continuing, and 
threaten to and will continue, said of- 
fenses unless the relief hereinafter 
prayed for in this complaint is granted. 


@ Section 22 particularizes as to the 
charges of conspiracy alleged to have 
been entered into between all of the as- 
sociation defendants thus: 

22. The combination and conspiracy 
among all the defendants has consisted 
of a continuing agreement and concert 
of action among them, the substantial 
terms of which have been and are: 

A. That the defendant media associa- 
tions adopt substantially uniform stand- 
ards for recognition of advertising agen- 
cies, and members of said associations 
adhere to said standards; 

B. That only advertising agencies 
granted recognition by defendant media 
associations be extended credit and al- 
lowed agency commission by members of 
said associations; 

C. That members of the defendant me- 
dia associations allow agency commission 
only to those advertising agencies which 
agree to retain, and not rebate to or split 
with national advertisers any part of 
agency commissions; 

D. That advertising agencies which re- 
bate any part of agency commissions to, 
or split them with, national advertisers 
, be denied recognition, or if such recog- 
nition has been granted, that it be with- 
drawn, cancelled, or suspended; 
| E. That recognition be denied to house 
,agencies and advertising agencies con- 
trolled by, or affiliated with media or 
printing or engraving establishments; 
| ¥. That members of the defendant me- 


— 


dia associations charge gross rates to di- 
rect advertisers; 

G. That members of the defendant me- 
dia associations adhere to their published 
advertising rates; and 

H. That agency commissions be fixed 
and maintained at 15% of the medium’s 
gross rate for advertising. 


@ Section 33 particularizes as to the 
charges of conspiracy alleged to have 
been carried on between you as members 
of the ANPA and the ANPA itself thus: 

33. The combination and conspiracy 
between defendant ANPA and its mem- 
bers has consisted of a continuing agree- 
ment and concert of action among them, 
the substantial terms of which have been 
and are: 

A. That said defendant association 
adopts substantially uniform standards for 
recognition of advertising agencies and 
that its members adhere to said stand- 
ards; 

B. That only advertising agencies 
granted recognition be extended credit 
and allowed agency commission; 

C. That members allow agency commis- 
sion only to those advertising agencies 
which agree to retain, and not rebate to 
or split with national advertisers any 
part of, agency commissions; 

D. That advertising agencies which re- 
bate any part of agency commissions to, 
or split them with, national advertisers 
be denied recognition, or if such recogni- 
tion has been granted, that it be with- 
drawn, cancelled, or suspended; 

E. That recognition be denied to house 
agencies and advertising agencies con- 
trolled by, or affiliated with, media or 
printing or engraving establishments; 

F. That members charge gross rates to 
direct advertisers; and 

G. That members adhere to their pub- 
lished advertising rates. 

What the department seeks in the na- 
ture of a court order, as set out in its 
prayer, is: 

Wherefore, the plaintiff prays: 

1. That the aforesaid combinations and 
conspiracies, agreements, understandings, 
and arrangements be adjudged by the 
court to be in unreasonable restraint of 
| the trade and commerce described in this 
| complaint and in violation of Section I of 
|the Sherman Act; and that the court ad- 
| judge and decree that the defendants and 
}each of them have combined and con- 
spired to restrain interstate trade and 
commerce in violation of Section I of 
the Sherman Act. 

2. That each of the defendant media 
associations be -nojoinea from operating 
and maintaining any recognition system. 

8. That each of the defendants be en- 
joined from following any policy or 
adopting or continuing in effect any by- 
law, rule, regulation, form of contract, 
understanding or agreement: 

A. To fix or establish the amount of 
agency commission; 

B. Pursuant to which any member of 
the defendant media associations denies 
credit or agency commission to any ad- 
vertising agency; 

C. Relating to rebating or splitting 
agency commission, or 

D. Requiring or inducing any member 
of the defendant media associations to 
adhere to its published card rates. 

5. That each of the defendants be re- 
quired to revise its bylaws so as to bring 
|} them into conformity with law, to submit 
such revisions to this court for approval 
and, after obtaining such approval, to 
furnish each of its members with a copy 
of said revised bylaws. 

6. That the plaintiff have such further, 
general, and different relief as the 
nature of the case may require and the 
court may deem proper in the premises. 

8. That the plaintiff recover its taxable 
costs. 


g@ When this bill of complaint will be 
filed I do not know. I understand counsel 
for other prospective defendants will be 
given an opportunity to confer with 
counsel in the anti-trust division in order 
that they may inform their clients as to 
the issues involved. Also, if any or all 
wish to negotiate a consent decree, oppor- 
tunity will be afforded for such nego- 
tiations. 

At this stage of the controversy it 
would be inadvisable for your counsel to 
discuss the nature of the documents ex- 
tracted from the ANPA files or to ex- 
press opinion as to the evidentiary weight 
that might be given them by a court 
during trial. 

Suffice it to say he knows what was 
extracted and copied, he has them listed 
together with a summary of their con- 
tents and, from his knowledge of their 
contents, he does not believe they justi- 
fy the institution of the action proposed. 


@ Furthermore, from his study of the 
law—both the act itself and the decisions 
of the courts in Sherman Act cases—he 
does not believe that this association, 
either in concert with other associations 
or with its own members, has violated 
or is now violating the Sherman Act. 

As counsel pointed out to you last 
year, precisely the identical issues were 
litigated before the Federal Trade Com- 
| mission over a period of nearly six years 
—from 1924 to 1930. After a full and com-| 
plete hearing on the merits and after ar-| 
gument, the complaint in that proceed- 
ing was dismissed by an order of the 
| commission entered on January 22, 1930. 

So here we are, more than a quarter 
of a century later, facing the same 
charges again. And why? 

Because the anti-trust division of the 
Department of Justice claims the deci- 
sion in the earlier case was wrong and 
also because of its contention that 
through court decisions in other cases 
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that have been disposed of since 1930, the 
law has been changed. 


gw Of course the government lawyers 
spearheading this attack on the press are 
entitled to their views. Even so, I do 
want to advise you that the law itself, 
that is the statutory law, has not been 
changed since 1930. And I would be re- 
miss if I did not inform you that there 
have been no cases litigated since 1930 on 
precisely the same issues presented by the 
department in its bill of complaint 
drafted for this proceeding. 

Let me illustrate: 

In one respect, this is a price fixing 
case. Yet in no price fixing case with 
which I am familiar has the anti-trust 
division ever alleged that more than 800 
persons, firms or corporations, whose 
prices are determined by them individu- 
ally and where no two of them charged 
the identical price, were engaging in a 
price fixing conspiracy in violation of 
Section I of the Sherman Act. 


a Yet, notwithstanding my view that 
this proceeding is not warranted and can- 
not be justified, I must in all earnestness 
point out to you the direct effect on your 
business, as well as on the ANPA, of an 
adverse final order, either through the 
entry of a consent decree without trial or 
a decree of injunction, encompassing the 
full scope of restraint sought by the 
government, after trial. 


@ First, the whole field of newspaper ad- 
vertising would be thrown into chaos. If 
perchance you continue to issue rate 
cards and adhere to the rates specified 
therein you would subject yourself as 
well as the ANPA to a contempt pro- 
ceeding. 


@ Second, if, by individual determination, 
a significant number of you happened to 
pay an agency commission in the same 
percentage amount, you would subject 
yourself, as well as the ANPA, to a con- 
tempt proceeding. Unquestionably you 
would be charged with conscious paral- 
lelism of action in violation of the de- 
cree. 


@ Third, if, by your individual action, a 
significant number of you refused to 
grant commissions when demanded by 
direct advertisers, rebating or commission 
splitting agencies, or so-called house 
agencies, you would subject yourself as 
well as the ANPA’ to a contempt pro- 
ceeding on an allegation of conscious 
parallelism of act. 


@® Fourth, the ANPA would no longer 
be able to serve you with credit infor- 
mation on those who place advertising 
with newspapers. For it to attempt to 
gather and disseminate such informa- 
tion, to investigate and assay the integ- 
rity of advertising agencies and to report 
to you hereon would subject it to a con- 
tempt proceeding. 


@ Fifth, the ANPA would be required to 
revise its bylaws to conform to what the 
lawyers in the Department of Justice— 
not you as members—think it should do 
or not do in its effort to serve you. 
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Advertisers Spent 
Less in Newspapers 
in ‘54, ANPA Told 


(Continued from Page 4) 
tising, which reported volume 
figures to the convention, saw en- 
couragement, however, in linage 
figures for the first quarter of 1955. 
These show a gain in nation] ad- 
vertising of 8.1% over the same 
period last year. Classifications 
and sub-classifications in which 
larger gains were made in the 
January-March ’55 period in- 
cluded: Automotive up 19.3%, 
transportation up 18.8%, air lines 


up 29.2%, tires and tubes up 61.- 
T%. 


® First quarter figures notwith- 
standing, Mr. Jones told the ses- 
sion that newspapers are in “the 
biggest competitive battle in the 
long history of advertising. 

“This,” he added, “is a time for 
confidence and a time for newspa- 
pers to sell with imagination and 
enterprise, to strengthen the bu- 
reau and the toehold we already 
have, to search with new aggres- 
siveness for new and more effec- 
tive ways to sell.” 

The bureau reported national 
advertising expenditures in the 
major classifications as follows: 

(Last 000 omitted) 
Classification 1954 1953. % change 


When, as, and if this case goes to trial, 
the ultimate decision will, I anticipate, 
rest upon the preponderance of the evi- 
dence as to whether or not you have 
made independent decisions, whatever 
they may have been, based on the in- 
formation you have received. 

As was said by the Supreme Court of 
the U. S. only last year: 


@ “The crucial question is whether re- 
spondents’ conduct toward petitioner 
stemmed from independent decision or 
from an agreement, tacit or express. To 
be sure, business behavior is admissible 
circumstantial evidence, from which the 
fact finder may infer agreement. 

“But this court has never held that 
proof of a parallel business behavior con- 
clusively establishes agreement or, 
phrased differently, that such behavior 
itself constitutes a Sherman Act offense. 

“Circumstantial evidence of consciously 
parallel behavior may have made heavy 
inroads into the traditional judicial at- 
titude toward conspiracy; but ‘conscious 
parallelism’ has not yet read conspiracy 
out of the Sherman Act entirely.” 

The anti-trust division is making this 
association and its members the guinea 
pig in its effort to amend the Sherman 
Act through judicial decision rather than 
through legislative enactment. 

The issue is drawn. 

It should be met head on. 


@ It should be met head on, not for your 
selfish self interest, but for the preserva- 
tion of the right of the people of the 
U. S. to receive and impart information, 
free from such a control by government 
as is now proposed. 


Polk Bros. Names Agency 
for $300,000 Bowling Show 


Polk Bros., Chicago hard-goods 
retailer, has appointed its first 
agency—Kuttner & Kuttner, Chi- 
cago. A large-budget advertiser, 
Polk has previously used its own 
house agency for all advertising. 

Kuttner was appointed to han- 
dle a new championship tv bowl- 
ing show which Polk will sponsor 
on WBKB starting May 1. The 
$300,000-a-yéar program will be 


Agriculture $ 11,208 $ 12510 —10.4% 
Alcoholic 

beverages 61,087 57,390 + 6.4 
Amusements 1,243 1086 +145 
Confections 4,135 3,284 +25.9 
Educational 1,686 1491 +-13.1 
Groceries 129,446 133,131 — 2.8 
Hotels & 

resorts 12,826 12,444 + 3.1 
Housing equip. 

& supplies 26,278 26,226 + 0.2 
Industrial 11,153 11,708 — 4.7 
Insurance 10,952 8518 +28.6 
Jevelry & 

silverware 1,287 1,217 + 58 
Medical 20,678 21,294 — 2.9 
Miscellaneous 16472 18,532 —11.1 
Professional 

& service 803 840 — 44 
Publications 16,344 16,788 — 2.6 
Public utilities 13,845 13,747 + 0.7 
Radio & 

television 17072 26,975 —36.7 
Sporting goods 4,768 3498 +363 
Tobacco 16,702 20,137  —17.1 

‘Toilet 

requisites 39,980 46328 —13.7 
| Transportation 29,298 27,904 +- 5 
| Wearing 

apparel 6,996 6553 + 68 
Automotive 139,861 129,423 + 7.9 

Total general & 

automotive 594,120 601,224 — 1.2 


® The Bureau of Advertising, 
launched in 1913 with a budget of 
about $25,000, is now working on 
a budget of $1,600,000. The con- 
vention was told by Richard L. 
Jones that the BofA needs this 
much money because it’s “engaged 
in a great crusade, seeing to it 
that American newspapers remain 
the basic advertising media.” 
Harold S. Barnes, director of the 
bureau, outlined a five-point sales 
program. He spoke of “a new wea- 
| Pon against tv.” This involves a 
|presentation in which advertisers 
are told that the same number of 
dollars as they spend in tv will 
buy much more in newspapers. 
The bureau also will concentrate 
on “loss” classifications, like medi- 


will embark on heavier concentra- 
tion on “growth” classifications, 
including new cars, gas and oils, 
airlines, air conditioning and in- 
| surance. 


. Emphasis also will be given to 
selling “the basic values of news- 
papers” and to the “kind of faith 
that will inspire us to keep plug- 
| ging” the virtues of the medium. 
Monsanto Chemical Co., which 
‘spends $4,000,000 of a $5,000,000 
budget in newspapers, and its 
jagency, Needham, Louis & Brorby, 
‘received awards from the BofA 
for their “outstanding achievement 


staged on alleys permanently lo- ‘in the use of newspaper advertis- 


cated in one of Polk’s stores. 


ing” in the promotion of All. 


cal, toilet goods and cigarets. It 


2 a hve ; ‘. Ba ae) com abet ie we . 
ye ROS :" . e 4 BE nate Rx . "yaen! aes: PE 5 s eit. oe oe ee: po : PERE 5 52. LT A ied. Sela ee” Hb Ea lle le aS Si : = , oy 7 3 Pt Aes 
= nt raed > Ries 7 ~~ , . ~ +e ~~ orn ce ag sgony omg sages a ow ~e a inde ee Se ee, A ‘ . 
Sarto ae aS ee a — ete > - — ea ; } > ares : ta Ts > J — pas . - — an " ; : . 
7 PEN Ee i Se 3 
£¢ ‘ 
cs 
i é 
| Po 
ee 
| 
| 
: a 
_ | | 
_= 
; 
’ 
a i i 
: ‘ : . “s aie 4. a! ‘ ‘ } 2 : ¥ S 4.4.4 : . 
> oe s/t ve SSS aes a ete oF * J ‘ 4 peaieg. fee, s. TF 7. . ee Oe ate ta Ss . a ok 2 Ta tee a es fn * py 3 q ne te pe Me es | ia: S¢. ex’ / vee + : : tw Finn S: 
4 "bes Poe A ee FS aah Wks oy ie eer ott “SMR hn 2 ot ye me ~ Se eo ee ae BINS. <i Pa Pe ae oe. A hy Oe ee WED oe a Ae be: Sgr Re bu ts ae oe ae eo SR Sages 2 od 3 Sow tan ~~ 7 Ne eS Ee Pee 
ee ST “ip! Pe » . to ie ae a (eee Be oe cee 2s ie Ft ON a oe ee Oe Mee ee i + be BE hu ne oe PAO, Fad y 3 ee ae a ee ‘ 1 a Ss Be Sete Pais os Fora ce Vee te”, cs at: Ie. had? a ee Br ser OF ¥ fo RS ee Seda ae Sa hie’ cde, ‘Pee es = & 
eee ee er ee es oie tee fad" AT at laren. Pha. Fike es gk OR RR ag Se eM ie! Ee ag  E ee a Eg Se CAD Oe tei hn hone ade CaF”) PR EEE ge Goa an be de RR ME a ak fe ho hy 
* ae fn aie RE RAAT Ee SORE Cet Oe Peete Tad CP aT Be A Ry iY Dies PAL TE OP x VPage. -f , ee Oe Ae Re Sree ye eh Pe RE ve wee ee eet es ~ th 3 BAe Sale SAM ieee | Pe sag gs ee 
# by Ae er aA rao eee fie . af AS 2 j Ae od ez a fr es o Ps Sec tees Meas ¢ ah ye aa Sy ‘eae : 5g ES, ae! 7 «3 : i re 7 Y , Sa rare. : Ps y- aa ep at if 
i A ee: ah, OOF es Shh Aaa tld, kT apo » ; Fe et SOP A ae 2 ee Ta ee sc cx gp OS Le LOR heakd” AZOLE aa Pac a Bite PRS? ae Tp gp M8 gat De 
SOK re TR on ee MEE ie ee ei he oO Pk a Ete ie’ oa ete So ee . 8 fae oe ENT ee, gt 7 ae f y <a : thy gp sal ee 9 ie jue eS £. Te oe 5 tee ee 2S eteas ‘ Pe MET eae Rae ea Fad ae Bie Se teat " Bate 
“ aw”. Me eo ee ee 4 Gat S04) o 5 ay ere ee Sf INarttesg! 7 Ey | rae. oa at _ a ais x ag Ged ee ieee ft ae 4.88 om hd eA Xe ia Re 5 Oe Se de eF o dlpe OI iON: RPE Sig TRS — ing. +. = far gat, i a PC tm od ta - 2A s y ae ha Be Nero n Men - eet ~ en oe hi wt a pair Boe ¢ Pome od i. a, et ae | 


a 


EC a a EE Te oe! 


— 


/ 


~ 


Advertising Age, May 2, 1955 


Court's Attitude on 
Anti-Trust Laws Has 
Changed Since 1930 


(Continued from Page 1) 
rates. 

Extensive hearings and argu- 
ments were held before the com- 
mission finally withdrew its com- 
plaint for lack of jurisdiction. 


= At a press conference today, 
however, Attorney General Brown- 
ell said recent decisions by the Su- 
preme Court bringing the insur- 
ance and real estate businesses 
under the Sherman Act indicate 
that the old FTC decision is no 
longer valid. He said the change 
in anti-trust jurisdiction results 
from a different attitude on the 
part of the courts, rather than any 
changes in the law itself. 

The insurance case was the 
opening wedge for the anti-trust 
division. As far back as 1869 the 
Supreme Court had held, in Paul 
vs. Virginia, that “issuing a policy 
is not a transaction of commerce” 
subject to federal control. But in 
1944 the Supreme Court, in U. S. 
vs. Southeastern Underwriters 
Assn., reversed a series of deci- 
sions based on Paul vs. Virginia 
and ruled that restrictive agree- 
ments among insurance underwrit- 
ers are subject to the Sherman Act. 


® Anti - Trust Chief Stanley 
Barnes, in a recent speech to an 
insurance convention, emphasized 
the significance of U. S. vs. South- 
eastern Underwriters, particularly 
the statement of the court that “no 
commercial enterprise of any kind 
which conducts its activities across 
state lines has been held to be 
wholly beyond the regulatory pow- 
er of. Congress under the commerce 
clause. We cannot make an excep- 
tion of the business of insurance.” 
The other case cited by the At- 
torney General is U. S. vs. the 
National Assn. of Real Estate 
Boards and Washington Real Es- 
tate Board. Here the government 
had filed criminal and civil actions 
charging that real estate commis- 
sions were standardized under by- 
laws of the associations which re- 
quired members to adhere to a 
prescribed fee schedule. 


® Lower courts dismissed both 
cases after the associations argued 
that real estate is not a commodity 
subject to anti-trust restraint. But 
on May 8, 1950, the Supreme Court 
ruled that the Washington Real 
Estate Board should have been 
found guilty in the civil case; the 
court said the government failed 
to prove the guilt of the national 
association. 

In his opinion for the court, 
Justice William O. Douglas wrote: 
“It is not for the courts to deter- 
mine whether in particular settings 
price fixing serves an honorable 
or worthy end. An agreement, 
shown either by adherence to a 
price schedule or by proof of con- 
sensual action fixing the uniform 
or minimum prices, is itself illegal 
under the Sherman Act, no matter 
what end it was designed to 
serve... 

“The fact that no penalties are 
imposed for deviations from the 
price schedule is not material. 
Subtle influences may be just as 
effective as the threat of use of 
formal sanctions to hold people in 
line.” 


® On the jurisdictional issue, Jus- 
tice Douglas noted the lower court 
assumed that where personal serv- 
ices are involved, a combination to 
fix the price or compensation is 
legal. 

He said the court believes it is a 
“misconception” to compare the 
services of the real estate brokers 
to those of labor unions, which 
Congress had in mind when it de- 
cided that combinations for the 


Last Minute News Flashes 


‘MacNeal Takes the Helm at Curtis Publishing 


PHILADELPHIA, April 29—Robert E. MacNeal, president of Curtis 
Publishing Co. since 1950, has been named chief executive officer 
‘of the company. The action resulted when Walter D. Fuller—who 
continues as board chairman and member of the finance committee— 
expressed a desire to “reduce the degree of his activity in company 
affairs.” 


‘Diners’ Club News’ Accepts National Ads 


New York, April 29—Diners’ Club News, official publication of the 
Diners’ Club, national credit organization, will accept national adver- 
tising starting with its June issue. Base page rate, b&w, one-time 
will be $1,584. Circulation, based on club membership, is 165,000. 
Previously advertising has been limited to hotels, restaurants, florists 
and other services catering to the club’s membership. 


Spry, Junket Will Be Promoted in Tie-in Ads 


New York, April 29—A May-June tie-in promotion featuring 
Danish pie will be run by Lever Bros. Co., for Spry, and Junket Brand 
Foods division of Chr. Hansen’s Laboratory, for its Junket Danish 
Dessert. Media schedule includes four-color spreads in women’s maga- 
zines and farm publications, b&w ads in newspapers and tv spots on 
the “Lux Theater.” Foote, Cone & Belding (Spry) and McCann- 
Erickson (Junket) are the agencies. 


Rotation Elevates Baker at Kiesewetter, Baker 


New York, April 29—Commenting that “25 years is long enough 
for one man to be president of anything,’ Agency President H. M. 
Kiesewetter has announced a four-part rotating presidency to be 
divided among the partners of Kiesewetter, Baker, Hagedorn & Smith. 
There are no changes in agency ownership or activity. Based on senior- 
ity, Samm S. Baker is the new president, to be succeeded in order 
annually by Horace Hagedorn, now v.p. and secretary, and H. B. Smith, 
now v.p. and treasurer. 


Grandma Moses Featured by Post's Cereals 


Wuite Pains, N. Y., April 29—Three General Foods products— 
Post’s Grape-Nuts Flakes, Post Toasties, and Post’s Sugar Crisp—are 
combining for a major premium promotion in late May. Grandma 
Moses color prints will be sent consumers who send in one “bonus offer 
box top” and four other box tops from any Post cereal. No cash is 
involved. Sunday newspapers in major markets, plus Life and Look 
and the “Roy Rogers” and “Mama” network tv shows will be used. 
Benton & Bowles is the agency. 


Raytheon to Donahue & Coe; Other Late News 


* Effective June 1, Donahue & Coe, New York, will handle adver- 
tising for Raytheon Mfg. Co., Waltham, Mass., replacing Cowan & 
Dengler, now in the process of dissolution (AA, April 18). 


e Hallicrafters Co., Chicago, will market a 21” color tv set priced at 
$695 in June, William J. Halligan, board chairman, announced Friday. 
RCA-type tube and circuitry will be used. 


e Richard P. Holland has resigned as exec. v.p. and treasurer of 
Harold Cabot & Co., Boston, to form his own advertising consulting 
business. 


e Michael McCabe, general sales manager of Hoffman Beverage Co., 
Newark, has been made v.p. for sales and marketing. Before joining 
Hoffman three years ago, he had held various sales and merchandising 
positions with Best Foods Inc. for 20 years. 


e The Pepsodent division of Lever Bros. Co. has appointed Ogilvy, 
Benson & Mather to handle advertising for Dove, a new toilet soap now 
being test marketed in Greensboro, N. C., and Davenport, Rock Island, 
Moline and East Moline, Ill. Newspapers, radio and television are 
being used in the test markets. 


e Purex Corp., South Gate, Cal., will introduce Trend liquid detergent 
in the South and Midwest during May, using television and Sunday 
supplements. Purex has already achieved national distribution for its 
Trend dry detergent. Foote, Cone & Belding, Los Angeles, is handling. 


e John Keys, manager of advertising, promotion and merchandising 
for WNBQ and WMAQ, NBC-owned stations in Chicago, has been 
appointed director of sales for the two stations. He succeeds Charles 
Dresser, who was simultaneously appointed an account executive on 
the sales staff of NBC’s central division. 


purpose of offering “personal 
services” should not come under 
the anti-trust laws. 

“Members of the Washington 
Board are entrepreneurs. Some are 
individual proprietors; others are 
banks or corporations. Some may 
have no employes; others have 
large staffs. But each is in business 
on its own. The fact that the busi- 
ness involves the sale of personal 
services rather than commodities 
does not take it out of the cat- 


record of the trial the court is left 
somewhat in doubt of the extent, 
if any, to which the NAREB was 
the architect of the fee-fixing con- 
spiracy, and that the court there- 
fore could not find the dismissal 
of this portion of the case was 
“clearly erroneous.” 


= In October, 1950, the district 
court here issued a decree requir- 
ing the Washington Real Estate 
Board to cancel the sections of its 


egory of ‘trade’ within the mean- 
ing of Section 3 of the Act.” 


® While the court did not hold 
that the National Assn. of Real Es- 
tate Boards should have been found 
guilty, Justice Douglas indicated 
this portion of the decision was 
based on a factual finding, rather 
than on any doubt about jurisdic- 
tion. 

His decision pointed out that 
lower courts must not be reversed 
unless the decision is “clearly er- 
roneous.” 


He said on the basis of the 


code of ethics requiring members 
to charge recommended fees. 

The Washington association no- 
tified its members to strike out of 
their sales contracts the agreement 
to pay a rate of commission, “as 
fixed by the Washington Real Es- 
tate Board,” substituting a sentence 
to the effect that, “the seller 
agrees to pay the agent a commis- 
sion amounting to $——, which 
should be the result of individual 
agreement of each member, made 
with his principal, without any 
common understanding with other 
members.” 


the Weta A Siardeg Tera 


30 CLOCK RADIOS 30—This full-color spread for Telechron timers will 
appear in the May 7 Saturday Evening Post. The radios themselves 
range from an Arvin to a Zenith. But each and every one has a 
Telechron that wakes you, or starts the toast, flicks off fans, or 
whatever. N. W. Ayer & Son, Philadelphia, handles the General 

Electric Co.’ 


s Telechrons. 


of Justice Dept. Action 


(Continued from Page 1) 
my opinion, opening themselves to 
a charge of conscious parallelism; 
unless, of course, something more 
than that actually exists.” 


® Gilbert H. Weil, well known 
fair trade attorney, and counsel 
to the Assn. of National Adver- 
tisers, declined to do any “crystal 
ball gazing” on the possible social 
and economic aspects of the gov- 
ernment’s complaint against the 
Four A’s and ANPA. “But if you 
want to look back into history,” 
he said, “there is probably a close 
parallel between the current case 
and the government’s action 
against Outdoor Advertising Assn. 
of America in which a consent 
decree was taken in 1952. 

“If you want to study that case 
and what has happened since 1952 
in outdoor advertising, you may 
find some interesting parallels up- 
on which to speculate in connec- 
tion with what is now developing 
in the agency and newspaper 
fields.” 

In the OAAA case (AA, Sept. 
15, 52), the Justice Department’s 
anti-trust suit against the associ- 
ation ended with a consent decree 
providing, among other things: 

1. That the OAAA grant mem- 

bership to any person engaged in 
the outdoor advertising business 
who desires to join. 
2. That the OAAA not recom- 
mend, influence of fix either the 
rate or amount of commissions or 
prices. 


® ADVERTISING AGE managed to 
reach James W. Young, who made 
a detailed study of the advertis- 
ing agency compensation system in 
1933 (see story on Page 1), at his 
ranch in New Mexico today. 

Mr. Young, who spent many 
years with J. Walter Thompson 
Co. and is currently senior con- 
sultant to that agency, knew 
nothing of yesterday’s develop- 
ments in New York and deferred 
comment until he had an oppor- 
tunity to learn the details of the 
Justice action. 

He recalled, however, that he 
was president of the Four A’s in 
the late 1920s when the Federal 
Trade Commission was conduct- 
ing its long investigation of the 
advertising agency business, and 
that he testified before the com- 
mission. He pointed out that at 
that time hearings were held all 
over the country, records of nu- 
merous associations were studied, 
and the complaint was finally dis- 
missed. 


® But legal observers and others 
were still a little puzzled by the 
investigation and the strange an- 
nouncement of an unfiled com- 
plaint. One observer insisted that 


the investigation must have 


Legal Lights Confused Over Implications 


on Recognition 


stemmed from media treatment 
of house agencies and advertisers 
billing directly. In his opinion, 
media have cited too often the 
fact that the agency gets the 
commission because it does the 
work of preparing the advertis- 
ing. If the advertiser is willing to 
do the work, this observer said, 
then it would follow that he 
should get the commission. 

Essentially, it seems to him that 
it is an economic problem, with the 
major agencies most interested 
since they benefit most from the 
arrangement, and since they have 
the clients whose size could most 
easily enable them to set up de- 
partments to do direct billing. He 
pointed out that advertisers of 
magnitude have often negotiated 
directly in broadcast advertising, 
and then allocated the air time to 
their various products and the 
agencies handling them. 

Broadcasting, incidentally, has 
no “recognition” system compar- 
able to those of the ANPA and 
other media associations. 


= More than 20 years ago the 
Assn. of National Advertisers was 
in the forefront of the fight to 
change the agency commission sys- 
tem—the fight which produced 
James Webb Young’s book, quoted 
on Page 1. 

This week ANA declined com- 

ment, since it had not yet seen the 
complaint. The general feeling of 
the association, however, is under- 
stood to be that anything which 
would tend to disrupt the smooth 
flow of advertising and sales pro- 
motion would—in view of adver- 
tising’s importance to the economy 
—be unfortunate. 
Enough seems to have happened 
since 1932 so that ANA’s stand is 
considerably modified. It may not 
be wedded to the commission sys- 
tem, but it doesn’t intend to junk 
a workable system until some- 
thing better is in view. 


Newspaper Sections Gain 

In the April 25 issue, AA er- 
roneously reported ad page figures 
for Family Weekly for March, 
1954, as 43.3. The actual figure is 
4.3, so that March, 1955, pages to- 
taling 21.2 were a gain rather than 
a loss. This also changes March, 
1954, page figures for nationally 
distributed newspaper’ sections 
from 236.9, as reported, to 197.9, 
compared with 218.6 pages in 
March, 1955. 


Gilbert Gets Mink Assn. 

Great Lakes Mink Assn., Keno- 
sha, Wis., has appointed Gilbert 
Advertising, New York, to handle 
its advertising. Fifteen pages in 
fashion magazines are scheduled 
for the fall. Albert Woodley Co. 


formerly handled the account. 
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~ THe Apvertising Market PLAce 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


| 


HELP WANTED 


ADVERTISING MANAGER 

FOR BOSTON LOCATION 
A seasoned and creative advertising man- 
ager, who can write, is needed by a mul- 
ti-facet organization in New England. 
Must be a Bostonian or willing to move 
to Boston. Either agency or advertiser 
background is okay, provided it has been 
sufficiently broad. Start $10,000. Please 
write carefully, in confidence, to 

Box 7511, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2360 202 S. State Chicago 


Space Salesman. One or two. To represent 
a fast growing food publication exclusive- 
ly in the Midwest. Must be experienced, 
resourceful, personable. Salary and com- 
mission plus expenses. To one or two 
good men we offer the prospect of repre- 
senting two other publications. Write 
fully. No replies honored without com- 
plete resume. 
Box 7503, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


Whippersnapper copy man... 

this medium-small Chicago agency, grow- 
ing nicely, needs a talented “junior” suf- 
fering from anonymity in a larger shop. 
Plenty of work, plenty of opportunity. 
Industrial and consumer, mostly print. 
Fire off a resume, salary requirement and 
photo, if handy. Our people know of this 
ad. Box 17505, ADYERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


SIDE-LINE INCOME WORK - Salesman 
to do special contact work during the 
next four weeks on well advertised pro- 
motion. Marcus W. Hinson, 19 S. LaSalle 
Street, Chicago 3, MPlinois. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


FLORIDA AGENCY 
Wants Good Copywriter 

Fast-growing Florida agency has opening 
for copywriter with solid agency experi- 
ence on consumer accounts. You'll enjoy 
key position, second oniy to bisy owner; 
plan, create, write on all client cam- 
gns; do some contact. Salary to start 
about $500 monthly and opportunity to 
grow with business. This wage equal to 
about a third more vp north. If you'd ‘ike 

to live and prosper in Florida’s finest 
Coast city, here’s the answer. Our early 
need makes it essential you give full = 
sonal and business résumé in first letter. 

Box 357 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


“Our 44th Year” 


SR. COPYWRITER $20,000 


For medium sized Chicago agency: 
Packaged goods experience 

media desirable. To handle group 
supervision. 


GLADER CORPORATION 


“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


SALES PROMOTION EXPERT 
for 


ELECTRONIC SYSTEMS 


Must have scientific Gores (prefer- 
ably in electronics) or heavy back- 
und in complex electronic sys- 
ms. Minimum 5 years experience. 
To prepare advertisements, news re- 
leases, sales promotion copy, bro- 
chures, and proposals for new elec- 
tronic computers and systems. Write 
Personnel Manager. 


REMINGTON RAND, Inc. 


ERA Division 
1902 W. Minnehaha Ave., St. Pau! W4, Minn. 


negional trade publication with full cov- 
erage of market wants representation in 
New York, Chicago and other areas in 
the country. Excellent addition for ag- 
gressive rep. organization. 

Box 7517, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


WANTED: AD MANAGER 
FOR POULTRY TRADE MAGAZINE 

Young man with agricultural background 
preferred. Poultry industry experience 
added value. Some travel required. Com- 
pany has profit sharing and pension ben- 
efits. Detail experience, age and expected 
salary in first letter. 

Box 7450, ADVERTISING AGE 

209 E. Illinois St., Chicago 11, Ill. 


ADVERTISING PLACEMENTS 
BOB LETHRIDGE 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FiI-6-1155 


PUBLISHERS REPRESENTATIVE 
CHICAGO, MILWAUKEE AREA 
Aggressive, conscientious coverage needed 
for long established ABC magazine. Give 
experience and magazines now handled 

in first letter. 
Box 7516, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


WANTED ADVERTISING MANAGER 
with direct mail - layout - department 
management capacity for seasoned con- 
sumer goods national manufacturer. Good 
salary, opportunity and with profit-shar- 
ing. Alliance Rubber Ce., Alliance, Ohio. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State a 7-1991 Chicago 


MANAGER WANTED 
for Farm Publication 
Must have considerable experience, ex- 
ceptionally strong on national and region- 
al farm sales. Ownership interest avail 
able. Give full particulars. 
Box 7251, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


The Midwest's x 
outstanding placement 
service for Adv. - Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


POSITIONS WANTED 


MANUFACTURER'S ART DIRECTOR 
Houseware and elec. appl. exp. Revamp 
old - create new products, aiso handle 
Adv. material. Age 31, will relocate. 
Box 7509, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Capable girl artist desires creative art job. 
Dallas area. 1% years experience large 
agency and illustrating firm. 

Box 7514, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


JR. EXEC. - AGENCY OR MFG. 
At age 30 he offers 5% yrs. adv. exper., 
mostly as agency copywriter. Prolific 
idea man. Good working knowl. of mer- 
chandising. Served as asst. A.E. Has 
worked in production. Pleasant disposition 
makes him a good team man. B.S. degree. 
Box 7506, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


AGENTS WANTED: 


(artists, printers) to take orders for 
HAND-LETTERING on film. De- 
pendable 24 hr. service—fast mail 
deliveries anywhere in USA. Style 
Book furnished. Attractive price per 
word—good profit—exclusive fran- 
chise—no investment. Write: 

Box 300 ADVERTISING AGE 

480 Lexington Ave., N.Y. 17, N.Y. 


SENIOR ACCOUNT EXECUTIVE 
$20,000 


Top flight 4A Agency. Solid experience 
major appliances or laundry equipment or 
treffic appliances necessary. Excellent op- 
portunity to serve on internationally 
known appliance accounts. All negotia- 
tions on highly confidential plane. 
GEORGE E. PYLKAS 
Executive Advertising Consultant 
CADILLAC EMPLOYMENT AGENCY, INC. 

220 S. State St. Chicago 4, Ill. WA 2-4800 


SCIENCE WRITER 


Eastern Pharmaceutical Manufacturer 
seeks a college graduate in premedicine, 
biology or chemistry with experience in 
semi-promotional technical writing. Po- 
sition entails planning clinical studies; 
writing and editing manuscripts; plan- 
ning scientific exhibits for medical meet- 
ings; analyzing data; preparing rough 
graphs, case report forms, and charts; 
contacting physicians through corre- 
spondence and through personal visits. 
Applicant should possess rare combina- 
tion of imagination and ability to pay 
careful attention to detail. Comprehensive 
benefit program. Send complete record 
of education and previous experience. 
Box 346 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


CREATIVE 
DISPLAY 
ARTIST 


We need topnotch P. O. P. 
display artist in Chicago. 
Must be experienced and 
know creative design as ap- 
plied to cardboard and other 
materials. Good setup for 
right man. Box 358 Adver- 


TO A PRINTING SALESMAN 
WHO HAS “ARRIVED”... 


. . . but who wants to go further. 
You’re not a cub, and probably 
not even a junior. You are an ex- 
perienced and successful sales- 
man of printing—not any type of 
printing, but of modern creative 
printing, both letterpress and li- 
thography. 

Milwaukee Lithographer with na- 
tional reputation for top — 
aggressive management and com- 
plete full time creative staff is 
expanding facilities. We want a 
“heavyweight” addition to our 10 
man sales department to help 
handle the increased sales oppor- 
tunities. 

Your opportunity here will fully 
match your performance. 


tising Age, 200 E. Illinois Box 363 ADVERTISING AGE 
St., Chicago 11, Ill. 200 E. Illinois St. Chicago 11, Ill. 
—— 


ADVERTISING SPACE SALESMAN 
Sales and merchandising experience is at 
a premium today. It costs more to buy 
trainees than one good top flight space 
man with long advertising and merchan- 
dising know-how who can go out and 
build confidence on one visit. I have had 
15 years of solid publishing background 
and am immediately available for inter- 
views. Now employed. 

Box 7513, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Top International Media Directress avail- 
able for serious ad agency or manufac- 
turer’s international division excellent ref- 
erences. Box 7504, ADVERTISING AGE, 
480 Lexington Ave., New York 17, N. Y. 


ASSISTANT ACCOUNT EXECUTIVE 
Now at top agency - seeks change. 7 years 
agency experience. Strong production 
background. College grad. 

Box 7501, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ARTIST - looking for someone who can 
utilize my line illustrations, ideas, and 
publication experience. New York only. 
Available for interview May 2 - 6. 

Box 7510, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


SEASONED 

space salesman with good record Chicago- 
Midwest available now. Business papers, 
some farm. Take full charge or add staff 
strength. Will consider rep. offer. 

Box 7500, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

FARM EXPERT 

Thoroughly qualified in market research, 
preparation of advertising and sales pro- 
motion materials. 

Box 7512, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Qualified Designer. Experienced trade 

ads, brochures, catalogues, direct mail, 

package design. Full time or part time. 
Box 7502, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


CREATIVE P.O.P. ART DIRECTOR 
Litho Displays-cardboard wire metal 
for all accounts. 

SPECIALIST OUTDOOR MOTION 

Box 7424, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


INDUSTRIAL ADVERTISING MANAGER 
10 Yrs. know-how in creative advertising 
administration & sales. (Add 5 yrs. ad 
training). 4 yrs. engineering experience. 
Young (33) aggressive, conscientious. 
Relocate. Box 7431, ADVERTISING AGE. 
480 Lexington Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


WANTED - MAIL ORDER BUSINESS 
Long established leader in mail order 
business wants to broaden line by pur- 
chase of established mail order business. 
Also interested in new potential items. 
Box 7449, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
WANT YOUR OWN AGENCY? 
I have a one-man agency, need an all- 
round assistant. Want to retire in year or 
so. You can start buying at once. Pay will 
be modest at start, plenty in year or so. 
Box 7263, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
Screwball claims aren’t necessary 
Common sense in reasonable space 
In Sanders ABC 3 
Appeals to Livingston County grass roots. 


MISCELLANEOUS 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, California. 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada. 


Are You The One... 


Long experienced publicity girl looking for 
manufacturer or advertising agency inter- 
ested in top grade work. Forte is con- 
sumer-trade product publicity. Work with 
most reputable and nationally known com- 
panies; from fashions to firearms. Heavy 
on local and national press contacts as 
well as TV and radio. Will take short or 
long term on free lance basis or, if 
inviting, on full time. Available to travel 
for regional promotions. You'll get a man 


— job — an 
Ox VERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


20 YEARS OF 
GRAPHIC ARTS “KNOW-HOW”’ 
FOR SALE 


Top notch production manager 
and purchasing agent is seeking 
position with Advertising Agen- 
cy, Publication or Manufacturer. 
Finest references. 


Box 360 Advertising Age 
480 Lexington Ave. 
New York 17, N. Y. 


Canadian Dailies 
Publishers Elect 
Emile Castonguay 


(Continued from Page 3) 

W. J. Blackburn, London Free 
Press; W. B. C. Burgoyne, St. Cath- 
erines Standard; W. J. Campbell, 
Toronto Star; R. M. Cantlon, 
Saskatoon Star-Phoenix; Mr. Cas- 
tonguay; R. L. Curran, Sault Ste. 
Marie Star; Chancey Currie, St. 
John’s Daily News; Arthur L. 
Davies, Kingston Whig-Standard; 
Graham Dennis, Halifax Chron- 
icle-Herald and Mail-Star; T. F. 
Drummie, St. John Telegraph- 
Journal and Evening Times-Globe; 
Philip S. Fisher, Southam Co. Ltd.; 
H. L. Garner, Peterborough Exam- 
iner; Aurele Gratton, Ottawa Le 
Droit, and H. A. Graybiel, Windsor 
Daily Star. 


® Also, Allan Holmes, Galt Eve- 
ning Reporter; J. P. Hogue, La 
Presse, Montreal; H. G. Kimber, 
Toronto Globe & Mail; C. Le- 
Couteur, Sydney Post-Record; 
John Lecky, Vancouver Sun; Wil- 
liam Lord, Winnipeg Free Press; 
W. <A. MacDonald, Edmonton 
Journal; S. L. McCabe, Moose Jaw 
Times-Herald; John G. McConnell, 
Montreal Star; C. J. McTavish, 
Owen Sound Sun-Times; J. R. 
Meakes, Sudbury Star; A. F. Mer- 
cier, Le Soleil and L’Evenement 
Journal, Quebec, and J. E. Motz, 
Kitchener-Waterloo Record. 

Also, A. W. Moscarella, Van- 
couver Province; C. H. Peters, 
Montreal Gazette; Mr. Preston; 
Clifford Sifton, Regina Leader- 
Post; David Smith, Ft. William 
Times-Journal; R. W. Southam, 
Ottawa Citizen; J. R. H. Suther- 
land, New Glasgow News; K. R. 
Thomson, Thomson Co. Ltd., To- 
ronto; and E. C. Whitehead, 
Brandon Sun. Honorary presidents 
of CDNPA are F. J. Burd, Van- 
couver, and F. I. Ker, Hamilton. 


IRA D. ANDERSON, associate dean and 

professor of marketing, Northwest- 

ern University, has been elected 

president of the American Mar- 
keting Assn. 


Conformity Kills 
Good Advertising, 
Ad Woman Says 


(Continued from Page 3) 

the result of the conspiracy for 
conformity,” Mrs. Goold added: 

“Yes, every now and then some 
intrepid soul rams through an idea 
that is refreshingly new and dif- 
ferent. But just let one advertiser 
demonstrate that dryness sells 
beer—one advertiser indicate that 
low-calorie content sells soft 
drinks—or that mildness sells soap 
—or filtered purity sells cigarets— 
and almost instantly the clatter of 
‘me too’s’ is heard over every loud- 
speaker and bounced off every 
page in the land.” 


® Mrs. Goold pointed out that top 
management today is not seeking 


COPY-CONTACT MAN 


Experienced as AE, group head and crea- 
tive man on indust., consumer durables, 
financial and home furng. accts. Strong 
creative all print media. Good top mgt. 
contact man. Proven business getter. Has 
some billing. Self-starting team worker. 
Available now. Box 364, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Wl. 


brilliance or imagination from job 
applicants but ability to adjust and 
“get along in an organization.” She 
suggested that the late Albert Ein- 
stein, with his battered pullover 
sweater and skating cap, might 
find it difficult to fit into “one of 
our present-day business corpora- 


tions...assuming he could have 
landed the job in the first place.” 


A top space selling organization, well 
known and highly regarded among 
leading advertisers and agencies, is 
in a position to accept for represen- 
tation one more substantial pub- 
lisher for the eastern territory. 
Write giving full details. Everything 
held in strictest confidence. 

Box 356 ADVERTISING AGE 

480 Lexington Ave., N. Y. 17, N.Y. 


Mrs. Goold said there is no ques- 
tion that an individual must be 
able to work “reasonably smooth- 
ly” with the people around him, 
“but when making peace with the 
system becomes the major goal, a 
demoralizing, debilitating, degen- 


erating conformity takes over.” 


® Concluding her talk, Mrs. 


MARKETING 
EXECUTIVE 
AVAILABLE 


Young (41) but with the wis- 
dom of 20 solid years of all 
phases of advertising, mer- 
chandising, sales promotion. 
Ten years with agency—ten 
with advertisers. Excellent 
package goods background in 
food and drugs, with budgets 
from $200,000 to $5,000,000. 


Box 362 Advertising Age 
200 E. Illinois St. 


Goold said: 

“Raising the sights in advertis- 
ing today—national or retail— 
means fighting mediocrity in every 
one of the diabolical forms in 
which it can present itself. It 
means that in our praiseworthy 
zeal to defend the common man, 
we must cease to deify him. It 
means that we must stop confusing 
what will be accepted with what 
will be remembered. It means that 
we must once again begin to re- 
spect the individual for what he 


Chicago 11, III. 


himself can accomplish—not only 


as an anonymous, carefully cam- 
ouflaged member of a group. It 


VERSATILE AD MANAGER 
—or KEY AGENCY MAN 


Experienced in planning, imple- 
menting, administering . . . copy, 
layout, production . . . publication, 
radio, , point of sale, direct mail. 
Heavy copy and creative back- 
ground. At Lome at policy level and 
at detail level. Several years in in- 
dustry advertising. Edited merchan- 
dising magazine. Intimately famil- 
iar with agency operations. Adver- 
tising and Journalism degree. some 
efio for fresh ideas and ol 
enough for sound judgment. Salary 
bracket: Around $9,000. Let’s get to- 
ether. Write Box 359 Advertis 

e, 200 E. Illinois St., Chicago 11, Ill. 


means that we must encourage the 
iconoclast and _ tradition-buster 
wherever and however he pre- 
sents himself—even at the cost of 
harmony.” 


Whitman Appoints Ayer 
Stephen F. Whitman & Son Inc., 
| Philadelphia, maker of Whitman’s 
‘chocolates, has appointed N. W. 
Ayer & Son to handle its advertis- 
ing. The account was placed with 
Young & Rubicam, New York, less 
than a year ago when Ward 


|Wheelock Co. was dissolved. 
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NUMBER OF MAGAZINES READ BY PERSONS 
ACCORDING TO TELEVISION OWNERSHIP 

Audience reading (Average |ssue) Total Have TV Do not have TV 
One magazine only............. 23,450,000* 15,800,000 7,650,000 
Two magazines only ............ 16,600,000 11,650,000 4,950,000 
Three magazines only........... 8,500,000 6,000,000 2,500,000 
Four magazines only............ 5,000,000 3,500,000 1,500,000 
Five magazines only............ 2,650,000 1,550,000 1,100,000 
Six magazines only............. 1,000,000 650,000 350,000 
Seven magazines only .......... 950,000 550,000 400,000 
Eight magazines only........... 350,000 200,000 150,000 
All nine magazines.............. 200,000 150,000 50,000 
Read one to nine magazines ...... 58,700,000 40,050,000 18,650,000 
*This figure is a combination of the exclusive audiences of each of the nine magazines. 
People reading any one of the nine magazines—and only the one—are included under “One 
magazine only.” People reading any two of the nine magazines—and only two—are included 
under “Two magazines only.” Etc. 


‘Look’ Unveils New Politz-Conducted Survey 


on Audiences of 9 Competitive Magazines 


(Continued from Page 2) 
about the same time. 

The first report covers alcoholic 
beverage users and persons who 
visited a new car dealer within 
the past three months. 

In this connection, Look is pre- 
pared to make cross-tabulations 
at cost for advertisers and agencies 
who want a special recap on find- 
ings not included in the three re- 
ports. 


® Part of the impact of the study 
will undoubtedly be competitive, 
since the audiences shown vary 
substantially. But still another use 
is outlined by Vernon C. Myers, 
publisher of Look, who pointed 
out that the advertiser using the 
nine magazines has a chance to 
reach 58,700,000 different people. 
The best tv show, “Peter Pan,” 


reached about 67,000,000 people on 
Nielsen projection—and it cost 
$700,000, and needed 77 stations 
and two hours of broadcast time. 

The study was conducted during 
the final four months of 1954, 
using an area probability sample 
of 8,262 people, ten years of age 
or more. The audiences of the va- 
rious magazines, broken down by 
socio-economic, geographic and 
age factors, are available in the 
report. 


Goodrich Promotes Stenger 
Gilbert F. Stenger has been 
named manager of battery mar- 
keting for B. F. Goodrich Co.’s_ 
tire and equipment division, Ak- | 
ron, O. Battery sales manager 
since August, 1953, he succeeds | 
E. R. Bell, who resigned after more 
than 30 years with the company. 


What spot to be celling choo ctrings! 
and Western JAMBOREE! 


a/ UR ae. 


i na Fr Fund Pate al 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas—Bebidas Annval Directory 
—La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


@ rooi. publications / 


Publishing since 1934 


Makers of everything from shoe 
laces to automobiles are doing a fast 
cake walk these days into the = 


dans, 


cious thick of America’s 30,000 
Country and Western music 
ae 


the new 


Brewers Set Up 
Panel to Review 
Ad Practices 


(Continued from Page 2) 
and not as representatives of the 
institutions with which they are 
affiliated. 

Explaining how the panel will 
work, Mr. Murphy said that a 
brewer who considers another 
brewer’s advertising as detrimen- 
tal to the welfare of the industry 
will file his criticisms in writing 
for panel study. In the case of 
newspaper or magazine advertise- 
ments, a copy of the questionable 
ad will be submitted along with a 
statement of reasons. Radio and 
television commercials that are 
challenged must be accompanied 
by a transcript of the commercial 
with a statement of criticism. 


® The panel members will then 
meet in executive session to de- 
termine the validity of the objec- 
tion raised. If the objection is up- 
held, the panel’s decision will be 
forwarded to the brewer whose 
advertising was criticized. State- 
ment of reasons supporting the 
criticism, without identifying the 
originator of the complaint, will 
be included. 

If, on the other hand, the panel 
does not uphold the criticism, a 
report of the panel vote with qual- 
ifying comments will be sent to 
the brewer who lodged the com- 


| plaint. 


Under no circumstances, Mr. 
Murphy said, will information of 
‘a complaint or panel finding be 
made public. 


Compton Adds Insurance 
Account; Names Pollack 

The American Mutual Liability 
Insurance Co., Boston, has ap- 
pointed Compton Advertising, 
New York, to handle its advertis- 
ing. McCann-Erickson formerly 
handled the account. 

James C. Pollak has joined 
Compton’s Hollywood office as 
the agency producer on the new 
Procter & Gamble “Fireside Thea- 
ter” (NBC-TV). 


Branham Co. Names Three 
Branham Co., station representa- 


tive, has appointed three men to}. 


the sales department in its Chicago 
office. They are John Murphy, for- 
merly of Weed Television; Peter 
Childs, previously with CBS-TV, 
and Robert Manning, recently with 
Filmack Studios. 


FTC Cracks Down 
on Manufacturer's 
Fair Trade System 


WASHINGTON, April 26—The Fed- 
eral Trade Commission charged 
today that it is illegal for a New 
Jersey manufacturer to police his 
fair trade price system by attempt- 
ing to control the size of trade-in 
allowances offered by his distrib- 
utors. 

In one of the first cases of its 
kind, the commission took the posi- 
tion that it is an unlawful restraint 
of trade for Charles Beseler Co., 
Newark, to place an arbitrary limit 
on the amount of trade-in allow- 
ance dealers may offer to custom- 
ers who buy Vu-Lyte and Vu- 
Graph film projectors. 


s The commission pointed out that 
dealers who give allowances in ex- 
cess of the amount authorized by 
the manufacturer must forfeit to 
the company the gross profit on 
the sale. This profit is distributed 
to the retailer’s competitors. 

FTC also charged that the com- 
pany required dealers to observe 
fair trade laws in sales to the gov- 


71 


which have laws or contract stand- 
ards which do not permit fair 
trade pricing for governmental 
purchases. 


Jack Sharp Forms Agency 
Jack T. Sharp has resigned as 
an account executive of Marcus 
Advertising Agency to form his 
own agency, with offices in the 
Plymouth Bldg., Cleveland. 


PRESS CLIPPINGS 


News items, editorials, advertisements 


Promptly 
from daily and weekly newspapers, from 
magazines and trade papers as specified. 


EsTasusMtD 008 

PRESS CLIPPING BUREAU 

BArclay 7-537! 

165 Church Street New York 7, N.Y. 
will provide you with a record of your 
results from promotions and releases. 

For Future Reference 
Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


BURRELLE’S 
PRESS CLIPPING BUREAU 


ernment and to several states 


165 Church Street * New York 7, N. Y. 


for the Industrial Heart 


spend, You 


... where money is one of the most 
important products people make—and 


of America! 


get there faster with this 


triple-powered combination. Express 
service to, and sure connections with, 
the most active pocketbooks in 


the Ohio River Valley! 


farmer Bu 
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_than any other newspaper | 


The Bulletin is Philadelphia’s favorite newspaper. To all the contents of 


a great metropolitan newspaper, The Evening and Sunday Bulletin adds In Philadelphia nearly everybody 


its distinctive and characteristic reporting of local news. 


This is one of the many reasons why, in Greater Philadelphia*, The : reads The Bulletin 


Bulletin delivers more copies to more people every seven days than any 


other newspaper. The Bulletin is Philadelphia. Philadelphians buy it, 


Z ss - —* Advertising Offices: Philadelphia, Filbert and Juniper Streets 
read it, trust it and respond to the advertising in it. New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
*14-County A.B.C, City and Retail Trading Zone Atlanta © Los Angeles © San ries 
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